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To  the  thinking 

that  newspapers 
are  dinosaurs 

destined  to  become 
extinct,  we  say: 

NOT. 


Were  bullish  on  newspapers. 

So  if  you  think  ... 

newspapers  play  a  vital  role  in  readers’  lives  and  will  continue  to  do  so 
and  nothing  is  more  important  -  or  exciting  -  than  providing  news  and 
advertising  information  to  help  people  in  their  lives,  work  and  play 
...  then  you  think  like  we  do,  and  we’d  like  to  hear  from  and  about  you. 

PLEASE  WRITE  TO: 

Mary  Kay  Blake 

Vice  President/Recruiting  and  Placement 
Newspaper  Division,  Gannett  Co.,  Inc. 
Dept.  R-01,  1100  Wilson  Blvd. 
Arlington,  VA  22234 
recruit@gci  1  .gannett.com 


Gannett  is  also  bullish  on  diversity, 
and  we  especially  encourage  those 
who  share  this  view  to  talk  to  us. 
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Classifieds 
on  Stei:®ids! 


Discover  Auction  Universe 

Maximize  your  classified  revenues.  Regain  lost  customers  and  new  opportunities  by  extending 
your  classified  advertising  to  the  Internet  with  Auction  Universe.  Learn  how  to  capitalize  on 
Online  Auctions,  the  fastest  growing  Internet  phenomenon!  It  is  the  next  logical  progression  for 
ail  publications. 

Discover  a  whole  new  world  of  classified  advertising.  Explore  Auction  Universe  and  join  millions 
of  people  browsing  an  endless  variety  of  items  right  from  their  computers:  antiques,  collectibles, 
electronics,  business  equipment,  computers,  household  and  sporting  good.s...l000  categories. 

\'isit  us  at  the  Interactive  Newspapers  '98  conference  at  the  Sheraton  Seattle  Hotel  and 
lowers  February  4-  7,  1998,  call  203-741-'5110  or  email  sales@auctionuniverse.com  for 
more  information. 


Let  the  bidding  begir 


ww.auctionuniver^e.corr 
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CALENDAR 


FEBRUARY 

12-15  Association  of  Free  Community  Papers  Mid-Winter 
Meeting,  the  Buttes  Resort, Tempe,  Ariz. 

19-20  American  Scx:iety  of  Newspaper  Editors  Regional 
Minority  Job  Fair,  Providence  Biltmore  Hotel, 
Providence,  R.l. 

22-24  Southern  Newspaper  Publishers  Association  News¬ 
paper  in  Education/Literacy  Workshop,  Atlanta 
22-25  Inland  Press  Association  Conference,  the  Registry, 
Naples,  Fla. 

26- 27  Mar>’land-Delaware-D.C.  Press  Association  Winter 

Convention,  the  Admiral  Fell  Inn,  Baltimore 

27- 1  Great  LakesAlidstate  Newspaper  Production 

Conference,  Holiday  Inn,  Champaign-Urbana,  III. 

MARCH 

4-7  Suburban  Newspapers  of  America  Spring  Publishers’ 
Conference,  Marriott  Marco  Island  Resort,  Marco 
Island.  Fla. 

7-10  Southern  Newspaper  Publishers  Association  News¬ 
paper  Operations  Conference  and  Trade  Show,  Dallas 
11-13  New  England  Newspaper  Association  Annual  Spring 
Convention,  Copley  Marriott,  Boston 
14-17  Inter  American  Press  Association,  Midyear  Meeting, 
Condado  Plaza  Hotel  &  Casino,  San  Juan,  Puerto  Rico 
16-19  America  East  Newspaper  Operations  &  Technology 
Conference,  Hershe)’  Lodge  &  Convention  Center, 
Hershey,  Pa. 

18-21  College  Media  Advisers/Columbia  Scholastic  Press 
Association,  Marriott  Marquis,  New  York  City 

18- 21  National  Newspaper  Association  Government  Affairs 

Conference,  Hyatt  Regency’  at  Capitol  Hill, 
Washington,  D.C. 

19- 21  Independent  Free  Papers  of  Ameriea  Spring 

Conference,  Hotel  Koni  Kai,  San  Diego 
22-24  Central  States  Circulation  Managers  Association 
Annual  Convention,  Indian  Lakes  Resort, 
Bkxtmington,  Ill. 

30- 2  ANPE-IFRA  C'.ongress/Expo,  Putra  World  Trade  Center, 

Kuala  Lumpur,  Malaysia 

31- 3  American  Society  of  Newspaper  Editors  Annual 

Convention,  J.W  Marriott  Hotel,  Washington,  D.C. 

APRIL 

2- 4  Society’  of  Collegiate  Journalists  Biennial  Convention, 

Wartburg  College,  Waverly,  Iowa 

3- 4  Free  Community'  Papers  of  New  England  Spring 

Convention,  Newport  Marriott,  Newport,  R.L 
14-18  Southern  Circulation  Manager’s  Association  Annual 
Conference,  Clarion  Plaza  Hotel,  Orlando,  Fla. 

16-19  GMA  Users  Group  National  Conference,  Doubletree 
Hotel,  Austin.Texas 
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Reader  Services 

How  to  Contact  Editor  &  Publisher 

•  Mail:  11  West  19th  Street, 

New  York,  NY  10011-4234 

■  E-mail:  edpub@mediainfo.com 

■  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 


Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewais,  subscription  payments, 
change  of  address,  back  copies,  annuai  directories, 

billing  questions _ Write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denviiie,  NJ  07834-3000. 

Phone:  (800)  783-4903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 

News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
Acting  Managing  Editor.  Fax:  (212)  691-7287. 

Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Piease  inciude  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnabie)  on  industry  issues  are 
accepted  on  specuiation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor’’  or  “Shop  Taik  at  Thirty,” 
c/o  George  Garneau. 

E&P  Archives 

■  Online  access  to  E&P  magazine  archives  and  our 
entire  Web  site  archives  -  Editor  &  Pubiisher  interactive 
-  isavaiiable  at  http://www.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  cali  our  New 
Media  division  at  ext.  510. 

■  Editor  &  Pubiisher  is  avaiiabie  in  Microform  and  eiec- 
tronic  products  form  from  UMi,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 

Editorial  Reprints/Permissions 

■  To  order  reprints  of  articles  contact  Production 
Manager  Carol  Blum  at  ext.  166. 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  information  Services  Manager  Shqipe  Maiushi 
at  ext.  351. 

Mailing  Lists 

■  Editor  &  Publisher  does  nsi  release  its  subscriber  list. 

■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM,  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/Database  representative 

at  ext.  172. 

Web  Site/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://www.medlainfo.com. 
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While  newspapers  aren’t  the  only  ones  who’ve  discovered  the  enormous  revenue  potential  of  local  online  advertising,  they 


are  the  ones  with  the  most  to  lose.  You  can  surrender  your  city  without  a  fight.  Or  you  can  join  the  150  other  news 


^  organizations  who’ve  enlisted  Zip2  to  help  defend  their  turf.  With  ZipZ’s  CityGuide  Suite  of  products,  you’ll  have  all  the 
tools  you  need  to  build  traffic  and  revenue  and  block  the  Internet  giants  -  everything  from  arts  &  entertainment  guides,  to 
automotive  and  real  estate  guides,  to  a  Business  Directory,  community  self-publishing  services,  editorial  tools  and  more.  Zip2 
even  offers  comprehensive  sales  and  marketing  support  to  help  you  attract  readers  and  advertisers  alike.  So  if  you’re  worried 

B 

about  the  competition  putting  up  a  site  in  your  town,  call  Bruce  Murray,  our  Vice  President  ^  Ztp2' 

of  Channel  Alliances,  at  (212)  973-9501.  He’ll  show  you  how  to  curb  unwanted  development.  Po 


Zip2  CityGuide  Suite 


Rrts  &  Entertainment  Guide 
Real  Estate  Guide 
Ruto  Guide 
Business  Directory 
Community  Self-publishing 


Hi  __ 

Microsoft  has  10,  Yahoo!  has  12, 

f  t. 

and  AOL  has  32.  Sooner  or  later, 
they’ll  have  one  in  your  market,  too 


Deano’s  Deal:  L.A.  Bargain 


CALL  IT  A  freeway  fire  sale. 

Now  that  the  numbers  are  in,  it  seems  that  William 
Dean  Singleton  struck  a  pretty  good  deal  when  he  agreed 
to  buy  the  Los  Angeles  Daily  News  late  last  year. 

According  to  a  copy  of  the  purchase  agreement  filed 
with  the  federal  Securities  and  Exchange  Commission 
Jan.  29,  Singleton’s  MediaNews  Group  bought  the 
202,000-circulation  daily  in  the  San  Fernando  Valley  for 
$130  million,  26%  less  than  Washington  D.C.-based 
investor  Jack  Kent  Cooke  paid  when  he  bought  it  in 
1985.  Cooke,  who  died  last  year,  spent  $176  million  on 
the  paper  and  invested  perhaps  another  $100  million  to 
upgrade  its  facilities,  analysts  said. 

“For  the  Cookes,  it’s  as  good  as  they  could  have  got¬ 
ten,”  newspaper  analyst  John  Morton  said,  “And  I  think  it’s 
a  very  good  deal  for  Singleton.” 

Singleton,  a  savvy  newspaper  buyer  and  tight-fisted 
operator,  refused  to  comment  on  the  numbers,  saying, 
“We  just  kind  of  buy  what  we  want  and 
worry  about  the  numbers  later.” 

Though  Morton  estimated  the  price  to  be 
about  13  times  the  1997  cash  flow,  he  specu¬ 
lated  that  the  Daily  News  was  well  worth  the 
cost,  if  only  for  its  modern  offset  printing 
plant,  which  he  said  operates  at  about  50%  of 
capacity. 

“He  bought  a  new  printing  plant  for  a  very 
good  price  —  and  a  newspaper  too,”  the  ana¬ 
lyst  said.  “Probably  the  printing  plant  is  worth 
pretty  much  the  whole  amount. 


Morton  suspects  that  Singleton  will  ultimately  fold  pro¬ 
duction  of  his  Long  Beach  Press-Telegram  into  the  Daily 
News  to  save  a  substantial  amount  of  money.  That  would 
fit  the  pattern  established  at  other  clusters  of  newspa¬ 
pers  Singleton  operates  —  combining  functions  to 
achieve  economies  of  scale  and  lower  head  counts. 

Singleton,  however,  denied  that  shifting  the  printing 
from  Long  Beach  was  on  the  horizon. 

“I  would  never  dispute  John  Morton,”  Singleton  said. 
“But  we  have  no  plans  at  this  point  to  do  that.  It’s  a  pret¬ 
ty  good  hike  from  Long  Beach  to  Valencia.” 

Singleton,  who  took  over  in  Long  Beach  in  December, 
almost  immediately  started  to  slash  costs.  He  refused  to 
rehire  20%  of  the  staff  and  forced  many  others  to  take 
dramatic  pay  cuts. 

Nevertheless,  Singleton  said  he  has  no  plans  to  cut  staff 
at  the  Daily  News.  Indeed,  in  his  purchase  agreement  he 
pledges  to  “employ  all  employees  employed  and  paid  by 
the  seller.”  He  also  agrees  to  maintain  circula¬ 
tion  promotions  and  telemarketing  at  the 
same  level  as  they  were  under  Cooke’s  owner¬ 
ship. 

The  Daily  News  acquisition  gives  Singleton 
a  five-paper  cluster  around  Los  Angeles,  and 
six  around  San  Francisco.  He  also  owns  a 
score  of  weeklies  in  the  state. 

“We’re  just  tending  to  our  knitting,”  Single- 
ton  said  of  his  California  expansion.  “We 
bought  ’em.  Now  we’re  trying  to  run  ’em.” 

—  Robert  Neuwirth 


Ex-CNPA  chief 
presumed  dead 

DARELL  PHILLIPS,  FORMER  presi¬ 
dent  of  the  California  Newspaper 
Publishers  Association,  was  presumed 
dead  last  week  after  being  swept  off  a 
private  footbridge  into  a  rain-drenched 
creek  near  his  home  in  Calaveras 
County. 

Phillips,  former  publisher  of  the 
Manteca  Bulletin,  \vifl  recently  pur¬ 
chased  two  Calaveras  County  weeklies 
and  was  preparing  to  sign  papers  the 
next  day  for  a  third,  according  to  CNPA. 

He  reportedly  slipped  off  the  bridge 
while  cleaning  debris  from  it  during 
Northern  California’s  massive  rain¬ 
storms.  A  big,  hearty'  man,  Phillips  was 
known  for  his  barbed  wit  and  such 
moves  as  an  effort  to  revise  CNPA’s 
dues  structure  to  center  on  newspaper 
revenue  rather  than  circulation.  A  grad¬ 
uate  of  Pepperdine  University,  Phillips 


played  minor  league  baseball  for  farm 
teams  of  the  Milwaukee  Braves  and 
Washington  Senators  before  going  into 
newspaper  work.  He  began  as  a 
sportswriter  for  the  Modesto  Bee,  later 
becoming  sports  editor.  He  was  the 
founding  publisher  of  the  Manteca 
News  before  becoming  publisher  of 
the  Bulletin. 

Oops! 

Never  let  the  facts  get  in  the 
way  of  a  good  story,  journalists 

joke. 

But  a  lot  of  newspapers  have  rushed 
stories  onto  their  Web  sites  and  into 
print  in  order  to  get  a  leg  up  on  the 
White  House  sex  scandal  —  only  to  get 
burned  and  be  forced  to  retract  them 
hours  later. 

A  week  ago  it  was  the  Wall  Street 
Journal's  turn.  On  Wednesday,  Feb.  5, 
the  Journal  reported  on  its  Web  site 


that  White  House  steward  Bayani 
Nelvis  told  the  Whitewater  grand  jury 
he  had  seen  President  Clinton  and 
White  House  intern  Monica  Lewinsky 
alone  together  in  a  study  adjacent  to 
the  Oval  Office.  Citing  unnamed 
sources,  the  Journal  also  reported  that 
Nelvis  was  “offended”  because  he 
found  stained  tissues  in  the  garbage 
after  one  of  their  meetings. 

A  fuller  version  of  the  piece  ran  on 
Page  24  of  the  newspaper  the  follow¬ 
ing  day  and  was  picked  up  by  media 
coast  to  coast. 

On  Monday,  Feb.  9,  the  Journal  cor¬ 
rected  itself  in  a  news  story  headed 
“Steward  Denies  Seeing  Clinton, 
Lewinsky  Alone,”  on  Page  20.  The  .stew¬ 
ard,  it  turned  out,  had  testified  for 
three  hours,  telling  the  grand  jury  he 
had  not  seen  the  two  alone. 

“We  deeply  regret  our  erroneous 
report,”  managing  editor  Paul  Steiger 
said.  —  Robert  Neuwirth 
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Circulation  ‘Body  Fat’ 


Like  THE  human  body,  paid 
circulation  is  not  all  muscle, 
but,  unlike  the  human  body, 
what  constitutes  circulation 
“fat”  is  debatable. 

When  it  comes  to  publisher  state¬ 
ments  and  audit  reports,  newspapers 
would  have  advertisers  believe  fat 
content  is  insignificant.  Internally,  its 
another  story,  especially  at  budget 
time. 

But  there  are  ways  to  gauge 
“excess”  circulation.  The 
quickest  and  easiest  is  to 
identify  nonrevenue-pro 
ducing  paid  circulation  — 
this  is  not  an  oxy  moron  — 
and  divide  it  by  total  paid 
circulation.  A  good  place 
to  start  is  employee 
copies.  After  all,  they  are 
largely  redundant,  since 
most  papers  already  claim 
a  large  share  of  employees 
under  home  delivery  via  a 
payroll  deduction  of  some  sort. 
Claiming  them  a  second  time  may  be 
a  good  way  to  pad  paid  totals,  but  it 
does  nothing  to  serve  advertisers  or 
build  circulation  revenue. 

Nonpay  copies  served  to  office  col¬ 
lect  subscribers  is  another  source  of 
fat.  These  are  normally  referenced  in 
Paragraph  1 1  of  audit  reports  as  “rep¬ 
resenting  copies  served  to  subscribers 
that  ordered  delivery'  directly  with  and 
were  billed  by  the  newspaper  and  for 
which  payment  was  not  received  and/ 
or  short  term  arrears  copies  served  to 
subscribers  whose  term  has  expired.” 

A  friend  of  mine  on  a  metro  paper 
said  his  paper  includes  samples  in  the 
Paragraph  1 1  totals,  since  they  don’t 
exceed  the  ABC  permitted  4%  non¬ 
payment  allowance.  He  explained  that 
it  was  cheaper  than  paying  commis¬ 
sions  to  outside  sales  companies  for 
no-good  orders.  Whether  these  copies 
result  from  subscriber  churn,  or  sam¬ 
pling  masquerading  as  bona  fide 
orders,  their  essence  is  fat. 

For  newspapers  with  employee 


Schiller,  a  fanner  newspaper  circulation 
executife,  is  a  contract  auditor  and 
consultant  based  in  Plantation,  Fla., 
(954-584-8904;  fax  602-924- 1902). 


rack  operations,  another  form  of  fat  is 
rack  theft.  While  independent  contrac¬ 
tors  also  experience  theft,  they  are 
generally  responsible  for  paying  their 
bills  to  the  newspaper  in  full. 
Newspaper  employees  who  make  col¬ 
lections  can  calculate  the  amount  of 
theft  in  dollars  and  convert  the  loss  to 
copies.  For  ABC  purposes,  allowable 
rack  theft  is  25%.  In  calculating  fat, 
there  is  zero  tolerance. 

Some  situations  would  fall  into  a 

gray  area  where  the  news¬ 
paper  would  have  to 
assess  fat  content  of  some 
copies.  For  example,  some 
nonpay  dealer  accounts 
may  end  up  as  write-offs. 
Though  the  newspaper 
might  forgo  the  revenue, 
these  copies  were  still 
paid  for  by  customers.  It 
was  the  stores  that  failed 
to  pay  their  bills.  In 
instances  where  carriers 
do  their  ow  n  collections,  there  may 
also  be  write-offs  on  bills  to  the  paper 
even  though  subscribers  paid  the  car¬ 
riers. 

Generally  speaking,  in  calculating 
Basic  Fat  Content  as  a  share  of  paid 
circulation,  it’s  best  to  stick  with 
copies  not  paid  for  on  the  customer 
level.  With  carriers  who  make  collec¬ 
tions  or  di.stributors  who  service 
racks,  newspapers  probably  will  have 
difficulty  identifying  nonpay  and  theft 
factors.  On  one  audit,  I  found  the  loss 
on  employee  racks  approaching  50% 
and  made  appropriate  adjustments. 

The  following  year  the  publication 
switched  to  independent  contractors 
for  servicing  racks  —  making  it  diffi¬ 
cult  to  quantify  any  potential  adjust¬ 
ment.  Similar  difficulties  exist  with 
carrier-collect  nonpays. 

Other  nonrevenue-producing  copies 
include:  rack  theft  exceeding  25%, 
nonpay  office-collect  subscribers  in 
excess  of  the  4%  allowance,  NIE 
papers  not  paid  for  by  schools  or 
sponsors,  single-copy  returns  not 
deducted  from  gross  totals.  Entries  on 
the  work  sheet  should  be  based  on 
copies,  not  dollars. 

When  it  comes  to  home  delivery,  in 
addition  to  nonpay  copies,  some  share 


of  subscriptions  is  usually  discounted. 
Assuming  management  tracks  and 
quantifies  discount  dollars  as  well  as 
nonpay  dollars,  it  can  calculate  what 
percentage  of  home  delivery  revenue 
it’s  not  receiving. 

And  what  about  the  money  spent 
on  premiums?  Any  fat  there?  By  exten¬ 
sion,  how  about  commissions  to  out¬ 
side  sales  companies?  Why  not  figure 
in  other  sales  commissions  paid  out  to 
secure  new  starts  or  renewals?  The 
results  will  be  sobering. 

For  many  papers,  the  fat  content  of 
home  delivery  is  in  direct  proportion 
to  the  level  of  desperation  about 
declining  circulation.  Excessive  dis¬ 
counting  and  outlandish  commissions 
may  help  as  temporary’  stopgaps  — 
but  they  could  linger  as  permanent 
financial  drains.  Like  painkillers,  they 
ease  immediate  suffering  but  they  end 
up  distorting  a  newspaper’s  reality  and 
addicting  readers.  It  takes  a  coura¬ 
geous  circulation  director  to  forsake 
such  quick  fixes  and  risk  retribution 
for  numbers  adjusted  down  from  pre¬ 
viously  inflated  levels. 

Likewise,  single-copy  sales  are  rarely 
fat  free.  A  Florida  newspaper  subsi¬ 
dizes  its  hawker  program  in  one  coun¬ 
ty  in  its  retail  trade  zone  to  the  tune  of 
some  $500,000  a  year  in  location  fees. 
Combined  with  daily  net  wholesale 
rates  of  about  2<t  per  copy,  the  results 
in  the  7,000  or  so  daily  hawker  sales 
produce  an  average  annual  loss  of  $60 
per  copy. 

From  an  audit  viewpoint,  this  distri¬ 
bution  constitutes  a  higb-risk  night¬ 
mare.  Independent  hawker  managers 
can  potentially  pocket  lucrative  loca¬ 
tion  fees,  discard  thousands  of  papers 
for  which  they  paid  nominal  fees  and 
still  profit  handsomely.  Even  if  discov¬ 
ered  —  bundles  of  papers  found  in 
trash  containers  while  being  counted 
as  paid,  for  instance  —  quantifying  an 
adjustment  is  no  easy  task.  There  can 
be  little  debate  about  the  negative  cir¬ 
culation  revenue.  The  only  question  is 
whether  the  losses  are  recovered  in 
advertising. 

Contests  and  giveaways  also  dimin¬ 
ish  revenue  —  as  well  as  the  quality  of 
single-copy  sales.  The  paper  with  the 

(See  Circulation  Sense  on  page  48) 
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Company: 


Want  to  leam  more?  Contact  Thomson  Target  Media  at  (800)  217-8679,  or  fill  out  the  coupon  below. 

Want  to  see  us  in  action?  Check  us  out  at  http://freezone.com  and  link  to  one  of  our  local  partner  sites,  like  Columbus  or  Indianapolis. 


Catch  me  if  you  can. 

Do  you  know  how  to  catch  kids' 
attention?  Consider  this:  Today's 
kids  will  be  accustomed  to 
receiving  more  than  70  percent 
of  their  information  online  by 
the  time  they  are  adults. 

We  can  help  you  catch  their 
loyalty  now. 

The  Curiocity  family  of  products 
provides  a  winning  combination 
of  print  and  online  products  that 
draw  kids  in  while  offering  new 
advertising  potential  for  your 
newspaper  —  today! 

Expand  your  reach  even  further 
through  Curiocity's  Localized  Web 
Packages.  These  customized  kids'  ^ 
sites  let  newspapers: 

•  capture  new  advertising  revenue, 

•  increase  traffic  on  your  home  page, 

•  capitalize  on  our  award-winning 
content  and  live  monitoring  systems 


Address: 


Phone: 


Fax: 


•  build  brand  loyalty  with  kids, 

•  increase  community  ties  by  offering 
kids  a  safe  place  to  go  online,  and 

•  repackage  online  content  for  print. 


E-mail: 


Curiocity,  730  N.  Franklin  Street,  Suite  706,  Chicago,  It  60610 
e-mail:  moreinfo@ttmedia.com  •  phone:  (312)  673-3800  •  fax: 


am 


(312)  573-3810 


Get  In  The  Game 

WE  RETURNED  FROM  last  week’s  Interactive  Newspapers  ’98 
conference  in  Seattle  fired  up  —  in  both  senses  of  the  word. 
Fired  up  —  as  in  inspired  and  motivated  —  not  only  by  the 
many  Web  site  success  stories  individual  papers  shared,  but  even  more 
by  the  sheer  mass  of  insightful  discourse  about  where  the  Web  is  taking 
newspapers,  and  where  newspapers  can  take  the  Web. 

But  we  are  also  fired  up  —  as  in  spitting  mad  —  that  large  numbers  of 
our  colleagues  in  this  industry'  apparently  continue  to  believe  the  Web 
and  its  implications  have  nothing  to  do  with  their  newspapers’  hitures. 

It’s  nothing  short  of  astonishing  that  only  a  little  more  than  half  of  the 
1,500  or  so  U.S.  daily  newspapers  are  operating  Web  sites  of  any  kind. 
And  it’s  nothing  short  of  depressing  to  learn  that  the  average  newpaper 
cut  its  Web  promotion  budget  in  half  last  year,  and  plans  to  spend  just  5% 
more  on  Internet  technology'  in  1998. 

We  get  fired  up  —  in  the  angry  sense  —  about  talk  of  newspaper  Web 
“retrenchment.”  Newspaper  Internet  losses  should  be  viewed  as  invest¬ 
ments  in  research  and  development  —  and  pretty  puny  ones  at  that.  As 
E&P  has  reported,  three  of  the  biggest  newspaper  chains  —  combined 
—  lost  a  little  more  than  $50  million  on  Web  projects  last  year.  Now  con¬ 
sider  what  competing  media  are  doing;  Time  Warner  alone  lost  a  report¬ 
ed  $200  million  on  just  one  project  —  its  Full  Service  Network  cable  TV 
operation  in  central  Florida.  In  exchange, Time  Warner  and  its  newspa¬ 
per  partner,  the  Orlando  Sentinel,  gained  invaluable  knowledge  about 
the  interactive  future. 

Interactive  Newspapers  ’98  showed  the  value  of  wrestling  with  these 
big  questions.  But  every’  voice,  every'  idea,  is  needed  now.  Shame  on  the 
newspaper  —  whatever  its  size  —  that  sits  on  the  sidelines  during  the 
important  media  transformation  of  our  lifetimes. 
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22,  188-4;  Sewspaperdom,  .March  1892;  Dje  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher.  ]\inc  29. 1901;  June  22, 192‘5. 

James  Wriglit  Bmwn,  tihairman  of  the  Hoard.  1912-  19S9 
President, 

Editor  Emeritus  Robert  U.  Brown  inn  iisi 
Publisher, 

Advertisiiig/Research  D.  Colin  Phillips  loct  in 
Publisher, 

Circulation/Production  Christopher  Phillips  icxt  ii6| 

Editor,  Senior  Vice  President 

for  News  James  T.  Robison  lext  22S| 

Acting  Managing  Editor  George  Garneau  lext  22.t| 

Associate  Editors  David  Astor  ion  226| 

Robert  Neuwirth  i<=o  22-| 

Jim  Rosenberg  i™  2241 
Midwest  Editor  .Mark  Fitzgerald 
Washington  Editor  Kelvin  Childs 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.  Waber  (on  2401 
Editorial  Assistant  Nancy  Marini  2.411 

Editorial  Director 
Ef?P  Interactive  Hoag  levins  icxi  so.ti 
Associate  Editor 

E^fP  Interactive  David  Noack  icxi  2291 
Editor  Free  Paper  Publisher  Wendy  Giman  i«t  iwi 

Art  Director  Hector  W.  .Marrero  i«t22i| 
Editorial 

Production  Manager  Robert  Rivera  lexi  2201 
Art/Graphic  Assistant  Leiy  Chan 
Vice  President 

Sales/ Advertising  Dennis  O'Neill  ion  issi 
Associate 

Advertising  Director  Betst-  Maloney  lexi  isvi 
Regional 
Advertising  Managers 

Western/Canada  Michael  Rogers  is  iiDumoxno 
Northeastern  Joanne  Stahl  ion  issi 

Southern  Ramona  D.  Cox  (,412)(>41.(hmi 
.Mid-Western  .Michael  A.  .Madden  (.4I2)6-ii-(khi 
Production  Manager  fiarol  Blum  ion  imii 
Classified 

Advertising  Manager  .\1.  Eileen  Long  ion  29S| 

Hazel  Preuss,  A.ssistant  ion  29S1 
Matt  Wilcox,  Sales  Rep.  icxi  2>)S| 

Circulation 

Marketing  Director  David  Williams  ion  2si)| 
Fulfillment  Manager  Marlene  Hazzard  ion  2h(ii 
Information  Services  Shqipe  Malushi  lon  .tsii 
Promotion  Manager  Ijwrence  J.  Burnagiel  ion  isoi 

IX-nniston  Bntwn,  As,sistant  ion  isii 
Renee  Tnidcll,  Assistant  ion  is2| 


The  Fourth  Estate  By  Steve  Greenberg 


OFFICES 

General:  1 1  W.  lyth  St.,  New  York,  N^'  1001 1;  voice:  (212)  6"'5-43HO; 
fax:  (212)  69l'“’28'’  Editorial;  (212)  929-1259  Advertising;  (212)691- 
6959  Circulation.  Oirporate  e-mail:  edpub@mediainfo.com:  Web  Site: 
http://  wwAv.mediainfo  com. 

Chicago.  8  S.  Michigan  Ave.,  Suite  1  (>01.  Chicago,  IL  (>0605;  (512)  641- 
0041;  fax  (512)  6414K)45-  Mark  Fitzgerald,  Editor:  Ramona  1).  Cox. 
Michael  A.  Madden.  Sales  Representatives. 

Washington:  National  Press  Building.  Suite  1 128,  Washington.  DC 
2(K)45;  (202)  (>62-^254:  fax  (202)  (>62-“'225.  Kelvin  Childs.  Editor. 

Palo  Alto:  101  Alma  Street.  «405.  Palo  Alto.  CA  9t50I  :  (650)  522-7r8; 
fax  (650)  522-"' I  “'8.  M.L.  Stein,  Editor. 

San  Francisco:  20995  Foothill  Blvd..  Suite  "'ly,  Hayward,  (^A  94541; 
(510)  888-9640;  fax  (510)  886-4095;  e-mail  miker@mediainfo.com. 
Michael  Rogers.  Western  Regional  Advertising  Manager. 


C'harter  Member, 
Audit  Bureau 
of  Circulatifirib 
Member, 

National  Newbpaper 
AssfKiation 
Jew>paper  As-stKiation 
of  America 


ABP 


Printed  in  USA.  Vol.  151.  No.  7,  Februar>  14.  1998.  Editor  &  Publisher 
The  Fourth  Estate  (ISSN:  (K)15-094X)  is  published  cvcr\  Saturday  by  the 
Editor  &  Publisher  Co.  Editorial  and  business  offices  at  11  Vttrst  19th 
Street,  New  York.  N.Y.  1(K)1 1 .  Periodicals  postage  paid  at  New  York.  N.Y., 
and  additional  mailing  offices.  Printed  at  William  Byrd  Press  Inc., 
Richmond.  Va.  25228.  Titles  patented  and  registered  and  contents  copy- 
riglited  1997  by  Editor  &  Publisher  (a).  Inc.  All  rights  reserved.  Annual 
subscription  S65  in  the  I'nited  States  and  possessions  and  in  ('.anada.  All 
other.  $125.  No  claims  for  back  issues  honored  after  one  year. 

Postmaster’  Please  send  address  change  to:  Editor  &  Publisher.  P().  Box 
50()().  Dept.  Editor  &  Publisher.  Denville.  NJ  ()“'854-5(MK). 


8  Editor  &  Pl’BLISHER 


http;//www.mediainfo.com 


Febriary  14, 1998 


Sees  no  siege 
in  Puerto  Rico? 

I  FEEL  OBLIGATED  to  express  my  dis¬ 
appointment  in  the  alarmist  head¬ 
line  “First  Amendment  under  siege  in 
Puerto  Rico”  (  Jan.  10,  p.  27).  Being  a 
former  employee  in  Gov.  Pedro 
Rossello’s  Office  of  C^ommunications 
during  his  first  administration,  1  can 
say  with  conviction  that  the  standards 
of  fairness  and  objectivity'  in  the 
Spanish-language  press  of  Puerto  Rico 
are  observed  in  a  mediocre  fashion  at 
best,  and  ignored  at  worst.  This  holds 
particularly  true  for  El  Niieva  Dtci. 

I  have  no  doubt  that  Gov.  Rossello 
pulled  the  government  advertising  from 
El  Dia  after  being  frustrated  in  his 
effort  to  gain  fair  and  accurate  cover¬ 
age.  The  governor  can  handle  negative 
coverage  and  has  done  so  gracefully 
many  times.  However,  distortions  and 

Newspaperdom* 


50  YEARS  AGO  ...  An  International 
Typographical  Union  test  of  injunc¬ 
tion  provisions  of  the  Taft-Hartley  Act 
appeared  headed  for  the  U.S. 
Supreme  Court.  A  top  court  appeal 
was  indicated  in  federal  court  in 
Indianapolis  as  the  National  Labor 
Relations  Board  attempted  to  enjoin 
the  ITU  from  alleged  unfair  labor 
practices. 

Union  attorneys  argued  that  the 
Taft-Hartley  Act  was  unconstitutional 
as  the  union  continued  to  strike 
newspapers  around  the  country.  In 
Chicago,  where  struck  newspapers 
were  continuing  to  publish  by  photo¬ 
engraving  methods,  union  printers  in 
four  of  the  largest  commercial  ad 
shops  refused  to  compose  ads  that 
were  scheduled  for  newspapers. 
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misrepresentations  of  facts  perpetuat¬ 
ed  by  reporters,  editors  and  newspa¬ 
pers  with  political  and  commercial 
agendas  should  not  be  tolerated. 

Your  article  failed  to  mention  that 
there  is  no  law  that  says  the  island  gov¬ 
ernment  must  advertise  in  El  Dta.lhe 
Puerto  Rican  government  has  contin¬ 
ued  to  advertise  in  other  dailies  which 
have  been  highly  critical  of  Rossello’s 
policies.  Albeit  the  island  is  one  of  the 
last  colonial  possessions  of  the  United 
States,  Puerto  Rico  is  a  thriving  democ¬ 
racy  which  enjoys  the  protection  of 
the  U.S.  Constitution.  To  suggest  that 
the  First  Amendment  is  under  siege  on 
the  island  is  preposterous  and  insult¬ 
ing. 


Steve  Patterson 

publisher,  Monahans  (Texas)  News 

Comments  Hdiotic* 
experience  lacking 

JAY  SCHILLER  CAN  T  decide  whose 
tent  he  wants  to  sit  in  (“NIE,  Or  No 
Income  Expected,”  Jan.  24,  pp.  4, 39). 
Among  other  shortcomings,  he  goes 
too  far  in  suggesting  that  ABC  staff, 
newspaper  personnel  or  anyone  else 
.should  monitor  what  happens  to 
newspapers  during  or  after  class. 

It  is  the  NIE  program’s  job  to  offer 
sound  educational  resources  and  ser¬ 
vices  and  to  deliver  the  materials 
teachers  request  —  which  includes 
newspapers  —  to  the  school.  Asking 
for  verification  of  delivery'  is  a  good 
thing,  but  beyond  that,  we  step  into 
the  arena  of  instructional  implementa¬ 
tion  where  no  one  but  the  educator 
belongs. 

Has  anyone  ever  heard  of  a  drug 
company  or  its  independent  auditor 
monitoring  how  a  doctor  implements 
pharmaceutical  products  behind  the 
closed  door  of  the  doctor’s  office? 

Since  when  is  Schiller  qualified  to 
determine  the  educational  or  advertis¬ 
ing  value  of  unique  groups  or  institu¬ 
tions  receiving  papers?  Since  when  is 
Schiller  qualified  to  declare  NIE  anoth¬ 
er  dumping  ground  “of  little  or  no 
value  to  advertisers  .  .  .  tissue  paper 
circulation.” 

I  certainly  support  free  speech  and 
expression  of  ideas,  but  I  cannot  con¬ 
done  idiotic  commentary'  by  one  with 


so  little  experiential  knowledge  of 
what  NIE  is  nor  how  and  why  it  works. 

Betty  L.  Sullivan 

(Sullivan,  a  former  Newspaper 
Association  of  America  NIE  director,  is 
a  World  Netvspaper  Association  inter¬ 
national  NIE  committee  member  and 
president  of  Use  The  News,  an  NIE 
consulting  firm  in  San  Francisco.) 

We're  still  here 

The  JAN.  10  Editor  &  Publisher  (p. 

1 3)  listed  dealers  of  collectible 
newspapers. 

Omitted  was;  .MRM  Associates,  FO. 
Box  763,  Salem,  N.H.  03079  (603-893- 
5123). 

We’ve  been  around  23  years,  stock 
247,000  historic  sports  newspapers, 
and  ship  worldwide  to  collectors, 
framers,  resellers,  etc. 

Mardy  R.  Minasian 


HONG  KONG 

Special  Administrative  Region 

To  talk  about  this  dynamic 
capitalist  economy  and  the 
competitive  advantage 
Hong  Kong  can  offer 
talk  to 


Hong  Kong  Economic 
&  Trade  Office 

John  Chuan 

680  Fifth  Avenue 
New  York,  NY  10019 
(212)  265-8888 

Jean  Ip 

1 30  Montgomery  Street 
San  Francisco,  California  94104 
(415)  835-9300 

Tony  Lam 
1520  18th  Street,  NW 
Washington,  DC  20036 
(202)  331-8947 
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Discount 

Dismissed 


.  -  EEKING  TO  QUASH  a  PrODOSeC 
»  rebellion  among  ~ 

m  r"  change 

Audit  Bureau  or  Cir-  ^ 

i  culations  task  force  cofimon] 

has  backed  away  OCylllCin 

from  a  plan  to  allow  newspa-  Hicrr 

pers  to  offer  a  75%  discount  on  Li/oOL 

subscription  rates  to  defined  . 

demographic  segments.  BY  R  O  B  E  R ' 

The  task  force  has  intro¬ 
duced  a  retooled  proposal.  It  allows  market  seg¬ 
mentation  —  that  is,  making  special  efforts  to  sell 
papers  to  targeted  demographic  groups  such  as 
senior  citizens,  students,  sol- 

“TG/-  V'  /  i  others  —  but 

i  utS  IS  UOOUt  ensures  that  subscription 

discounting.  And,  P^ces  remain  in  line  with 
.  ABC’s  traditional  policy, 
•J  y(ni  tCiU  It  allowing  a  maximum  dis- 
(inythin^  else,  count  of  50%  off  a  newspa- 
,  ,  ,  „  per’s  standard  subscription 

you  IV  lyin^. 

Opponents  of  greater  dis- 


Proposed  ABC  rule 
change  allows 
segmenting,  drops 
discounting 

BY  ROBERT  NEUWIRTH 


ABC  rule  granted  newspapers  an  extra 

50%  discount,  beyond  the 

d  I  lows  already  allowed,  as  an 

added  enticement  to  bring  in 
in  Hrnn<!  subscribers  in  certain  market 

U'  segments.  Larger  newspapers 

ntinn  argued  they  needed  the  pric- 

II Lilly  flexibility  to  attract  new 

.  subscribers,  while  smaller 

NEUWIRTH  papers  protested  that  the  rule 

would  allow  big  papers  with 
deep  pockets  to  force  them  into  a  price  war. 

Under  current  rules,  newspapers  can  sell  sub¬ 
scriptions  to  market  segments  without  specifically 
reporting  those  efforts  to  the  Audit  Bureau.  Under 
the  new  proposal,  newspapers  that  choose  to  des¬ 
ignate  target  market  segments  will  have  to  report 
circulation  numbers  for  each  segment. 

Jeremy  L.  Halbreich,  president  and  general  man¬ 
ager  of  the  Dallas  Morning  News  and  head  of  the 
task  force  considering  the  issue,  said  that  advertis¬ 
ers  increasingly  want  newspapers  to  break  out  key 
demographic  characteristics  of  their  readers.  The 
new  rules,  he  said,  will  provide  the  audited  seg- 


“There  was  not  and  is  not  suffi¬ 
cient  concensus"  for  the  extra 
price  cut.  The  new 
proposals  "do  not  represent  in 
any  dramatic  form  any 
substantial  change  from  what 
we  have  today." 

—  Jeremy  L.  Halbreich, 
president/g.m., 
Dallas  Morning  News 


counting  were  generally  mol-  ment  data  that  advertisers  need  to  evaluate  a 
lified  by  the  new  plan.  paper’s  circulation  strengths.  Advertisers  are  key 

“1  think  it’s  a  very  reason-  members  of  the  Audit  Bureau,  which  is  jointly  con- 
able  approach  and  it  will  trolled  by  newspaper  and  magazine  publishers 
pass,”  said  Dave  Threshie,  along  with  advertisers  and  advertising  agencies, 
publisher  of  the  Santa  Ana,  Nonetheless,  Halbreich  conceded,  “there  was 
Calif.-based  Orange  County  not  and  is  not  sufficient  concensus”  among  the 
Register,  one  of  the  leaders  4,500  ABC  members  for  the  extra  price  cut.  In 
of  the  fight  against  the  mar-  essence,  he  added,  the  new  rule  proposals  “do  not 
ket  segment  pricing  rules  represent  in  any  dramatic  form  any  substantial 
when  they  were  proposed  change  from  what  we  have  today.” 
last  year.  However,  Halbreich  noted  one  small  change 

The  new  rules  have  been  that  he  considers  crucial.  Under  current  ABC 
sent  to  newspapers  that  are  rules,  any  price  below  the  basic  subscription  rate 
ABC  members  and  will  be  must  be  called  a  discount.  But,  under  the  new 
discussed  at  the  group’s  rules,  newspapers  don’t  have  to  call  papers  sold  to 
March  board  meeting.  If  a  particular  market  segment  “discounted.”  Instead, 
passed,  they  will  be  up  for  they  are  sold  under  a  new  basic  price  for  that  mar- 
final  consideration  in  July,  ket  segment. 

Under  this  timetable,  the  “Discounting  has  a  bad  name,”  Halbreich  said, 
rules  could  take  effect  in  Under  the  new  proposal,  he  added,  “at  least  you’re 
October.  able  to  go  to  market  without  using  the  terminol- 

The  original  proposal,  ogy  of  discounting.” 
which  was  passed  by  the  Proponents  of  the  market  segment  pricing  plan 
ABC  board  last  summer  and  have  always  argued  that  it  was  not  essentially  a  dis- 
then  shot  down  at  the  counting  proposal.  Rather,  according  to  Halbreich 
group’s  annual  meeting  in  and  others,  cutting  prices  is  simply  one  tool  news- 
November,  would  have  papers  can  use  to  attract  readers.  In  fact,  ABC 
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staffers  suggest  that  some  newspapers  might  want 
to  set  their  market  segment  prices  higher  than 
their  usual  rates,  particularly  if  they  are  trying  to 
increase  home  delivery  in  more  affluent  areas, 
where  price  may  not  be  the  basic  issue. 

But  people  who  operate  smaller  papers  still  sec 
the  proposal  in  its  essence  as  a  move  toward 
reduced  subscription  rates.  And  papers  that  don’t 
have  huge  market  muscle,  they  fear,  might  not  sur¬ 
vive  a  rash  of  discounting. 

Though  he  supports  the  new  rules,  L.  Gayle 
Pryor,  director  of  circulation  for  Thomson  News¬ 
papers,  based  in  Stamford,  Conn.,  worries  that  the 
people  pushing  the  proposal  still  want  to  slash 
subscription  prices. 

“1  do  belive  that  this  is  just  the  first  step,”  Pryor 


said.  “1  don’t  think  we’ve  heard  the  last  of  greater 
discounting  beyond  50%.  All  we’re  doing  is  pro¬ 
longing  the  debate.” 

Pryor  said  his  company  is  inalterabh  opposed 
to  further  discounting. 

“The  value  of  ABC  has  always  been  their  ability 
to  define  what  paid  circulation  was,”  he  said. 
“Once  you  break  that  barrier  and  go  to  75%,  what’s 
to  prevent  you  from  going  to  90%  or  to  a  penny  a 
day? 

“We  think  discounting  simply  drives  churn  and 
devalues  the  product.” 

And,  of  the  value  of  removing  the  term  “dis¬ 
count”  from  the  circulation  lexicon,  Pryor  said, 
“This  is  about  discounting.  And,  if  you  call  it  any¬ 
thing  else,  you’re  lying.” 


BY  KELVIN  CHILDS 


Bomb  Damages 
Jackson,  Miss.,  Weekly 


Despite  a  firebombing  that  destroyed  its 
offices,  the  Jackson  Advocate  of  Mississippi 
is  still  publishing. 

“I’m  proud  to  say  that  within  60  years  of  exis¬ 
tence,  we’ve  never  missed  a  deadline,”  said  Charles 
W.  Tisdale,  editor  and  publisher  of  the  black-ori¬ 
ented  weekly,  who  admitted,  “It  was  kind  of  tight 
this  time.” 

It  didn’t  help  that  the  first  post-fire  layouts  were 
mistakenly  sent  not  to  the  Natchez  Democrat, 
which  prints  the  Advocate,  but  to  a  town  about  90 
miles  away. 

The  bombers  kicked  in  the  Advocate's  doors, 
Jan.  26,  poured  flammable  liquid  around  the  news¬ 
room  and  tossed  in  two  Molotov  cocktails,  said 
investigator  Danny  Benton  of  the  Jackson  Police 
Department. 

“It  did  a  good  bit  of  damage,”  Benton  said, 
although  the  fire  was  extinguished  quickly  and 
confined  to  the  first  floor.  Damage  was  estimated 
at  over  $100,000,  including  melted  fax  and  phone 
systems  and  water  and  smoke  damage  to  other 
equipment. 

The  U.S.  Justice  Department  was  investigating, 
and  no  arrests  had  been 
made,  but  Rep.  Bennie  “YoU  WOli 


weeks  prior  to  the  bombing  from  callers  to  his 
local  radio  show.  The  Advocate  has  been  critical  of 
the  city  administration,  in  particular  an  agency  that 
manages  the  city’s  downtown  and  has  hired  a 
security  firm  to  patrol  the  area. 

Tisdale  also  mentioned  two  shooting  incidents 
at  his  home  last  year,  and  the  paper  has  been  a  tar¬ 
get  of  violence  for  decades. 

The  newspaper  is  operating  from  a  building 
across  the  street  and  is  seeking  new  quarters,  but 
Tisdale  said  its  agressive  reporting  has  made  it 
unwelcome. 

He  said  the  former  site  was  unsuitable  for 
rebuilding. 

“You  would  think  that  in  this  day  and  age  we 
would  be  past  the  times  where  someone  would 
bomb  a  newspaper  office  for  a  di.sagreement  with 
their  views,”  said  Dorothy  Leavell,  president  of  the 
National  Newspaper  Publishers  Association, 
which  represents  about  300  African-American-ori¬ 
ented  newspapers. 

She  said  several  NNPA  members  have  contacted 
her  to  offer  aid  to  the  Advocate. 

Tisdale  said  that  the  Chamber  of  Commerce  has 
offered  a  S5,0(K)  reward 
d  think  thcit  for  information  leading 


Thomson  (D-Miss.)  has  asked 
that  the  case  be  pursued  as  a 
hate  crime. 

Tisdale  said  none  of  the 
7,400-circulation  newspa¬ 
per’s  six  full-time  employees 
was  in  the  building  at  the 
time.  He  said  he  had 
received  threats  in  the  two 


in  this  day  and  age  we 
would  be  past  the  tunes 
where  someone  would 
bomb  a  newspaper 
office  for  a  disagreement 
with  their  views'’ 


to  the  arrest  and  convic¬ 
tion  of  the  bombers,  and 
a  lawyer  from  Colorado 
has  offered  a  $10,000 
reward. 

Also,  area  religious  lead¬ 
ers  rallied  in  support  of 
the  paper’s  rebuilding 
effort.  ■ 
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BY  ALLAN  WOLPER 

D.C.  Scandal’s 
UCLA  Connection 


Marie  BLANCHARD,  a  reporter  for 
the  UC^IA  student  newspaper,  the 
Daily  Bruin,  stared  at  Dennis  Lyt- 
ton,  a  stocky'  man  in  a  suit  who 
was  seated  across  from  her,  and 
waited  to  hear  the  story  of  her 
young  journalism  life. 

“I  asked  him  if  I  could  record  our  conversation, 
and  he  agreed,”  the  22-year-old  senior  recalled  of 
the  interview  in  his  student  studio  apartment.  “I 
wanted  to  make  sure  that  I  got  everything  he  said 
just  the  way  he  said  it.” 

One  hour  later,  Blan¬ 
chard’s  notebook  and  tape 
recorder  were  filled  with 
anecodotes  about  the  sexual 
relationship  former  White 
House  intern  Monica  Lewin¬ 
sky'  said  she  had  with  Presi¬ 
dent  Clinton. 

Lytton,  24,  was  an  intern 
last  summer  at  the  Pentagon 
and  said  he  listened  as 
Lewinsky  talked  during  dur¬ 
ing  two  weeks  of  lunch  and 
dinner  dates.  Lewinsky  also 
was  working  at  the  Penta¬ 
gon. 

“Dennis  said  Monica  told  him  she  and  President 
Clinton  were  f — buddies,  that  she  earned  her 
presidential  kneepads,”  Blanchard  recalled.  “After 
that  he  didn’t  want  to  know  any  more.” 

“He  came  forward  because  he  wanted  to  have 
his  story  down  completely  straight.  The  talks  for 
immunity  for  Monica  were  close  and  he  was 
scared  the  special  prosecutor  would  ask  him  to 
corroborate  something  that  didn’t  happen. 

“He  gave  the  story'  to  the  Brain  because  he  felt 
we  would  be  more  understanding  with  student 
sources  than  the  regular  press.  He  said  he 
wouldn’t  talk  to  the  press  after  he  spoke  to  us.” 

Blanchard  worried  Lytton’s  story  would  turn 
out  to  be  a  hoax  even  as  she  and  the  paper’s  staff 
painstakingly  checked  out  his  background. 

“Dennis  said  Monica  used  to  brag  about  how 
well  she  knew  the  president  and  that  she  always 
went  back  to  the  president  even  after  she  was 
transferred  to  the  Pentagon,”  Blanchard  said.  “1 
really  worried  abt)ut  that  quote.” 


Wolper,  a  Rutgers  University  Journalism 
professor  at  the  Newark,  N.J.,  campus,  focuses 
his  reporting  on  the  campus  press. 


How  Lewinsky's 
Pentagon  pal 
went  public  in 
campus  paper 
about  her  tales 
of  White  House 
sex  romps 


swrt  Omtonl 


Blanchard  relaxed  after  the  Netv  York  Times  fol¬ 
lowed  the  Feb.  2  front-page  Bruin  article  with  a 
report  that  Lewinsky  had  made  37  separate  visits 
to  the  White  House. 

“I  felt  a  lot  more  comfortable  after  the  Times 
story  came  out,”  Blanchard  said.  “It  gave  us  more 
credibility.” 

To  convince  reporters  they  had  done  their 
homework,  the  Daily  Bruin'sWeb  site  included  a 
letter  verifying  Lytton’s  Pentagon  summer  job  and 
an  Optima  Card  credit  report  of  his  Washington, 
D.C.,  activities. 

“We  gave  it  to  AP  the  night  before  we  ran  it  but 
they  waited  12  hours  before  they  put  it  on  the 
wire,”  Blanchard  said.  “They  wanted  to  check  out 
as  much  as  they  could.  We  are  a  student  newspa¬ 
per.” 

Still,  the  media  went  wild  after  the  Associated 
Press  put  it’s  journalistic  stamp  on 
Lytton’s 

daily  ' 

WM 


yciKJ. 

"Everyone  is  blaming  us.  Why 
attack  the  reporters?" 
—  Marie  Blanchard,  Daily 
Bruin  reporter,  who  considered 
quitting  journalism  in  the  furor 
after  her  interview  with  former 
Monica  Lewinsky  pal 
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“/  felt  that  my  quotes 
wouldn’t  be  tivisted. 

From  what  everyone  told 
me,  the  mmnal  media 
would  have  taken  my 
quotes  out  of  context.” 


account. 

The  New  York  Daily  News 
published  a  cryptic,  Page  3 
headline  —  “Monica  told  of 
Prez  affair:  Pal”  —  that  was 
typical  of  the  kind  of  sensa¬ 
tional  national  play  the  story 
received. 

AP  said  (dinton  and  Lewin- 
sk>’  had  engaged  in  sex,  but 
Reuters  went  a  lot  further,  noting  that  Litton 
described  them  as  “f — buddies.” 

Lytton  kept  his  no-press  pledge,  telling  reporters 
who  called  him  that  the  Bruin  story  was  accurate 
and  that  he  couldn’t  comment  on  it.  He  kept  his 
telephone  number  listed,  but  recorded  a  message 
he  hoped  would  keep  the  media  from  houndimg 
him: 

"We  are  not  in  to  take  your  call  right  now.  If  you 
are  trying  to  reach  Dennis  Lytton  and  are  a  mem¬ 
ber  of  the  media  or  law  enforcement,  please  redial 
3K)-277-8438.  Otherwise  please  leave  a  message 
after  the  tone.”  The  number  belongs  to  Jeffrey 
Brodey,  a  Beverly  Hills  attorney  who  is  represent¬ 
ing  Lytton  pro  bono. 

Lytton  ended  his  media  blackout  to  speak  to  an 
E&P  reporter  and  explain  why  he  avoided  the 
mainstream  media. 

“The  mandate  of  the  Bruin  is  different,”  said 
the  24-year-old  .senior  in  a  telephone  interview 
from  his  apartment.  “They’re  nonprofit.  1  felt  that 
my  quotes  wouldn’t  be  twisted.  From  what  every¬ 
one  told  me,  the  normal  media  would  have  taken 
my  quotes  out  of  context.  That  kind  of  thing. 

"The  Cieraldo  Rivera  show  called  and  offered 
me  money.  But  1  didn’t  come  forward  to  profit 
from  this.  1  wanted  to  be  treated  with  respect.  The 
media  ought  to  treat  people  the  way  they  want  to 
be  treated. 

“I  knew  the  Daily  Bruin  would  treat  me  that 
way,”  he  continued.  “They  didn’t  seem  interested 
in  salacious  sound  bites.  And  they  treated  me 
fairly.” 

But  when  Lytton  first  telephoned  the  Bruin 
newsroom  at  9  p.m.,  Jan.  29,  the  paper  was  less 
than  eager  to  rush  his  story  into  print. 

“It  was  kind  of  a  fluke  that  he  came  to  us,”  said 
Edina  Lekovic,  the  Daily  Bruin  editor  in  chief.  “He 
told  us  about  Monica,  we 
took  his  name  down  and  said 
we’d  call  him  back.” 

After  Blanchard  inter- 

"In  the  end  the  story  really 
wasn't  about  the  scandal  itself. 
It  was  about  this  guy  who 
could  have  been  any  one  of  us 
who  had  a  few  dates  with 
someone  he  met  at  a  party.  And 
his  life  was  turned  upside 
down  about  it." 

—  Edina  Lekovic,  Daily  Bruin, 
editor  in  chief 


viewed  Lytton  by  telephone 
and  in  person  at  his  studio 
apartment,  the  paper’s  staff 
spent  the  next  48  hours 
checking  out  as  much  of  his 
story’  as  they  could. 

“We  kept  asking  who  is 
this  guy?”  Lekovic  said.  “Is 
this  something  we  want  to 
run?  He’s  talking  an  alleged 
relationship  between  Clinton  and  Lewinsky’,  only 
he  isn’t  using  the  word  alleged. 

“We  had  to  make  sure  he  was  for  real.  So  we 
brought  our  adviser,  Frances  Fernandes,  one  of  the 
adult  journalists  we  have  here,  into  the  office  and 
she  spent  a  good  hour  interrogating  him.” 

Fernandes,  a  former  reporter  for  the  Orange 
County  Register,  became  the  paper  s  adviser  in 
1988.  She  was  getting  ready  to  return  to  commer¬ 
cial  journalism,  as  an  editor  with  the  Press  Enter¬ 
prise,  when  the  story’  broke. 

“We  were  harsh  with  him,”  Fernandes  said  of 
questions  that  she  and  freelance  joumali.st  Michael 
Szymanski  asked  Lytton.  “We  didn’t  want  to  be 
made  fools  of.  We  asked  why  he  had  dated  her  in 
the  first  place.  He  was  clearly  uncomfortable.” 

Lekovic  said  the  students  were  frustrated  by  an 
inability’  to  confirm  Lytton’s  dating  relationship 
with  Lewinsky’. 

“We  had  no  way  to  prove  the  two  of  them  were 
together,”  Lekovic  said.  “You  really  can’t  prove 
that  any  two  people  ever  dated.” 

Lytton  said  he  met  Lewinsky  at  July  10  at  a  Pen¬ 
tagon  press  conference.  Other  questions:  What 
was  discussed?  Did  they  have  sex?  What  was  her 
apartment  like?  What  restaurants  did  they  eat  at? 

Lytton  said  he  spent  one  night  at  Lewinsky’s 
Watergate  apartment,  but  their  necking  did  not 
become  intimate. 

Then  Bruin  staffers  explained  what  was  likely 
to  happen  after  the  story  was  published. 

“We  told  him  his  name  would  be  every’where,” 
Fernandes  said.  “We  told  him  it  would  not  be 
pleasant.  We  told  him  he  wouldn’t  be  able  to  hide.” 

Eventually,  Fernandes  became  a  confidante. 

“She  told  me  how  to  avoid  the  media.  She 
helped  me  get  an  attorney,”  Lytton  said.  “I’d  never 
have  gotten  through  it  if  it  weren’t  for  her. 

“The  media  were  pretty  bad  for  a  day  and  half, 
but  it  has  calmed  down  a  bit  now.  1  didn’t  get  any 
obscene  telephone  calls  or  any  threats.” 

Ironically,  it  was  Blanchard  rather  than  Lytton 
who  has  suffered  through  a  form  of  telephone 
hell.  “Someone  posted  my  telephone  number,” 
Blanchard  said.  “The  guy  said  I  worked  in  porno 
movies  and  that  1  was  into  group  sex.  People  have 
been  calling  me  two,  three,  four  and  five  in  the 
morning.” 

Blanchard  has  removed  her  telephone  number 
from  the  UCLA  student  listing.  She  only  talks  to 
reporters  if  Fernandes  speaks  to  them  first,  and 
wonders  why  the  public  picks  on  reporters  who 
(See  Scandal  on  page  48) 
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BY  JO  ELLEN  MEYERS  SHARP 

Whose 


Copyrights? 


HERE’S  A  LOT  more  activity  over  intel¬ 
lectual  property'  rights  than  disputes 
over  trademarks  or  domain  names  on 
the  Internet. 

Friction  has  been  increasing 
between  freelancers  and  publishers 
about  copyrights,  licenses,  reuse  and  electronic 
reproduction  of  freelance  works. 

A  milestone  in  the  long-standing  disagreent  was 
the  decision  last  August  in  the  case  of  Tasini  vs. 
New  York  Times.  U.S.  District  Judge  Sonia 
Sotomayor  ruled  that  publishers  of  a  newspaper  or 
magazine  are  allowed  to  reuse  contri¬ 
butions  in  “any  revision  of  that  collec¬ 
tive  work.” 

The  decision  threw  out  freelance 
writer  Jonathan  Tasini’s  complaint 
that  the  Titnes  had  infringed  his  copy¬ 
rights  by  reusing  published  material 
in  online  databases  and  CD-ROMs 
without  his  permission  or  additional 
compensation. 

Even  though  Tasini’s  attorneys  are 
likely  to  reargue  the  case  in  the  fed¬ 
eral  trial  court  in  New  York  City,  an  appeal  was 
expected  because  it  was  among  the  first  cases  to 
address  copyrights  in  new  media. 

Unfortunately,  the  ruling,  largely  limited  to  distrib¬ 
uting  archival  material  in  other  media,  has  been 
interpreted  to  be  more  broad  than  it  w'as,  said  Dan 
Carlinsky',  vice  president  of  contracts  for  the  Ameri¬ 
can  Society'  of  Journalist  and  Authors. 

“It  was  a  decision  by  the  lowest  court  in  one  dis¬ 
trict  and  has  no  binding  precedent  elsewhere,”  said 
Carlinsky',  a  freelance  writer  based  in  Connecticut. 
But  it  has  muddied  already  murky'  waters,  churned 
by  market  forces  in  the  publishing  industry. 

Newspapers  and  magazines  are  profoundly  inter¬ 
ested  in  publishing  online,  and  as  media  companies 
get  larger,  the  individual  publication  is  apt  to  be  part 
of  a  chain.  For  now,  publishers  generate  little  money 
from  online  operations  but  are  investing  heavily'  in 
the  new  medium  with  an  eye  toward  the  future. 

“The  struggle  going  on  between  publishers  and 
freelancers  is  an  understandable  struggle,”  Carlinsky 
said.  “New  maricets  have  opened  up,  and  the  issue  is, 
who  controls  the  content?  It’s  not  strictly  because 
of  electronic  publishing,  but  that  was  a  catalyst.” 

For  decades,  publishers  displayed  little  interest  in 
freelance  copyrights  because  they  lacked  value. 


Meyers  Sharp  is  a  freelance  writer  in 
Indianapolis. 


“Oh,  there  were  reprints,  and  things  like  that  but 
that  was  like  lightning  striking.  Now  the  system  sees 
content  and  its  reuse  has  value  and  the  promise  of 
more  value,”  Carlinsky  said. 

Publishers  may  not  be  making  money  off  Web 
pages,  but  they  are  licensing  material  to  online  data¬ 
bases  such  as  Nexus,  he  said,  comparing  the  situa¬ 
tion  in  periodicals  to  what  happened  in  film  and  TV, 
where  few  movies  or  programs  make  money  ini¬ 
tially  but  many  become  profitable  in  secondary'  mar¬ 
kets:  home  video,  foreign  distribution  and  syndica¬ 
tion. 

For  the  stakes  emerging. 

Tribune  Co,  and  others  are 
attempting  to  address  up 
front  what  will  be  done  with 
content,  said  Dale  M.  Cohen,  a 
senior  counsel  for  the 
Chicago-based  media  com¬ 
pany.  The  Tasini  decision  clari¬ 
fied  certain  things,  but  has 
not  changed  how  Tribune 
Co.  deals  with  freelancers,  he 
said.  All  freelancers  sign  con¬ 
tracts,  hut  terms  may  be  dif¬ 
ferent. 

He  doesn’t  think  the  rela¬ 
tionship  between  publishers 
and  freelancers  is  in  a  state  of 
flux,  and  neither  does  Lee  Wilson,  a  Nashville,Tenn.- 
based  intellectual  property'  attorney  who  recently 
wrote  The  Copyright  Guide:  A  Friendly  Hand¬ 
book  for  Protecting  and  Profiting  from  Copy¬ 
rights,  published  hy  Allworth  Press. 

Historically,  as  new  technology  emerged.  Con¬ 
gress  acted  to  change  copyright  law  to  address 
new  classes  of  intellectual  property  to  be  pro¬ 
tected,  Wilson  said.  But  that  may  be  unnecessary' 
because  of  changes  made  20  years  ago  in  the 
Copyright  Act  of  1976,  Title  17  of  the  U.S.  Code, 
which  went  into  effect  in  1978.  Essentially,  the  law 
provides  copyright  protection  in  any  new  tech¬ 
nology,  even  though  it  may  not  be  expressly  iden¬ 
tified,  she  said. 

“That  doesn’t  mean  that  all  the  mechanisms  for 
how  the  protection  works  have  been  thrashed 
out.  That’s  where  we  are  now.  We’re  try'ing  to  stuff 
new  media  into  the  old  law  and  it  doesn’t  fit,”  she 
said. 

Even  though  new  media  and  existing  law  may 
seem  like  a  bad  fit,  Wilson  said  a  new  law  may  not 
be  needed  because  the  courts  have  yet  to  sort  out 
how  the  existing  law  applies. 


Update  on 
freelance 
copyrights, 
contracts, 
negotiations 


“Oh,  there  were 
reprints  and  things 
like  that,  but  that 
was  like  lightning 
striking.  Nou’  the 
system  sees 
content  and  its 
reuse  has  value 
and  the  promise 
of  more  value!* 
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“I  think  of  copy  right  law  like  a  traffic  law.  Until  ! 
it  is  understood,  it  may  not  work  very  well,”  she  j 
said.  Ca)nsequently,  some  publishers  might  request  i 
all  rights  to  a  freelancer's  c{)py,  sometimes  without  \ 
additional  compensation.  Others  are  negotiating  j 
most,  if  not  all,  aspects  of  a  contract.  i 

Newspapers,  which  tend  to  use  fewer  free-  j 
lancers  than  magazines,  have  tended  to  be  much  | 
more  demanding,  Uarlinsky  said.  j 

“Some  have  gone  in  wholeheartedly,  making  no  ; 
accommodations,  saying  its  a  buyer's  market.  That  j 
is  astoundingly  short-sighted  and  a  mismanage-  j 
ment  of  the  .situation,”  he  .said.  j 

(Compensation  is  likely  to  work  itself  out  accord-  j 
ing  to  “how  much  the  traffic  will  bear.  As  long  as  i 
the  spirit  of  fairness  prevails,  this  is  not  nearly  as  j 
hard  as  other  issues,”  Wilst)n  said.  | 


Royalty  Routing 

SEVERAL  ORGANIZATIONS  HAVE  sprung  up 
in  the  last  few  years  to  help  sort  out  copy- 
1  right  issues  and  to  help  publishers  to  compen- 
j  sate  writers  for  use  of  their  work  after  initial 
1  publication. 

I  The  Authors  Registry  Inc.  is  a  not-for-profit 
I  licensing  and  payment  clearinghouse  that  dis- 
j  tributes  monet’  to  authors  for  electronic,  pho- 
j  tocopy  and  other  reuses  t)f  their  work.  Pub- 
1  lishers  pay  the  Registry  and  delegate  how 
I  much  to  disburse  to  writers  and  how  much  to 
I  apply  to  administrative  costs,  said  Terry  King, 
i  operations  manager  for  the  2-yearH)ld  group. 

The  Registry  is  similar  to  the  American  Soci¬ 
ety  of  Composers,  Authors  and  Publishers,  or  I 
1  AS(CAP,  which  oversees  licensing  and  royalties  ! 
j  in  the  music  business.  Since  1996  the  Registry  j 
I  has  paid  more  than  $300,000  to  writers.  1 

The  organization  has  contracts  with  Weight  1 
I  Watchers,  Harper’s,  the  Nation,  Publishers 
I  Weekly,  Travel  &  ieisinv,  C<H)king  Light,  To(hI  & 

\  Wine,  Yankee,  and  Technology  Review,  among 
I  others. 

i  More  than  UK)  literary  agents  and  50,(KK)  j 
:  writers  also  belong.  Mo.st  writers  participate  j 
I  through  membership  in  about  three  dozen  | 
i  c(H)perating  organizations,  such  as  the  American 
I  b<H)k  Producers  AsscKiation,  American  SiK'iety 
I  of  Journalists  and  Authors,  Canadian  Science 
j  Writers  Association,  National  Writers  Union,  PEN 
i  American  (lenter  and  the  AsstKiation  of  Inde- 
I  pendents  in  Radio. 

!  In  April,  other  media  gn)ups  banded  together 
j  to  develop  a  system  tor  writers,  photographers 
i  and  artists.  Ilie  American  StKiety  of  .Media  Pho- 
i  tographers,  (iraphic  Artists  (iuild.  National  W'rit- 
!  ers  Union  and  (A)pyriglit  (dearance  ('.enter  have 
j  formed  an  alliance  to  develop  a  copyright  licens- 
j  ing  system  to  manage  permissions,  licensing  and 
I  royalty  collection. 

j  — Jo  Ellen  Meyers  Sharp 


IN  BRIEF 


Scripps  heir  dies  in  fire 

Ellen  scripps  DAVIS,  S-i,  granddaughter  of  E.W.  Scripps, 
who  founded  the  newspaper  company  that  still  carries 
his  name,  died  on  Feb.  8  after  a  fire  tore  through  her  his¬ 
toric  home  just  north  of  San  Diego. 

Employees  pulled  her  from  the  bedroom  of  her  smolder¬ 
ing  ranch  house  around  3  a.m.  She  was  rushed  to  a  nearby- 
hospital  burn  center,  where  she  was  pronounced  dead. 

Her  husband,  Everett  Conley  Davis,  87,  also  died  in  the 
blaze.  Firemen  found  him  in  a  bathroom  and  dragged  him 
from  the  building,  but  paramedics  at  the  scene  were  unable 
to  revive  him. 

The  fire  also  destroyed  many  heirlooms  in  the  1910 
home,  the  last  remaining  piece  of  the  historic  Scripps  ranch, 
where  iMrs.  Scripps  Davis  grew  up.  Most  of  the  ranch  has 
been  sold  and  developed  over  the  years. 

Reports  said  the  cause  of  the  fire  is  still  under  investiga¬ 
tion. 

Brewer  named  publisher 

JOHN  BREWER,  OUSTED  last  year  as  head  of  the  New  York 
Times  Syndicate  Sales  (]orp.,  has  been  named  publisher  of 
the  Peninsula  Daily  News  in  Port  Angeles, Wash. 

Brewer,  50,  also  served  as  a  general  executive  for  Associ¬ 
ated  Press  in  New  York  following  stints 
as  bureau  chief  in  Seattle  and  Los 
Angeles. 

He  suceeds  Frank  Ducceschi,  who 
retired  after  25  years  with  the  Daily 
News. 

“No  one  could  have  achieved  what 
he  has  achieved  without  being  an  out¬ 
standing  reporter,  editor  and  news 
executive,”  Peter  Horv'itz,  president  of 
Daily  News  parent  company  Horv  itz 
Newspapers,  said  of  Brewer. 

Price  skirmish 
in  N,  Y.  suburbs 

The  TIMESTWEN  are  a  changin'. 

Firing  a  salvo  designed  to  tighten  its  hold  on  the  lucra¬ 
tive  suburban  market,  the  Neiv  York  Times  offered  50%  dis¬ 
counts  on  papers  sold  at  most  New  York-area  train  stations 
during  the  first  week  of  February. 

Buyers  at  95  newsstands  in  or  near  New  Jersey  Transit, 
.MetroNorth,  and  Long  Island  Railroad  commuter  rail  stations 
only  had  to  shell  out  30f  for  the  paper,  half  the  normal 
cover  price. 

A  spokesman  said  the  t>ne-week  cut-price  was  the  most 
extensive  single-copy  sales  promotion  the  paper  has  under¬ 
taken  in  years.  The  newspaper  had  not  analyzed  data  to 
determine  how  much  sales  rose. 

Bowater  in  Korea  talks 

B  (WATER  INC.  SAID  it  is  negotiating  with  a  unit  of 
Korea's  Halla  Group  to  acquire  a  significant  interest  in  its 
Daebul  Newsprint  .Mill.  Started  up  in  late  1996,  the  mill  pro¬ 
duces  approximately  25(),0()()  metric  tons  per  year. 
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Asia  Crisis 


Finger  Pointing 


There  is  enough  blame  to  go  around 
for  the  media  missing  the  signs  of  the 
approaehing  Asian  financial  crisis,  a 
Freedom  Forum  panel  in  San  Francisco 
lamented  recently. 

The  culprits  include  too  tew  saw)' 
reporters,  obtuse  editors,  restrictive  Asian  govern¬ 
ments,  a  cultural  divide  and  the  general  weakness 
of  foreign  correspondence  that  doesn’t  allow  for 
enough  deep  digging,  according  to  three  journal¬ 
ists  who  were  on  the  scene. 

One  problem  is  that  overseas  reporters,  particu- 
larh’  for  the  wire  services, 
seldom  have  the  opportunity' 
to  “step  back”  from  daily  cov¬ 
erage  and  take  two  weeks  or 
a  month  for  an  in-depth  look 
at  complex  issues,  said 
Matthew  Miller,  West  Coast 
correspondent  for  the  Far 
Eastern  Economic  Review 
and  a  veteran  of  30  years 
covering  Asia. 

“That’s  the  nature  of  that  kind  of  coverage,”  he 
observed.  “Although  there  have  been  some  very' 
good  pieces  of  journalism  that  have  nibbled  away 
at  the  underlying  causes  of  the  Asian  economic 
fallout,  no  one  was  able  to  put  together  all  the 
structural  weaknesses”  leading  to  the  crisis  — 
despite  warning  signs. 

Miller,  who  also  has  reported  for  the  Asian  Wall 
Street  Journal  and  San  Diego  Union-Tribune,  said 
related  economic  problems  in  Korea.Thailand  and 
Indonesia  should  hav'e  signaled  to  journalists: 
“Folks,  these  things  are  joined  and  we  re  going  to 
have  a  crisis  like  we’ve  never  had  before.” 

But  such  analysis  was  unlikely,  he  argued, 
because  of  the  “inherent  weakness  in  day-to-day 
coverage." 

“1  mar\  el  at  the  ability  of  a  wire  service  reporter 
to  do  a  dozen  stories  a  day  and  not  kill  himself.  But 
that  sort  of  pressure  precludes  going  into  the  kind 
of  depth  necessary  for  this  kind  of  story.” 

Robert  Sempler,  an  Asian  correspondent  for 
Agence  France-Presse  for  many  years,  laid  part  of 
the  blame  on  editors  thousands  of  miles  away  who 
stress  cute  features  about  native  customs  over 
more  meaty  reporting. 

In  postwar  Vietnam,  he  recalled,“my  editor  kept 
asking  me  for  stories  on  conical  hats.  The  country' 
was  disintegrating  but  he  wanted  conical  hats. 
This  was  a  problem  every'where  I  worked.  In  the 
Philippines,  it  was  cockfighting:  in  Japan,  the 


cherry  blossom  festival.” 

Miller  added  that  editors  a  long  way  off  have  a 
“unidimensional  perception  of  what’s  going  on.  If 
the  coverage  does  not  fit  the  perception,  there 
will  be  a  problem.  The  farther  away  you  are  from 
the  story,  the  more  prone  you  are  to  make  gener¬ 
alizations.” 

Sempler,  currently  a  visiting  professor  of  jour¬ 
nalism  at  the  University  of  California,  Berkeley, 
agreed  that  the  media  generally  fell  down  when  it 
came  to  advance  reporting  of  the  fate  of  the  so- 
called  “Asian  miracle”  nations.  One  of  the  flaws,  he 
said,  was  a  failure  to  recog¬ 
nize  the  connection 
between  a  nation’s  politics 
and  its  economy,  as  in  the 
case  of  Indonesia.  If  readers 
had  known  more  about  the 
political  and  economic  situa¬ 
tion  in  Asia,  they  would  have 
been  prepared  for  the  trou¬ 
bles  that  befell  the  “Asian 
Tiger”  states,  Sempler 
asserted.  At  the  same  time, 
he  acknowledged  the  huge 
expense  of  operating  overseas  bureaus,  a  factor 
that  accounts  for  the  relatively  thin  spread  of  cor¬ 
respondents  and  the  paucity'  of  specialists. 

Chong-Hy'uk  Kim,  a  Knight  Fellow  at  Stanford 
University  on  leave  from  the  Daily  News  in  Seoul, 
South  Korea,  attributed  the  world’s  surprise  to  the 
lack  of  information  from  the  Korean  government 
and  the  fact  that  local  media  have  “abandoned 
their  duties  as  a  watchdog  of  society  .” 

“The  media  in  Korea  are  restricted  from  getting 
important  information,”  he  explained,  adding  that 
reporters  were  unable  to  get  data  about  the 
amount  of  foreign  exchange  and  holdings.  He 
attributed  the  mind-set  to  the  fact  that  Korea  for 
years  had  a  military  government  whose  traditional 
practice  on  critical  matters  was  silence  —  and  the 
media  have  “become  part  of  the  establishment.” 

The  foreign  press,  Kim  went  on,  are  “diligent 
and  competent”  but  may  not  have  grasped  the  full 
story'  in  Korea  because  of  cultural  differences. 

Miller,  a  Visting  Fellow  at  the  University'  of  San 
Francisco’s  Center  for  the  Pacific  Rim,  disputed 
that  claim,  calling  it  a  “mythology  that  I’ve  been 
trying  to  beat  down  for  many  years.”  He  blamed 
Western  media  for  contributing  to  the  myth  that 
there  is  a  “Western  way  and  an  Asian  way.” 

“It’s  far  more  complicated  than  that,”  he  said. 
“It’s  over-simplistic  and  absolutely  absurd  to  think 


Where  was 
the  press  when 
financial  collapse 
was  brewing? 


“There  is  a  danger 
that  when  the  next 
crisis  conies  along, 
eveiybody  will 
look  around  and 
say  the  problem  is 
a  difference  in 
cultures” 
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this  way.  There  is  a  danger  that 
when  the  next  crisis  comes 
along,  everybody  will  look 
around  and  say  the  problem  is  a 
difference  in  cultures.” 

Still,  Sempler  suggested  it 
would  be  naive  for  Americans  to  believe  Asian 
countries  are  ready  to  adopt  U.S.  economic  meth¬ 
ods  to  solve  their  difficulties.  He  noted  that  Thai¬ 
land  and  Vietnam  are  questioning  globalization 


“There  is  nothing  that 
journalists  need  more 
than  experience, 
knowledge  and 
understanding” 


and  that  the  Asian  press  gener¬ 
ally  has  become  “ver>'  national¬ 
istic”  and  critical  of  the  United 
States. 

“There  is  nothing  that  jour¬ 
nalists  need  more  than  experi¬ 
ence,  knowledge  and  understanding,”  Miller  said. 
“They  should  resist  the  temptation  to  be  cynics, 
but  a  little  healthy  skepticism  would  have  carried 
us  a  long  way  down  the  road  to  better  coverage.” 


BY  KELVIN  CHILDS 


Journalists  Compete 
For  Olympic  Stories 


WITH  THE  1998 
Winter  Olympics 
under  way,  an 
imposing  force  of 
sports  reporters,  photographers 
and  editors  has  converged  on 
Nagano,  Japan,  to  cover  the 
action.  — 

The  XVIIl  Olympic  Games 
opened  Feb.  7,  with  some  3,000  athletes  from  65 
countries  competing.  Events  include  the  biathlon, 
bobsledding,  curling,  hockey,  luge,  skiing  (Alpine, 
cross-country',  downhill,  freestyle,  giant  slalom  and 
slalom,  nordic  combined),  skating  (figure,  short 
track  and  speed)  and  snowboarding.  The  Games, 
televised  on  CBS,  will  continue  until  Feb.  22. 

Print  journalists  are  operating  from  the  Main 
Press  Center  in  Nagano,  across  from  the  Interna¬ 
tional  Broadcasting  Center.  The  first  and  second 
floors  of  the  main  center  include  offices,  a  news¬ 
room,  a  photo  lab,  camera  service  center,  and  gen¬ 
eral  information  desk.  The  center  also  is  outfitted 
with  an  internal  computer  system  that  feeds 
results  of  the  competition  to  reporters.  The  facility' 
also  has  a  press  conference  room  that  can  seat 
600,  with  English,  French  and  Japanese  inter¬ 
preters  on  hand.  Parking  is  on  the 
upper  two  floors. 

KRT  sent  about  70  writers,  colum¬ 
nists  and  photographers  from 
Knight  Bidder  and  from  the  Chicago 
Tribune,  Dallas  Morning  News, 

Detroit  Free  Press,  Philadelphia 
Inquirer  and  Saint  Paul  (Minn.)  Pio¬ 
neer  Press. 

KRT  also  has  prepared  six  pack¬ 
ages  that  papers  can  use  on  their 
own  Web  sites,  some  with  Quick¬ 
Time  movies:  Olympic  Venues,  Par¬ 
ticipating  Countries,  Selected  Ath¬ 
lete  Profiles,  Sports  Explainers,Time¬ 


U.S.  news 

organizations  make  big 
commitment  to  cover 
Winter  Games  in  Japan 


line,  and  Learn  More  (a  guide  to 
other  Web  sites  of  interest). 

The  Associated  Press  sent  50 
to  60  editors  and  writers,  with 
another  50  to  60  technical  peo¬ 
ple  for  communications  and 
photos.  Brian  Horton,  senior 
■'  photo  editor  for  sports,  said  the 

AP  will  have  a  small  setup  at  the 
main  press  center  and  small  setups  at  each  venue. 
Thanks  to  the  digital  equipment  now  in  use,  copy 
can  be  edited  and  photos  processed  on  site. 

USA  Today  and  Gannett  News  Service  sent 
about  58  reporters,  photographers,  editors  and  sys¬ 
tems  people,  drawn  from  throughout  Gannett 
papers,  said  Monte  Lorell,  USA  Today  sports  man¬ 
aging  editor. 

Like  AP,  Gannett  is  using  a  laptop  filing  system 
—  reporters  and  editors  will  be  able  to  file  on  site 
at  each  venue  and  send  material  to  the  main  press 
center,  from  there  to  be  filed  to  USA  Today  head¬ 
quarters  in  Arlington,  Va. 

For  the  duration  of  the  games,  USA  Today  is 
combining  its  Money  and  Life  sections  into  an 
Olympics  section.  Also,  the  newspaper’s  Web  site 
(http://www.usatoday.com)  will  pick  up  the  print 
coverage  and  will  have  extensive 
agate,  photos  and  coverage  of  the 
games. 

For  the  Los  Angeles  Times/Wash¬ 
ington  Post  News  Service,  about  30 
reporters  and  photographers  from 
the  Los  Angeles  Times,  Newsday 
and  Baltimore  Sun  are  at  Nagano, 
joining  staffers  from  the  Washington 
Post.  The  wire  sent  out  a  preview’ 
package  Jan.  30.  The  Post  also  will 
be  dedicating  part  of  its  Web  site 
to  Olympics  coverage  (found  at 
http://www.washingtonpost.com/ 
wp-sr\'/  sports).  ■ 
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MARK  FITZGERALD 


Hearings  Open 
In  Child  Abuse 


A  MONTH  AFTER  a  Wisconsin  county 
judge  barred  nationally  syndicated 
Chicago  Tribune  columnist  Bob 
Greene  and  another  Tribune 
reporter  from  a  hearing  on  a  highly 
publicized  child  abuse  case,  the  judge  has 
reversed  himself  and  will  open  upcoming  ses¬ 
sions  to  all  journalists. 

C^alumet  County  Judge  Donald  A.  Poppy  had 
barred  Greene  and  reporter  Janan  Hanna  from  a 
Dec.  22  hearing  on  the  case  —  which  was  oth¬ 
erwise  open  to  the  public  —  because  the  jour- 

_  nalists  refused  to  pledge  not  to 

identify  the  family  in  the  case. 
Poppy  noted  that  Wisconsin  law 
allowed  him  to  subject  reporters 
who  violated  the  agreement  to  a 
$5,000  fine  and  unspecified  jail 
time. 

However,  the  name  of  the  fam¬ 
ily  was  known  not  only  in 
Wisconsin,  but  nationally  because  of  the  sensa¬ 
tional  nature  of  the  child  abuse  case.  Michael 
and  Angeline  Rogers,  two  28-year-olds  from 
Brillion, Wise.,  were  charged  with  10  counts  of 
felony  child  abuse  after  police  allegedly  found 
their  7-year-old  daughter  locked  in  a  dog  cage  in 
their  basement  Nov.  17.  Police  were  alerted  to 
the  abuse  when  the  Rogers’  1 1 -year-old  boy,  who 
reportedly  had  been  thrown  out  of  the  house 

without  shoes  or  a  coat,  walked  _ 

to  the  police  station. 

Greene  has  filed  numerous 
columns  on  the  case  and  report¬ 
ed  on  what  he  says  was  the  fail¬ 
ure  of  the  Calumet  County 
Department  of  Human  Services 
to  protect  the  children  before  — 
and  after  —  their  parents’  arrest. 

While  Greene  and  Hanna 
refused  to  agree  to  Poppy’s 
terms,  at  least  three  other 
reporters  remained  in  the  court- 


Wis.  judge 
reverses 
^  nUing  and 
opens  couti 


“We  chose  to  stay  in  there  and 
use  the  information  .  .  .  for  back¬ 
ground,”  said  Ted  Knutson,  man¬ 
aging  editor  of  the  Post-Crescent 
in  Appleton, Wise.  “We  discussed 
what  we  would  do  and  the  deci¬ 
sion  was, ‘What’s  the  point?’  .  .  . 
Greene  has  made  somewhat  of  a 


Chicago  Tribune  columnist 
Bob  Greene  has  made  a  cause 
of  reporting  on  the  shocking 
child  abuse  case. 


mission  out  of  it,  but  we 

didn’t  feel  we  were  justified  in  bringing  in  the 
heavy  artillery.” 

The  Post-Crescent  did  not  publish  a  story  on 
that  particular  court  session,  which  is  know  n  in 
Wisconsin  as  a  CHIPS  hearing,  for  child  in  need 
of  protection  or  services.  However,  like  other 
papers  in  the  region,  the  Post-Crescent  has 
reported  on  the  names  of  the  parents  in  every 
story  on  the  case.  No  news  organization  has 
reported  the  first  names  of  the  children. 

For  its  part,  the  Chicago  Tribune  at  first  said 
it  was  inclined  to  take 
legal  action  to  gain  court  fhe  jlldge  “SClici  he 
access.  Although  CHIPS  »  »  »  .» 

hearings  are  normally  U’Ollld  rely  0)1  the 

closed  to  the  public,  professional 

Wisconsin  pre.siding  .  i  j  i-  i 

lodges  have  wide  lati-  Standards  of  each 

tude  in  opening  them.  iieu'S  Organization’ 

Rather  than  take  legal 
action,  the  Tribune  sent 
Poppy  w  hat  one  of  its  lawyers  described  as  a 
“very  cordial  letter  .  .  .  pointing  to  a  couple  of 
relevant  cases.” 

The  Wisconsin  Supreme  Court  apparently  also 
got  involved  in  informal  discussion  with  the 
judge,  who  convened  a  meeting  with  reporters 
in  his  Chilton  courtroom.  In  lieu  of  a  journalist, 
the  Tribune  sent  a  lawyer.  Poppy  told  the  group 

_  he  had  reflected  on  the  public 

interest  in  assessing  the  perfor¬ 
mance  of  state  child  welfare 
agencies  in  the  Rogers  case  and 
determined  that  news  organiza¬ 
tions  could  attend  any  future 
CHIPS  hearings  on  the  children. 

“He  said  he  would  rely  on  the 
professional  standards  of  each 
news  organization  .  .  .  and  he 
would  hope  they  do  not  report 
any  information,  such  as  names 
of  the  children  or  medical 
records,  if  it  is  not  out  there 
from  another  source,”  said 
Amanda  Todd,  the  Wisconsin 
Supreme  Court’s  information 
officer. 

columnist  Poppy  has  not  yet  decided 

made  a  cause  whether  to  allow  television,  still 

he  shocking  cameras  or  the  taping  of  the  chil 

B.  dren’s  voices, Todd  added. 
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Calif,  publishers 
back  SLAPP 
revision 

HE  C:AL1F0RN1A  newspaper  Pub¬ 
lishers  Association  has  joined  with 
other  groups  in  submitting  state  legisla¬ 
tion  that  would  give  SLAPP  defendants 
the  right  to  appeal  an  adverse  decision. 

SLAPP  suits  —  the  acronym  tor 
strategic  lawsuits  against  public  partici¬ 
pation  —  are  defamation  actions  used 
by  powerful  interest  groups  to  silence 
citizen  opposition  to,  for  instance,  big 
development  projects.  SLAPP  suits 
often  are  filed  to  intimidate,  since 
plaintiffs  have  no  chance  of  winning, 
but  they  force  defendants  —  usually 
ordinal^’  citizens  —  to  hire  lawyers. 

C;NPA,  the  American  Civil  Liberties 
Union,  Planning  and  Conservation 
League  and  the  Anti-SLAPP  Project 
have  backed  an  amendment  to 
C;alifornia’s  anti-SLAPP  law  to  end  what 


they  say  is  an  inequality'.  As  the  law 
now  stands,  plaintiffs  who  lose  on 
motions  can  appeal  the  decision  as  a 
matter  of  right,  while  defendants  who 
lose  may  file  only  for  a  discretionary 
writ  review,  few  of  w  hich  are  accepted 
by  appellate  courts.  The  proposed 
amendment  would  make  adverse  deci¬ 
sions  against  SLAPP  defendants  review- 
able  “as  a  matter  of  right.” 

C^NPA  members  were  among  the 
first  to  use  the  1992  anti-SLAPP  law  to 
stop  frivolous  defamation  suits.  The 
law'  permits  SLAPP  defendants  to  file  a 
special  motion  to  strike  any  cause  of 
action  based  on  the  defendant’s  right 
of  free  speech  or  activity. 

Paper  sues 
for  ouster  info 

UNABLE  TO  OBTAIN  details  of  an 
agreement  that  led  to  the  ouster 
of  a  police  chief,  the  Press-Enterprise 


in  Riverside,  Calif.,  has  sued  the  city  of 
San  Jacinto,  charging  a  violation  of  the 
(California  Public  Records  Act. 

In  (October,  the  city'  refused  to  pro¬ 
vide  a  copy  of  a  settlement  beween 
the  city  and  Police  (Chief  Nathaniel 
Holmes  III,  w'ho  quit  at  the  request  of 
the  city  council.  Ten  days  later,  the  city 
offered  payroll  information  showing 
that  the  agreement  cost  San  Jacinto 
$67,265.  The  net  amount  paid  to  the 
ex-chief  minus  deductions  was 
$31,060.  But  the  city  blacked  out  a 
breakdown  of  the  deductions,  citing 
privacy. 

City'  officials  maintained  the  settle¬ 
ment  was  confidential  because  it  involv¬ 
ed  a  police  officer's  personnel  records. 

The  lawsuit  contends  the  city  erred 
in  its  interpretation  of  privacy  laws. 

Said  Press-Enterprise  attorney  James  J. 
Manning;  “We  believe  that  a  settlement 
agreement  between  a  public  agency 
and  one  of  its  employees  is  a  public 
document.”  —  M.L.  Stein 


EXCLUSIVELST  FOR  JOURNALISTS... 


THE  PRN  PRESS  ROOM 


www.prnmedia.com 


i^hen  a  reporter  or  editor  is  on  dead¬ 
line,  the  PRN  Press  Room  is  a 

reliable  source.  It’s  a  quick  and 
simple  way  for  journalists — and  only 
journalists — to  access  information 
through  PR  Newswire,  the  leading 
electronic  distributor  of  full-text 
corporate  news  releases  and  photos. 


For  journalists  to  register  go  to 
http;//www.prnmedia.com 


Highlights  of  the  PRN  Press  Room: 

For  working  news  media  only  •  Free  of  charge  •  Password  protected  •  Contains  info  not 
available  on  public  access  sites  •  Embargoed  material  for  viewing  •  Real-time  access  to 
media  advisories,  daybooks  and  news  releases  •  Photos  •  Audio  feeds  •  Company  pro¬ 
files  •  A  job  bank  •  Access  to  the  ProfNet  Experts’  Database  •  and  more... 
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Board  says 

1  takecVaw®* 


Tbwoge** 

good  report 


NEWSPEOPLE  IN  THE  NEWS 


DEAlVAirMCElV, 

advertising  promo- 

tion  manager  at  S 

the  Houston  * 

been  appointed  . 

marketing  director  ^ 
at  the  San 

DEANATTKEN 

Antonio  Express- 
Neu’s. 

PETER  C.  GAR€1IA,  mailroom  man¬ 
ager  at  the  San  Francisco  Newspaper 
Agency,  was  named  mailroom  manager 
in  San  Antonio. 

GREG  SMITH,  ADMARC  systems 
manager  at  the  Miami  Herald,  was 
appointed  business  systems  manager  at 
the  Exprvss-Neu’s. 

DAVID  H.  LEVY,  one  of  the  world’s 
foremost  astronomers,  has  joined 
Parade  magazine  as  a  contributing  edi¬ 
tor. 

Co-discoverer  of  the  Shoemaker-Levy 
9  Comet,  which  struck  Jupiter  in  1994, 


IMVZD  H.  LEVY 


NANCY  R.  PULASKI 


Levy'  has  made  21  comet  discoveries,  the 
third  largest  number  by  one  person  in 
history. 

NANCY  R.  PULASKI,  director  of  oper¬ 
ations/administration  at  Woritbench 
Inc.,  New  Yoric,  has  been  appointed  to 
the  position  of  director  of  human 
resources  at  Journal  Register  Co., 
Trenton,  NJ. 

JOHN  DiMAIOLO,  corporate  con¬ 
troller  at  the  Asbury  Park  Press, 
Neptune,  N.J.,  was  named  director  of 
corporate  accounting  at  Journal 
Register. 


Ronald  Paris  and  Billy  Blair 

have  agreed  to  sell 

Forest  City  (NC)  Daily  Courier 

(11,800  daily  circulation) 
to 

Paxton  Media  Group 


We  are  proud  to  have  represented 
Ronald  Paris  and  Billy  Blair  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe.  NM  87501 

Tel:  (505)  820-2700  Fax:  (505)  820-2900 

http:  /  /  WWW.  dirksvanessen  .com 


jtOivnziFOiv- 
KOWSKI,  46,  pro¬ 
jects  editor  at  the 
Detroit  Free  Press, 
has  been  named 
to  replace  retiring 
JOE  H.  STROUD 

RON  DzwoNKowsKi  ‘editorial  page 

editor. 

In  March, 

Dzwonkowski  will  become  associate 
editor  and  he  will  be  named  editorial 
page  editor  in  July. 

JAMES  H.  DENLEY,  50,  editor  and 
president  at  the  Binningham  (Ala.) 
Post-Herald  since  1984,  has  been  named 
editor  at  the  Abilene  (Texas)  Reporter- 
News.  Both  are  E.W.  Scripps  Co.  papers. 

JIM  WILLIS,  managing  editor  at  the 
Post-Herald,  was  appointed  editor  and 
president  in  Birmingham. 

BUDDY  SOLOMON,  controller  for  Cox 
Newspapers  Inc.,  Atlanta,  has  assumed 
the  additional  responsibilities  of  vice 
president  of  finance. 

KENNETH  COURIER,  associate  pub¬ 
lisher  and  advertising  director  at  Journal 
Newspapers,  Fairfax, Va.,  has  been 
named  a  senior  account  manager  at  the 
Washington  Suburban  Press  Network, 
Reston,Va. 

RAYMOND  E.  DOUGLAS,  48,  vice 
president  of  systems  and  technology'  at 
the  Neu'  York  Times,  has  been  appoint¬ 
ed  vice  president  of  information  systems 
and  technology  at  the  New  York  Times 
Co. 

CARL  ESPOSITO,  publisher  at  the 
Middletown  (Ohio)  Journal,  has 
assumed  the  additional  responsibilities 
of  president  and  CEO  of  Thomson 
Newspapers’  Southwest  Ohio  Strategic 
Marketing  Group. 

DENNIS  NICHOLS,  news  editor  at  the 
Hamilton,  Ohio,  Journal-News,  has  been 
named  editor  at  the  Mason,  Ohio,  Pulse- 
Journal. 

HELEN  JUNGWIRTH,  advertising 
director  at  Thomson  Newspapers’ 
Central  Wisconsin  Strategic  Marketing 
Group,  has  been  promoted  to  associate 
publisher  at  the  Wisconsin  Rapids,  Wis., 
Daily  Tribune. 
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CHUCK  KABONSKY,  general  man¬ 
ager  at  the  Stevem  Point  (Wis.)  Journal, 
was  named  director  of  production  tor 
the  (xntral  Wisconsin  SMG. 

DAN  MORIAKTY,  sales  and  market¬ 
ing  manager  for  the  circulation  depart¬ 
ment  at  the  Reno  (Nev.)  Gazette- 
Journal,  was  appointed  publisher  at  the 
Marshfield  (Wis.)  Netvs-Herald  and 
director  of  circulation  for  the  Central 
Wisconsin  SMG. 

SCOTT  SKINNER,  circulation  direc¬ 
tor  at  the  Wisconsin  Rapids  Daily 
Tribune,  was  promoted  to  director  of 
marketing  and  communications  for  the 
(Central  Wisconsin  SMG. 

STEVE  LUNDGREN,  a  reporter  at  the 
Bend,  Ore.,  Bulletin,  was  named  editor 
at  the  Redmond  (Ore.)  Spokesman. 

He  succeeds  SCOTT  MABEN,  who 
was  appointed  city'  editor  at  the 
Bulletin. 

JIM  TOMS,  publisher  and  general  man¬ 
ager  of  Suburban  News  Publications, 
(a)lumbus,  Ohio,  has  been  elected  presi¬ 
dent  of  Suburban  Newspapers  of 
America. 

Other  officers  elected  include  TOM 
BRADLEE,  Chesapeake  Publishing, 
Elkton,  Md.  —  first  vice  president;  GAY 
JVl/lT4Xi,  Washington  Suburban  Press 
Network,  Reston,Va.  —  second  vice 
president;  and  RICK  O’CONNOR, 
Lower  Mainland  Publishing  Ltd.,  Surrey, 
British  Columbia  —  secretary/treasurer. 

BILL  CORNWELL,  editor  and  publish¬ 
er  at  the  Brozosport  Facts,  has  been 
elected  president  of  the  Texas  Daily 
Newspaper  As.s(K'iation. 

Other  officers  elected  include  JERE¬ 
MY  L  HALBREICH,  president  and 
general  manager  at  the  Dallas  Morning 
Neu's  —  vice  president;  and  DAN  SAV¬ 
AGE,  publisher  at  the  Waco  Tribune- 
Herald  —  treasurer. 

GARET  von  NETZER,  publisher  at 
the  Amarillo  Globe-Neivs  andTDNA 
president  in  1997,  becomes  chairman  of 
the  executive  committee  in  1998. 

JAN  SCHAFFER,  a  Pulitzer  Prize  win¬ 
ner  and  deputy  director  of  the  Pew 
(Center  for  Civic  Journalism,  Washington, 
D  C.,  has  been  named  executive  direc¬ 
tor. 

She  succeeds  EDWARD  M.  FOUHY, 
who  accepted  an  assignment  from  the 


Pew  Charitable  Trusts  to  explore  creat¬ 
ing  a  new  center  to  track  and  publicize 
policy  innovations  at  the  state  level. 

WILL  NORTON  JR.,  dean  of  the 
College  of  Journalism  and  Mass 
Communications  at  the  University  of 
Nebraska-Lincoln,  has  been  elected  to 
the  Freedom  Forum  Board  of  Trustees. 

He  remains  a  trustee  of  the  First 
Amendment  Center. 

MICHAEL  GARTNER,  editor  and 
co-owner  of  the  Ames,  Iowa,  Daily 
Tribune,  was  elected  to  the  First 
Amendment  Center  Board  of  Trustees. 

MARJORIE  VALIN,  formerly  at  the 
Washington,  D.C.-based  Flexible 
Packaging  Association  as  public  relations 
and  marketing  director  and  vice  presi¬ 
dent  of  its  educational  foundation,  has 
been  named  to  the  newly  created  posi¬ 
tion  of  vice  president  of  public  affairs  at 
the  American  Advertising  Federation, 
Washington. 

CHRIS  RYAN,  an  account  executive  in 
the  greater  Detroit  region  for  USA 
Weekend,  has  been  appointed  Detroit 
advertising  manager. 

GEORGE  LARDNER,  an  award-win¬ 
ning  Washington  Post  investigative- 
reporter,  has  been  elected  to  chair  the 
Fund  for  Investigative  Journalism. 

He  won  a  Pulitzer  Prize  in  1993  for 
his  reporting  on  the  1992  Boston  mur¬ 
der  of  his  youngest  daughter,  Kristin. 

PAUL  J.  INGRASSIA,  47,  executive 
editor  of  Dow  Jones  Newswires,  has 
been  named  president. 

He  succeeds  CARL  M.  VALENTI,  59, 
who  will  retire  as  a  senior  vice  president 
of  Dow  Jones  by  the  end  of  the  first 
quarter. 

ROY  OCKERT JR.,  52,  managing  editor 
at  the  Russellville,  Ark.,  Courier,  has 
been  promoted  to  editor. 

He  succeeds  BIU.  NEWSOM,  who 
retired  after  37-and-a-half  years  as  editor 
of  the  paper. 

PHIL  LAMB,  4 1 ,  news  editor,  was 
named  managing  editor. 

RICK  FAHR,  27,  staff  reporter,  was 
promoted  to  the  newly  created  position 
of  city'  editor. 

PAMELA  D.  HENSON,  Vice  president 


of  advertising  at  Lesher  Newspapers, 
Walnut  Creek,  (^alif ,  a  Knight  Ridder 
subsidiary,  has  been  appointed  vice  pres¬ 
ident  of  advertising  at  the  Baltimore 
Sun. 

JOEANN  CALABRESE,  a  new  media 
project  consultant  at  Time  Warner 
Corporate  Community  Relations,  has 
been  named  educational  services  direc¬ 
tor  at  American  Business  Press,  New 
York. 

TONY  LEE,  editor  in  chief  of  NBEW,  a 
weekly  business  employment  publica¬ 
tion,  has  been  appointed  editor  in  chief 
and  general  manager  of  careers. wsj. 
com,  the  new  career-management  and 
job-listing  site  available  on  the  Web. 

EDWIN  A.  FINN  JR.,  43,  editor  of 
Barron’s,  the  Dow  Jones  business  and 
financial  weekly,  was  named  to  the  new 
and  additional  title  of  president. 

TERRY  KROEGER,  publisher  of  the 
Stockton,  Calif.,  Record,  has  been  named 
president  and  chief  operating  officer  of 
World  Cos.  Inc. 

World  Cos.  is  a  wholly  owned  sub¬ 
sidiary  of  the  Omaha  World-Herald  Co., 
Omaha,  Neb. 

ROGER  COOVER,  47,  publisher  at 
the  Boca  Raton  (Fla.)  Netvs,  succeeds 
Kroeger  as  publisher  in  St(x:kton. 

ROBERT  STONE,  circulation  director 
at  the  Asian  Will  Street  Journal,  has 
been  appointed  circulation  director  at 
the  FarWastem  Economic  Review. 

RICHARD  SMALL,  special  projects 
director  at  the  Asian  Journal,  succeeds 
Stone  as  circulation  director. 


EwciHKt 


The  Charlotte  Observer 
is  proud  to  recognize 
Gene  Wiliams 
on  his  retire¬ 
ment  after  47 
years  of  ser¬ 
vice  to  the 
industry,  27 
of  those  with 
Knight  Ridder 
and  21  in 
Charlotte. 

Know  n  as  one 


of  the  best  marketing 
executives  in  the 
4  business.  Gene 
was  honored 
^  with  the 
V  Knight  Ridder 
”  Customer 

Commitment 
^  i  Excellence 

.4ward  in 
1994.  Join  us 
in  wishing 
him  well 


Gene  'i  illUnm 


(The  (Charlotte  (Db$eri;er 
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BY  JOHN  LEBAS 


When  A 

President  Arrives 

The  opening  of  a  presidential  library' 
can  be  a  defining  moment  for  a  com¬ 
munity'  —  far  more  than  a  ceremony 
to  pay  homage  to  a  former  president. 

The  dedication  last  Nov.  6  of  the 
George  Bush  Presidential  Library  and 
Museum  Center  on  the  campus  of  Texas  A&M  Uni¬ 
versity’  was  such  a  moment  for  the  Bryan-College 
Station  area.  It  took  nine  years  of  work  to  attract, 
build,  open  the  facility’  —  and  to  adapt  to  its  pres¬ 
ence. 

Explaining  the  far-reaching  impact  the  library 
would  have  on  the  commu¬ 
nity,  and  the  role  the  com¬ 
munity’  played,  was  a  defin¬ 
ing  moment  for  the  home¬ 
town  newspaper,  too. 

“What  we  wanted  to  do 
was  mark  a  red-letter  event 
in  the  community'  with  a  red- 
letter  journalistic  effort,”  said 
Donnis  Baggett,  publisher 
and  editor  of  the  Bryan-College  Station  Eagle,  an 
A.H.  Belo  Co.  paper  with  21,000  circulation  daily, 

27,000  Sunday.  The  magnitude  of  the  event  first 
became  apparent  in  May  1991,  when  President 
George  Bush  selected  A&iM  as  the  site  for  his  pres¬ 
idential  library  —  over  such  contenders  as  Yale 
University’  —  after  a  two-year  effort  by  a  local 
committee. 

Then  came  years  of  work  to  raise  $85  million; 
selection  of  an  architect  and  contractors;  con¬ 
struction  of  the  three-building  complex;  assembly 
of  staff  from  the  National  Archives  and  Records 
Administration  to  collect  materials  from  the  Wliite 
House  and  the  National  Archives;  traffic  studies; 
training  of  hundreds  of  volunteers;  selection  of  fac¬ 
ulty  and  academic  programs  at  A&M’s  George 
Bush  School  of  Government  &  Public  Service;  and 
selection  and  cataloging  of  displays  and  40  million 
documents,  1  million  photographs,  and  thousands 
of  sound  and  video  recordings. 

Baggett  said  he  and  other  newspaper  managers 
decided  early  on  to  provide  the  most  complete 
coverage  possible  of  the  complex  —  coverage  that 
would  end  with  three  days  of  ceremonies  in 
November.  He  said  the  formal  opening  of  the 
library’  also  presented  revenue  and  circulation 
opportunities,  and  he  realized  early  that  sales,  pro- 


How  a  small 
Texas  paper  dealt 
with  the  arrival  of 
the  Bush  library 


LeBas.  a  journalism  student  at  Texas  A&M 
University  in  College  Station,  is  a  part-time 
Eagle  reporter. 


duction  and  circulation  departments  would  have 
to  coordinate  their  efforts  with  editors. 

“Planning  is  crucial,”  he  said.  “Managing  it  from 
a  teamwork  perspective  is  absolutely  crucial.  We 
approached  this  from  the  get-go  as  a  team.  At  most 
of  the  meetings  we  held,  at  least  t)ne  representa¬ 
tive  from  each  department  was  there.  There  were 
no  surprises  along  the  way.” 

Early  last  May  the  Eagle's  planning  committee 
decided  to  schedule  six  months  of  coverage  into  a 
series  of  daily  stories  and  special  sections  leading 
up  to  the  opening.  Planning  news  coverage  fell  to 
assistant  managing  eitor  Oaig  Kibler. 

Baggett  said  the  coordination  involved  “getting 
the  staff  to  understand  what  we  expected.  The  bar 
was  much  higher  than  it  had  ever  been  before,  but 
not  so  high  that  it  was  unattainable.” 

Managing  editor  Joe  Michael  Feist  said  the  task 
required  staffers  to  be  more  efficient  and  to  take 
on  extra  work.  “An  event  of  this  significance  will 
stretch  your  resources,”  he  said.  “You  have  to  be 
flexible.  If  you’re  not  willing  to  do  that,  it  won’t  be 
much  of  a  project.” 

I’he  newspaper  eventually  published  four  spe¬ 
cial  sections  and  more  than  300  stories  and  200 
photographs  about  the  Bush  Library.  Motivating 
the  1 3  reporters 
and  photogra¬ 
phers  plus  part- 
time  staffers,  and 
coordinating  the 
newspaperwide 
effort  required  an 
all-out  effort. 

As  Kibler 

headed  news  plan¬ 
ning,  similar  efforts 
were  undertaken 
in  advertising  and 
circulation.  Ad 
director  Dwight 
McKenzie  said  his 
first  challenge  was 
to  inform  and 
involve  his  staff 
Circulation 
director  Lorenzo 
Vigliante  also 
spread  the  word. 

One  challenge  was 
winning  permis¬ 
sion  to  hawk 
newspapers  at  the 
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l^ljat  we  ivanted  to  do 
was  mark  a  wd-letter 
event  in  the  community’ 
with  a  red-letter 
joiumcdistic  effort  ' 


site,  he  said,  and  another 
involved  convincing  inde¬ 
pendent  distributors  who 
deliver  the  Eagle  to  racks 
and  stores  that  the  opera¬ 
tion  impacts  their  sales. 

In  the  newsroom, 

Kibler  said,  having  a  broad 
goal  to  explain  the  inter-relationship  between  the 
library  and  the  community' “made  our  task  simple.” 
Detailed  planning  was  “fairly  straightforward,”  he 
said,  as  the  editorial  approach  emerged  as  “a  triad 
model  comprised  of  the  special  sections,  the  10- 
day  countdown  coverage  and  the  daily  coverage.” 

This  approach,  Kibler  said,  allowed  the  Eagle  to 
cover  every  angle  —  historical,  cultural,  civic,  eco¬ 
nomic,  political,  educational  and  others. 

"The  library  is  the  biggest  single  event  to  hit  the 
Bry'an-(T)llege  Station  area  since  the  decision  was 
made  to  locate  Texas  A&M  University'  here,”  he 
said,  adding  that  it  has  “as  much,  if  not  more,  strate¬ 
gic  growth  potential  for  the  future.” 

Part  of  the  newsroom  mission  involved  demon¬ 
strating  to  readers  that  the  two-city  area  was  on 
the  verge  of  a  new  economic  dimension  with  the 
addition  of  the  Bush  library. 

“Keep  in  mind  that  projections  show  the  Bush 
library  will  have  50(),0(K)  visitors  its  first  year,”  he 
said,  “and  350,000  per  year  thereafter.  That’s  a 
tremendous  boost  for  the  local  economy.” 

For  the  newsroom  to  succeed,  Kibler  said,  the 
staff  “had  to  ratchet  their  efforts  up  several  levels. 
The  fact  that  they  did  is  all  too  evident  and  they 
deserve  all  the  credit  for  a  job  well  done.” 

But  even  in  overdrive,  the  Eagle  needed  help, 
for  which  it  turned  to  such  sources  as  the  Dallas 


Morning  Netvs,  World  Wide 
Web,  George  Bush,  A&M,  the 
National  Archives  and 
Records  Administration  and 
others. 

The  curtain  began  to  rise 
Sept.  10  with  the  dedication 
of  the  Bush  School.  In  the 
days  just  before,  the  Eagle  ran  stories  on  upcoming 
events  and  on  an  academic  conference  focusing 
on  presidential  use  of  force.  On  dedication  day,  the 
Eagle  carried  a  12-page  special  section  on  the 
Bush  School,  along  with  coverage  of  the  cere¬ 
monies,  a  $  20-million  endowment  drive,  and  Texas 
Gov.  George  W.  Bush’s  comments. 

Meanwhile  coverage  continued  on  construction 
of  the  two  other  buildings.  And  lessons  learned 
from  the  Bush  School  opening  were  incorporated 
into  plans  for  the  special  sections  leading  up  to  the 
November  ceremonies. 

The  ad  department,  McKenzie  said,  was  getting 
more  interest  —  because  of  the  increased  reader- 
ship  the  Eagle  promised  and  because  of  the  desire 
to  be  a  part  of  history. 

Early  sales  efforts  involved  direct  mail  pieces 
promoting  the  special  sections.  Later,  he  said,  it 
seemed  nearly  every  kxral  business  wanted  to  be 
in  the  sections. 

As  time  went  on,  the  ad  department  approached 
its  sales  goals.  The  special  section  for  Nov.  5, 
“Bringing  The  World  To  The  Brazos  Valley,”  was 
planned  for  eight  pages  but  ended  up  with  16.  The 
32-page  Nov.  6  Commemorative  Edition,  “The 
George  Bush  Presidential  Library  and  Museum 
Center,”  had  a  goal  of  1,200  ad  and  a  “supergoal” 
(See  Library  on  page  48) 


A  62Cf  to  Inag  about 


In  photo,  left,  at  the  Bryan-College  Station  Eagle,  editor  and  publisher  Donnis 
Baggett  (seated,  left)  discusses  coverage  of  the  new  Bush  library  last  Novem¬ 
ber  with  assistant  managing  editor  Craig  Kibbler  (seated,  right)  and  (standing 
left  to  right)  ad  director  Dwight  McKenzie,  circulation  director  Lorenzo 
Vigliante,  managing  editor  Joe  Feist  and  finance  director  Rod  Armstrong. 
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BY  KEN  LIEBESKIND 
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Where  To  Look 
For  Personnel 


WTwsp"  ers  Twin  sys 

find  employ- 

.en*d™“r‘:s':  Other  jobs 

their  own  classifieds,  but  large  i 

papers  use  a  variety  of  tech-  I  Icic, 

niques  to  search  for  a  variety  of 

joh  openings.  any\/\ 

Most  large  papers  also  divide  . .  . . . 

their  recruiting  into  two  areas: 

Human  resources  departments 
recruit  for  all  positions  except 
editorial  jobs,  which  are  filled 
from  within  or  by  managers  who 
do  their  own  outside  recruiting. 

That’s  the  way  it’s  done  at  the 
Boston  Globe,  where  Frank 
Grundstrom,  human  resources 
director,  handles  the  bulk  of  posi¬ 
tions  while  Louisa  Williams,  man¬ 
aging  editor/administration,  over¬ 
sees  editorial  hiring.  Grundstrom 
advertises  in  the  Globe  for  some 
positions,  but  also  mans  booths 
at  job  fairs,  such  as  the  one  spon¬ 
sored  by  the  National  Association  Louisa  Williams, 
of  Black  MBAs.  “We’ve  hired  managing  editorj 
three  black  MBAs  in  the  past  attends  10  job  fa 
three  years,”  he  said.  her  duties  in  ove 

Grundstrom  occasionally  uses  hiring, 
headhunters  for  specialized  jobs, 
in  information  services  and  advertising,  for  exam¬ 
ple.  He  rarely  advertises  on  the  Web,  although  all 
positions  are  listed  in  the  newspaper’s  site, 
boston.com. 

Williams  noted  the  many  sources  available  for 
editorial  jobs,  from  job  fairs  to  Web  sites.  She  says 
she  attends  10  job  fairs  a  year,  mostly  sponsored  by 
minority  groups  such  as  the  National  Association 
of  Black  Journalists,  Asian  American  Journalists 
Association  and  Native  American  Journalists  Asso¬ 
ciation.  In  1994,  these  groups  jointly  sponsored 
the  Unity  convention,  planned  to  repeat  in  1999  in 
Seattle,  she  said. 

When  the  Globe  hosts  booths  at  job  fairs, 
reporters,  editors,  photographers  and  designers 
attend  in  order  to  offer  prospective  applicants 
real-life  job  descriptions,  Williams  said. 

The  Globe  also  attends  regional  job  fairs  spon¬ 
sored  by  the  American  Society  of  Newspaper  Edi¬ 
tors,  the  Reston,  Va.-based  group  that  puts  together 


Twin  systems  — 
for  news  and  all 
other  jobs — probe 
here,  there, 
anywhere 


Louisa  Williams,  Boston  Globe 
managing  editor/administration, 
attends  10  job  fairs  a  year  to  fulfill 
her  duties  in  overseeing  editorial 
hiring. 


eight  fairs  per  year,  according  to 
its  diversity  director  Veronica 

p//  J*^"*'*"^* 

ui  lu  an  Globe  newsroom  recruiters 

I  also  post  job  listings  on  Web  sites 

fJi  UUU  of  minority  journalists  associa- 

I  tions  and  the  Dow  Jones  News- 

UCIC,  paper  Fund,  which  has  trained 

reporters  and  editors  who  have 
lere  worked  at  the  Globe,  Williams 

said. 

The  Globe  also  hires  15  col¬ 
lege  students  as  summer  interns, 
and  some  join  the  paper  after 
they  graduate,  she  said. 

At  the  St.  Louis  Post-Dispatch, 
Preston  Vanderford  is  the  direc¬ 
tor  of  personnel  and  Cynthia 
Todd  is  the  director  of  editorial 
recruitment.  Vanderford  says  he 
advertises  positions  in  a  variety 
of  publications,  from  the  Post- 
Dispatch  to  Editor  &  Publisher, 
to  the  Wall  Street  Journal  for 
managerial  positions  and  Adver¬ 
tising  Age,  used  for  advertising 
and  marketing  spots.  He  uses  the 
oston  Globe  Pulitzer  Publishing  Co.  network 
Iministration,  to  advertise  positions  in  the 
;  a  year  to  fulfill  chain’s  other  papers,  and  job 

Being  editorial  banks  operated  by  professional 
societies,  such  as  the  National 
Association  of  Business  Journal¬ 
ism  and  the  American  Association  of  Industrial 
Management  Society. 

The  paper  also  operates  a  job  hot  line  tele¬ 
phone  service,  said  Vanderford,  who  filled  110 
positions  last  year. 

Todd,  who  said  her  position  was  created  last 
April,  attends  many  of  the  same  job  fairs  as 
Williams,  plus  the  job  fair  of  the  National  Lesbian 
and  Gay  Journalists  Association.  She  also  contacts 
recruiters  at  other  papers  and  professors  at  jour¬ 
nalism  schools  to  find  information  about  qualified 
candidates. 

Many  papers  sponsor  their  own  job  fairs,  which 
are  attended  by  a  variety  of  papers.  Tom  Baden, 
managing  editor  of  the  Harrisburg,  Pa.,  Patriot- 
News,  said  the  paper,  along  with  the  Pennsylvania 
Newspaper  Association  and  Newspaper  Associa¬ 
tion  of  America,  is  sponsoring  a  job  fair  in  Harris¬ 
burg,  Feb.  26-28.  It  is  expected  to  attract  several 
hundred  participants,  including  other  Pennsylva- 
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nia  papers. 

At  the  San  Francisco  Examiner  and 
San  Francisco  Chronicle  and  Detroit 
News  and  Detroit  Free  Press,  jointly 
operated  papers  in  their  respective 
cities,  each  newsroom  hires  indepen¬ 
dently,  but  the  joint-operating  agencies 
hire  all  other  employees. 

Adrianne  Cabantuan,  recruiting  man¬ 
ager  for  the  San  Francisco  News 
Agency,  said  she  hires  everything  from 
janitors  to  professional  positions,  and 
her  recruiting  methods  vary  by  posi¬ 
tion.  She  uses  career  and  outreach  fairs 
and  headhunters  for  technical  posi-  ■ 
tions. 

She  also  works  closely  with  union 
bargaining  units  to  hire  unionized  posi¬ 
tions,  which  include  everything  from 
office  and  clerical  workers  to  drivers, 
pressmen  and  electricians. 

“We  have  contracts  with  the  unions 
and  work  with  units  to  staff  the  posi¬ 
tions,”  she  said. 

Many  newspaper  positions,  espe¬ 
cially  in  big  cities,  are  unionized,  and  in 
some  cases  the  unions  themselves  do 
the  hiring. 

In  Phoenix,  about  one-third  of  the 
jobs  at  the  Arizona  Republic  are  union¬ 
ized,  spread  among  seven  unions,  and 
the  unions  hire  for  the  most  experi¬ 
enced  positions  because  they  know 
who  is  most  qualified,  according  to  | 
Mary  Ann  Matz,  the  Republic's  human 
resources  director. 

“When  the  positions  are  entry  level 
or  new  trainee,  we  hire,”  she  said. 

In  contrast,  in  St.  Louis,  11  unions 
represent  workers  at  the  Post-Dispatch 
but  they  do  no  hiring,  Vanderford  said. 
The  paper  notifies  the  unions  of  open¬ 
ings,  but  does  its  own  hiring  in  an  effort 
to  maintain  control. 

Giving  unions  the  right  to  hire  “takes 
away  your  autonomy,”  he  said,“and  gives 
you  a  work  force  that  reflects  the  mem¬ 
bership  of  the  unions  and  is  not 
diverse.” 

While  a  wealth  of  recruiting  activity 
has  blossomed  on  the  Web,  newspapers 
have  been  slow  to  exploit  it,  preferring 
more  traditional  tactics.  Even  so,  most 
papers  with  Web  sites  do  list  job  open¬ 
ings  there,  and  occasionally  use  the  sites 
of  professional  organizations. 

One  paper  that  is  exploiting  the  Web 
for  recruitment  is  the  Detroit  Free 
Press,  which  operates  a  site  that  gets 
9,000  hits  per  week,  provides  links  to 
jobs  throughout  the  Knight  Ridder 
chain  and  includes  helpful  tools  like 
resume  information  and  job  hunting 
tips,  according  to  recruitment  editor  Joe 
Grimm.  The  site  (www.freep.com/jobs 
page)  is  updated  weekly. 


Motor  City  Help  Wanted 

IF  YOU’RE  LOOKING  for  a  newspaper  job  in  Detroit,  opportunities  are  avail-  ‘ 
able.  Joe  Grimm,  who  recruits  for  editorial  positions  at  the  Detroit  Free 
Press,  said  the  paper  has  recently  begun  looking  outside  for  help  after  exhaust-  : 
ing  a  list  used  to  recall  workers  since  the  1995  strike. 

In  February  1997,  the  unions  offered  to  return  to  work  unconditionally,  and  i 
the  paper  offered  jobs  to  former  strikers  it  needed  to  fill  the  ranks  of  replace-  i 
ment  workers  and  those  who  crossed  picket  lines.  ; 

By  January  1998,  “all  reporters  and  copy  editors  had  received  offers,  and  the  j 
list  is  dwindling,  so  we’re  looking  outside,  more  than  we  have  in  a  long  time,”  I 
Grimm  said.So  prospects  are  strong  for  newspaper  employees  looking  to 
break  in,  in  Detroit.  “It’s  good  news  for  all,”  Grimm  said. 

i _ i 


Work  &  Live 

In  the  Heart  of  the 
Heartland! 

Join  one  of  the  country’s  most  pro¬ 
gressive  media  companies.  Enjoy  ( 
environment  that  is  as  stimulating 
and  challenging  as  it  is  rewarding. 

The  Gazette  Family  of  Companies  is  an  independently  owned 
multi-media  group  headquartered  in  Cedar  Rapids,  Iowa.  We 
have  excellent  opportunities  for  talented,  energetic  individuals 
in  the  newspaper  business,  television  and  radio,  audiotex  and 
website  development,  direct  marketing  and  software  develop¬ 
ment.  And  our  ESOP  gives  us  a  direct  role  in  the  future  of  our 
company. 

Find  out  why  people  are  returning  to  the  Midwest  to  fulfill  their 
career,  personal  and  family  goals.  There  are  safe  streets,  out¬ 
standing  educational  systems,  affordable  cost  of  living  and 
diverse  cultural  offerings. 

Isn’t  it  time  you  enjoy  your  work  and  where  you  live?  We  think 
so.  And  this  is  the  place  and  the  company  that  can  make  your 
dreams  a  reality. 


THE  GAZEHE 
FAMILY  OF  COMPANIES 


w 

The  Cedar  Papids  Gazette  •  kCPG  Television  and  Padio 
Iowa  Farmer  Today  •  Publications  Incorporated 
Interactive  Media  Inc.  •  Gazette  Direct  Marketing  Services 
Decisionmark  •  Gazette  Technologies  •  Color  Web  Printers 

THE  GAZETTE  COMPANY 
http://www.  fyiowa.  com 
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Newspaper 
Job  Fair  Agenda 

Upcoming  newspaper  job  fairs  include; 

♦  Feb.  20-21,  Providence,  R.I.:  Providence  Jour¬ 
nal  Bulletin. 

♦  Feb.  26-28,  Harrisburg,  Pa.:  Harrisburg 
Patriot-News. 

♦  March  5-7,  Seattle, Wash.:  Seattle  Post-Intelli- 
gencer. 

♦  June  17-20,Tempe,  Ariz.:  Native  American 
Journalists  Association. 

♦  June  24-27,  Miami,  Fla.:  National  Association 
of  Hispanic  Journalists. 

♦  July  29-Aug.  3, Washington,  D.C.:  National 
Association  of  Black  Journalists. 

♦  August  5-8,  Chicago;  Asian  American  Journal¬ 
ists  Association. 

♦  August  (date  to  be  announced),  Los  Ange¬ 
les:  National  Lesbian  and  Gay  Journalists  Associa¬ 
tion. 

♦  Sept.  10-12,  Philadelphia:  Society  of  Newspa¬ 
per  Design. 

♦  October  (date  to  be  announced),  Washing¬ 
ton,  D.C.:  Howard  University  Communications 
Fair. 

♦  November  (date  to  be  announced).  East 
Lansing,  Mich.;  Michigan  State  University. 

♦  Nov.  19-21,  Detroit:  Spirit  of  Diversity  ’98 
(American  Society  of  Newspaper  Editors,  News¬ 
paper  Association  of  America). 


IN  BRIEF 


Business  Wire 
hires  Hershherg 

Neil  HERSHBERG,  a  27-year  news  industry  veteran  who 
started  at  United  Press  International  and  Newsweek 
magazine,  has  left  as  director  of  media  relations  for  PR 
Newswire  to  become  vice  president  for  global  media  of 
Business  Wire. 

He  will  direct  the  company’s  international  news  distribu¬ 
tion  and  handle  media  relations,  conferencing,  and  Expert- 
Source,  which  links  journalists  to  academic  and  industry 
experts.  Business  Wire,  founded  in  1961,  electronically  dis¬ 
tributes  press  releases  to  the  media,  Internet,  online  services 
and  databases. 

News  vets  rest 

Two  NEWS  VETERANS  have  recently  retired  after  dedi¬ 
cating  40  years  each  in  the  business.  Bob  Haring,  news 
consultant  and  former  executive  editor  of  the  Tulsa  World, 
and  Marvin  West,  managing  editor  of  the  Washington-based 
Scripps  Howard  News  Service,  left  work  behind  in  January. 

Haring,  65,  joined  the  World  staff  in  February  1975  as 
Sunday  editor  and  director  of  special  projects.  He  also 
served  as  assistant  managing  editor  before  being  named 
executive  editor. 

His  career  began  as  a  city  editor  for  the  Southern  Illi¬ 
noisan  in  Carbondale  and  then  he  moved  to  the  Associated 
Press  in  Little  Rock,  Ark.,  in  1959,  before  becoming  the  AP’s 
business  news  editor  in  1971  and  editor  of  financial  ser¬ 
vices  two  years  later. 


Director  of  Marketing 
Communications 

The  Washington  Post  is  actively  seeking  a  Director  of  Marketing  Communications. 
This  position  will  manage  all  aspects  of  consumer  and  advertiser  promotions,  events 
and  marketing-related  communications.  The  Director  will  set  the  strategic  direction 
for  what  and  how  The  Washington  Post  communicates  to  consumers  and 
advertisers,  including  print  ad  campaigns,  television  commercials,  and  sales 
collateral  materials.  This  Director  will  manage  a  diverse  group  of  15  professionals 
ranging  from  artists,  copywriters,  events  managers  and  a  production  staff. 

You  will  need  a  minimum  of  7  years  management  experience  with  a  track  record  in 
obtaining  results.  A  background  in  brand  and/or  account  management  is  preferred. 
You  must  have  a  clarity  of  vision,  a  firm  understanding  of  media  usage,  be  a 
strategic  thinker  and  have  a  good  sense  of  managing  a  premium  brand. 

We  offer  a  competitive  compensation  and  benefits  package.  For  confidential 
consideration,  please  send  your  resume  with  salary  requirements  to: 

iOaslimgton 

Attn:  PERSONNEUDIRMRKTCM/EH 
1150  15th  Street,  N.W. 

Washington,  D.C.  20071 

We  are  committed  to  diversity  in  the  workplace  and  promote  a  drug-free  work  environment. 


West,  63,  was  named  managing  editor 
of  Scripps  News  Service  in  1995  after  10 
years  as  sports  editor.  He  also  worked  at 
the  Knoxi’ille  (Tenn.)  News-Sentinel. 

Loory  gets  chair 

STUART  LOORY  HAS  been  named 
the  first  Lee  Hills  Chair  in  Free- 
Press  Studies  at  the  Missouri  School  of 
Journalism.  Loory  joins  the  faculty 
from  CNN,  where  he  spent  17  years, 
most  recently  as  vice  president  and 
director  of  the  Turner  Broadcasting 
consulting  office  in  Moscow.  During 
his  print  career,  Loory  held  positions 
with  the  Chicago  Sun-Times,  Los  Ange¬ 
les  Times,  New  York  Times  and  the 
New  York  Herald  Tribune. 

The  Hills  Chair  was  established  by 
Lee  and  Tina  Hills.  Lee  Hills  attended 
the  Missouri  School  of  Journalism  from 
1927  to  1929.  Throughout  his  career. 
Hills  worked  as  a  reporter,  foreign  cor¬ 
respondent,  news  editor  and  publisher 
and  CEO  of  the  Detroit  Free  Press  and 
the  Miami  Herald. 
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Tight  Market 
For  Bean  Counters 


IT  REALLY  DOESN’T  matter 
how  much  demand  there  is 
in  newspaper  publishing  for 
accountants,  controllers  and 
auditors,  because  the  supply 
is  short  in  accounting  and 
other  white-collar  job  categories. 

Low  unemployment  rates 
throughout  the  country  are  going 
to  make  this  a  “difficult  year  for 
everyone  in  the  industry  to  hire  people,”  said  Rob’t 
Greene  of  Good  News,  a  Davenport,  Iowa-based 
executive  search  firm  specializing  in  the 
communications  industry. 

Many  areas  are  experiencing  what  economists 
call  full  employment,  where  1%  to  2%  of  the  pop¬ 
ulation  is  unemployed  —  “a  dramatic  change  from 
only  five  years  ago,”  he  said.  Also  different  now  is 
the  pool  of  applicants.  Many 
professionals  are  no  longer 
interested  in  moving  to  other 
cities  to  better  their  careers, 
compared  with  decades  past 
when  they  hopped  from  job 
to  job  and  city  to  city  in 
order  to  climb  the  ladder, 

Greene  said. 

“In  today’s  society,  many 
spouses  work  and  people  say 
it’s  not  worth  it”  to  uproot 
the  family  just  for  a  better 
job.  “That’s  making  it  harder 
to  find  controllers  with  news¬ 
paper  experience,”  Greene 
said. 

However,  Robert  J. 

Kasabian,  executive  director 
and  vice  president  of  Inter¬ 
national  Newspaper  Finan¬ 
cial  Executives,  a  51-year-old 
trade  group  with  about  850 
members,  said  there  has 
been  considerably  more 
movement  recently,  and  he 
attributes  it  to  an  improved 
economy  and  people  being 
more  comfortable  with  — 
and  willing  to  —  change. 

“I’m  not  certain  there  are 
more  positions  open,  but 
there  certainly  is  more  move¬ 
ment,”  he  said.  “Accounting  is 
accounting  is  account¬ 


ing  ....  It’s  a  transferable  skill” 
adaptable  from  industry  to  indus¬ 
try,  Kasabian  said. 

“What  sets  us  apart  are  the 
nuances  our  members  deal  with.” 
such  as  circulation  audits  and 
advertising  revenue. 

There’s  no  simple  answer  to 
whether  newspaper  experience  is 
required  to  be  hired  as  a  newspa¬ 
per  financial  person.  “Even  if  they  are  looking  to 
bring  someone  in  on  the  board,  like  the  top  finan¬ 
cial  guy,  they  may  or  may  not  require  newspaper 
experience,”  Kasabian  said. 

“It’s  not  until  you  are  at  the  corporate  level  that 
individual  [newspaper  publishing]  experience 
comes  into  play,”  saidjim  Wong,  a  division  director 
at  Robert  Half  International,  an  executive  search 


Netvluiies 

IS  GROWING  AND  IN  SEARCH  OF  WRITERS  AND  EDITORS 

for  its  award-winning,  105,000-circulation  newsweekly  in  Miami. 
New  Times’  magazine-style  newspapers  cover  local  news  and 
features,  restaurants  and  sports,  film  and  music  in  eight  cities. 

We  are  accepting  applications  for  the  following 
fulltime  Miami  staff  positions 
(the  interview  process  for  editors  will  include  a  test): 

Managing  Editor 

This  position  requires  fine  writing  and  editing  skills  and  the  ability 
to  help  staffers  generate  superior  stories.  The  m.e.  supervises  the 
day-to-day  editorial  operation  and  must  have  a  strong  news  background. 

Associate  Editor 

We  are  looking  for  an  editor  with  feature/arts  experience  who  can  craft 
a  compelling  narrative  and  work  well  with  writers. 
Knowledge  of  Spanish  language  a  plus. 

Music  Editor 

This  job  entails  planning/editing  a  music  section,  hiring 
freelancers  and  writing  reviews,  features  and  a  local  music  column. 

Staff  Writer 

There  is  an  immediate  opening  for  a  news  writer  who  can  produce 
magazine-length  stories  based  on  in-depth  reporting. 

New  Times  offers  competitive  salaries  and  benefits. 

Send  your  five  best  clips,  a  resume,  and  a  cover  letter  to: 

Christine  Brennan 
New  Times 
P.O.  Box  5970 
Denver,  CO  802 1 7 

No  phone  calls  or  e-mails,  please. 


Newspapers  face 
wide  competition 
for  quality 
financial  people 
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firm  that  specializes  in  financial  positions 
and  works  with  Chicago-area  papers.  For 
the  most  part,  good  technical  skills  and 
the  ability'  to  work  well  with  others  are 
more  critical  than  actual  publishing  expe¬ 
rience, Wong  said. 

An  observer  viewing  the  strength  of  newspaper 
classified  advertising  could  conclude  that  “the 
entire  job  market  is  extremely  tight,”  said  Buddy 
Solomon,  vice  president  and  controller  at  Cox 
Newspapers  Inc.,  the  Atlanta-based  newspaper 
group.  Solomon’s  staff  of  six  at  corporate  head¬ 
quarters  experiences  “very  little  turnover”  —  like¬ 
wise  at  Cox’s  16  daily  news¬ 
papers.  Though  the  company 
tends  to  promote  from 
within,  he  said,  “recently  it’s 
been  a  little  difficult  finding 
qualified  candidates  to  inter¬ 
view”  for  the  one  position 
that  is  open. 

In  light  of  how  tight  the 
market  is,  newspaper  finan¬ 
cial  managers  feel  fortunate  at  their  ability  to 
retain  workers  in  financial  and  accounting  posi¬ 
tions  —  and  to  fill  openings  when  they  do  occur. 

At  many  small  newspapers,  financial  functions 
are  performed  by  bookkeepers,  a  job  title  that 
does  not  require  an  accounting  degree.  College 
degrees,  certified  public  accounting  licenses  and 
other  professional  accreditations  are  more  com¬ 
mon  at  large  newspapers  and  at  the  corporate 
level  of  groups,  according  to  industry  experts. 

“A  bookkeeper  is  the  only  person  we’ve  hired  in 
the  financial  end,”  said  Rex  Stitsworth,  who  over¬ 
sees  human  resources  at  Nixon  Newspapers,  a 
Peru  Ind.,  chain  of  11  dailies. 

In  Alabama,  the  Anniston  Star  recently  hired  “a 
young  fellow,  a  CPA  working  on  an  MBA  whom  we 


‘7  kfww  fi'e  been  getting 
a  lot  more  calls  the  last 
six  months  fnmi 
headhunters,  asking  if  I 
know  of  people  looking’' 


CLASSIFIED  ADVERTISING  EXPERTS - 

New  Times,  Inc.,  publisher  of  metropolitan  newsweeklies,  seeks  aggressive,  hands- 
on  classified  sales  and  sales  management  talent  to  capitalize  on  today's  surge  in 
classified  advertising.  If  you're  an  expert  in  classified  telemarketing  management 
and  outbound  business  development,  especially  in  Employment  or  Real  Estate,  you 
owe  it  to  yourself  to  learn  more  about  the  New  Times,  Inc.  success  story.  Or,  check 
out  our  history  at  www.newtimes.com,  then  follow  the  links  to  our  Web  sites. 

New  Times,  Inc.  publishes  in  Phoenix,  Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Broward-Palm  Beach,  with  a  combined  circulation  of 
more  than  825,000  per  week.  We  offer  competitive  benefits,  top-shelf  salaries  and 
the  confidence  to  let  sales  directors  design  their  own  strategies  for  success. 

To  learn  more  about  the  rewards  of  joining  our  classified  development  team,  please 
send  your  resume  via  fax  to  602-253-4884,  attention  Marjorie,  or  via  e-mail  (plain 
text,  no  attachments)  to  mrothrock@newtimes.com.  Too  busy  to  build  a  resume? 
Call  1-888-749-1201,  ext.  480  and  tell  us  more. 


Neiifluiies 


feel  will  eventually  be  secretary-treasurer,”  said 
Phillip  A.  Sanguinetti,  president  of  the  company, 
which  publishes  two  dailies  and  three  weeklies. 

The  new  hire  had  no  newspaper  experience 
and  was  recruited  from  a  nearby  university,  said 
Sanguinetti,  who  handled  the  financial  affairs  of 
the  corporation  until  recently. 

At  a  recent  meeting  of  the  National  Newspaper 
Publishers  Association,  there  was  no  mention 
about  the  demand  for  accountants  or  difficulty  in 
filling  financial-related  positions,  said  Yvonne 
Cooper,  executive  director  of  the  industry  group 
that  represents  215  weekly  black-owned  newspa¬ 
pers  in  38  states  and  the  Vir¬ 
gin  Islands. 

Newspapers  tend  to  find 
financial  people  by  the 
means  they  know  best  — 
advertising  —  said  Fred 
Getz,  Chicago-area  manager 
at  Robert  Flalf  International. 
“It’s  good  newspapers 
believe  in  their  own  prod¬ 
uct,  but  there  are  other  ways  to  do  things,”  he  said. 
Executive  recruitment  firms  and  employment 
agencies  offer  targeted  searches  and  initial  or  sub¬ 
sequent  screenings  of  candidates,  he  said.  Many 
have  stepped  up  their  efforts  in  the  publishing 
arena. 

“I  know  I’ve  been  getting  a  lot  more  calls  the 
last  six  months  from  headhunters,  asking  if  I  know 
of  people  looking,”  Solomon  said.  “That  shows  the 
tight  labor  market.” 

The  growth  area  of  the  newspaper  industry  is  in 
electronic  information  and  other  areas  outside  tra¬ 
ditional  print  media,  said  Fred  Dunkerley,  vice 
president  of  the  publishing  division  of  Gordon 
Wahls,  an  executive  search  firm  in  Media,  Pa. 

“Financial  people,  the  good  ones,  will  have 
broadened  their  expertise 
and  experiences  to  include  a 
good  understanding  of  the 
information  technology  sys¬ 
tems  out  there,”  Dunkerley 
said.  Most  of  the  people  who 
fill  those  posts  are  “manager¬ 
ial  accounting  types,  but 
there  aren’t  a  lot  of  them  out 
there,”  he  said. 

Accountants  with  knowl¬ 
edge  of  information  technol¬ 
ogy  bring  “more  value  to  the 
organization  because  they 
are  sensitive  to  costs,” 
Dunkerley  said.  “The  good 
ones  are  looking  ahead.  They 
have  a  vision.  They  know 
how  to  implement  it  and 
make  it  work. 

“The  leading  companies 
out  there  recognize  the  impor¬ 
tance  of  the  information  age 
that  we  are  coming  into  and 
it’s  really  critical  that  financial 
people  have  a  very  good  grasp 


of  this  area,”  he  said. 
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Making  Hay 
From  Super  Sunday 


Maybe  a  declaration  of  war 

would  generate  a  bigger  flurrv^  of 
extras  and  special  editions  by  the 
Rocky  Mountain  Netvs  and  Den¬ 
ver  Post  but  it’s  hard  to  imagine 
surpassing  their  output  after  the 
Denver  Broncos  ended  a  long  drought  and  won 
the  Super  Bowl  in  San  Diego. 

The  News  printed  its  first  extra  as  the  city  was 
celebrating  the  victory  over  the  Green  Bay  Pack¬ 
ers.  An  extra  25,000  copies  —  headline:  “No.  1”  — 
rolled  off  the  presses  at  9:30  p.m.,  Sunday,  carry  ing 
a  final  box  score  and  up-to- 
UBnVBr  pdpors  the  mlnute  analysis  of  the 
game.  They  sold  out  before 

rush  to  cash  in  on  midnight. 

A  commemorative  pre- 

Broncos'  upset  printed  edition  with  the 

headline  “El  Yea!”  (a  play  on 
SupOr  Bowl  quarterback  John  Elway’s 

'  name)  was  waiting  in  San 

triUmOh  Uiego  in  anticipation  of  a 

_ '  Bronco  win.  It  was  immedi- 

atelv  sold  to  downtown 


crowds,  which  snapped  them  up  within  30  min¬ 
utes,  said  News  officials.  On  Monday,  they  added, 
readers  in  Denver  jammed  the  paper’s  phone  lines 
in  quest  of  “El  Yea!”  copies. 

A  second  extra  edition  announcing  “This  One’s 
for  John!”  was  on  the  streets  at  4  a. m.,  Monday,  Jan. 

25,  and  was  hawked  by  News  staff  volunteers  from 
all  departments.  Of  the  80,000  copies  of  the  sun¬ 
rise  edition,  all  but  a  few  were  sold  by  n(K)n.  The 
regular  Monday  paper  for  home  deliver^’  and  sin¬ 
gle-copy  sales,  with  a  full  press  run  of  4 1 3,763,  fea¬ 
tured  the  head  “7th  Heaven.”  Another  special  edi¬ 
tion  was  published  Jan.  27. 

y""'"  “f 't";  One  team  imii 

Victory',  the  News  promoted 

itself  with  television  spots  tfjP  SllpCV  Bowl  — 
on  all  Denver  stations  The  Uemer 

paper  coupled  a  subscrip¬ 
tion  offer  with  a  commemo  (IciUwS  ClclhUPCl 

native  metal  printing  plate  in  COlVrage 

celebrating  the  team  s  cham-  -  " 

pionship.  In  addition,  full- 
size  outdoor  billboards  declaring  “Salute  That!" 
went  up  at  three  busy  locations.  Fan  cards  with 
the  same  message  were  distributed  to  news  racks, 
sports  bars,  and  media  outlets  in  the  metropolitan 
Denver  area.  The  News  also  ran  eight  special 
advertising  sections  throughout  the  playoff  series, 
and  classified  featured  “good  luck”  ads  on  AFC  Sun¬ 
day  and  Super  Bowl  Sunday. 

The  Denver  Post  also  went  into  overdrive.  From 
Jan.  18  to  Jan.  26,  it  published  several  free-standing 
broadsheet  sections,  in  addition  to  its  standard 
sports  coverage.  Two  extra  editions  appeared  on 


parade  extra 

mm'’’ 


TlK  IJKSVFJtnifiT 
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5,  one  bearing  the  3.5-inch  headline  “Finally!” 
On  Jan.  27,  the  Post  went  with  a  “Parade  Extra” 
quoting  Elway  in  the  banner;  “We  Are  The  Best.” 

About  100  hawkers  peddled  papers  on  the 
streets  after  the  Sunday  win  and  another  200 
“newsboys,”  many  of  them  Post  employees,  sold 
copies  during  the  Jan.  27  victory  parade.  The  Post, 
joined  by  two  TV  stations,  also  sponsored  a  Bron¬ 
cos  Super  Bowl  Party  at  McNichols  Arena,  where 
fans  could  watch  the  big  game  on  four  big  screens, 
hear  live  entertainment,  get  free  fan  cards  and 
other  giveaways,  and  enter  a  contest.  Earlier,  the 
Post  and  KUSA-TV  sponsored  a  contest  to  send  10 
winners  to  the  Super  Bowl.  There  were  more  than 
80,000  entries. 

Not  to  be  outdone  in  partying,  the  News  called 
itself  the  “exclusive  Denver  partner”  with  the  NFL 
in  the  league’s  “Taste  of  the  NFL”  party  in  San 
Deigo. 

Also  in  San  Diego,  the  Post  was  available  at  40 
hotels  during  the  week  preceding  the  game.  Extra 
editions  were  sold  outside  the  stadium  along  with 
the  distribution  of  thousands  of  “Super  Bowl 
Champs”  fan  cards.  Retailers  across  the  Denver 
area  carried  T-shirts  with  Page  One  game  repro¬ 
ductions  by  the  two  papers. 

Both  newspapers  claimed  bragging  rights  to 
who  did  what  best.  “The  Denver  Post  wins  on 
Super  Bowl  coverage,”  proclaimed  Tom  Botelho, 
vice  president  of  marketing.  A  Rocky  Mountain 
News  statement  said  it  “dominated”  Denver  print 
media  coverage  of  the  NFL  contest. 


^er^bowl  champs 


Rocky  .Moiinfaiji  News 


NNA’s  Business: 
Service 

IF  THERE’S  ONE  thing  the  National  Newspa¬ 
per  Association  wants  to  be  known  for,  it’s 
service.  NNA,  which  touts  itself  as  the  voice 
of  community  papers,  was  founded  in  1885  and 
has  about  3,600  members,  including  533  dailies. 

Service  to  members  is  at  the  top  of  the  agenda 
for  Dalton  C.  Wright,  president,  and  Kenneth  B. 
Allen,  executive  vice  president  and  CEO.  Wright, 
president  of  Lebanon  Publishing  Co.  of  Missouri, 
was  elected  president  at  NNA’s  annual  convention 
in  September.  Allen  became  CEO  last  April. 

“I’m  here  because  1  think  community  newspa¬ 
pers  are  the  best-kept  secret  in  America,”  said 
Allen.  “They  are  one  of  the  most  incredible  assets 
in  America,  and  I  think  their  future  is  bright.” 

Allen  is  former  president  of  governmental  rela¬ 
tions  for  the  Information  Industry'  Association  and 
formerly  was  a  senior  policy  analyst  for  the  U.S. 
Office  of  Management  and  Budget. 

Filling  the  executive’s  post  allowed  NNA  to 
tackle  its  most  pressing  concerns,  including  the 
pending  postal  rate  increase.  NNA  representatives 
testified  recently  before  the  Postal  Rate  Commis¬ 
sion,  which  is  considering  a  Postal  Service  request 
to  increase  first-class  rates  by  1  cent  and  periodi¬ 
cals  by  3.5%.  Up  to  75%  of  NNA  members  use  the 
in-county’  postal  nites,Wright  says. 

“Our  concern  is  to  represent  or  protect  them 
against  any  major  changes  that  would  impact  them 
financially  in  postal  costs  and  service,”  he  said. 

Allen  notes  that  the  requested  increase  is  mod¬ 
est,  compared  with  the  34%  increase  proposed  in 
1994  for  in-county  rates.  NNA  vigorously  lobbied 
against  it,  and  the  Postal  Service  revised  its  request, 
calling  for  a  1.5%  decrease.  Allen  is  pleased  that  the 
increases  sought  this  time  are  modest. 

With  respect  to  legislative  affairs,  Wright  said 
NAA  staffers  aggressively  track  legislation  of  con¬ 
cern  to  publishers.  Its  Congressional  Action  Team 
is  a  group  of  volunteer  newspaper  publishers  who 
lobby  federal  elected  officials  on  pressing  legisla¬ 
tion.  Former  lobbyist  Allen  sees  the  effectiveness 
of  the  grass-roots-level  volunteers.  “These  publish¬ 
ers  know  personally  the  congressmen  and  sena¬ 
tors  in  their  community,”  he  said. 

NNA’s  Distance  Learning  Program  is  a  relatively 
new  offering.  A  joint  venture  of  NNA  and  the  jour¬ 
nalism  department  at  the  University  of  Memphis, 
the  program  allows  journalists  to  take  courses  via 
computer,  for  undergraduate,  graduate  or  profes¬ 
sional  development  credit.  Journalists  who  work 
for  NNA  member  papers  get  discounts  on  tuition. 

Wright  is  proud  of  the  management  course 
offerings,  because  knowledge  is  crucial  to  publish¬ 
ers.  Many  NNA  members  are  small  —  average  cir¬ 
culation  under  9,000  —  and  publishers  face 
changing  business  models  and  new  technologies, 
so  it’s  increasingly  tough  to  go  it  alone. 
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Every  marketer  has  questions: 

Which  market  has  the  greatest  potential  for  sales  of  a  particular  product? 
What  city  has  the  highest  disposable  income? 

What  town  has  the  greatest  ethnic  diversity? 

Where  can  you  reach  the  greatest  proportion  of  Gen  Xers? 

What  state  employs  the  most  people  in  high  tech  fields? 

E&P’s  U.S.  Market  Forecasts  helps  you  unscramble 
the  answers! 

Filled  with  the  most  extensive,  accurate  and  up-to-date  information 
about  U.S.  markets  with  populations  of  2,500-t-,  the  U.S.  Market 
Forecasts  projects  economic  and  demographic  profiles  within  59-151 
market  variables. 

U.S.  Market  Forecasts  projections  have  a  proven 
accuracy  of  99.95%! 

Used  by  market  analysts,  entrepreneurs,  demographic  researchers,  new 
business  developers,  newspaper  executives,  real  estate  agents,  reloca¬ 
tion  specialists,  franchisers,  retailers,  ad  agencies  and  manufacturers  ... 
the  U.S.  Market  Forecasts  is  fundamental  in  the  implementation  of 
business  plans,  investments,  expansions,  market  strategies  as  well  as 
sales  opportunities. 


Ethnic  Groups 


Includes  In.,,«i  Idfi 
Information  Such  As: 

•  Population  by  Age 

•  Drug  Sales  •  Furniture  Sales 

•  Apparel  Sales  •  Persons  Per  Households 

•  Household  Income  •  Disposable  Income 

•  Median  Rent  •  Employment  By  Industry 

•  Education  ...  and  more! 

Six  Tabbed  Sections: 

Section  I  -  Narratives  &  Retail  Overviews 
Section  II  -  City,  County,  MSA  Rankings 
Section  III  -  Population,  Ages  &  Ethnicity 
Section  IV  -  Money,  Income  &  Employment 
Section  V  -  Education.  Housing  &  Households 
Section  VI  -  Retail  Sales 

Don’t  Delay!  Order  Your  Copy  Of  The  U.S. 
Market  Forecasts  Today!  Only  $269! 

Also  AvaUable  On  CD-ROM  $795 

(Includes  softbound  copy  of  U.S.  .Market  Forecasts) 

Please  send  payment  to:  U.S.  Market  Forecasts,  do  E&P.  P.O.  Box  3(X)0, 
Denville.  NJ  07834-3(XX),  Phone:  (800)  783-4903,  Fax:  (973)  627-5872, 
E-mail:  edpub@mediainfo.com  or  place  your  order  on  our  Web  site: 
www.mediainfo.com  (click  on  store  icon) 
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Buy  3  And 
Sunday’s  Free 


IT’S  THE  INK-ON-PAPER  version  of  the  fre¬ 
quent  flier  program. 

A  growing  number  of  newspapers 
around  the  country  have  seen  single-copy 
sales  take  flight  after  rolling  out  what  they 
call  frequent  buyer  programs.  With  catchy  slogans 
and  some  simple  cut-price  offers,  the  papers  have 
found  that  they  can  turn  impulse  purchasers  into 
repeat  readers. 

“Maybe  the  task  isn’t  getting  brand  new  read¬ 
ers,”  said  Dave  Stolar,  single-copy  manager  for  the 
Pittsburgh  Post-Gazette,  one  of  the  first  to  exper¬ 
iment  with  the  idea.  “Maybe 
it’s  getting  single  day  read¬ 
ers  to  buy  more  often.” 

Pittsburgh  unleashed  its 
program  during  the  summer 
of  1996.  Over  four  weeks, 
the  paper  enticed  shoppers 
at  the  40-odd  7-Eleven  stores 
in  the  area  with  the  oppor¬ 
tunity  to  buy  three  papers 
during  a  week  and  get  the 
following  Sunday  edition  for  free.  In  1997,  the 
paper  expanded  the  program  to  approximately 
120  stores,  adding  two  other  convenience  chains, 
and  kept  the  promotion  alive  for  six  weeks. 

The  results  were  excellent,with  sales  at  the 
convenience  stores  jumping  between  6%  and  7% 
both  daily  and  on  Sundays.  And  store  owners 
liked  the  program  because  it  kept  customers 
coming  back. 

“I’m  building  single-copy  frequency 


Volume 

discounts  target 
infrequent 
readers  —  and 
lift  sinf^le-copy 
sales 


PltUbursh 
Post'Gai^te 
7'Eleven 
Buyer  Bonus 
Program 


Bu/ thee  weekday  PGs. 
Get  the  Sunday  P6  HUE 


romotion  card  for  Pittsburgh  Post-Gazette's 
Buyer  Bonus  program  with  7-Eleven  stores.  Single-copy  buyers  pay 
full  price  for  three  daily  papers  and  get  the  following  Sunday  free. 


and,  at  the  same  time.  I’m  telling  the  owner  that  a 
person  is  going  to  come  into  the  store  four  times 
a  week,”  Stolar  said. 

The  use  of  frequent  buyer  programs,  circula¬ 
tion  managers  around  the  country  say,  demon¬ 
strates  a  growing  reality  facing  newspapers:  With 
the  proliferation  of  other  sources  of  news,  read¬ 
ers  have  become  less  loyal.  Instead  of  buying  the 
paper  every  day,  many  are  simply  picking  up  an 
occasional  copy. 

In  response,  newspapers  are  turning  to  a  strate¬ 
gy  pioneered  by  other  high-volume,  low  price 
retailers.  Coffee  bars,  for 
instance,  often  reward 
repeat  customers  with  a 
free  cup  of  java  after  they 
buy  a  sufficient  number 
of  full-price  cups. 

The  programs  usually 
include  sales  clerks  giv¬ 
ing  customers  frequent 
buyer  cards,  which  are 
punched  at  each  pur¬ 
chase  until  customers 
reach  the  required  num¬ 
ber  of  buys  to  earn  the  freebie. 

Yes,  said  Tony  Mineart,  director  of  single-copy 
circulation  for  the  Washington  Post,  which  is 
considering  whether  to  embark  on  a  frequent 
buyer  program,  newspapers  are  emulating  espres¬ 
so  emporiums  —  with  one  huge  exception:  “The 
coffee  business  doesn’t  have  the  Audit  Bureau  of 
Circulations.” 

Under  ABC  rules,  newspapers  cannot  offer  dis¬ 
counts  deeper  than  50%  off  the  normal  price,  if 
those  papers  are  to  count  as  paid  circulation. 
Pittsburgh,  with  a  daily  price  of  50 1,  $1.50  on 
Sunday,  thus  offered  a  package  deal  that  worked 
out  to  be  50%  off  —  and  won  ABC  approval. 

In  Seattle,  however,  where  the  cover  price  dif¬ 
fers,  the  paper  structured  its  frequent  buyer  pro¬ 
gram  so  readers  had  to  buy  four  daily  copies  to 
get  Sunday  free. 

Steve  Crippe,  single-copy  sales  manager  for 
the  morning  Times  and  afternoon  Post- 
Intelligencer,  said  the  program,  which  ran  at  1 1 5 
local  7-Eleven  stores  last  May  and  June,  boosted 
single-copy  sales  in  the  convenience  stores  by 
7%  in  the  morning,  3  5%  in  the  afternoon,  and  4% 
on  Sunday. 

The  Seattle  papers  would  like  to  expand  the 
program  to  major  grocery  stores,  but  the  super- 


“Fm  building  single¬ 
copy  frequency  and, 
at  the  same  time,  Fm 
telling  the  owner  that 
a  person  is  going  to 
come  into  the  store 
four  times  a  week" 
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market  chains  have  balked,  Grippe 
said,  because  they  don’t  want  the  has¬ 
sle  of  training  cashiers  to  handle  the 
special  program. 

In  California,  the  Los  Angeles 
Times  also  made  solid  gains  in  single¬ 
copy  circulation  from  a  buyer  bonus 
program.  For  two  months  early  last 
fall,  the  paper  ran  a  deal  at  534  area 
7-Eleven  stores.  If,  over  the  course  of 
two  weeks,  a  customer  bought  six 
daily  papers,  he  or  she  would  qualify 
for  a  free  Sunday  paper  and  would  be 
in  the  running  to  win  $1,000  in  a 
sweepstakes  Daily  sales  at  the  stores 
jumped  3%,  Saturday  5%,  and  Sunday 
2%. 

The  paper  also  collected  names  of 
participants  and  follows  up  with 
phone  calls  to  try  to  convert  them  into 
subscribers. 


Brad  Dinkmeyer,  retail  marketing 
manager  for  the  Times,  has  some  ideas 
about  how  to  make  the  promotion 
even  more  successful.  Next  time,  he 
would  like  to  involve  convenience 
store  clerks  by  providing  them  with 
flashy  buttons  advertising  the  deal  and 
stacks  of  cards  to  hand  to  each  pur¬ 
chaser,  whether  or  not  they  buy  a 
paper.  In  addition,  he’d  like  to  promote 
the  discount  plan  in  joint  radio  ads 
with  the  convenience  stores. 

Because  of  the  learning  curve,  news¬ 
papers  considering  establishing  fre¬ 
quent  buyer  programs  should  take  the 
time  to  strategize  carefully  in  advance, 
Dinkmeyer  suggested. 

“You  really  can’t  be  planning  this  on 
a  dime,”  he  said.  “You  need  to  be  iron¬ 
ing  out  the  details  four  to  six  months 
before  the  promotion  begins.” 


Clustered  Papers  Hold 
Readers,  Study  Says 


STRIKE  ANOTHER 
blow  against  inde¬ 
pendent  owner¬ 
ship:  Newspapers  that 
join  in  clusters  tend  to 
retain  their  readers  bet¬ 
ter  than  papers  that 
choose  to  go  it  alone. 

A  new  study  by  newspaper  broker 
Dirks,  Van  Essen  &  Associates  shows 
that  from  1990  through  1997,  newspa¬ 
pers  that  were  part  of  a  cluster  bucked 
the  nation^^'ide  trend  of  declining  cir¬ 
culation.  Clustered  papers  managed  to 
hold  onto  their  readers  over  the  last 
eight  years,  averaging  a  minuscule 
0.11%  drop-off. 

During  the  same  period,  circulation 
in  the  industry  as  a  whole  fell  8.6%. 

One  cluster  owner  contacted  by  the 
New  Mexicobased  brokerage  firm 
explained  the  results  this  way:  “You 
have  greater  human  resources  with 
five,  40,000<irculation  dailies  that  are 
clustered  than  you  do  with  five,  stand¬ 
alone  40,000-circulation  dailies.  The 
cluster  enables  you  to  produce  a  better 
newspaper,  which  makes  it  easier  to 
sell.” 

In  theory',  clusters  can  also  produce 
a  bonus  in  joint  advertising  buys, 
increasing  the  news  hole  at  each  of  the 


Link  between 
clustering  and 
circulation 
performance 


individual  papers. 

The  study  also  con¬ 
firmed  that  clustering  is 
on  the  rise.  In  1990, 
there  were  1,611  daily 
newspapers  in  the  U.S., 
and  302  of  them  (19%) 
were  clustered.  At  the 
end  of  1997,  there  were  1,520  daily 
papers  in  the  country,  372  (almost 
25%)  part  of  a  cluster. 

Thomson  is  the  leader  in  clustering, 
with  12  groups  commanding  493,336 
in  circulation.  Hollinger  International 
has  10  clusters  with  S>93,195  in  circula¬ 
tion.  MediaNews  Group  controls  seven 
clusters  circulating  920,599  copies. 
Gannett,  Freedom,  Donney,  and  Liberty 
Group  Publishing  each  control  six  clus¬ 
ters. 

All  told,  74  companies  control  at 
least  one  cluster  of  newspapers. 

Though  clusters  may  range  in  size 
up  to  10  daily  papers,  the  average 
group  is  small,  just  2.5  newspapers.  In 
addition,  the  circulation  of  the  average 
cluster  has  grown  almost  10%  during 
the  decade,  increasing  to  46,(X)0  last 
year  from  42,000  in  1990. 

Finally,  the  states  with  the  most  clus¬ 
ters  are  California  and  Ohio. 

—  Robert  Neuwirth 
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CTP  Markets, 
Field  Test 


This  decade  opened 

with  renewed  promise  for 
computer-to-plate  output 
with  a  new  Hoechst  plate 
and  a  new  Gerber  imager. 

As  the  90s  end,  optimism 
remains,  but  without  a  firm  trend 
to  platesetting  among  U.S.  newspapers. 

An  analysis  for  IFRA,  the  research  arm  of  the 
World  Association  of  Newspapers,  estimated  total 
U.S.  platesetter  installations  were  twice  the  num¬ 
ber  in  Europe.  At  the  same  time,  however,  only  a 
handful  of  U.S.  dailies  image  pages  direct  to 
plate,  while  70  to  90  platesetters  are  installed  at 
European  newspapers,  according  to  figures  from 
Agfa  (of  which  it  claims  sales  of  a  third  or  more). 

Richard  Littrell,  a  senior  production  line  man¬ 
ager  for  the  Agfa  Division  of  Bayer,  sized  up  the 


From  the  Newspaper  Association  of  America  SuperConference 
we  report  a  supplier's  view  of  the  platesetting  market  and 
remarks  by  a  production  executive  who  is  about  to  test  the 
same  supplier's  plates.  We  conclude  with  an  update  from  a 
major  metro  daily  testing  CTP.  Coverage  continues  next 
month,  when  the  Roanoke  (Va.)  Times  begins  testing  a 
Purup-Eskofot  DMX  2737  in  preparation  for  full  CTP  output. 


market:  33  firms  make  67  models  of  metal  plate- 
setters,  with  about  1,500  metal-capable  engines 
installed  (not  necessarily  all  outputting  on  metal) 
in  a  market  that,  cumulatively,  doubled  in  1996 
and  1997  across  all  applications  and  size 
formats  —  some  growing  more  than  others. 

More  than  half  the  installed  machines  are 
eight-up  commercial  units,  and  that,  said  Littrell, 
“seems  to  be  where  the  preliminary  battles  are 
being  fought.”  As  Agfa  sees  it,  unlike  the  markets 
for  the  smallest  and  largest  platesetters,  sales  of 
both  eight-up  and  four-up  units  (including  those 
designed  for  newspapers)  are  accelerating.  While 
Europe  leads  in  use  of  four-up  machines,  Littrell 
said  activity  is  increasing  in  North  and  South 
America,  with  Asia  a  “distant  third.” 

Responding  to  complaints  that  it  is  late  to  mar¬ 
ket  (see  sidebar),  Agfa,  which  sells  lots  of  film, 
film  imagers  and  conventional  offset  printing 
plates,  finds  that  only  now  are  volumes  able  to 
justify  the  manufacture  of  plate  imagers,  and 
Littrell  said  only  five  to  eight  manufacturers  are 
expected  to  survive  an  eventual  shakeout. 

VENDOR,  USER  ADVICE 

Leaning  on  the  size  of  the  graphic  arts  business 


of  the  huge  Agfa-Gevaert  organiza¬ 
tion  within  the  Bayer  Group, 
Littrell  not  surprisingly  advised 
those  contemplating  a  move  to 
CTP  to  think  not  only  about  a 
vendor’s  technology',  but  also 
how  its  size  —  whether  indepen¬ 
dent  or  as  an  arm  of  a  larger  organization  —  may 
affect  its  distribution  reach  and  survivability  for 
future  support. 

At  a  separate  session,  Howard  Publications  pro¬ 
duction  director  Larry  Maas,  whose  group  is 
“testing  the  Gerber  3030  machine  .  .  .  with  Agfa 
thermal  plates,”  urged  those  exploring  CTP  to 
consider  the  plates’  big  effect  on  output  speed 
(to  date,  thermal  technology  has  been  slower), 
their  high  cost,  the  probability  that  changing 
plates  will  mean  changing  processors,  differences 
in  flatbed,  internal-  and  external-drum  imagers 
(convenience,  speed,  quality,  complexity,  mainte¬ 
nance)  and  the  circulation  of  much  “misinforma¬ 
tion”  about  CTP. 

Howard  is  testing  CTP  at  two  sites  for  eventual 
use  at  all  its  1 5  dailies.  For  years  the  group’s  tech¬ 
nology  leader,  Howard’s  Munster,  Ind.,  Times, 
would  challenge  CTP  with  the  need  to  produce  a 
couple  of  hun¬ 
dred  plates  to 
print  an  average 
of  56  pages  per 
night  (96  Sunday 
pages)  across 
nine  zoned  edi¬ 
tions. 

Gerber  Systems 
Corp.’s  internal- 
drum,  red-laser 
Crescent  3030 
images  at  least 
three  aluminum 
plates  from  three 
manufacturers  (as 
well  as  film  and 
polyester  plate)  at 
resolutions  rang¬ 
ing  from  1,270 
dpi  to  3,810  dpi 
and  times  ranging 
from  about  3  min¬ 
utes  to  9^  min¬ 
utes  for  a  full  30" 

X  30"  (approxi- 


Ref}orls  from 
the  podium  ami 
the  pluteroom 


Gerber’s  1,100-lb.  Crescent  3030  stands  6 
feet  high  and  approximately  3Vi  feet  wide 
by  5Vi  feet  deep. 
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WORLDWIDI 
NEWSPAPER 

INFORMATION: 


YEAR 


ORDER  NOW 


Mail  your  order  and  payment  to: 

Ecitor  &  Publisher  Year  Book,  P.O.  Box  3000,  Denville, 

NJ  07834-3000  Or  to  charge  your  order  to  your  AME>Wisa/MC 
account,  call  800-783-4903 

*  Fax:  (973)  627-5872  •  E-mail:  edpub@mediainfo.com 
« Web  site  store:  http://www.mecfiainfo.com 

CD-ROM  questions:  Please  call  (212)  675-4380,  Ext  172 

Payments  must  accompany  all  orders.  NY,  CA.  DC,  OH  and  Canada  add  appropriate  tax. 
Please  supply  proper  street  address  for  UF^  delivery.  No  deliveries  will  be  made  to  P.O. 
boxes.  All  remittance  must  be  in  U.S.  dollars. 


•  Section  I -U.S.  Dailies. 

•  Section  ll-U.S. 

Weeklies  and  Special 
Newspapers. 

•  Section  III -Canadian 
Newspapers. 

•  Section  IV -Foreign 
Newspapers. 


•  Section  V  -  News, 
Picture  and  Syndicated 
Services. 

•  Section  VI -Newspaper 
Equipment/Interactive 
Products  and  Services. 


Find  the  people  you  really  need  with  comprehensive 
lists  of  names,  titles,  areas  of  responsibility,  address, 
phone  and  fax  numbers.  Data  for  sections  I  and  III 
include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections, 
mechanical  specifications  and  more. 

PAFtT  2  -  WHO'S  WHERE 

This  handy  directory  lets  you  look  up  newspaper 
industry  personnel  by  name.  Look  for  people  from 
general  interest  daily  and  weekly  newspapers  as  well 
as  syndicates  and  groups.  You'll  find  titles,  company 
affiliation  and  phone  numbers  for  the  most  influential 
people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  4th  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select.  The 
simple,  menu-activated  search-and-display  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 
ASCII,  etc.  The  CD-ROM  can  be  purchased  with  listing 
capabilities,  too.  Customize  mailing  lists  for  each  of 
your  projects.  The  Year  Book  CD-ROM  includes  all 
the  Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies, 
Canadian  Newspapers,  Foreign  Newspapers, 
Mechanical  Equipment  and  Who's  Where  sections  ... 
names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers, 
newspaper  suppliers  and  service  companies. 
(Network  version  available  -  call  for  pricing) 

- PRICINC - 

-  E&P  Year  Book  Part  1  and  Part  2  Who's  Where:  $125 

-  E&P  Year  Book  Part  1  Only:  $115 

-  E&P  Year  Book  Part  2  "Who's  Where"  Only.  $35 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

without  listing  capabilities:  $495 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

with  listing  capabilities:  $895 


CD 


mately  33%  faster  for  the  3030-300  model).  The 
thermal  version  (to  which  existing  installations 
can  be  modified  on  site)  retains  the  red-sensitive 
output  capabilities  while  adding  imaging  of  at 
least  two  manufacturers’  heat-sensitive  plates  at 
2,540  dpi  (for  a  maximum  of  200  lines  per  inch). 

With  the  ability  to  exploit  CTP  dependent  on 
full  pagination,  Littrell  noted  that  the  earliest 
opportunities  exist  among  small  to  medium-sized 
dailies,  which  are  more  likely  to  be  already  pagi¬ 
nated.  Publishers  looking  at  CTP  also  must  give 
advertisers  some  incentive  to  submit  all  ads  digi¬ 
tally  (though  even  prescreened  hard  copy  can  be 
scanned),  deal  with  digital  proofing  (there  is  no 
film  to  generate  analog  proofs),  create  an  infra¬ 
structure  for  direct  platesetting  and  decide  on  a 
plate. 

About  60%  of  direct-imaging  plates  use  light- 
sensitive  silver-halide  emulsions  and  about  1 5% 
have  heat-sensitive  surfaces,  according  to  Littrell. 
Though  the  percentage  using  thermal  plates  is 
growing,  Littrell  added,  Agfa  foresees  thermal 
occupying  less  than  35%  of  the  digital  plate  mar¬ 
ket  by  2000.  All  thermal  plates  now  on  the  mar¬ 
ket  require  some  type  of  processing,  he  contin¬ 
ued,  but  significant  investment  is  being  made  in 
research  and  development  of  a  processless  ther¬ 
mal  plate. 

“These  plates  are  probably  going  to  cost  more 
and  slow  the  engines  down,”  Littrell  remarked. 

He  warned  of  no  guarantees  that  existing  systems 
will  support  process-free  plates,  which  may 


require  laser  power  available  only  from  external- 
drum  and  flatbed  imagers. 

Littrell  said  Agfa  CTP  customers  are  beginning 
to  see  more  advertising  dollars  and  better,  often 
more-regionalized  color.  In  some  cases,  he  said, 
passing  along  time  savings  to  pressrooms  rather 
than  newsrooms  has  allowed  publishers  to  delay 
new-press  purchases  by  up  to  five  years. 

At  the  high  end  of  throughput.  Western 
Lithotech’s  DiamondSetter  is  one  of  only  two 
platesetting  systems  specifically  designed  to  sup¬ 
port  major  metros’  volume  and  speed  require¬ 
ments.  It  has  two  test  sites  in  the  U.S.  (Dallas  and 
Boston)  and  two  in  Europe  (London,  where  pro¬ 
duction  runs  began  last  fall,  and  Milan,  where  for 
the  first  time  a  DiamondSetter  will  expose 
Dupont  plates). 

DIAMONDSETTER  IN  DALLAS 

In  beta  tests  at  the  Dallas  Morning  News,  the 
DiamondSetter  “has  been  running  very  well  the 
past  couple  of  months,”  said  Paul  Webb.  The 
paper’s  production  manager,  operations,  said 
users  were  “much  more  comfortable”  with  the 
machine  than  last  fall,  when  he  awaited  the  man¬ 
ufacturer’s  response  to  improvements  the  paper 
sought. 

As  the  system  stood  two  weeks  ago,  Webb 
said  unsatisfactory  automation  of  slipsheet 
removal  “is  likely  to  be  changed”  by  Western 
Litho.  For  now,  however,  that  productivity 
enhancement,  by  itself,  has  no  major  effect  on 


Covering  All  CTP’s  Bases 


Late  to  market  or  not,  Agfa  now 
also  sells  four  digitally  imaged 
metal-backed  plates  and  three  plate- 
setters.  Furthermore,  Agfa  manager 
Rick  Littrell  said  the  company  remains 
confident  the  European  Commission 
will  approve  its  acquisition  of 
DuPont’s  graphic  arts  films  and  offset 
plates  businesses,  giving  Agfa  the  pop¬ 
ular  Silverlith  SDB  (photosensitive) 
and  SDT  (thermal)  plates. 

When  it  earlier  bought  Hoechst, 
Agfa  acquired  the  Ozasol  N90  plate, 
which  revived  CTP  seven  years  ago 
and  now,  as  the  N90A,  offers  greater 
sensitivity  and  durability  and  cleaner 
processing.  Its  silver-free  photopoly¬ 
mer  is  exposed  by  a  blue  ai^on-ion  or 
green  frequency-doubled  YAG  laser. 
The  silver-halide  Lithostar  Plus  lineup 
includes  red-  and  blue-sensitive  plates. 
The  Thermostar  infrared  plate  can  be 
run  through  a  presensitized- plate 
processor  and  baked  for  very  long 
print  runs. 


Besides  the  soon-to-ship 
Galileo  platesetter  for  com¬ 
mercial  customers,  Agfa  now 
offers  two  machines  for  news¬ 
papers:  the  flatbed  Polaris, 
from  Belgium’s  Strobbe  NV 
for  larger  dailies  requiring 
100-plus  plates  per  hour  and 
double-truck  exposure,  and 
most  recently  the  internal- 
drum  Newsjet  from 
Cymbolic  Sciences  for  mid¬ 
sized  newspapers.  All  three 
use  frequency-doubled  YAG 
lasers. 

For  all  its  success  in  Europe,  how¬ 
ever,  Agfa  has  yet  to  make  a  U.S.  sale 
(though  Cymbolic  has  had  Newsjets 
at  two  U.S.  dailies  since  1996). 
Whereas  in  North  America,  already- 
paginated  small  to  mid-sized  papers 
are  beginning  to  use  slower,  less-auto- 
mated  CTP  machines,  said  Littrell,  “in 
Europe  it’s  the  big  ones  making  the 
move.”  Among  the  mid-size  papers. 


he  continued,  “we’re  see-  | 
ing  more  inquiries”  for  a 
product  different  from 
Polaris. 

Resulting  from  an  agree¬ 
ment  announced  late  last 
year,  Agfa  just  began  mar¬ 
keting  the  Newsjet  as  the 
Antares  lOOOXL,  support 
for  which  includes  an  Agfa 
RIP  and  work  flow  front 
end.  It  showed  the  first 
unit  sporting  an  Agfa 
nameplate  early  this 
month  at  a  trade  show  in  | 
Spain  (where  a  customer  had  just 
bought  a  second  Polaris). 

At  the  same  time,  Littrell  noted  that 
although  machines  in  Europe  far 
more  often  use  photopolymer  plates, 
which  give  long  runs,  especially  | 

when  baked,  he  sees  a  trend  “in  high¬ 
er-resolution  environments”  toward  1 

using  shorter-run  silver-based  plates.  i 
— Jim  Rosenberg  j 


"In  Europe  it's  the 
big  ones  making 
the  move." 


— Rick  Littrell 
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the  machine’s  operation,  according  to  Webb, 
who  said  other  improvements  have  greater  prior¬ 
ity  for  his  paper,  which  circulates  from  480,000 
to  more  than  600,000  copies  weekdays  and 
almost  790,000  on  Sunday. 

For  example,  there  is  still  no  “seamless  integra¬ 
tion  from  our  APSCom  system,”  he  said,  referring 
to  the  Autologic  Information  International  (All) 
product  used  to  transmit  and  route  pages  from 
downtown  Dallas  to  imagers  in  the  Plano  produc¬ 
tion  plant. 

Webb  explained:  “We  had  to  set  up  a  separate 
work  flow  in  the  APSCom  that  would  send  the 
pages  that  we  wanted  to  image  to  that 
[DiamondSetter]  machine  to  a  different  worksta¬ 
tion,  but  we  were  also  getting  a  negative  sent  to 
the  other  machines  at  the  same  time,  because 
from  that  workstation  we  had  to  manually  go  in 
and  release  those  pages  to  go  to  the  direct-to- 
plate  machine.” 

With  APSCom  sending  images  to  two  destina¬ 
tions,  he  continued,  “we  just  wade  through  and 
pick  which  ones  we  actually  want  to  be  imaged 
over  there.  .  .  .  That’s  workable,  but  that’s  not 
the  way  you  want  the  work  flow.” 

If  the  Morning  News  chooses  to  keep  the 
DimaondSetter,  said  Webb,  Western  Litho,  or 
even  All,  will  have  to  write  the  needed  software 
—  a  “clever  link”  enabling  APSCom  to  send  cer¬ 
tain  pages  only  to  the  DiamondSetter. 

With  respect  to  managing  such  page  output, 
Webb  thinks  All  likely  will  be  able  to  do  its  best 
work  with  its  own  new  platesetter,  which  is 
based  on  the  widely  installed  3850  line  of  image¬ 
setters. 

He  said  All  offered  his  paper  a  3850  for  beta 
testing,  which  it  may  do  in  spring. 

The  Morning  News  also  was  “not  real  happy” 
with  Western  Litho’s  plate  processor,  said  Webb 
the  morning  after  it  was  back  up  and  running 
fine.  Processor  problems  were  aggravated,  he 
said,  by  delivery'  of  curved  plates,  which  jammed 
in  the  machine  —  a  defect  that  Western  Litho 
Machinery  Division  vice  president  John  Powers 
later  said  had  been  addressed. 

Western  did  deliver  its  Optical  Punch  Bender 
for  use  with  DiamondSetter,  so  that  exposed 
plates  no  longer  must  be  carried  to  a  separate  unit. 

The  company  also  fixed  DiamondSetter’ s  page- 
orientation  problem  by  allowing  rotation  of  the 
upside-down  pages  on  a  separate  workstation. 
Webb  expressed  some  frustration  that  the  system 
was  shipped  as  it  was  and  not  fixed  for  three  to 
four  months. 

Explaining  that  orientation  can  be  changed 
electronically  —  typically  at  the  RIP  —  or  by 
rotating  the  DiamondSetter’ s  imaging  head. 
Powers  said  that  rather  than  make  a  mechanical 
design  change,  “our  preference  is  to  do  it  elec¬ 
tronically.” 

He  attributed  Dallas’  inverted  pages  to  the  fact 
(See  CTP  on  page  49) 


iND  INSTALLATIONS 


Monotype  systems  INC.,  Rolling  Meadows,  111.,  sold  three  NT- 
based  RipExpress  workstations  to  the  Albany,  N.Y.,  Times  Union. 
interfacing  the  first  to  an  existing  Agfa  SelectSet  5000  imager.  Monotype 
earlier  installed  its  first  multiple-media  Futuro  recorder  at  the  Pittsburgh 
Pos/-6aze/fe  (functioning  with  dual  MGS3  OPI,  print  spooling  and  graph¬ 
ics  database:  four  Sun-based  RipExpresses;  LaserPlex  IQ  and 
ProofExpress  broadsheet  printers)  and  two  more  at  the  Rochester  (H.'t.) 
Democrat  and  Chroniclds  new  Canal  Ponds  plant  (receiving  processed 
pages  via  transmissions  from  RipExpress). 

Dual  MGS3s  went  into  the  Las  Vegas  Review-Journal,  Columbus 
Dispatch  (both  with  priority  spooling,  load  leveling,  e-mail  notification, 
web  browser,  post-flight  error  checking)  and  New  York  Daily  News  (with 
automatic  logging  of  TIFF  files  created  on  RipExpress  and  same  produc¬ 
tivity  enhancements  as  above,  except  browser).  The  Milwaukee  Journal 
Senf/ne/ upgraded  to  MGS3  with  addition  of  OPI  and  error  checking. 

AUTOLOGIC  INFORMATION  INTERNATIONAL  Thousand  Oaks. 
Calif.,  sold  APS  3850  and  Sierra  color  Imagers,  some  with  Grafix  RIPs,  to 
the  Fort  Worth  Star  Telegram,  St.  Petersburg  T/mes  (with  two  3750/2 
scanners),  Vancouver,  Wash.,  Columbian  (with  Netproot  software),  Ann 
Arbor  News.  Fresno  Bee.  Seattle  Times.  Greenville  (S.C.)  News  and  Vero 
Beach  (Fla.)  Press-Journal.  The  Los  Angeles  Times  ordered  a  Sierra 
Turbo  and  Pressfax  interface;  the  Riverside,  Calif.,  Press-Enterprise 
bought  a  3850  SST  and  APSCom  document  distribution. 

APS  Output  Manager  orders  came  from  the  Baton  Rouge.  La., 

Advocate,  Davenport,  Iowa,  Quad  City  Times  (both  with  RIPs)  and 
Shreveport,  La.,  7/mes  (with  APS  clustering  software).  Also:  APS  Scan 
3750/2S  for  the  Houston  Chronicle  (with  five  RIPs)  and  Denver  Pos/(with 
APSCom  system);  APS  Colormaster  HS  Maestro  for  weekly  publisher 
Detroit  Lakes  (Minn.)  Printing;  APSCom  send  and  receive  systems  and 
APS  Bitmap  Manager  for  Paddock  Publications  {Daily  Herald).  Arlington 
Heights,  III.;  APS  Ad  Manager  with  Report  Pro  and  Tracker  View  software 
for  the  Sarasota  Herald-Tribune\  APS  755CM  network  proofer  and 
Netproot  software.  Overseas  sales  include  a  large  APSCom  system  to  0 
Globo,  Rio  de  Janeiro,  an  APSCom  send  station.  Preflight  software  and 
APS  RIP-to-LAN  software  to  Mirror  Group  Newspapers,  London,  an 
APSCom  system  to  Times  Media,  Johannesburg,  South  Africa,  and  dual 
Output  Manager  with  clustering  to  Singapore  Press  Holdings. 


PREPRESS  SOLUTIONS  INC.,  Billerica.  Mass.,  sold  Panther  image¬ 
setting  systems  to  the  Olean  (N.Y.)  Tlmes-Herald.  Scottsman  Press. 
Syracuse,  N.Y.,  Bradford  {Pa.)  Era.  Concord  {U.H.)  Monitor,  Portsmouth 
(N.H.)  Herald.  Dover  (Del.)  Post,  Lehighton,  Pa..  Times-News,  Gaston 
Gazette.  Gastonia,  N.C.,  Valdosta  (Ga.)  Daily  Times.  Lexington,  N.C., 
Dispatch,  Columbia,  Tenn.,  Daily  Herald,  Lafayette,  La.,  Advertiser. 

Corbin  {Ky.)  TImes-Trlbune,  Natchez  {Miss.)  Democrat.  Hendersonville, 
N.C.,  Times-News.  Jacksonville,  N.C.,  Morning  News,  Springdale,  Ark., 
Daily  News.  Galesburg,  111.,  Register-Mail.  Mount  Vernon,  III.,  Register- 
News.  Grand  Island  {Heb.)  Independent,  Norfolk  {Heb.)  Daily  News, 
Qulncy{\\\.)  Herald-Whig.  Bedford.  \nd.,  TImes-Mall,  Topics 
Newspapers,  Noblesville,  Ind.,  Bryan  {Ohio)  Times.  Muscatine  {\om) 
Journal.  Sioux  City{\om)  Journal.  Ames,  Iowa,  Daily  Tribune,  Hays 
(Kan.)  Daily  News.  Junction  City,  Kan.,  Dally  Union.  Enid  {Okie.)  News  & 
Eagle,  Woodland,  Calif.,  Daily  Democrat.  Inland  Valley  Daily  Bulletin. 
Ontario,  Calif.,  Vallejo  (Calif.)  Times  Herald.  Santa  Clarita,  Calif.,  Signal, 
Farmington,  N.M.,  Daily  Times,  Alamagordo{H.M.)  Dally  News.  Coeur 
d'Alene  (Idaho)  Press.  San  Angelo,  Texas,  Standard  Times.  Auto  Revista, 
Dallas,  Missoulian,  Missoula,  Mont.,  Miles  City  {Monl)  Star.  Spectrum 
Publishing  Co.,  St.  George,  Utah,  and  Daily  World.  Aberdeen,  vifash. 


iPPOINTMENTS 


ERIC  CARLSON  was  appointed  product  manager  at  imagesetter  manufac¬ 
turer  ECRM,  Tewksbury,  Mass.  In  25  years  of  primarily  business-to-busi- 
ness  channel  marketing  he  most  recently  served  as  senior  product  manager 
at  Nashua  Imaging  Supplies  Oiv. 

JOE  MANSEAU  joined  Escher-Grad  Technologies  Inc.,  Montreal,  as  gen¬ 
eral  manager  of  the  output  systems  manufacturer’s  U.S.  operations. 
Manseau's  17  years'  experience  in  the  industry  includes  several  positions  at 
Agfa,  among  them  national  sales  manager  for  the  desktop  scanning  division. 
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CROSSFIRE:  PRINT  1/S. 
ONLINE  NEWSROOMS 


The  growing  impact  of  the  World  Wide  Web  on  national  news  reporting  is  forcing  more 

newspapers  to  consider  how  best  to  integrate  their  print  and  cyber  products 


by  David  Noack 


tvmimi  the 
piint-sUie 
staff  that  neu' 
media  is  a 
management- 
sanctioned 
project  and 
they  have  no 
right  to  dissent 
from  it 

—  Ian  Eckert, 
publisher 


Noack  is  associate  editor 
of  MediaINFO.com. 


AS  the  pressure  of  online  technologies  continues 
to  impinge  on  newsroom  operations,  newspa¬ 
per  managers  are  being  forced  to  consider  bet¬ 
ter  ways  of  coordinating  the  efforts  and  output 
of  their  print  and  online  sides. 

Thus  far,  this  transition  has  not  been  easy.  Most  newspapers  still  maintain  two  physically  and 
psychologically  separate  newsrooms  for  their  ink  and  cyber  operations.  Meanwhile,  battles  rage 
across  the  country  over  union  work  rules  related  to  online  employees,  fears  of  cannibalizing  the 
bread-and-butter  print  product,  and  concerns  about  squandering  limited  company  resources  on 
what  some  still  perceive  as  a  techno-fad. 

Print  vs.  online  newsroom  war  zone 

This  emotional  print  vs.  online  newsroom  war  zone  was  the  focus  of  the  panel  discussion, 
“Newsroom  Synergy;  The  Integration  of  Print  and  Online,”  at  the  Interactive  Newspapers  ’98  con¬ 
ference  in  Seattle  last  week. 

Overall,  panelists  were  optimistic  about  getting  the  print  side  to  accept  and  appreciate  the 
potential  power  of  a  newspaper’s  Web  site.  In  fact,  the  Web-news  controversies  related  to  the  cur¬ 
rent  Presidential  sex  scandal  have  forced  even  some  of  the  most  recalcitrant  print-siders  to 
rethink  the  online  issue. 

Douglas  Dundas,  the  deputy  editor  for  new  media  at  Money  magazine,  a  Time- Warner  prop¬ 
erty,  said  simply  because  a  newspaper  goes  online  doesn’t  mean  that  the  mission  of  the  paper 
has  to  change. 

Making  the  online  side  'legitimate' 

“Play  to  your  strengths.  Focus  on  your  core  product’s  mission.  New  media  doesn’t  mean  new 
mission,”  said  Dundas. 

“The  one-liner  for  how  to  foster  synergy'  in  your  newsroom  between  the  print  and  online  side 
is  for  the  online  side  to  make  itself  legitimate,”  said  Dundas. 

He  said  one  of  the  ways  an  online  newspaper  staff  can  make  itself  legitimate  is  by  practicing 
credible,  original  journalism  —  by  researching  and  writing  compelling  stories  that  demand  the 
attention  of  the  nearby  print  newsroom  as  well  as  the  general  public. 

“We’ve  learned  a  few  lessons  the  hard  way,  but  I  think  we’ve  actually  learned  a  few  things 
that  serve  as  fundamental  principles”  for  designing  and  operating  effective  news  Web  sites, 
explained  Dundas.  Key  principles  he  cited  included;  Speed  of  news  and  information  delivery  — 
the  deadline  is  always  “now”;  interactive  features  like  database  presentations  that  allow  large 


38  Editor  &  Pl  BLISHER 


http;//www.mediainfo.com 


February  14, 1998 


Announcing: 
The 
1998 
College 
Press  ■ 


ternship 

Program  ■ 


This  unique  internship  opportunity  is  for  coliege  students  who 
want  to  learn  more  about  the  business  of  journalism.  Three 
salaried  internship  positions  are  available  at  Tribune  Media 
Services  in  Chicago,  Knight  Ridder/Tribune  in  Washington  D.C. 
and  Editor  &  Publisher  in  New  York  City.  Interns  will  have  the 
chance  to  work  at  a  major  media  company  and  gain  hands-on 
experience  with  reporting  and  editing,  on-line  journalism, 
and  the  business  side  of  publishing. 

For  more  information  and  an  application  call  Julie  Millgard  at 
800-245-6536  or  visit  our  Web  site  at  www.cpxneLcom/intemship. 
Deadline  for  applications  is  March  4, 1998. 


CPS  a„J  CPX 

n  e  J  o  u  r  n  a  liftic  TooU  For  Tlie  Next  C  eneration  0(  College  NeH«paper« 

w  w  w  .  c  p  X  n  e  t .  c  o  m 


Tribune  Media  Services 


Sponsored  by: 

IliCiU 

Knight  Ridder 
THbune 


111. 


Weekly 


In  Short 

BABYNAMER.COM  LAUNCH 

Knight  Ridder  has  signed  a 
partnership  agreement 
with  Alki  Software  of  Seat¬ 
tle  for  the  launch  of  Baby- 
namer.com.  Aimed  at 
expectant  parents,  Baby- 
namer.com  contains  infor¬ 
mation  on  18,000  names 
in  2,000  categories, 
including  each  name's 
meaning,  historical  back¬ 
ground,  and  ethnic  and 
cultural  implications. 


amounts  of  information  to  be  manipulated 
and  served  to  the  community  in  insightful 
new  ways;  and  getting  readers  involved  via 
discussion  groups,  forums,  and  direct  e-mail 
feedback. 

Ian  Eckert,  new  media  editor  of 
Portsmouth  Publishing  and  Printing  in  the 
U.K.,  said  introducing  a  series  of  new  high- 
tech  products  into  the  existing  print  news¬ 
paper  culture  was  not  an  easy  task. 

Carrot-and-stick  approach 

He  used  a  carrot-and-stick  approach. 
Employees  were  officially  informed  that  the 
new  media  programs  had  the  enthusiastic 
support  of  top  management.  Internet-related 
training  programs  were  established  and  a 
core  group  of  enthusiastic  online  employees 
was  organized.The  company  also  invested  in 
database  programs  and  other  technology 
that  promised  to  streamline  and  simplify  the 
process. 

“I  never  ceased  to  remind  people  that  this 
was  a  management-sanctioned  project  and 
they  had  no  right  to  dissent  from  it  than 
from  any  other  policy  decision,”  said  Eckert. 
“We’ve  also  begun  to  ensure  that  when  peo¬ 
ple  are  hired,  it’s  made  clear,  absolutely  clear 


to  them  right  from  the  start,  that  new  media 
is  part  of  their  job  as  a  journalist,”  Eckert 
commented. 

Uphill  battle 

Phil  Sernas,  associate  editor  of  new  media 
at  the  Chronicle  of  Higher  Education,  a 
weekly  higher-education  print  publication, 
said  that  getting  the  print  side  to  cooperate 
with  the  Web  site,  called  Academe  Today,  was 
an  uphill  battle. 

He  said  that  when  the  site  debuted,  there 
was  no  cooperation  from  the  print  side  of 
the  newsroom. 

“When  Academe  Today  reporters  would 
call  up  sources  and  identify  themselves  as 
being  from  Academe  Today,  rather  than  from 
the  Chronicle  of  Higher  Education,  then,  of 
course,  they  would  have  to  explain  what  it 
was  and  so  they  would  end  up  saying  they 
were  from  the  Chronicle  anyway,”  explained 
Sernas. 

“We  got  little  contribution  from  the  print 
newsroom.  In  fact  we  had  one  print-side 
reporter  who  was  covering  a  major  acade¬ 
mic  conference  and  was  asked  whether  he 
would  mind  filing  some  stories  on  a  daily 
basis  for  us.  His  response  was,  Tf  I’d  wanted 
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Zeeck  even  said  that  computer  users  and 
newspaper  readers  approach  both  mediums 
differently. 

“In  the  newspaper  world  the  reporter’s 
orientation  is, 'I’m  going  to  write  a  narrative 
and  hope  to  change  the  world,’  that’s  how  1 
see  things,”  said  Zeeck. “In  the  online  world  I 
think  it’s  more  a  sense  of  a  content  producer 
thinking,  'People  need  information  and  my 
job  is  to  figure  out  a  solution  to  get  it  to  them 
in  the  most  clear  way  possible.’” 


Management  suggestions 

Some  management  suggestions  for 
online  and  print-side  cooperation 
include:  be  honest  with  the  staff  about 
online  plans  and  how  those  plans  will 
affect  their  job;  don’t  treat  the  online 
service  as  a  separate  product;  make 
sure  there  is  support  from  top  manage¬ 
ment;  develop  advocates  in  the  news¬ 
room;  and  show  newsroom  employees 
what  new  media  means  to  them. 


Counterpoint:  don't  integrate 

But  David  Zeeck,  executive  editor  of 
the  Nett’S  Tribune  in  Tacoma,  Wash.,  a 
McClatchv'  newspaper,  is  not  sold  on 
the  idea  of  integrating  the  online  and 
print  operations,  since  there  are  differ¬ 
ences  between  the  two  units. 

“If  you  have  full  integration  of  online 
and  (print)  newspapers,  it  could  be  like 
the  online  bug  integrating  with  the 
newspaper  windshield  and  I  don’t 
think  it’s  going  to  be  a  healthy  online 
business,”  said  Zeeck. 

For  example,  he  suggested  that  the 
separation  of  advertising  from  editorial 
is  well-established  on  the  print  side  of 
the  paper,  but  with  online  there  is  a  dif¬ 
ferent  mind-set,  where  such  walls  don’t 
exist. 


More  than  100  publishers,  hundreds  of  newspapers, 
more  than  30  million  readers. 


The  AdOne  Network  delivers  the  right  solutions 
for  hundreds  of  newspapers  across  the  country. 
Front  large  daily  papers  to  smaller  weekly 
publications,  AdOne  helps  you: 

•  Extend  the  reach  of  your  online  classifieds 
to  regional  and  national  audiences 

•  Generate  incremental  revenue  from 
banner  ads  and  online  ad  placing 

•  Offer  your  most  important  advertisers 
innovative  ways  to  reach  their  target  markets 

•  Drive  more  traffic  to  your  Web  site,  further 
strengthening  it  as  a  local  destination  site 

If  you  don't  yet  have  a  classified  Web  site, 
we  can  even  help  you  publish  your  classifieds 
on  the  Internet  --  in  a  matter  of  weeks. 


Simple,  quick,  affordable. 
Whether  your  existing  classified 
Web  site  needs  to  demonstrate 
real  returns  yesterday  or  you 
need  to  build  your  first  site  today, 
AdOne  delivers.  Find  out  why 
hundreds  of  newspapers  say, 
“It’s  the  Network.  “ 


CLASSIFIED 

NETWORK 


Net  not  about  readers? 

“Newspapers  to  me  are  about  read¬ 
ing  and  the  Internet  is  not  about  that. 
The  Internet,  when  it’s  working  well,  is 
about  doing  things,  interactivity  is  the 
whole  key,  the  difference  between  an 
active  and  passive  medium,”  he  said. 
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In  Short 

DIGHAL  DEMOCRACY 

Studio  Now  has  released  a 
software  module  that 
allows  a  newspaper  site 
to  support  a  digital  ver¬ 
sion  of  participatory 
democracy.  The  "town 
hall"  software  creates  a 
public  structure  that 
allows  citizens  to  post  and 
communicate  their  com¬ 
plaints  and  concerns  to 
local  municipal  officials. 
The  system  automatically 
e-mails  complaints  to 
municipal  offices  or,  if 
officials  don't  have  e-mail, 
it  faxes  the  information  to 
the  government  official.  It 
also  allows  readers  to  cre¬ 
ate  petitions  online  and 
solicit  signatures  by 
e-mail. 


The  EPpy  Awards 


CHICAGO  TRIB  WINS 
3  TOP  WEB  HONORS 

Best  Online  Newspaper  Service  winners  announced 


s 


EATTLE  (Feb.  6)  —  The  Chicago  Tri¬ 
bune's  Web  site  won  three  top  honors 
in  Editor  &  Publisher  Co.’s  annual  Best 
Online  Newspaper  Awards  —  Best  Overall 
U.S.  site  for  a  newspaper  with  over  100,000 
circulation.  Best  Business  Section,  and  Best 
Design.  It  is  the  first  time  that  any  publication 
has  received  three  awards.  Ironically,  the  Tri¬ 
bune  changed  its  site  design  just  days  ago  — 
the  new  structure  has  sparked  some  negative 
response  and  much  public  controversy. 

Town  Online,  the  Web  site  of  multiple  pub¬ 
lications  of  the  Community  Newspaper  Com¬ 
pany  in  Needham,  Mass.,  won  two  awards  — 
Best  Overall  U.S.  site  for  a  weekly  newspaper 
and  Best  Commercial  Application  in  an  Online 
Newspaper. 

The  E&P  Best  Online  Newspaper  Awards, 
also  called  the  “EPpys,”  were  announced  at  a  mid¬ 
afternoon  ceremony  at  the  Interactive  News¬ 
papers  ’98  conference  at  the  Sheraton  Hotel  & 
Towers  in  Seattle. The  contest  pitted  newspa¬ 
per  Web  sites  against  each  other  in  14  cate¬ 
gories  for  recognition  as  the  world’s  best. 


Our  Newspapers 

ONLINE 


DELIVER 


FIND  OUT  WHY  OVER 

140  NEWSPAPERS  CHOOSE  INFINET 

CALL  US  TODAY! 


(800)  391-8760 
solutions@inf i . net 
WWW. lnfi.net 


InfiNet 


400+  entries  from  33  countries 

The  international  competition  received 
more  than  400  entries  from  newspaper  Web 
sites  in  33  countries  ranging  from  Russia  and 
Argentina  to  Pakistan  and  Australia.  That  is 
nearly  three  times  the  number  of  entries  sub¬ 
mitted  for  last  year’s  contest. 

Administrated  for  Editor  &  Publisher  Co. 
by  the  Internet  consulting  firm  Interactive 
Media  Associates  Inc.,  of  Parsippany,  N.J.,  the 
contest  was  judged  by  a  panel  of  23  respected 
journalism  and  online  publishing  authorities 
from  10  countries. 

92  entries  in  'Best  Special  Section' 

According  to  Len  Muscarella,  managing 
director  of  Interactive  Media  Associates,  the 
category  that  received  the  highest  number  of 
entries  —  92  —  was  Best  Special  Section  in  a 
Newspaper  Online  Service.  Many  U.S.  news¬ 
papers,  which  are  barred  from  submitting 
exclusively  online  investigative  repttrts  and 
special  projects  to  other  award  programs  like 
the  Pulitzer  Prizes,  appear  to  have  submitted 
them  instead  as  “Best  Special  Section” 
entries  in  the  EPpy  program. 

The  “Best  Special  Section”  winner  that 
beat  out  91  other  entries  was  Philadel¬ 
phia  Online’s  “Blackhawk  Down,”  which 
is  believed  to  be  the  largest  journalism 
project  ever  published  on  the  Internet. 
Philadelphia  Online  is  the  Web  site  of 
the  Philadelphia  Inquirer  and  Philadel¬ 
phia  Daily  News. 

Praised  by  the  judges  as  “excellent” 
and  “very  impressive,”  the  30-part,  multi- 
media  “Blackhawk  Down”  Web  series 
combined  hard  reporting,  novel-like  nar¬ 
rative,  audio,  video,  animated  graphics, 
and  photographs  to  tell  the  inside  story 
of  the  disastrous  battle  between  U.S. 
troops  and  Somalian  rebels  in  Moga¬ 
dishu  in  1993- 

The  list  of  winners: 

Best  Overall  U.S.  Newspaper  Online  Ser¬ 
vice,  Circulation  greater  than  100,000 
Chicago.tribune.com  {Chicago  Tribune, 
Tribune  Co.,  Chicago,  111.) 
www.chicago.tribune.com 
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Weekly 


Best  Business  Section  in  a 
Newspaper  Online  Service 
Chicago.tribune.com  {Chicago  Tribune, 
Tribune  Co.,  Chicago,  Ill.) 
www.chicago.  tribune.com/ 
business/index.htm 


Best  Entertainment  Section  in  a 
Newspaper  Online  Service 


Best  Overall  1J.S.  Newspaper  Online  Service, 

Circulation  Under  100,000 

Sunline  (Charlotte  Sun  Herald,  Sun  Coast 

Media  Group,  Charlotte  Harbor,  Fla.) 

www.charlotte-florida.com/NewsAndFea- 

tures 

Best  Overall  U.S.  Newspaper  Online  Service: 
Weekly,  Community,  Free  &  Alternative 
Town  Online  (Community  Newspaper  Co., 
Needham,  Mass.) 
www.townonline  .com 

Best  Overall  non-U.S.  Newspaper  Online  Service 
South  China  Morning  Post  Internet  Edition 
{South  China  Morning  Post,  Hong  Kong) 
www.scmp.com 

Best  non-Newspaper  Online  News  Service 
CNET’s  News.com  (San  Francisco,  Calif.) 
www.news.com 


Best  Promotion  of  a  Newspaper  Online  Service 
Careers.boston.com  {Boston  Globe, 

New  York  Times  Co.,  New  York,  N.Y) 
careers.boston.com 


FreeTime  (Startribune.com;  Star  Tribune, 
Cowles  Media,  Minneapolis,  Minn.) 
www.startribune.com/freetime 

Best  Special  Section  in  a 
Newspaper  Online  Service 
“Blackhawk  Down,”  Philadelphia 
Online  {Philadelphia  Inquirer  and 
Philadelphia  Daily  News,  Knight  Kid¬ 
der,  Philadelphia,  Pa.) 
www.phillynews.com/packages/soma- 
lia/nov  1 6/default  1 6.asp 

Best  Design  of  a  Newspaper 
Online  Service 

“Lost  Mariners,”  Chicago.tribune.com 
{Chicago  Tribune, Tnhune  Co.,  Chicago,  Ill.) 
www.chicago.tribune.com/fun/ship 

Best  Use  of  Interactivity  in  a 

Newspaper  Online  Service 

“Money  Games;  Inside  the  NCAA,”  Kansas 

City  Star  (Knight  Kidder,  Kansas  City,  Mo.) 

www.kcstar.com/ncaa 

Best  Commercial  Application  in  a 
Newspaper  Online  Service 
Town  Online  Working  (Community  Newspa¬ 
per  Co.,  Needham,  Mass.) 
www.townonline.com/woridng 

This  list  of  winners,  with  live  links,  can  be 
found  on  E&P’s  MediaINFO.com  Web  site. 


Levins  is  the  editor  of  B&P's 
MediaINPO.com  Web  site.  Weekly  section, 
and  bimonthly  magazine. 


In  Short 


HEALTHY  AT  CBS.COM 

CBS  Network  on  the  Web 
has  announced  an  online 
content  alliance  with 
intelihealth,  a  joint 
venture  of  Aetna  U.S. 
Healthcare  and  Johns 
Hopkins  University  and 
Health  System.  As  part  of 
CBS.com,  intelihealth.com 
will  provide  a  wide  array  of 
consumer  health  informa¬ 
tion  and  medical  news 
along  with  advertising 
space  for  health-related 
products  and  services.  CBS 
will  promote  the  Web  fea¬ 
ture  in  the  markets  of  its 
155  affiliate  stations.  Each 
affiliate's  Web  site  will  also 
offer  local  online  news, 
features  and  other  informa¬ 
tion. 


Best  News  Section  in  a 

Newspaper  Online  Service 

The  New  York  Times  on  the  Web  {New 

York  Times,  New  York  Times  Co.,  New 

York,  N.Y.) 

www.nytimes.com 

Best  Sports  Section  in  a 
Newspaper  Online  Service 
The  Nando  SportsServer  (McClatchy 
Newspapers  Inc.,  Kaleigh,  N.C.) 
www.sportserver.com 


MOST  THINGS  THIS 


PROFITABLE 


HAVE  BEEN 
_  OUTLAWED 


Classified  IQ  puts  your  classified  and  display  ads  on  to  the  Internet  and  makes  them 
searchable.  YOU  GENERATE  PROFITS. 

Classified  IQ  offers  more  features  at  a  better  price  than  any  other  on-line  classified 
(product).  The  process  is  simple,  and  we  provide  the  training.  You  don't  even  need  a 
Web  site.  NO  SET-UP  FEES.  NO  REVENUE  SHARING.  NO  CO-BRANDING.  NO  KIDDING! 

And  don't  forget  to  ask  us  about  our  Web  site  builder  and 
yellow  pages  product  (Directory  Express). 


For  a  good  profit,  call  (888)  425-1044,  or  see  us  this 
March  at  America  East  in  Hershey,  Pennsylvania. 
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SYNDICATES/NEWS  SERVICES 


Tljey  include  the 
column-writing 
first  lady  and  a 
literaty  agent 
married  to  a 
United  executive 


BY  DAVID  ASTOR 


Syndication  Ties  To 
Clinton  Sex  Scandal 


WHAT  DO  THE  wife  of  America’s 
president,  the  wife  of  United 
Media’s  senior  vice  president, 
and  the  National  Cartoonists 
Society’s  first  vice  president 

have  in  common? 

They  all  have  some  sort  of  connection  to  both 
syndication  and  the  White  House  sex  scandal. 
Here’s  how; 

♦  Hillary  Rodham  Clinton  writes  a  Creators 
Syndicate  column  in  which  she  briefly  alluded  to 
the  scandal.  Also,  international  sales  of  her  week- 
ly  feature  increased  after 
news  of  the  alleged  Bill 
Clinton-Monica  Lewinsky 
affair  went  public. 

^  United  executive  Sid 
Goldberg  is  married  to 
Lucianne  Goldberg,  the  liter- 
ary  agent  who  advised  for- 
mer  White  House  aide  Linda 
Tripp  to  tape  Lewinsky’s 
comments  about  the  alleged 
affair.  And,  in  another  syndi¬ 
cation  tie,  the  New  Yorker  magazine  reported  that 
Creators  columnist  Tony  Snow  first  brought 
Goldberg  and  Tripp  together  more  than  four 
years  ago. 

♦  Daryl  Cagle,  the  NCS  v.p.,  has  started  a  “White 
House  Sex  Scandal”  area  of  his  Web 


site  that  features  numerous  syndicated  editorial 
cartoons. 

Creators  president  Rick  Newcombe  said  the 
first  lady’s  column  had  about  200  regular  and 
occasional  clients  before  the  scandal  story  broke. 
Afterward,  the  domestic  list  remained  at  approxi¬ 
mately  70,  but  the  international  list  rose  from 
about  130  to  over  140. 

Newcombe  noted  that  he  had  hoped  Hillary 
would  use  her  column  rather  than  the  Today  and 
Good  Morning  America  shows  to  give  her  first 
public  response  to  the  affair  allegations.  But  the 
first  lady  told  him  that  her  TV 
appearances  were  already  sched- 
uled  before  the  scandal  story  broke. 

“From  the  syndicate  point  of 
view,  it  was  unfortunate  timing,”  said 
Newcombe. 

Hillary  did  devote  about  20%  of  a 
column  to  the  Bill-Monica  situation. 

She  wrote: “People  ask  me  how 
we’ve  managed  to  stay  focused  on 
our  work  this  week  while  the  White 
House  grounds  have  been  overrun 
by  members  of  the  press  chasing 
one  rumor  after  another.  Let  me  try  to  explain.” 

The  first  lady  went  on  to  say  that  the  support 
received  by  the  White  House  “makes  it  easier  to 
persevere,”  and  that  she  and  Bill  had  previously 
been  attacked  by  “political  opponents”  —  and 
thus  had  experience  dealing  with  this  kind  of 
pressure. 

9,  So  that’s  how  a  wife  responded  when  her 
;;]}  husband  was  caught  in  a  press  frenzy.  What 
were  the  thoughts  of  a  husband  when  the 
media  spotlight  focused  on  his  wife? 

“It  was  a  circus,”  said  Sid  Goldberg.  “When 
I  the  story  first  broke,  there  was  a  mob  of 
^  reporters  and  TV  cameras  parked  in  front  of  our 
building.  Lucy  wouldn’t  or  couldn’t  go  outside 
for  six  or  seven  days.” 

The  Manhattan-based  Sid,  who  has  been  mar¬ 
ried  to  Lucianne  for  32  years,  said  he  wasn’t 
affected  as  much  as  his  wife  because  the 
camped-out  reporters  didn’t  know  he  was  her 
husband. 

Finally,  after  the  apartment  building’s  tenants 
complained  about  press  intrusiveness,  Lucianne 
agreed  to  answer  questions  for  15  minutes  if  the 
media  people  would  go  away.  Many,  but  not  all, 
dispersed  after  that. 

There  were  also  tons  of  notes  and  calls  from 


Hillary  Rodham  Clinton 
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NAA  PUBLISHERS 
CONVENTION  PACKAGE 

March  7,  April  18  &  April  25 


It’s  the  industry’s  NAA  Publishers  Convention!  This  annual 
conference  attracts  hundreds  of  the  most  influential  news¬ 
paper  executives  to  discuss,  project,  plan  and  promote  the 
future  of  the  newspaper  industry!  Being  held  April  19-22, 
1998  in  Dallas,  Texas,  the  NAA  Publishers  Convention  will 
be  the  center  of  the  industry’s  attention. 

Attendees  and  non-attendees  throughout  the  world  will  look 
to  E&P  magazine  for  information  about,  and  news  coverage 
of,  this  important  event  as  well  as  product  and  service  data. 

March  7  -  NAA  Publishers  Convention  Planning  Issue 
Coverage  of  this  exciting  event  will  begin  in  the  March  7 
issue  of  E&P  -  the  NAA  Publishers  Convention  Planning 
Issue.  With  a  readership  of  over  81,000,  E&P  can  help  you 
alert  publishers  of  the  importance  of  your  product  or  service. 


April  18  -  NAA  Publishers  Convention  Issue 
Kick  off  the  conference  with  an  ad  in  E&P’s  NAA  Publishers 
Convention  Issue.  Distributed  at  registration  and  during  the 
conference,  this  issue  highlights  the  week’s  activities  and  fea¬ 
tures  “Who’s  Staying  Where”  -  a  guide  to  conference  atten¬ 
dees,  their  business  affiliation  and  their  hotels.  Publishers  will 
carry  E&P  throughout  the  conference  to  use  as  a  reference  as 
well  as  a  source  for  the  latest  industry  news.  Don’t  miss  this 
opportunity  to  advertise  in  E&P! 

April  25  -  NAA  Post  Publishers  Convention  Issue 
E&P  wraps  up  the  conference  in  the  April  25  issue  -  the  NAA 
Post  Publishers  Convention  Issue.  Remind  newspaper  execu¬ 
tives  of  your  product  or  service  as  they  seek  news  coverage  of 
this  industry  event! 


MAKE  SURE  YOUR  AD  IS  THERE! 


ADVERTISERS  DISCOUNTS: 

Advertise  in  all  three  issues  and  receive  at  least  15%  off  your  regular  contract  rate  or  open  rate.  Ad  copy  may  differ. 
The  Planning  Issue  ad  may  be  smaller  than  the  Conference  or  Post-Conference  ads. 

Contact  your  local  E&P  representative  for  rate  information. 


Sales  Representatives: 

Eastern  &  Canadian  Regions,  (212)  675-4380  ext.  156 
Betsy  Maloney,  Mid-Atlantic  Region,  (212)  675-4380  ext.  159 
Joanne  Stahl,  New  England  Region,  (212)  675-4380  ext.  158 
Ramona  Cox,  Southern  Region,  (312)  641-0041 
Mike  Madden,  Midwest  Region,  (312)  641-0041 
Mike  Rogers,  Western  &  Canadian  Regions,  (510)  888-9640 
Classified  Department;  (212)  675-4380  ext.  170 


The  E&P  NAA  Publishers  Convention  Planning  Issue: 
Space  Deadline:  Feb.  25, 1998  •  Material  Deadline:  Feb.  27, 1998 

_ The  E&P  NAA  Publishers  Convention  Issue: _ 

Space  Deadline:  Apr.  6, 1998  •  Material  Deadline:  Apr.  8, 1998 

_ The  E&P  NAA  Post  Publishers  Convendon  Issue: _ 

Space  Deadline:  Apr.  15, 1998  •  Material  Deadline:  Apr.  17, 1998 


SYNDICATES/NEWS  SERVICES 


Tom  Brokaw,  Barbara  Walters,  Larry 
King,Jimm)  Breslin  and  others 
requesting  interviews  with  Lucianne. 
“We  have  three  phone  lines,  only  one 
of  which  is  listed,”  said  Sid.  “All  three  of 
them  were  lit  up  from  six  in  the  morn¬ 
ing  to  eight  at  night.” 

As  for  Cagle,  the  California-based 
freelancer  puts  new  sex  scandal  car¬ 
toons  on  his  Web  site  every  day  — 
with  about  100  of  them  appearing  dur¬ 
ing  the  first  week  alone. 

"The  sex  scandal  is  ideal  for  this 
because  everyone  is  joking  about  it,” 
said  Cagle. 

The  cyber  area  (www.cagle.com/ 
scandal)  received  about  100,000  visits 
the  first  day,  and  between  40,000  and 
75,000  visits  on  subsequent  days. 

Cagle,  who  isn’t  earning  a  profit  on 
the  scandal  site,  runs  the  cartoons  with 
the  permission  of  their  creators.  Cagle 
and  some  of  these  cartoonists  share 
the  same  Internet  host,  I-Pipe  of 
Richmond,  Va. 

Cagle’s  “Professional  Cartoonists 
Index”  site  also  features  a  teacher’s  guide 
to  editorial  cartoons  from  his  wife.  Peg, 
various  comics  and  other  material. 


‘Thatch’  Creator 
To  White  House 

JEFF  SHESOL  IS  ending  “Thatch”  to 
become  a  speechwriter  for  President 
Clinton  —  a  comic  page  to  White  House 
move  that  may  be  unprecedented. 

“I  am  happy  to  be  the  first,”  the  D.C. 
resident  told  the  Washington  Post. 

Shestrl  received  the  job  offer  after 
Clinton  read  the  cartoonist’s  recent 
Mutual  CAmtempt  book,  a  critically 
acclaimed  history  of  the  feud  between 
Lyndon  Johnson  and  Robert  Kennedy. 

“I  joked  with  Jeff  that  we  already  have 
one  Creators  Syndicate  person  in  the 
White  House,”  said  Creators  president 
Rick  Newcombe,  referring  to  first 
lad)7columnist  Hillart’  Rcxlham  Clinton. 
“Now  we  have  two!” 

The  28-year-old  Shesol  is  a  former 
Rhodes  Scholar  whose  comic  entered 
syndication  in  1994  and  built  a  client  list 
of  about  1 50  papers.  “Thatch,”  sometimes 
described  as  a  “Generation  X  Doones- 
bury,”  will  end  in  early  April. 

Newcombe  told  E&P  that  he  wanted 
Shesol  to  continue  “Thatch”  in  the  White 
House,  but  the  cartoonist  felt  this  would 
prevent  him  from  giving  full  attention  to 


his  new  job.  Newcombe  did  note  that 
Shesol  promised  to  return  to  Creators  if 
he  ever  resumes  “Thatch”  or  develops 
another  comic. 

The  Shesol  situation  echoes  two  fea¬ 
ture  trends:  the  movement  of  columnists 
(such  as  Pat  Buchanan)  between  syndica¬ 
tion  and  politics,  and  the  decision  of  sev¬ 
eral  relatively  young  cartoonists  to  end 
popular  comics.  These  creators  include 
Bill  Watterson  (“Calvin  and  Hobbes  ”), 
Gary  Larson  (“The  Far  Side”)  and 
Bericeley  Breathed  (“Bloom  County  ”). 

—  David  Astor 

AP  Buys  TMS 
Stock  Service 

Tribune  media  services  is  selling 
its  TMS  Stocks  business  to  the 
Associated  Press  for  an  undisclosed 
amount. 

TMS  president  and  CEO  David 
Williams  said  the  sale  will  “enable  TMS  to 
focus  on  business  segments  that  more 
closely  fit  our  future  directions”  — 
including  online  .services,  advertising  net¬ 
works  and  syndicated  features. 

The  sale  of  the  profitable  stocks  ser¬ 
vice,  along  with  last  fall’s  $9  million  sale 
of  the  Voice  News  Networic  audiotex  unit 
(to  Source  Media),  gives  TMS  more 
money  for  future  business  development. 

Are  other  sales  coming?  “There  are  no 
plans  to  sell  other  divisions,”  replied 
Williams. 

AP  said  a  total  of  51  newspapers  and 
other  customers  subscribe  to  TMS 
Stocks,  which  offers  stock  market  and 
mutual  fund  listings.  Clients  will  be 
switched  over  to  AP  by  May  31- 
AP’s  Grand  Central  Stocks  already  goes 
to  more  than  740  papers. 

—  David  Astor 

Dilbert  To  Star 
In  New  TV  Show 

An  animated  “DILBERT”  series  will 
premiere  on  UPN  during  the  1998- 
99  season. 

Thirteen  episodes  have  been  ordered 
for  the  prime-time  show,  which  is  from 
Columbia  TriStar  Television.  Executive 
producers  include  “Dilbert”  creator 
Scott  Adams  of  United  Media  and  the 
Emmy  Award-winning  Larry  Charles  of 
Mad  About  You  and  Seinfeld  fame. 

“The  readers  have  been  begging  me 
to  bring  ‘Dilbert’  toTX”  said  Adams.  “It’s 


exciting  to  find  the  talent  and  resources 
to  make  it  happen.” 

Charles  said  the  series,  like  the 
comic,  will  “explore  the  surreal  subcul¬ 
ture  of  the  corporate  world.” 

Casting  for  the  characters’  voices  is 
under  way. 

In  other  news.  United  announced  a 
deal  with  the  Datek  Online  brokerage 
firm  for  a  “Dilbert”  financial  index  on 
the  syndicate’s  Web  site  (www.comic- 
zone.com). 

Indices  are  named  for  the  strip’s  key 
characters.  For  instance,  the  Dilbert 
Index  refers  to  firms  that  provide  the 
most  fodder  for  Adams’  comic. 

And  in  more  news,  Adams,  in  his  Feb. 

2  strip,  mentioned  a  Creators  Syndicate 
media  columnist  who  wrote  a  1997 
book  critical  of  “Dilbert.” 

Norman  Solomon’s  The  Trouble  With 
Dilbert:  How  Corporate  Cidture  Gets 
the  Last  Laugh  argues  that  the  comic  is 
not  as  pro-worker  as  it  seems. 

Adams,  who  previously  responded  to 
the  book  in  E&P  Quly  12, 1997,  p.  31), 
had  Dogbert  say  in  the  Feb.  2  cartoon; 
“Warning!!  Author  Norman  Solomon 
has  determined  that  the  Dilbert  comic 
strip  is  harmful  to  workers.  I  will 
demonstrate  the  danger  with  this 
carefully  controlled  experiment.”  The 
canine  then  turns  to  Wally  and  asks, 
“Have  your  plans  for  rebellion  been 
replaced  by  sarcasm  and  complacen- 
cy?”To  which  Wally  replies,  “And  I  think 
I’m  going  bald!” 

“I  never  thought  I’d  be  addressed  in 
the  funnies,”  said  Solomon,  whose  book, 
published  last  fall  by  tiny  Common 
Courage  Press  in  Maine,  has  about  9,000 
copies  in  print.  —  David  Astor 

Thomson  Offers 
Local  Kid  Sites 

Thomson  target  media  has 

launched  Curiocity’s  Local  Web 
Packages,  which  connect  newspapers 
with  the  Curiocity’s  FreeZone  Web  site 
for  kids. 

The  packages  allow  newspapers  to 
create  branches  of  the  TTM  site 
(http://freezone.com)  for  their  own 
geographic  areas.  Sites  have  already 
been  set  up  in  Indianapolis  and 
Columbus,  Ohio. 

TTM  syndicates  various  niche  publi¬ 
cations  for  kids  and  adults,  including 
CoverStory  and  healthfile. 
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E<SfP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


...  ._  _ 

2/10/98' 

2/3/98 

2/11/97  !■ 

A.H.  Belo  Corp.  (NY) 

56.750 

53.563 

36.625 

American  Media  Inc.  (NY) 

7.688 

7.438 

5.750 

Central  Newspapers  Inc.  (NY) 

69.250 

66.250 

46.500 

Dow  Jones  &  Co.  Inc.  (NY) 

51.625 

51.063 

40.875 

E.W.  Scripps  Co.  (NY)* 

49.438* 

48.188* 

35.875* 

Gannett  Co.  Inc.  (NY)## 

62.313 

60.750 

40.188 

Gray  Comm.  Sys.  (NY) 

24.500 

24.750 

19.875 

Harte-Hanks  Comm.  (NY) 

41.875 

40.500 

27.625 

HoHinger  International  (NY) 

14.250 

13.938 

10.750 

Journal  Register  Co.#  (NY) 

20.188 

19.875 

N/A 

Knight  Ridder  (NY) 

55.625 

56.063 

39.375 

Lee  Enterprises  Inc.  (NY) 

30.875 

29.313 

23.375 

McClatchy  Newspapers  Inc.  (NY) 

28.813 

26.688 

24.875 

Media  General  Inc.  (AM) 

46.938 

44.813 

30.625 

New  York  Times  Co.  (NY) 

66.563 

66.500 

42.250 

News  Corp.  Ltd. 

25.500 

24.375 

20.375 

Pearson  Ltd. 

13.375a 

13.250a 

7.490a 

Pulitzer  Publishing  Co.  (NY)** 

64.688 

29.813 

47.375 

Quebecor  Inc.  Class  A 

19.625b 

19.125b 

25.600b 

Times  Mirror  Co.  (NY) 

58.875 

58.813 

48.250 

Tribune  Co.  (NY)*** 

61.625 

61.000 

39.625 

Washington  Post  Co.  (NY) 

492.563 

492.750 

335.375  i 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  11/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  2-for-1  stock  split 

#  Company  went  public  on  5/8/97 

##  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 

(a)  British  pounds 

(b)  Canadian  dollars 


End  cross-ownership 
ban:  NAA,  NAB 

CALLING  IT  “DISCRIMINATORY  and  unnecessary;  the 
Newspaper  Association  of  America  and  National 
Association  of  Broadcasters,  two  t)f  the  largest  media  trade 
groups,  have  announced  their  support  for  a  move  to  repeal 
the  federal  rule  barring  newspaper  companies  from  owning 
television  stations  in  the  same  market. 

In  the  wake  of  last  month’s  federal  appeals  court  ruling 
that  Tribune  C'-o.  must  sell  either  the  Fort  Lauderdale,  Fla.- 
based  Sun-Sentinel  or  WDZL,  the  company’s  Miami  TV  sta¬ 
tion,  a  bipartisan  group  in  Congress  has  sponsored  legisla¬ 
tion  that  would  wipe  out  the  Federal  Communication 
Commission’s  cross-ownership  rule.  A  similar  measure  has 
been  introduced  in  the  Senate. 

If  passed  and  signed  by  President  Cdinton,  the  bills  would 
wipe  out  the  decades-old  restriction  within  90  days  of 
enactment. 

“The  ct)mmission  adopted  this  rule  nearly  25  years  ago 
without  any  record  of  evidence  that  cross-owned  stations 
engaged  in  anticompetitive  practices  or  otherwise  failed  to 
serve  the  public  interest,”  said  NAA  president  John  F.  Sturm. 
“Repealing  it  is  a  priority.” 


Times  Mirror 
ups  dividend 

Holders  of  times  Mirrc 

March:  a  20%  hike  in  the 


Holders  of  times  Mirror  stock  will  receive  a  boost  in 
March:  a  20%  hike  in  the  quarterly  dividend,  to  18<t  per 
share.  Preferred  shareholders  stock  gets  an  even  bigger 
boost,  between  $”’.25  and  $9.86  per  share,  depending  on 
when  it  was  issued. 

The  dividend  increase,  .said  Mark  H.  Willes.Times  Mirror 
chairman,  president,  and  CEO,“reflects  our  continued  earn¬ 
ings  growth.” 

Times  Mirror  publishes  seven  daily  newspapers,  led  by 
the  flagship  Los  Angeles  Times. 


Newsprint  use 
up  4.1%  in  ’97 

U  S.  DAILY  NEWSPAPERS  co 
tons  of  new  sprint  last  Octi 


U  S.  DAILY  NEWSPAPERS  consumed  852,000  metric- 
tons  of  new  sprint  last  October  and  793,(KK)  tons  in 
November,  which  are  gains  of  5.7%  and  2.7%,  respectively, 
from  a  year  earlier,  according  to  the  Newspaper  Association 
of  America. 

Publishers’  end-t)f-month  newsprint  inventories  totaled 
960, 0(K)  tons,  or  34  days,  for  October  and  923, 0(K)  tons,  or 
35  days,  for  November  —  volumes  up  3.6%  and  1 .7%  from 
the  same  months  in  19%. 

Based  on  preliminary  December  consumption  of  7~’  1  ,(XX) 
tons  —  up  3.1%  —  U.S.  dailies  will  have  used  almost  9.12 
million  tons  of  newsprint  in  1997,4.1%  more  than  in  1996. 
The  month’s  preliminary  figures  also  show  the  largest  year- 
to-year  increase  in  publishers’  stocks,  "'.8%. 

The  first  half  of  1997  was  characterized  by  double-digit 
declines  from  1996  levels. 
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Circulation  Sense 

Continued  from  page  6 

hawker  program  is  also  very  fond  of 
“Win  A”  promotions,  which  succeed  at  a 
monthlong  youth  fair  where  newspaper 
personnel  sell  papers  containing  entry 
forms  for  a  contest  offering  a  new  car. 
Fair-goers  buy  arm  loads  of  newspa¬ 
pers,  fill  out  entry'  forms  and  discard  the 
papers. 

Even  if  the  newspaper  pays  nothing 
for  the  prizes,  chances  are  the  quid  pro 
quo  is  free  ad  space. 

For  fat  measurement  purposes,  the 
cost  would  be  whatever  the  normal  ad 
rates  would  run. 

While  harder  to  measure  fat  in  single¬ 
copy  than  in  home-delivery'  circulation, 
the  task  shouldn’t  discourage  newspa¬ 
pers. 

The  measurements  above  can  help 
paid  assess  circulation  —  though  more 
harshly  than  AB(]  reports,  which  allow 
newspapers  to  claim  nonrevenue-pro- 
ducing  copies  as  paid  —  in  a  way  that 
more  accurately  reflects  who  pays  and 
doesn’t  pay  for  newspaper  copies. 

For  circulation  directors,  the  chal¬ 
lenge  is  to  maintain  or  increase  weight 
while  decreasing  its  fat  content. 


Scandal 

Continued  from  page  13 

write  controversial  stories. 

“Some  acquaintances  said  the  Bruin 
was  undemocratic  for  publishing  the 
story,”  she  said.  “And  other  people  said 
they  were  disgusted  with  us  for  running 
it.  Every  one  is  blaming  us.  Why  attack 
the  reporters?” 

Blanchard  was  so  upset  by  public 
reaction  to  the  media  that  she  thought 
briefly  of  switching  careers,  according 
to  Fernandes. 

“I  told  her  she  shouldn’t  leave  the 
field  to  the  assholes,  and  then  if  she 
does,  we  will  have  asshole  journalism.” 

Blanchard  has  gotten  over  her 
depression  and  is  once  again  scouring 
the  countryside  for  a  job.  “Maybe  some¬ 
one  will  see  the  story  and  it  will  help,” 
she  laughed. 

Lekovic,  the  editor  in  chief,  had 
refused  to  run  any  Clinton-Lewinsky 
stories  before  Lytton  brought  his  story 
to  the  paper. 

“I  was  tired  of  the  sex  scandals,”  said 
the  20-year-old  senior.  “But  in  the  end 
the  story'  really  wasn’t  about  the  scan¬ 
dal  itself.  It  was  about  this  guy  who 
could  have  been  any  one  of  us  who  had 
a  few  dates  with  someone  he  met  at  a 
party'.  And  his  life  was  turned  upside 
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down  about  it.” 

Hannah  Miller,  a  21-year-old  news  edi¬ 
tor,  said  the  Lytton  scoop  has  not  cre¬ 
ated  the  kind  of  reader  response  one 
would  expect. 

“We  didn’t  get  any  letters  to  the  edi¬ 
tor,”  Miller  said.  “The  only  call  I  got  was 
from  someone  who  said  he  was 
Howard  Stern.  Now  I’m  trying  to  find 
out  if  I  was  on  the  radio.” 


Library 

Continued  from  page  23 

of  1,600  inches,  McKenzie  said.  It  ran 
with2,200  ad  inches  —  83%  over  the 
original  goal. 

“We  sold  about  twice  as  many  ads  as 
we  dared  hope  to  sell,”  Baggett  said. 

At  this  point,  the  production  depart¬ 
ment  was  getting  deeply  involved 
because  the  biggest  issue  for  produc¬ 
tion  was  the  number  of  pages  in  each 
special  section  and  volume  of  color, 
production  director  Lyle  Parker  said. 

Production  staffers  reduced  prob¬ 
lems  by  producing  special-section 
plates  ahead  of  deadline.  In  fact,  both 
sections  went  to  press  either  on  time  or 
ahead  of  schedule. 

“You  couldn’t  do  any  of  this  too 
early,”  he  said. 

Nevertheless,  the  Nov.  5  section  pre¬ 
sented  a  timing  problem  because  the 
news  department  had  to  wait  until  the 
last  possible  minute  to  include  the  lat¬ 
est  scheduling  information. 

The  Nov.  6  section  included  a  two- 
page,  full-color  graphic  showing  a 
detailed,  you-are-there  view  of  the 
museum.  Prepared  by  the  Dallas 
Morning  News,  the  graphic  arrived 
with  technical  problems  that  required 
reworking  in  Dallas. 

It  didn’t  arrive  again  until  days  before 
publication. 

“We  had  time,  but  it  was  a  little  bit 
spooky,”  he  Baggett  said,  adding  that  the 
graphic  was  an  outstanding  addition. 

The  Nov.  6  Commemorative  Edition 
also  presented  logistical  problems  from 
the  sheer  volume  of  papers  —  48,500  at 
a  rate  of  18,000  an  hour,  more  than  dou¬ 
ble  the  normal  daily  press  run.  It  also 
required  folding  three  different  ways;  for 
the  daily  paper,  for  a  Newspapers  In 
Education  special  section,  and  for  sales 
at  the  library'  during  the  dedication. 

For  Vigliante,  the  extra  NIE  papers 
presented  another  challenge  to  the  cir¬ 
culation  department  because  they  had 
to  go  at  the  same  time  as  all  the  others. 
He  had  to  rent  vehicles  to  deliver  to  30- 
plus  schools,  a  task  that  took  eight  peo¬ 
ple  until  1 1  a.m. 
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The  key,  Vigliante  said,  was  internal 
communication.  “We  had  to  get  every¬ 
body  on  the  production  side  to  under¬ 
stand  how  important  it  was  to  get  our 
product  on  time,”  he  said. 

The  newsroom  resorted  to  “daily, 
mini-sessions  and  weekly',  pro-forma  ses¬ 
sions”  to  monitor  progress,  Kibler  said. 

Baggett  said  production  overtime 
was  required  over  four  months. 

But  on  Nov.  6,  the  eyes  of  the  world 
were  on  the  community  as  former  Pres¬ 
ident  George  Bush  was  joined  by  Presi¬ 
dent  Bill  Clinton,  former  Presidents  Ger¬ 
ald  Ford  and  Jimmy  Carter,  the  Rev.  Billy 
Graham,  former  Vice  President  Dan 
Quayle,  first  lady  Hillary  Rodham  Clin¬ 
ton,  former  first  ladies  Lady  Bird  John¬ 
son,  Betty  Ford,  Rosalynn  Carter  and 
Nancy  Reagan,  and  other  dignitaries,  as 
well  as  more  than  20,000  people,  for 
the  formal  dedication  ceremonies.  No 
event  in  the  history'  of  the  area  had 
attracted  such  luminaries,  including  1 5 
state  governors,  movie  stars,  and  400 
media  representatives. 

While  outside  media  were  limited 
mostly  to  pool  coverage,  Kibler  said. 
Eagle  reporters  had  contacts  and  inside 
knowledge  that  enabled  them  get  bet¬ 
ter  stories. 

“That  sense  of  context  gave  our 
reporters  a  leg  up,”  he  said.  “They 
weren’t  herded  around  like  sheep.” 

Feist  agreed.  “Even  though  you’re  a 
small  paper  covering  a  huge  event,  you 
have  to  be  assertive  as  a  paper  to  make 
sure  the  organizers  are  aware  that  this  is 
the  community’s  paper,”  he  said.  “They 
need  to  be  just  as  cooperative  with  us 
as  they  are  with  the  big  dailies.” 

On  the  library  grounds,  Vigliante  said, 
more  than  3,000  copies  of  the  Com¬ 
memorative  Edition  sold  in  one  day.  “It 
was  a  mob  out  there,”  he  said. 

In  retrospect.  Eagle  execs  said,  team¬ 
work  and  planning  were  critical  to 
pulling  off  the  biggest  package  of  cover¬ 
age  the  hometown  daily  ever  attempted. 

“We  proved  you  don’t  have  to  be  a 
metropolitan  newspaper  to  provide 
good  journalism,”  Baggett  said. 

Vigliante  said  single-copy  sales  that 
Thursday  topped  8,300,  beating  the  pre¬ 
vious  daily  record  of  4,700  during  the 
Persian  Gulf  war. 

Baggett  said  a  letter  from  an  elemen¬ 
tary  school  principal  thanking  the 
newspaper  for  the  NIE  section  said: 
“Students  were  actively  going  through 
their  papers  and  were  so  excited  to 
show  me  their  own  individual  copies  of 
the  Commemorative  Edition.  1  even 
heard  students  talk  of  keeping  their 
paper  to  show  their  grandchildren  one 
day.” 
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Continued  from  page  37 

that  it  is  outputting  to  both  film  and 
plate  imagers,  and  that  whatever  is  gen¬ 
erated  in  a  RIP  set  up  for  film  is  what  is 
passed  to  the  DiamondSetter.  But 
beyond  proper  page  orientation,  said 
Powers,  calibrating  a  RIP  solely  for 
platesetting  will  generally  afford  better 
quality  and  productivity  by  enabling  the 
addition  of  folios,  punch  marks,  bar 
codes,  etc. 

The  Morning  News  situation  also  is 
complicated,  he  said,  by  the  need  to 
output  film  and  plates  for  printing  on 
presses  from  both  Goss  andTKS. 

Whereas  plates  previously  were  man¬ 
ually  fed  into  a  bender.  Powers  said  that 
“it  wasn’t  really  backwards”  until  West¬ 
ern  Litho  sent  the  extra  bender,  which 
operates  online  and  that  it  did  not  think 
practical  to  offer  in  a  version  designed 
to  accept  an  oppositely  oriented  plate. 

TWO-PLANT  TEST  IN  U.K. 

The  DiamondSetter  in  London  is  at 
News  International’s  Wapping  plant, 
where  it  will  be  tested  and  compared 
with  a  machine  from  Germany’s  Krause- 
Biagosch  GmbH  —  the  LaserStar  LS/N 
—  that  is  running  at  the  same  group’s 
Glasgow  plant.  (The  LaserStar  had  been 
marketed  by  All,  which  now  sells  the 
Gerber  .^030  used  by  Howard  Publica¬ 
tions.) 

The  flatbed  DiamondSetter  produces 
close  to  200  exposed  plates  per  hour; 
the  internal-drum  LaserStar  can  move 
about  170  plates  per  hour.  In  both 
machines,  plates  are  exposed  by  fre¬ 
quency-doubled  YAG  lasers  and  both 
can  image  two  plates  simultaneously  — 
Krause’s  can  expose  a  two-page  spread 
and  Western  Litho  promises  to  do  the 
same  this  year.  Sitting  between  the  RIP 
and  the  exposure  unit,  LaserStar’s  page 
buffer  can  draw  on  bitmap  data  to  sup¬ 
port  page  proofing  or  pass  presetting 
levels  to  a  press  control  system. 


Hearst 

Descendants  Risk 
Disinheritance 

Risking  disinheritance,  some 

descendants  of  William  Randolph 
Hearst  are  criticizing  a  proposal  to 
build  a  hotel  and  golf  resort  along  the 
Pacific  Coast  near  the  Hearst  castle. 

The  project  has  led  some  of  the  35 
adult  heirs  to  question  whether  Hearst 
Corp.  and  the  family’s  estimated  $5  bil- 
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lion  in  assets  are  being  managed  to  their 
best  interests,  the  Los  Angeles  Times 
reported  Jan.  20. 

“The  land  is  more  a  part  of  the  family 
than  a  pawn  in  the  corporation’s  daily 
business,  and  I  would  really  like  to  see  it 
stay  the  way  it  is,”  said  Misty  Hearst,  an 
heir  of  the  legendary'  newspaper  pub¬ 
lisher. 

Hearsts  are  in  the  minority  on  the 
boards  of  the  corporation  and  the  fam¬ 
ily  trust  because  William  Randolph 
Hearst’s  will  placed  the  bulk  of  his 
estate  in  two  charitable  trusts  con¬ 
trolled  by  nonfamily  trustees.  The  will 
also  contained  a  disinheritance  clause 
designed  to  shut  out  family  members 
who  contest  how  business  is  being 
done. 

“My  grandfather  structured  things 
the  way  he  did  because  he  didn’t  place 
the  same  faith  in  his  sons  that  he  did  in 
trusted  lieutenants,”  said  William  R. 
Hearst  II,  who  has  gone  to  court  to  chal¬ 
lenge  the  clause. 

“William  is  good-intentioned  but 
poorly  informed,”  countered  his  cousin, 
Austin  Hearst,  a  Hearst  Corp.  director, 
who  described  William  as  “the  kind  of 
individual  who  is  disgruntled  and  who 
has  persuaded  himself  that  everything 
the  corporation  is  try  ing  to  do  is  some 
sort  of  conspiracy.” 

Hearst  castle,  the  165-room  vacation 
home  William  Randolph  Hearst  built 
early  this  century’,  was  given  to  the  state 
in  1957  and  remains  a  popular  tourist 
attraction.  The  77,0(K)  acres  around  the 
castle  were  retained  by  Hearst  Corp., 
the  $50  billion  media  firm  based  in 
New  York.  Family  members  can  use  the 
ranch  and  many  of  the  buildings  on  the 
property. 

Earlier  this  month,  the  California 
Coastal  Commission  rejected  the  corpt> 
ration’s  proposal  to  build  a  vast  ocean- 
front  resort,  including  a  golf  course  and 
650-room  hotel,  on  the  grounds  that  it 
would  open  the  door  to  commercial 
exploitation  of  the  coastline,  overtax 
the  water  supply  and  limit  public 
access  to  the  coast. 

Hearst  Corp.  has  six  months  to  come 
up  with  a  new  plan.  —  AP 

Transcript 

Released, 

Finally 

After  the  SAN  Diego  Union-Trl- 
bime  tried  three  times  to  obtain  a 
transcript  of  testimony  from  a  money¬ 
laundering  trial,  a  federal  judge  recon¬ 
sidered  his  denial  and  granted  access  to 
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the  document. 

Prosecutors  had  asked  that  the  testi¬ 
mony  of  the  witness,  a  government 
informant,  be  sealed,  arguing  that  his 
life  would  be  in  danger  if  his  identity 
became  known. 

U.S.  District  Judge  Barry  Moskowitz 
agreed  to  close  the  courtroom  during 
the  testimony  of  ex-felon  Anthony  Gon¬ 
zalez  Esparza  and  broadcast  his  words 
anonymously  to  a  nearby  courtroom. 
The  transmission  proved  to  be  faulty', 
causing  large  parts  of  his  testimony  to 
be  lost. 

In  three  court  appearances,  Union- 
Tribune  attorney  Guylyn  Cummins 
argued  that  concealing  the  testimony 
was  unconstitutional  because  the  U.S. 
Supreme  Court  has  ruled  that  court¬ 
rooms  are  presumed  open,  except  for 
narrow  reasons  that  would  “preserve 
higher  values.” 

By  the  second  day  of  testimony,  the 
newspaper  had  obtained  Gonzalez’s 
name  from  other  sources  and  asked 
Moskowitz  to  reconsider  his  decision, 
which  he  did  —  after  taking  two  weeks 
to  review  the  testimony.  He  released 
the  transcripts  after  deleting  two 
names. 

Gonzalez  testified  that,  as  an  Internal 
Revenue  Service  informant,  he  had 
received  $  1 30,000  over  five  years,  but 
had  not  paid  a  cent  in  taxes  and  had  not 
filed  a  tax  return  in  most  of  those  years. 

The  U-T  reported  that  one  question 
remaining  unanswered  was  whether 
federal  prosecutors  Robert  Ciaffa  and 
Leah  Bussell  had  followed  Justice 
Department  policy  in  asking  the  judge 
to  close  the  courtroom. 

The  department’s  written  policy, 
according  to  staff  writer  Valerie  Alford, 
states  there  is  a  “strong  presumption 
against  closing  proceedings,  and  the 
department  foresees  very'  few  cases  in 
which  closure  would  be  warranted.” 
The  policy  also  requires  prosecutors  to 
seek  “express  authorization"  from  the 
deputy  attorney  general  before  asking 
for  or  agreeing  to  secret  court  proceed¬ 
ings,  she  noted. 

Wash  Post  Co. 
Raises  Dividend 

The  WASHINGTON  POST  Co.  has 
increased  its  annual  dividend  by 
4.16%,  to  $5,  from  $4.80.  Post  stock  has 
been  performing  particularly  well  over 
the  past  year,  fueled  in  part  by  an 
aggressive  buyback  program.  The  divi¬ 
dend  boost  is  payable  for  the  first  quar¬ 
ter  of  1998  to  shareholders  of  record  on 
Jan.  23. 
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Defending  Web 
Journalism 


WEB  NEWS  SITES  should  be 

judged  the  same  journalism 
—  and  audience-measuring  — 
standards  applied  to  any  other 
news  medium,  the  editor  in 
chief  of  MSNBC  on  the  Internet  says. 

In  a  keynote  address  to  the  Interactive  Newspa¬ 
pers  ’98  conference  in  Seattle  last  week,  Merrill 
Brown  argued  that  the  Web  sites  of  mainstream 
media  measure  up  in  both  credibility  and  audi¬ 
ence  size. 

MSNBCS,  the  joint  venture  between  NBC^  and 
Microsoft,  says  its  Internet  site  has  an  average 

daily  “circulation”  —  that  is 
average  number  of  unique 
users  —  of  close  to 
5()(),()()0.  In  the  past  couple 
of  weeks,  however,  interest 
in  the  White  House  sex 
scandal  has  pushed  the 
average  to  between 
80(),()()()  and  90(),()()()  users 
daih'.  Brown  said. 

BIG  AS  A  MAJOR  PAPER 

•'This  would  make  us  the  fifth-biggest  newspaper 
in  the  countr>',  were  we  in  that  business,”  he  said. 

In  fact.  Brown  argues,  the  Internet  has  become 
the  “personal  newspaper”  that  has  eluded  futur¬ 
ists  in  industry  think  tanks.  And  it  is  used  as  fre¬ 
quently  as  the  newspaper.  Brown  said,  citing  pre¬ 
liminary  results  of  MSNBC  research  showing 
Internet  users  spend  3.5  hours  a  week  viewing 
news  on  the  Web  —  just  a  shade  below  the  3.6 
hours  spent  reading  the  paper  each  week. 

Major  news  stories  now  break  on  the  Internet 
so  often.  Brown  contended,  that  articles  examin¬ 
ing  the  phenomena  —  which  followed  inevitably 
last  week  as  first  the  Wall  Street  Journal  then  the 
New  York  Times  broke  major  Clinton  sex  scandal 
developments  on  their  Web  versions  —  have 
become  hopelessly  redundant. 

“We  are  in  our  sixth  or  seventh  cycle  of  ‘defin¬ 
ing  moment’  stories,”  he  said. “I  would  hope  peo 
pie  would  stop  writing  these  stories.” 

UNIFORM  MEASUREMENT  SYSTEM 

He  also  called  for  the  online  news  industry'  to 
adopt  a  uniform  standard  of  Web  site  traffic  mea¬ 
surement  not  based  on  the  current  “page  views” 
system.  C'.harging  that  page  view  counting  is  “not 
helping  any  of  us  convince  advertisers  that  we 


Merrill  Brown 
speaks  out  on 
Journalism 
standards, 
audience 
measurement 


are  a  big  time  news  media,”  he  said  it  should  be 
“dropped  as  quickly  as  possible.” 

A  “page  view”  indicates  that  a  single  Web  page 
has  been  clicked  opened.  It  is  a  gross  measure¬ 
ment  that  documents  the  overall  level  of  traffic 
but  not  the  number  of  individuals  who  make  up 
that  traffic. 

INSANITY  OF  THE  MOMENT’ 

Throughout  his  presentation,  Brown  returned 
repeatedly  to  the  issue  of  the  journalistic  credibil¬ 
ity  of  MSNBC’s  staff  and  daily  news  output. 

He  argued  that  MSNBC  news  coverage  of 
recent  Washington  controversies  has  been  fair. 

“We  at  MSNBC  are  trying  to  step  back  from  the 
insanity’  of  the  moment,”  Brown  said.  “We 
stopped  . . .  from  putting  out  the  Wall  Street 
Journal  story  the  other  day  because  we  thought 
we  needed  to  know  more  about  the  story.”  (The 
Journal  used  its  Web  site  overnight,  Feb.  4,  to 
break  a  story  alleging  a  White  House  steward  saw 
the  president  and  Monica  Lewinsky'  alone  in  a 
room  and  that  he  later  cleaned  up  tissues  with 
lipstick  and  other  stains  on  them.) 

NOT  NET  GADFLIES 

“We  must  not  let  the  behemoths  of  the  news 
media  judge  us  by  the  gadflies  of  the  Internet,” 
Brown  said.  “We  are  not  Matt  Drudge  any  more 
than  Liz  Smith  is  the  mainstream  media.” 

MSNBC’s  Web  site  has  also  proven  its  journalistic 
credentials  with  straight  and  complete  coverage 
of  its  partner  Microsoft’s  travails  with  the 
Department  of  Justice,  Brown  said. 

“My  news  hat  clearly  and  strongly  belongs  to 
NBC,  to  whom  I  report,”  he  said. 

There  is  no  Microsoft  interference.  Brown  said, 
“because  I  tell  them  to  leave  us  alone. The  best 
thing  about  the  Microsoft/Justice  Department 
story  is  that  it  sends  us  millions  and  millions  of 
viewers  who  want  to  see  what  is  happening. 
Maybe  it’s,  as  somebody  said  to  me,  they  want  to 
see  what  Pravda  says.  But  I  hope  not.”  MSNBC  on 
the  Internet  employs  almost  200  people,  about 
half  of  them  with  editorial  duties.  Brown  said. 

“We  are  vastly  unprofitable  at  the  moment,” 
Brown  said.  “The  revenues,  however,  are  growing 
geometrically.  The  business  strategy  is  all  about 
getting  in  the  media.  It  is  all  about  getting  this 
product  in  front  of  as  many  eyeballs  as  possible. 
We  think  it’s  all  about  circulation — just  like  other 
media.” 
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Measuring  Web  Site  Traffic 


Newspaper  WEB  sites 

that  measure  their  audi¬ 
ences  are  most  likely  to  be 
top  ad  revenue  generators  as 
well,  the  ninth  annual  Editor 
&  Publisher  Co.  .survey  of 
media  companies  and  online 
services  suggests. 

The  survey  of  4()()  newspaper,  mag¬ 
azine  and  broadcast  news  Web  sites, 
released  at  the  Interactive  Newspapers 
’98  conference  in  Seattle  last  week 
found  that  the  most  critical  difference 
between  the  top  10%  revenue-generat¬ 
ing  newspaper  Web  sites  and  every¬ 
body  else  is  that  the  biggest  money¬ 
makers  measure  their  audience. 

“The  presence  of  measurement 
itself  was  the  single  most  important 
variable  in  increasing  sales  revenue,” 
said  Thomas  C.  Dahlin,  Editor  & 
Publisher  Co.’s  director  of  forecasting. 

“On  average,  52%  of  newspapers  do 
provide  (Web)  measurement  data  — 
but  only  16%  of  that  comes  from  out¬ 
side  sources.  This  inherently  creates  a 
conflict  of  interest  issue,”  Dahlin  said. 
“The  highest  rev  enue  generators,  on 
the  other  hand,  indicate  that  93%  pro 
vide  measurement  (with)  47%  of  that 
from  outside  sources,”  he  said. 

In  general,  the  survey  portrayed  a 
cv’berspace  environment  where  the 
great  majority  of  newspaper  sites  are 
standardizing  their  content  and  tech¬ 
nology  —  yet  w  here  the  highest  rev¬ 
enue  generators  are  getting  richer 
while  all  other  newspaper  sites  are 
actually  losing  ground. 

In  addition  to  offering  advertisers 
audience  research,  the  newspapers 
with  successful  Web  sites  are  promot¬ 
ing  their  sites  —  while  the  rest  of  the 
pack  is  cutting  back  on  promotion. 
Successful  sites  are  investing  more  in 
technology  —  while  the  rest  find  the 
return  from  Web  technology  invest¬ 
ment  is  actually  shrinking.  Successful 
sites  remain  committed  to  alliances 
w'ith  other  media  companies  —  while 
the  number  of  total  industry  alliances 
actually  decreased  during  1997. 

The  average  promotion  budget,  for 
instance,  plummeted  from  $44,()()()  in 
1996  to  $20,975  last  year.  Average  part- 
time  staffing  decreased  last  year  while 
full-time  employees  at  the  average 


newspaper  Web  site 
remained  constant  at  one 
advertising,  one  technical 
and  two  editorial  employ¬ 
ees.  Top-grossing  newspa¬ 
per  Web  sites,  on  the  other 
hand,  maintain  promotion 
budgets  that  are  five  to  10 
times  higher  than  average,  Dahlin 
said. 

Similarly,  the  successful  sites  expect 
to  increase  their  investment  in  technol¬ 
ogy  services  and  equipment  by  24%, 
compared  to  just  5%  by  all  other  news¬ 
papers. 

“These  observations  are  not  to  sug¬ 
gest  that  all  newspapers  must  do  the 
same  to  achieve  the  success  of  high 
revenue  generators,  because  the  fact  is 
most  newspapers  are  either  unw  illing 
or  unable  to  spend  an  additional 
$500,000  to  operate  in  this  arena,” 
Dahlin  stated. 

What  smaller  papers  can  do,  howev¬ 
er,  is  make  the  far  cheaper  investment 
in  audience  measurement. 

E&P  developed  a  regression  model 
to  chart  the  relationship  between 
investment  and  ad  revenue  on  newspa¬ 
per  Web  sites.  Ignoring  the  postgradu¬ 
ate  level  statistical  analysis,  here’s  the 
bottom  line: 

♦  A  10%  increase  in  promotional 
dollars  leads  to  a  30%  increase  in 
advertising  revenue. 

♦  A  10%  increase  in  technology 
investment  dollars  leads  to  a  44% 
increase  in  advertising  revenue. 

♦  Just  the  presence  of  audience 
measurement  leads  to  a  57%  increase 
in  advertising  revenue. 

“It’s  simply  the  best  bang  for  the 
buck,”  Dahlin  said. 


‘You  Can  Charge 
Twice  As  Much’ 

Newspapers  c:an  succeed  in  the 

online  world  if  they  do  two  things. 
Modem  Media  cofounder  G.M.  O’Con¬ 
nell  says:  Go  tall  and  go  wide. 

“Interactive  newspapers  must  go 
“wide’  by  licensing  truly  distinctive  con¬ 
tent,  being  one  source  with  many 
points  of  access  and  content  distribu- 


Survey: 
Data  is 
key  to  ad 
rei'enue 
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tion.  And  the  ‘tall’  part  means  that  new!>- 
paper  (sites)  must  become  more  verti¬ 
cal  by  offering  transaction  utilities  and 
by  targeting  narrow  audiences,” 
O’Connell  said  in  his  keynote  address  at 
the  Interactive  Newspapers  ’98  confer¬ 
ence  in  Seattle  last  week. 

CUES  CAREER.COM 

Some  good  examples  of  the  ‘tall’ 
approach,  O’Connell  said,  are  career- 
path. com  and  Classified  Ventures’ 
cars.com. 

“If  )ou  can  help  advertisers  avoid 
wasting  half  of  their  money  spent  in 
advertising,  you  can  charge  them  up  to 
twice  as  much,”  O’Connell  said. 

The  veteran  interactive  marketer, 
who  started  Modem  .Media  more  than  a 
decade  ago,  said  new  spapers  that  want 
to  succeed  online  must  first  recognize 
what  a  markedly  different  environment 
it  is. 

Internet  users  demand  a  personal 
approach,  he  added.  "The  Web  is  all 
about  me,  me,  me,”  O’Connell  said. 

The  effort  will  be  worth  it, 
O’Connell  argues.  For  while  Internet  ad 
revenues  have  not  reached  the  dizzy  ing 
heights  predicted  a  few  years  ago,  they 
are  nevertheless  in  the  midst  of  “a  ver\' 
serious  ramp-up,”  he  said. 

“We’re  also  looking  for  the  next 
great  idea,”  he  said.  “I  don’t  think  we’ve 
scratched  the  surface  in  terms  of  what 
we  can  do.” 

One  idea  on  O  Connell’s  mind  these 
days:  Advertising  not  just  on  Web  sites, 
but  across  a  u,ser’s  “session.” 

Someone  looking  for  a  car,  for 
instance,  might  spend  20  minutes  on 
the  Web  —  and  look  at  10  sites. 

“The  question  is,  how  do  you  spread 
your  message  across  the  entire  session,” 
O’Connell  said. 

“I  think  you  just  have  to  keep  trying 
and  trying  and  try  ing,”  he  said  at  anoth¬ 
er  point,“until  you  get  it  right. And  a  lot 
of  you  will.”  —  Mark  Fitzgerald 
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Mainichi 
embraces  Web 

Mainichi  shimbun,  japan  s  old¬ 
est  newspaper  and  a  pioneer  in 
electronic  news  delivery  since  it  began 
transmissions  to  PC  networks,  cable  TV 
and  electronic  bulletin  boards  in  1986, 
has  taken  the  lead  in  Japanese  online 
news  services. 

General  manager  Koji  Takeuchi 
recently  outlined  his  125-year-old  com¬ 
pany’s  current  electronic  news  ser¬ 
vices  at  the  Newspaper  Association  of 
America’s  annual  SuperConference. 

Ten  years  after  it  began  exploring 
electronic  dissemination  of  news,  the 
6-million-circulation  Mainichi 
Shimbun  started  sending  condensed 
stories  in  19  categories  over  Japan’s 
largest  commercial  online  service  to 
the  computers  of  10,000  subscribers 
who  pay  $4  per  month.  Updates  at  5 
a.m.  and  5  p.m.  —  with  breaking  news 
as  it’s  reported  —  allow  users  to  down¬ 
load  news  onto  laptops  or  Sharp 
Electronics’  Zaurus,  a  “personal  digital 
assistant”  that  weighs  less  than  two 
pounds  and  fits  into  a  jacket  pocket, 
before  leaving  for  work  or  home.  With 
a  Zaurus  and  cell  phone,  subscribers 
can  access  news  at  their  convenience. 

In  July  1996,  the  paper  launched  a 
customizable  full-text  version,  Mainichi 
Daily  Click,  priced  at  about  $9  per 
month  and  distributed  through 
Internet  service  providers  that  can  eas¬ 
ily  change  size,  layout,  and  photos  in 
order  to  differentiate  presentations. 
The  almost-6,000  subscribers  can  per¬ 
sonalize  and  search  this  version  and 
create  their  own  news  databases, 
according  to  Takeuchi. 

A  month  later,  an  e-mailed  version 
priced  at  $24  for  six  months  featured 
the  company’s  first  mix  of  advertising. 
The  e-mail  edition  now  goes  out  to 
approximately  25,000  subscribers. 

Takeuchi  said  the  company  is  now 
at  work  on  an  electronic  newspaper 
that  makes  the  most  of  all  available 
technologies,  enabling  subscribers  to 
receive  all  text  and  images,  as  well  as 
voice,  anywhere,  any  time. 

Tribune  rating  up 

OODY’S  INVESTORS  SERVICE 
has  raised  its  rating  of  Tribune 
Co.’s  long-term  debt  to  A2  from  Al.  In 


addition,  the  paper’s  short-term  rating 
was  raised  to  Prime- 1  from  Prime-2. 

The  higher  rating  means  Tribune’s 
credit  worthiness  has  improved  from 
early  1997,  when  it  went  deeply  into 
debt  to  purchase  Renaissance 
Communications.  Moody’s  said  Tribune 
has  imposed  limits  debt  growth  and 
would  have  to  respect  those  limits  in 
any  future  acquisitions. 

Scripps  adds 
to  cable 
programming 

Building  on  its  duster  of  spe¬ 
cial-interest  cable  TV  netwrks,  E.W. 
Scripps  Co.  has  announced  plans  to 
launch  Do-It-Yourself  (DIY),  a  new  digi¬ 
tal  cable  channel.  Expected  to  debut 
some  time  this  year,  it  will  feature  pro 
grams  offering  step-by-step  instructions 
on  home  remodeling  and  repair,  hob¬ 
bies,  crafts  and  decorating. 

DIY  adds  to  Scripps’  group  of  family- 
oriented  cable  channels  —  Home  & 
Garden  Television  and  the  Food 
Network  —  but  DIY  is  the  first  of 
them  to  be  designed  for  the  new  digi¬ 
tal  TV  technology. 

Scripps  operates  20  daily  newspa¬ 
pers,  nine  network-affiliated  TV  sta¬ 
tions  and  the  syndication  service 
United  Media. 

Group  protests 
escort  service  ads 

A  COMMUNITY  GROUP  marched  in 
front  of  the  Chicago  Reader 
offices  Jan.  23  to  protest  the  alterna¬ 
tive  weekly’s  escort  services  ads. 

Carry  ing  placards  —  for  example, 
“Shame,  shame,  shame”  and  “Who’s  The 
Pimp?”  —  a  group  calling  itself  the 
Alliance  for  Harm  Reduction  said  the 
ads  encourage  prostitution  and  its 
attendant  effects  of  degrading  and 
humiliating  women.  The  free  weekly 
said  it  would  continue  to  accept  the 
ads  in  the  absence  of  any  real  proof  of 
illegal  activity. 

Small-town  swap 

IN  A  MOVE  to  bolster  clustering  for 
both  parties,  Thomson  Newspapers 
and  Ottaway  Newspapers  have 
swapped  small  dailies  in  Portsmouth, 


I  N.H.,  and  Sun  City,  Ariz. 

I  Thomson,  which  in  1996  picked  up 
j  a  group  of  papers  in  suburban  Phoenix 
I  and  Scottsdale,  adds  the  16,000-circula- 
i  tion  Daily  News-Sun  to  its  Arizona  sta- 
i  ble.  And  Ottaway  picks  up  the  17,000- 
1  circulation  Portsmouth  Herald  to  add 
\  to  a  cluster  including  three  New 
!  Hampshire  weeklies  and  three  coastal 
i  dailies  north  of  Boston. 

i  Gray  bolsters 
!  TV  holdings 

Gray  communications  Systems 
has  agreed  to  purchase  Busse 
i  Broadcasting,  operator  of  three  TV  sta- 
I  tions  in  Nebraska  and  Wisconsin,  for 
j  $112  million. 

The  purchase  is  a  geographical 
j  departure  for  Gray,  which  has  kept 
i  its  investments  clustered  fairly  close 
I  to  its  home  base  in  Albany,  Ga.  The 
:  Busse  deal,  expected  to  close  soon, 

:  gives  Gray  a  total  of  1 1  TV  stations, 
j  three  daily  papers,  two  weekly  shop- 
:  pers,  a  satellite  production  business 
I  and  a  telecommunications  and  paging 
j  firm. 

j  Hoosier  site 

INDIANAPOLIS  HAS  ITS  own  local 
Web  site  —  CircleCity.com  —  cour- 
I  tesy  of  the  Indianapolis  Star  and 
i  Indianapolis  News. 
i  The  site  features  ’Round  Town,  an 

j  arts  and  entertainment  guide;  Circle- 
i  City'  at  Work,  a  yellow  pages  directory 
i  with  job  information;  and  sections 
i  about  city  schools  and  hospitals. 

I  The  papers  are  working  with  Zip2 
:  on  the  yellow  pages  directory',  which 
j  lists  58,000  businesses  and  has  interac- 
I  tive  maps  to  direct  users. 

j  IHT  technology 

The  international  herald 

Tribune  in  France  has  recently 
I  added  a  technology-based  feature, 
j  TribTech,  which  explores  revolutionary 
:  ideas,  new  software  products  and  cut- 
:  ting-edge  gadgets.  The  Thursday  page 
I  also  explains  the  latest  technological 
j  achievements  around  the  world  and 
I  includes  an  index  of  technology  arti- 
i  cles  that  appeared  in  the  paper  during 
i  the  previous  week. 
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1 1 W.  19th  Street  •  New  York,  NY  1(K)1 1  •  Phone  (212)  6'’S-4380  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


AROUND  THE  NET 


AROUND  THE  NET  is  a  weekly  column 
for  the  general  reader  featuring  net 
news,  new  websites  of  interest,  and  a 
"best  of  the  web’  selection.  An  afforda¬ 
ble  feature  for  both  print  and  online 
newspapers.  For  samples  and  rote 
card,  contact:  Robert  S.  Want,  WANT 
Publishing  Co.,  420  Lexington  Ave., 
Ste.  300,  New  York,  NY  10170,  (21 2) 
687-3774;  fax:  (212)  687-3779; 

E-mail:  rwant@msn.com 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
E-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


AUTOMOTIVE 


AUTOMOTIVE  NEWS  world's  leading 
authority  on  automotive  industry. 
Weekly  package  available.  Crain 
News  Service,  New  York:  Joe  Hanley, 
(212)  254-0890,  Fax  (212)  254- 
7646.  Chicago:  Melanie  Glover  (312) 
649-5464,  Fax:  (312)  397-5500. 


CARTOONS 


ATTACK  CARTOONS:  Read  on  Lim- 
baugh,  seen  in  National  Lampoon. 
home.earthlink.net/ ~varmint/ 
bergstrom.html 


ENTERTAINMENT 


"HOLLYWCXDD-BEHIND-THE-SCENES": 
Weekly  editors'  first  choice  in  show  biz 
gossip.  Multi-item  format  with  pictures. 
LA.  Features  Syndicate  (800)  959-9977 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(810)  751  -0168/Avanti1054@aol.cc)m 


IN  A  NUTSHELL:  Honored  by  NSNC, 
NYPA.  Free  samples.  1 1 9  Washington 
Ave.,  Staten  Island,  NY  10314. 
http:// www.h2net.net/p/ nutshell 


SUGHTLY  OFF  SUPERMOM! 
Syndicated  columnist  and  speaker 
Deb  Di  Sandro  (847)  639- 1 232 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-761 7 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fox  (4()9)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


REUGfON  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4977 


THIS  SIDE  OF  60.  600-word  motiva¬ 
tional  weekly  column  by  award¬ 
winning  healthcare  writer  Marie 
Snider.  Proven  product  -  5  years  --  60 
papers.  Samples/ Rates:  Voice:  (316) 
283-2309.  Fax:  (31 6)  284-0500. 


P.ditOr  &  Pi  BI.ISHKR:  The  communication  link 
of  the  newspaper  industry-  every  week  since  1884. 


ANNOLINCEMENTS 

INVESTORS  WANTED 

NEWSPAPER  BROKERS  1 

INVESTORS  WANTED 

Unique,  annual  reference  magazine 
for  parents  needs  capital  to  finance 
expansion  beyond  Phoenix./Tucson 

CASH  OUT.  Merger/ Acquisition.  i 

Joint  Venture.  Capitalization.  : 

Restructuring.  Reorganization.  • 

JMPC.  Est.  1 983,  (61 4)  889-9747.  I 

into  Denver,  Las  Vegas,  other 
Southwest  areas.  Call  (602)  945- 1 850 
or  E-mail:  Ddjent@aol.com 

DAVID  R.  STia  1 

Box  895,  Lawrenceville,  GA  30246  i 
(770)  962-8399  FAX  (770)  962-8640  1 

NEWSPAPER  APPRAISERS 

DORMAN  E.  CORDELL  | 

Specialty  Enterprises,  Inc.  : 

1 3240  Peyton  Drive  : 

Dallas,  TX  75240  i 

'98  Annual  Market  Valuations 

KAMEN  &  CO.  GROUP  SERVICES 
(51 6)  379-2797/(8 1 3)  786-5930 

(972)  960-0096  i 

75  YEARS  OF  EXPERIENCE 

See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 

GAUGER  MEDIA  SERVICE,  INC.  j 

David  Gauger  for  Appraisals  &  Sales  i 
P.O.  Box  627,  Raymond,  WA  98577  j 
(360)  942-3560/FAX  (360)  942-9896  j 

APPRAISALS/BROKERAGE 

Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356. 

JAMES  W.HAa,  JR.  ! 

Newspaper  j 

Sales,  Appraisals,  Consultations  j 

Jim  Hall  Media  Services  : 

P.O.  Box  1 088,  Troy,  AL  3608 1  I 

(334)566-7198  1 

Fax  (334)  566-01 70  1 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 

1 23  NW  1 3th  St  Suite  2 1 4-7 

Boca  Raton,  FL  33432 

MEDIA  AMERICA  BROKERS  ! 

THOMAS  C.  BOLITHO 
Newspaper  Appraisals 
Professional  and  complete 
(580)421-9600 

E-mail:  breetom@chickasaw.com 

Lenox  Towers,  Suite  1 000  : 

3390  Peachtree  Rd.  NE 

Atlanta,  GA  30326  : 

(404)  364-6554  Fax  (404)  364-6533  ! 

Lon  W.  Williams  : 

NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301 )  540-0636 
Tom  Sexton,  NE  (61 7)  545-61 75 
Wren  Barnett,  South  (704)  698-002 1 
Stephen  Klinger,  SWest/West 
(505)  524-0122 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  852 1 5 
(602)807-7791  FAX  (602)  807-7795 


PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  5806 
Destin,  FL  32540-5806 
Phone/Fax  (850)  654-9807 


RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(21 4)  265-9300  Fax  (214)  369-6496 


THOMAS  C.  BOUTHO 
Newspaper  broker/appraiser 
“A  tradition  of  service 
to  the  newspaper  industry" 
BOLITHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 
E-mail:  breetom@chickasaw.com 


NEWSPAPERS  FOR  SALE 


PROFITABLE  northeast  weekly  grossing 
$1,000,000  plus.  Excellent  growth 
potential.  Reply  to  Box  08414,  Editor 
&  Publisher. 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report;  www.cribb.com 

:  Confidential  Appraisal  for  Bolitho-Cribb 

i  1  Estate,  ESOR  Partners,  &  Associates 

gfey  Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

&  Appraisal 

Estsblishod  in  iS23  >irsc  coc  ccoi 

IB  1  ^1  1  Annette  Park  Drive,  Bozeman,  4Ub-0ob-bb4 1 

JohnT.  Cribb  MT  59715  e-mail:  jcribtxSiimt. net  Fax  406-586-6774 


NEWSPAPERS  FOR  SALE 


COLORADO:  Weeklies  $150,000  and 
$193,000,  Weekly  plus  shopper 
$224,000;  FLORIDA:  Major  metro  com¬ 
munity  monthly  $495,000.  Mayo 
Communications,  (813)  971  -2061 . 


COMMUNITY  WEEKLY  newspaper/ 
shopper,  Aurora,  IL  area.  Small  prop¬ 
erty,  rural  but  growing  and  nearby  sub¬ 
urban.  Good  starter  spot  or  add-on  for 
larger,  nearby  publisher.  Under  good 
management.  Reply  to  Box  08400, 
Editor  &  Publisher. 

ESTABLISHED  FEATURES  MONTHLY. 
Expanding  Montana  resort  commu¬ 
nity.  $60,000-k  revenues.  Profitable. 
$35,000.  Reply  to  Box  0841 1 ,  Editor 
&  Publisher. 


SOUTH  EAST:  Two  highly  desirable 
niche  publications  in  a  strong  growth 
trend.  Combined  cash  flow  just  under 
$600,000.  Available  together  or  sepa¬ 
rately. 

BOUTHO-CRIBB  &  ASSOCIATES 
Tom  Karovokis  (941 )  403-41 33 


UNDER  10%  DOWN,  easy  terms.  Long 
profitable  history,  only  weekly  in 
county.  Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  Blvd,  Austin,  TX  78703. 


NEWSPAPERS  WANTED 


i  SEEKING  TO  BUY  quality  small  daily, 
•  weekly  newspapers.  Our  established 
:  group  will  continue  your  tradition  of 
I  excellence  in  the  community.  Cash 
j  buys  or  terms  considered,  all  inquiries 
:  strictly  confidential.  Fackelman  News- 
:  paper  Group,  Marc  A.  Richard,  VP, 

i  (318)824-3011 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


FAMILY  owned  newspaper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  shoppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
down  payment  or  all  cash  is  available. 
All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve  Ed¬ 
wards  at  Edwards  Publications,  1 25 
Eagles  Nest  Dr.,  Seneca,  SC  29678. 


(864)  882-3272 


NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  1 50  publications,  including  55 
daily  newspapers.  All  carrespondence 
and  discussions  are  confidential.  Con- 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone:  (41 7)  451-1520 


PUBLICATIONS  FOR  SALE 


A&E  MONTHLY  in  Ashland,  Oregon. 
Eight  years  in  business.  Best  cash  offer 
over  $85,000. 


Call  George  Hulseman 
(541)482-2037 


PUBLISHING  COMPANY  FOR  SALE 


PUBLISHING  COMPANY 
NM  statewide  Successful  Publishing 
Company  For  Sale,  Growth  Potential. 
(505)  842-8450,  Fax  (505)  842- 
8451. 


The  communication 
link  of  the 


newspaper 
industry  every 
week  since  1884. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 


MAILROOM 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 


FERAG  EQUIPMENT 


NEWSPRINT  FOR  SALE 


30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


PRESSES 


FOLLOWING  IS  A  BRIEF  DESCRIP¬ 
TION  OF  A  FEW  OF  THE  PRESSES 
INLAND  IS  CURRENTLY  OFFERING 


PRESSES 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 


“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 


PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845,  KING  Process 


CANNON  CLC300  color  laser  copier 
LTR  and  TAB  size,  with  Fiery  1 25i 
PostScript  RIP,  both  under  service 
agreement.  $7,500  or  best  offer.  David 
(650)312-0524, 

david_minehart@infoworld.com 
San  Mateo,  CA. 


MAILROOM 


7  into  1  Muller  Martini  227 
AVAILABLE  NOW! 
inserting  machine  will  sell  all  or 
as  add  on  pockets,  as  is  condition 
Call  Andrew  (903)  596-6250 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associotes,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  Mid-America  Graphics  at 


FERAC 
EQUIPMENT 
FOR  SALE 

VARIO-DISC 
INSERTINe  SYSTEMS 

nuatimv  asking  price 

AVAILABLE  PER  SYSTEM 

INSERTING  DRUMS  (2)  $200,000 

(3  VP)-w/Related 
Equipment  &  Conveyor 


MULTI-CELL  (10)  $100,000 

COMPLEX 

o1  3  Stackers 

(Payment  In  U.S.  Dollars) 


•22"  GOSS  COLORLINER,  27  printing 
couples,  double  3:2  160-page  folder, 
nine  45"  RTF's  -  1 990. 

•  Six  MAN  ROLAND  LITHOMATIC  II 
units,  2  half  decks,  42"  RTF's,  60  HP 
motors  and  controllers. 

•Sovereign  single  3:2  160-page  folder 
with  double  upper  formers,  22  3/4" 
cut-off  and  motor  -  Good  condition. 
•GOSS  COMMUNITY  SSC  with  two  3- 
highs  and  1  mono  unit;  2  SSC  folders, 
Ebway  splicers  -  1 981 , 22  3/4". 

•5-unit  HARRIS  VI 5D  press,  JF25  and 
75  H.P.  motor  -  1981. 

•6-unit  DAILY  KING  with  KJ8  and  75 
H.P.  motor  and  drive,  1 977. 

•Add-on  units  for  most  makes  and 
models. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Fax  (91 3)  492-621 7 
www.inlandnews.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (913)  362-8888 
Fax:  (913)362-8901 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (81 6)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 

USED  GMA  SLS  Inserter,  12:1,  or 
more.  Needed  4  Q  '98,  or  1  Q  '99. 
Call  Al  Waldron,  Ogden  (UT) 
Standard-Examiner,  (801 )  625-4568 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 


(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


MELVILLE,  N.Y. 
CONTACT:  J.  WILLS 

(516)  0aS-3003 


6  UNIT  V- 1 5D  1 986  with  JF25B  folder 
and  3  knife  trimmer,  above  overage  con¬ 
dition,  running. 

John  Tevlin  (813)  839-(X)35 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


INDUSTRY  SERVICES 

CIRCULATION  CONSULTANTS 


FREE 

A  study  of  your  circulation  department 
for  one  full  day.  Report  will  be  sent  to 
you  in  five  days.  Guaranteed  satisfac¬ 
tion.  Any  size  newspaper.  Call  Circula¬ 
tion  Pro,  Al  Von  Entress  (800)  950- 
8475. 

CIRCULATION  SERVICES 


CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)247-2338 
www.circulation.net 

BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN 
(616)458-6611 


CIRCULATION  SERVICES 


1  ANSWER 

METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKETING 
Horace  Southward 
(800)  950-8475 
www.metro-news.com 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  CAMPAIGNS 
IN  STORE  SALES  PROGRAMS 
DOOR  CREWS 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  is  guaranteed. 

CALL  FOR  OUR  LIST  OF  REFERENCES 

Dennis  McQuillan 
(800)  260-9823 


CIRCULATION  SERVICES 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide. 

_ (800)844-3581 _ 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEaRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
_ (800)  972-6778 _ 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 

LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)  495-2688 


CIRCULATION  SERVICES 

TURN  YOUR  TELEMARKETING 
AROUND  IN  LESS  THAN  A  WEEK 

The  Phoneroom  Doctor  will  “cure"  your 
sales  room  in  a  hurry.  25  years  expe¬ 
rience.  GUARANTEED  results,  EX¬ 
CELLENT  rates.  Call  The  Phoneroom 
Doctor;  Dan  Campbell  now  at  (800) 
274-1004. _ 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http://www.fakebrains.com/ scout 

OPERATIONS  CONSULTANTS 

FACILITIES/PRESS/OPERATIONS 
Small/ Medium/Large  Newspapers 
Telephone  (81 3)  586-3509 
Walt  Hempton 
Print  Media  &  Graphics 


34  Editor  &  Pi  Bi  isHER 


http  ://www.  mediainfo .  com 


Febrlary  14, 1998 


market 


•fUfcDw, 

‘^CeMusD.ta 


The  Powerhouse  New: 


Directories  from  E&P. 


EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


Please  ship  the  following  publication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 


(  )  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 

Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )  Charge  my  (  )  VISA  {  )  MC  (  )  AMEX 
# _ 


Name 


Company 


Street  Address 


City_ 


(Sony,  no  detvenes  to  PO.  boxes) 
State _ Zip _ 


Phone 


Fax 


(In  case  we  have  quesitons  about  your  order) 


COLOR 

PUBUCATION 

#  COPIES 

COST/COPY 

TOTAL 

RED 

1997  International 
Year  Book 

$125 

BLUE 

1998  Echtor&Pubusher 
Market  Guide 

$100 

Ga?EEN 

1998  E&P/FPP  Community, 
Specialty  and  Free 
Publications  Year  Book 

$99 

•Orders  shipped  outside  the  US  and  Canada  must  add 
$25  per  shipment.  **Califomia,  District  of  Columbia, 
New  York  arid  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 

SHIPPING 

FREE* 

TAX** 

MY  total  order 

Exp.  Date_ 


.Signature. 


Your  Business  (Check  one  Category  Only) 

1.  J  Newspaper 

11.  J  Service  Industry 

2.  J  Newspaper  Equip.  Mfr. 

12.  J  University^’ublic  Ubrary 

3.  J  Syndicate^ews 

13.  J  Financial 

Service 

14.  -1  Retail 

4.  _i  Advertising  Agency 

15.  J  Public  Transportation 

5.  J  Public  Relations  Firm 

16.  J  Individual 

6.  _l  Legal  Firm 

17.  J  Publishing  Other  Than 

7.  J  Government 

Newspaper 

8.  J  Mfr. -General 

18.  J  Real  Estate 

9.  _l  Mfr.- Auto  &  Truck 

19.  J  Other 

10.  J  Mfr. -Food 

Mail  to;  Editor  &  Publisher  Company,  P.O.  Box  3000, 
Denville,  NJ  07834-3000.  Fax  number:  (973)  627-587Z 
E-mail  us  at  edpub@meciatnfo.com. 

VISIT  THE  E&P  WEB  SITE  AT  www.mecfainfb.com _ 


RED, 

BLUE 


&GREEN. 


The  Powerhouse  Newspaper 
Directories  from  E&P. 


BLUE!  1998  Editor  &  Publisher 
Market  Guide.  City-by-city  market  data 
for  over  1,600  US  &  Canadian  cities 
with  daily  newspapers.  Exclusive  E&P 
rankings  for  all  MSAs,  top 
250  daily  newspaper 
counties  and  cities. 

Valuable  '98  economic 
forecasts.  An  indispensable 
tool  for  your  marketing  needs.  Also 
available  on  CD-ROM.  Call  for  more 
Information. 

MARKET  GUIDE  $100 


Stock  your  library  with  the  indispensable  newspa¬ 
per  resources  available  ONLY  from  the  researchers 
at  Editor  &  Publisher 


RED!  Editor  &  Publisher  International  Year 
The  premier  US  and 

directory  of  daily  and 
newspapers.  Published 
in  two  volumes,  the 
BOOK  includes 
newspaper  data, 
installed  equipment,  con¬ 
tacts,  phone/  fax  num¬ 
bers,  e-mail  and  Web 
sites.  Continuously 
published  since  1924. 
available  on  CD-ROM 
with  or  without  listing  capabilities.  Call  for  details 
and  FREE  demonstration  disk! 


imERIMATIOIMAL  YEAR  BOOK  $125 


GREEN!  ALL  NEW!! 

1998  Editor  &  Publisher/Free  Paper  Publisher 
Community,  Specialty  &  Free  Publications  Year 
Book.  Brand-new  directory  of  US  &  Canadian 
weekly,  community,  free,  niche, 
alternative  and  TMC  publica¬ 
tions.  Includes  newspaper  data, 
contacts,  phone/fax  numbers, 

Web  site  URL,  e-mail  addresses 
and  MORE! 

E&P/F=PP  YEAR  BOOK  $99 

ORDER  YOUR  COPIES  TODAY!  USE 
THE  EASY-ORDER  FORM  IN  BACK,  OR 
CALL  1-800-783-4903 
SATISFACTION  GUARANTEED! 
FOR  CD-ROM  INFO/PRiaNG  CALL 
212-575-4380,  EXT.  172 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  N0.64  DENVILLE,  NJ 
POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 


Editor<S? 

PUBLISHER 


P.O.  BOX  3000 
DENVILLE,  NJ  07834-9735 


III...I...II..I...II..I..II.I..I.mI..II..I.I..I..II 


INDUSTRY  SERVICES 


NEWSPAPER  EXECUTIVE  SEARCH  i  NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 

“Executive  search,  recruitment  and 
placement  services... to  fit  your  needs.” 

Haas,  Watkins  &  Associates 

713-977-8955  Fax  713-334-4180 

Ron  Haas 

PRESSROOM  SERVICES 

PRESSROOM  SERVICES 

i  DO  YOU  NEED  HELP  ON  YOUR 

PRESSROOM  CLEANING  PROBLEMS? 

i  ELEQRICAL  DRIVE  SYSTEM? 

Dirty  presses,  ceilings,  walls,  beams? 

Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems. 

I  MASTHEAD  can  provide:  New  or  used 

:  drive  motors  and  consoles  for  single  or 

ductwork? 

:  double  width  presses.  Also:  Parallel 

i  drives,  harsepower  upgrades  or  new 

Daily  Service  Contracts 

j  AC  Drive  Conversions. 

One  Time  Service 

:  MASTHEAD  INTERNATIONAL 

ALL  WORK  DONE  TO  YOUR 

i  (800)  545-6908, 24  hr.  line 

COMPLETE  SATISFACTION! 

i  (505)842-1357 

30  Years  experience! 

I  P.O.  Box  1952 

PRESSROOM  CLEANERS 

:  Albuquerque,  NM  871 03 

CALL  TOU  FREE  (800)  657-2 1 1 0 

HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER 


ADVERTISING 


AD  DIRECTOR:  Here's  the  chance  to 


_ ACADEMIC _ 

MISSOURI  SCHOOL  OF  JOURNALISM 
seeks  two  editors  to  work  with  faculty 
colleagues  in  directing  student 
reporters  at  the  Columbia  Missourian. 
Because  the  Missourian's  multiple  roles 
include  that  of  a  teaching  laboratory, 
applicants  must  be  sympathetic  to 
experimentation  and  practical 
research.  Significant  professional 
experience  and  aptitude  for  teaching 
beginning  and  advanced  reporting 


_ ACADEMIC _ 

NIE  COORDINATOR 

An  exciting  opportunity  for  an 
enthusiastic  individual  with  a  back¬ 
ground  in  educationi  Our  Newspaper 
in  Education  Program  is  rapidly  expan¬ 
ding  and  is  in  search  of  an  experi¬ 
enced  educator  to  coordinate  instruc¬ 
tional  workshops  and  activities  that 
utilize  the  newspaper  as  a  daily  instruc¬ 
tional  tool.  Will  develop  original  cur¬ 
riculum  and  edit  resources  used  in  the 


The  Daily  Nonpareil,  a  MediaNews 
newspaper  in  Council  Bluffs,  Iowa,  has 
an  opening  for  a  General  Manager 
with  a  proven  record  in  advertising 
and  or  circulation  sales  and  manage¬ 
ment.  The  ideal  applicant  will  have  a 
can-do  attitude,  be  hiahly  creative  and 
motivated  to  succeed!  The  Nonpareil 
offers  a  competitive  compensation 
package  with  opportunities  for  advan¬ 
cement.  Contact  Joe  Craig,  publisher. 
The  Daily  Nonpareil,  1 17  Pearl  Street, 
Council  Bluffs,  lA  51 503. 

Phone  (71 2)  328-1811 _ 


rebuild  a  winning  staff  that  has  hit  a 
slump.  Yau'd  oversee  a  staff  of  30  with 
one  daily,  1 0  weeklies  in  fast-growing 
Indianapolis  suburbs;  part  of  NYSE 
company.  If  you  have  been  successful 
with  a  similar  challenge,  lets  talk.  In 
sports  lingo,  we're  seeking  an  all-star 
free  agent,  with  pay  and  package  to 
match  your  abilities.  FAX  resume  to 
Publisher  David  Lewis,  Topics  News¬ 
papers,  (317)  598-6340,  or  call  (317) 
598-6300,  Ext.  101. 


ADVERTISING  DIREaOR 
The  Bloomington  (IN)  Herald-Times,  a 
30,000  daily,  45,000  Sunday  in  a 
beautiful  Big  Ten  college  town,  seeks 
an  experienced  sales  manager  to  lead 
our  retail  and  classified  ad  staffs.  The 
ideal  candidate  has  experience  motivat¬ 
ing  ad  reps,  establishing  ad  rates  and 
policies,  setting  budgets  and  revenue 
projections,  and  negotiating  contracts. 
Experience  with  national  accounts  very 
helpful.  We  offer  a  diversified  econ¬ 
omy  in  a  lifestyle  mecca,  and  are  port 
of  a  family-owned  media  company. 
Send  cover  letter,  resume  and  salary 
expectations  to: 

Allan  Murphy 
The  Herald-Times 
P.O.Box  909 
Bloomington,  IN  47402 


ADVERTISING  SALES  MANAGER 


and  newswriting  courses  required.  Posi¬ 
tion  available  August  1998.  Depend¬ 
ing  on  qualifications  and  interests, 
appointment  may  be  tenure-track.  Pro¬ 
fessional  Practice-track  or  temporary. 
Send  letter,  resume  and  names/ 
addresses/telephone  numbers  of  three 
references  to  Professor  Sharon  Harl, 
307  Lee  Hills  Hall,  School  of  Journal¬ 
ism,  University  of  Missouri-Columbia, 
Columbia,  MO  65211.  Application 
review  begins  March  9th  and  continues 
until  position  is  filled.  Affirmative 
action,  equal  opportunity  employer. 
Women  and  minorities  are 
encouraged  to  apply. 


MISSOURI  SCHOOL  OF  JOURNALISM 
seeks  a  news  editor  to  work  with  a 
team  of  faculty  students  in  the  copy  edit¬ 
ing,  design  and  production  of  the  news 
and  feature  pages  of  the  Columbia 
Missourian.  Because  the  Missourian's 
multiple  roles  include  that  of  a  teaching 
laboratory,  applicants  must  be  sym¬ 
pathetic  to  experimentation  and 
practical  research.  Significant  pro¬ 
fessional  experience  and  aptitude  for 
teaching  beginning  and  advanced 


program;  conduct  classroom  visits  to 
teasers  in  Alabama  schools  (grades 
K-12);  maintain  relationships  with 
administrators  and  network  with  school 
system  personnel. 

Qualifications:  B.A.  in  education, 
classroom  teaching  experience, 
excellent  presentation  and  oral  com¬ 
munication  skills.  PC/Macintosh  expe¬ 
rience  in  word  processing  and  graph¬ 
ics  applications. 

Send  resumes  with  cover  letter  and 
salary  requirements  to  The  Birmingham 
News,  Attn:  Human  Resources,  P.O. 
Box  2553,  Birmingham,  AL  35202 

Competitive  salary  and  comprehensive 
benefits  including  health,  dental,  vision 
and  life  insurance,  401  (k),  pension 
and  tuition  assistance. 

EOE  M/F  ADA 

ACCOUNTING 

CONTROLLER 

The  Morristown  Daily  Record,  a 
55,000  daily  newspaper  in  affluent 
Morris  County,  New  Jersey,  is  seeking 
a  hands  on  Controller  to  oversee  our 


OPERATIONS  DIREaOR 

Interested  in  living  in  one  of  the  most 
beautiful  parts  of  the  country?  Come 
join  our  team  at  the  Daily  Camera,  in 
Boulder,  CO.  We  are  seeking  a 
talented  leader  to  establish  quality  stan¬ 
dards  and  procedures  and  improve 
existing  systems.  As  a  member  of  the 
executive  staff,  you  will  have  super¬ 
visory  responsibilities  for  the  Camera, 
Press,  Mailroom,  IS,  and  Building 
Maintenance  departments. 

Must  possess  knowledge  of  newspaper 
production  systems  from  front-end  to 
mailroom  and  how  production  inter¬ 
relates  to  other  departments.  Requires 
minimum  of  5  years  in  production 
division  having  direct  responsibility  for 
two  of  the  related  departments.  Must 
possess  good  working  knowledge  of 
imaging  systems,  networks,  mini  and 
microcomputer  operation. 

The  Daily  Camera,  part  of  E.W. 
Scripps,  offers  a  competitive  salary 
package  and  a  comprehensive  benefits 
program.  Please  send  resumes  and 
salary  history  to  the  Daily  Camera, 
P.O.  Box  591,  Boulder,  CO  80306, 
Attn:  HR  or  Fax  (303)  473-1 177. 


The  Florida  Times-Union  in  flourishing 
Jacksonville,  Florida  is  in  search  of 
a  highly  motivated  advertising  sales 
manager  to  lead  a  small  staff  for  our 
new  magazine.  Water's  Edge.  The 


copy  editing  and  design  required.  Posi¬ 
tion  available  August  1 998.  Depend¬ 
ing  on  qualifications  and  interests, 
appointment  may  be  temporary  (for 
someone  pursuing  an  advanced 
degree)  or  on  the  Professional  Practice- 
track.  Send  letter,  resume  and  names/ 
addresses/telephone  numbers  of  three 
references  to  Professor  Bob  Cronin, 
316C  Lee  Hills  Hall,  Schoal  of  Journal¬ 
ism,  University  of  Missouri-Columbia, 
Columbia,  MO  65211.  Application 
review  begins  March  9th  and  continues 
until  position  is  filled.  Affirmative 
action,  equal  opportunity  employer. 
Women  and  minorities  are 


Business  Office  operations.  The  suc¬ 
cessful  candidate  will,  among  other 
things,  be  responsible  for  the  day  to 
day  business  operations  of  the  news¬ 
paper,  budget  preparation  and  finan¬ 
cial  analysis. 

College  degree  or  equivalent,  PC  and 
network  experience  a  plus.  Strong 
organizational  and  communication 
skills  ore  essential.  Excellent  compensa¬ 
tions  and  benefits  package.  Send 
resume  and  salary  history  to: 

Walt  Lafferty 
General  Manager 
800  Jefferson  Road 


PUBLISHER 

Paxton  Media  Group  is  seeking  a  pub¬ 
lisher  for  a  smaller  growing  newspaper 
in  Georgia.  The  successful  candidate 
must  possess  a  high  level  of  self  motiva¬ 
tion,  leadership  and  community  involve¬ 
ment.  Proven  track  record  in  marketing 
and  administration  is  a  must.  This 
newspaper  is  located  within  40  miles 
of  Atlanta,  GA.  We  will  provide  a  com¬ 
petitive  base  salary  plus  MBO  as  well 
as  a  full  benefit  package  including  a 
401  (k)  plan.  Submit  resume  including 
salary  history  and  expectations  to  Tom 
Overton,  Griffin  Daily  News,  P.O. 
Drawer  M,  Griffin,  GA  30224. 


candidate  will  be  an  energetic,  motiva¬ 
tional  professional  with  3-5  years 
magazine  sales  experience  and 
creative  revenue  prcxjucing  ideas.  If 
yau  are  a  team  player  that  excels  in  a 
growth  market  then  this  is  your 
challenge.  We  offer  a  competitive  be¬ 
nefits  and  compensation  package. 
Send/fax  resume  with  salary  require¬ 
ments  to  Sherwin  Pulmano,  employ¬ 
ment  manager,  c/o  The  Florida  Times- 
Union,  1  Riverside  Avenue,  Jackson¬ 
ville,  FL  32202  or 

fax:  (904)359-  4695 

We  are  a  DRUG-FREE  WORKPLACE 


encouraged  to  apply. 


Parsippany,  NJ  07054 


Fax  (770)  41 2-1 678 
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_ ADVERTISING 

DISPIAY  ADVERTISING  AAANAGER 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 

Reed  Travel  Group  gives  you  the  com¬ 
petitive  edge  of  selling  for  the  world's 
premier  supplier  of  information  ser¬ 
vices  to  the  global  travel  industry. 
You'll  be  responsible  for  representinq 
various  publications  covering  the  NJ/ 
PA/DE/NY  region.  Experience  in 
travel  industry  and/or  space  sales  and 
60%  travel  is  required. 

We  offer  a  competitive  salary  and  com¬ 
mission  plan,  and  an  excellent  benefits 
package.  SEND/FAX  your  resume 
STATING  POSITION  DESIRED  to  Staf¬ 
fing  Manager,  REED  TRAVEL  GROUP, 
500  Plaza  Drive,  Secaucus,  NJ  07094. 
Fax:  (201)902-1822 
EOEM/F/D/V 
Visit  our  website  at: 
www.reedtravelgroup.com 
REED  TRAVEL  GROUP 
World  leader  in 
travel  information  services 


ADVERTISING  SALES 

The  Daily  Journal  Carporation  seeks  an 
account  manager  with  2  to  5  years  ad 
sales  experience  for  its  Los  Angeles 
headquarters.  This  is  a  group  position 
for  one  of  the  nation's  largest  legal 
publishers  and  requires  exc^lent  writ¬ 
ten,  verbal  and  organizational  skills. 
Bath  newspaper  and  magazine  experi¬ 
ence  a  plus.  Base  plus  commission. 
Some  travel.  Resume,  cover  letter  and 
salary  history  to  Adam  Schaffer, 
advertising  directar,  P.O.  Box  54026, 
Los  Angeles,  CA  90054-0026,  or  FAX 
to  (213)  680-3682.  No  phone  calls, 
please. 


CLASSIFIED  ADVERTISING 
SUPERVISOR 

The  European  and  Pacific  Stars  & 
Stripes  headquarters  office  in  Wash¬ 
ington,  DC,  seeks  a  Classified  Advertis¬ 
ing  Supervisar  for  Stateside  classified 
advertising  in  our  newspapers  over¬ 
seas.  Will  be  responsible  for  all 
operations  of  the  Classified  Advertising 
department  including  inbound  and  out¬ 
bound  telemarketing,  classified  dis¬ 
play,  supervision  of  assigned  sales  staff 
and  the  classified  ad  placement 
system.  Will  carry  a  base  of  accounts 
and  be  responsible  for  developing 
specific  categories  of  ads.  Will  develop 
classified  advertising  credit  policies 
and  procedures,  and  ensure  com¬ 
pliance  with  internal  management  con¬ 
trols.  May  require  international  travel 
and  some  evening/weekend  hours. 
Must  have  2  years  experience  in 
supervision  of  classified  advertising  for 
a  newspaper,  and  experience  in  train¬ 
ing/development  of  sales  staff.  Must 
have  2  years  experience  selling  TSD, 
automobile,  real  estate  and  recruitment 
advertising.  Prefer  experience  with 
Baseview  and/or  installation  and  use 
of  a  classified  advertising  system.  Pre¬ 
fer  experience  in  zoned  classified 
advertising  for  multiple  publications 
and  familiarity  in  working  with  advertis¬ 
ing  agencies.  Fax  resume  with  salary 
requirements  by  February  1 8, 1 998,  to 
(202)  782-7607  or 
E-mail  to:  jobs@stripes.osd.mil 
DoD/NAF  isEOE 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  DIREaOR 

A  major  metropolitan  newspaper  in 
one  of  the  most  breath-taking  parts  of 
the  country  has  an  opening  for 
Classified  Advertising  Director.  This  is 
a  challenging  job:  you  must  be  willing 
and  able  to  rebuild  an  entire  depart¬ 
ment  quickly  while  being  responsible 
for  tens  of  millions  in  revenue.  Yet,  the 
rewards  are  commensurate  with  the 
challenge:  there  are  significant 

apportunities  for  advancement  while 
you  live  in  an  extraordinarily  beautiful 
community,  and  base  compensation  is 
appropriately  substantial  with  addi¬ 
tional  bonus  opportunities.  To  be  a  suc¬ 
cessful  candidate,  you  must  be 
focused,  organized  and  persistent, 
demanding  but  caring  and  passess 
high  energy  and  an  appreciation  for 
and  understanding  of  numbers.  You 
must  know  how  to  motivate  and  train, 
budget  and  forecast  accurately,  and 
create  new  products  and  rate 
strategies.  And  you  must  be  a  team 
player  wha  is  able  to  build  solid,  can¬ 
did  relationships  with  major  and/or 
critical  accounts.  Finally,  you  must  be  a 
leader  who  knows  how  to  sell  across 
the  entire  range  of  selling  situations. 
Please  send  your  resume  with  a  salary 
history  to  Box  08407,  Editor  &  Pub¬ 
lisher.  EOE 


CLASSIFIED 

TELEPHONE  SALES  MANAGER 
Multi-newspaper  weekly  group. 
Manage,  motivate  and  expand  tele¬ 
sales  ad  staff.  Salary  $60-80K  plus 
high  incentives  and  excellent  benefits. 
Reply  Box  0841 3,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 
SALES  MANAGER 

We  are  looking  for  a  forward  thinking, 
creative  and  perfarmance  proven  indi¬ 
vidual  to  help  lead  our  advertising 
sales  effort. 

Nickel  Ads  publishes  six  zoned 
advertising  publicatians  each  week  in 
Western  Oregon  and  Southwest  Wash¬ 
ington. 

With  excellent  marketplace  position. 
Nickel  Ads  has  enjayed  sustained 
growth  for  many  years. 

As  we  are  far  more  interested  in  what 
we  have  yet  to  achieve  than  what  we 
have  accomplished,  this  leadership  role 
requires  high  energy  and  vision. 

Qualified  candidates  are  expected  to 
have  comprehensive  experience  in 
print  advertising  sales  and/or  man¬ 
agement.  Ability  and  inclination  to 
solve  marketing  and  people  based 
problems  with  customer  focus  is  essen¬ 
tial. 

Compensation  is  negotiable  based 
upon  qualifications  and  experience. 

Send  resume  and  references  to: 

Andrew  R.  Hessel 
General  Manager 
Nickel  Ads 
78 1 8  SE  Stark  Street 
Portland,  OR  972 15 
(503)  251-7546 
A  Lee  Enterprise  Company 


Central  Maine  Newspapers  is  seeking 
a  career  minded  sales  manager  who  is 
interested  in  working  for  a  multi-media 
company.  As  the  senior  advertising 
manager  at  the  Waterville  Morning 
Sentinel,  you  will  have  the  opportunity 
to  be  part  of  a  strong  2-newspaper 
advertising  team.  Central  Maine 
Newspapers  is  a  division  of  Guy  Gan- 
net  Communications.  In  addition  to  a 
compensation  package  that  can 
exceed  50K,  strong  opportunities  for 
advancement  exist.  Maine  affards  a 
beautiful,  safe,  family  ariented  environ¬ 
ment  with  affordable  housing.  Please 
send  letter  of  interest  and  resume  to 
Central  Maine  Newspapers,  ATTN: 
HR-DIS  MGR,  274  Western  Avenue, 
Augusta,  ME  04330.  Fax:  (207)  621- 
5610  or  E-mail: 

nmanes@biddeford.com  EOE  M/F 


DISPLAY  ADVERTISING  SALES 
GENERAL  ADVERTISING  DIVISION 

We  have  a  General  Advertising 
Account  Executive  opening  in  our 
General  Advertising  division.  This  indi¬ 
vidual  will  be  expected  to  aggressively 
pursue  revenue  opportunities  with 
national  brand  and  image  advertising. 
Person  will  be  expected  to  develop  and 
maintain  local,  regional  and  senior 
level  relationships  with  clients  in  order 
to  increase  market  share  fram  news¬ 
papers,  broadcast,  magazine  and 
direct  mail  media.  5  years  of  successful 
newspaper  advertising  sales  experi¬ 
ence  required,  preferably  in  natianal 
sales.  Must  have  strong  sales,  service, 
presentation  skills,  be  open  to  travel 
and  have  a  current  DMV  report  at  time 
of  application.  Starting  earnings  com¬ 
mensurate  with  experience.  Compre¬ 
hensive  benefit  package  includes  sick 
leave,  vacation,  medical,  life  insur¬ 
ance,  dental,  vision  care  and  401  (k). 

Applications  and  resumes  naw  being 
accepted.  No  phone  calls,  please. 

THE  PRESS-ENTERPRISE 
Jim  Milbourne 

General  Advertising  Manager 
35121 4th  Street 
Riverside,  CA  92501 -3878 

Equal  Opportunity  Employer 


DISPLAY  MANAGER 

Seeking  a  professional  candidate  with 
either  five  years  direct  sales  ar  man¬ 
agement  experience.  Position  requires 
overseeing  the  outside  and  inside 
staff's  in  classified  and  retail,  and  work¬ 
ing  closely  with  production. 

Candidate  shauld  have  strong  organi¬ 
zational  and  peaple  skills  ana  have  the 
ability  ta  manage  and  motivate  the 
staff,  budget,  aversee  monthly  sales 
goals,  be  involved  in  the  creation  and 
implementation  of  special  sections  and 
be  active  in  the  local  business  com¬ 
munity.  Position  reports  directly  to  the 
advertising  director. 

This  is  a  full-time  position  with  full 
benefits  package.  Pay  is  salary  plus 
quarterly  and  yearly  incentive  plan. 

Please  send  resume  and  cover  letter: 

New  England  Newspapers,  Inc. 

Attn:  Alinda  Shank 
Human  Resources  Manager 
P.O.  Box  11 71 
Pittsfield,  MA  01 202 


_ ADVERTISING _ 

DISPLAY  SALES 

Indianapolis  Business  Journal  seeks 
motivated  advertising  sales  pro¬ 
fessional.  Emphasis  on  new  account 
development.  Communication  and 
organizational  skills  a  must.  Excellent 
benefits  and  401  (k).  Fax  resume  to  Lisa 
Schenkel(317)  263-5400. 


LEADING  MONTANA  NEWSPAPER  is 
looking  for  experienced  Advertising 
Director  to  manage  all  retail,  classified, 
and  advertising  services/production 
functions.  Must  have  strong  leadership 
abilities  and  excellent  strategic  plan¬ 
ning,  communication,  analytical  and 
sales  management  skills.  Solid  com¬ 
puter  expertise.  Contact  Pat  Thompsan 
Frantz,  president  and  publisher.  Great 
Falls  Tribune,  205  River  Drive  Sauth, 
Great  Falls,  MT  59405  or  Fax  to  (406) 
791-6541. 


OUTSIDE/ADVERTISING  SALES 

One  of  America's  largest  weekly 
newspapers  is  seeking  regional/ 
natianal  account  representatives.  News¬ 
paper/  Ad  agency  experience  necessary. 
Join  one  of  the  fastest  growing  weeklies  in 
the  country.  Salary,  commission,  ex¬ 
penses  and  benefits.  Fax  resume  ta 
Michael  at  (51 6)  369-5930. 


RETAIL  ADVERTISING  MANAGER 

The  award  winning  Corpus  Christi 
Caller-Times  (E.  W.  Scripps  Ca.),  7 
times  voted  Best  Newspaper  in  Texas, 
and  the  largest  daily  newspaper  in  all 
of  South  Texas,  currently  has  an 
opportunity  for  a  Retail  Advertising 
Manager.  This  position,  which  reports 
to  the  vice  president  of  advertising, 
is  responsible  for  developing  sales 
initiatives  and  products  which  grow  the 
retail  and  key  accounts  business; 
recruiting,  training  and  leading  a 
diverse  sales  staff,  and  develaping  and 
managing  both  operating  and  revenue 
budgets.  The  successful  candidate  will 
have  a  praven  track  record  in  sales/ 
management  and  have  demonstrated 
skills  in  project  management,  customer 
service,  team  development,  and  coach¬ 
ing/motivating.  Some  experience  using 
databases  and  technology  to  fur¬ 
ther  sales/productivity  goals  is  a  must. 
This  is  an  outstanding  growth  oppor¬ 
tunity  for  candidates  currently  in 
mid  level  newspaper  management  posi¬ 
tions  in  small  to  mid  size  markets. 
Boasting  a  year-round  tropical  climate. 
Corpus  Christi,  situated  on  the  Texas 
Gulf  Coast,  offers  an  outstanding  qual¬ 
ity  of  life.  At  the  Caller-Times,  we  offer 
a  competitive  salary,  an  excellent  bene¬ 
fits  package  and  relocatian  assistance. 
Reply  with  a  resume,  cover  letter  and 
salary  history  to: 

Corpus  Christi  Caller-Times 
Human  Resources  Department 
Attn:  Retail  Advertising  Manager 
820  Lower  North  Broadway 
Corpus  Christi,  TX  78401 
Fax:  (512)  884-5357 
E-mail:  cthr@caller.com 
EOE 
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_ ADVERTISING _ 

SALES  MANAGER 

Sales  Manager  to  build  professional 
team  with  4-year-old  Atlanta  news¬ 
paper  group.  Motivate,  manage  and 
make  money.  Excellent  salary /bonus/ 
override  position.  Resume  to: 
schroder@mindspring.com.  Fax  (404) 
577-0360  Mail:  84  Peachtree  Street, 
NW,  #1 000,  Atlanta,  GA  30303. 


TELEPHONE  SALES  SUPERVISOR 

The  Yakima  Herald-Republic  has  an 
immediate  opening  for  an  aggressive, 
goal  oriented  telephone  sales  super¬ 
visor  in  our  classified  advertising 
department.  Successful  candidate  wiH 
have  a  minimum  of  two  years  man¬ 
agement  experience,  preferably  in 
media  sales.  We  are  looting  for  a  pro¬ 
fessional  who  has  exceptional  super¬ 
visory  and  communication  skills. 
Must  be  goal-oriented  and  able  to 
perform  well  under  pressure  of 
deadlines  and  goals.  Excellent  spelling, 
grammar  and  computer  skills  required. 
If  you  are  committed  to  excellence, 
have  a  solid  track  record  of  managing 
people  toward  success  and  would  like 
to  earn  an  above  average  income, 
send  resume  and  salary  history  to  Kay 
Gause,  human  resources  director, 
Yakima  Herald-Republic,  P.O.  Box 
9668,  Yakima,  WA  98909  or  call 
(509)  577-7720  for  more  details.  We 
are  an  equal  opportunity  employer 
and  a  member  of  the  Seattle  Times 
group. 


WE  WILL  RECOGNIZE  YOUR  TALENT! 

Casa  Grande  Valley  Newspapers  pub¬ 
lishes  the  last  home  owned  and 
operated  daily  in  Arizona. 

Growing,  diversified  daily  market 
seeks  experienced  classified  managers. 
Phone  room,  telemarketing,  outside 
sales.  Strong  organizationaf  and  com¬ 
munication  skills,  as  well  as  successful 
sales  background  are  essential. 

Excellent  compensation  and  bonus 
program  and  benefit  program.  Send 
resume,  salary  history,  and  references 
to: 

Publisher 

Casa  Grande  Valley  Newspapers,  Inc. 
P.O.  Box  15002 
Casa  Grande,  AZ  85230 


_ ART/EDITORIAL _ 

GRAPHICS  EDITOR 

Colorful  and  lively  100,000  daily  in 
Yale's  hometown  seeks  dynamic, 
innovative  graphics  editor.  Supervise 
three  associates  and  graphics  pres¬ 
entation.  Strong  computer  and  design 
skills  essential.  Minorities  encouraged 
to  apply.  Letter,  resume,  six  samples  of 
your  work  to  Jack  Kramer,  editor.  New 
Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  0651 1 . 


Call  us  about  our 
low  contract  rates! 

(212)  675-4380  ext.  171, 173 


_ ART/GRAPHICS _ 

CREATIVE  DIRECTOR 

The  Times-Picayune  in  New  Orleans 
seeks  a  creative  and  innovative  art  pro¬ 
fessional  to  inspire  and  lead  a  team  of 
advertising  ortists.  A  minimum  of  5 
yeors  of  supervisory  experience  in 
newspaper  advertising  and/or  in- 
house  or  outside  agency  design  and 
print  production  is  required. 

Be  prepared  to  present  your  portfolio 
demonstrating  an  ability  to  utilize 
marketing  principles  to  conceptualize, 
design  and  execute  engaging  newspa¬ 
per  layouts  and  illustrations. 

The  ideal  candidate  will  also  have: 

•Energy  to  provide  high  quality  work 
in  a  quick  turn,  deadline  environment. 

•Strong  interactive  skills  to  com¬ 
municate  concepts  to  prospective 
clients. 

•Strategic  planning  and  project  man¬ 
agement  experience. 

•Computer  graphics  experience  to 
include  Mac  applications,  QuarkX¬ 
Press,  Freehand,  and  Photoshop. 
Harris  Ad  Building  software  knowledge 
helpful. 

We  offer  a  comprehensive  benefit 
package  and  a  team  oriented  work 
environment. 

Send  your  resume  with  salary  history, 
and  samples  in  confidence  to  The 
Times-Picayune,  Attn:  Beth  Adams, 
3800  Howard  Avenue,  New  Orleans, 
LA  701 40.  EOEM/F 

CREATIVE  SERVICES  MANAGER 

The  Rapid  City  Journal,  a  33,000  daily 
in  the  beautiful  Black  Hills,  is  seeking  a 
manager  for  our  advertising  services 
production  team.  We  need  an  individ¬ 
ual  who  can  develop  our  team  into 
self-managed  units  to  produce  creative, 
high  quality  messages  for  our  adver¬ 
tisers.  A  degree  in  commercial  or 
graphic  art,  mass  communications,  or 
journalism,  and  at  least  two  years  of 
supervisory  experience  are  prerequi¬ 
sites.  Broad  knowledge  of  all  phases  of 
print  production  is  essential,  and  a 
background  in  newspaper  advertising 
is  a  definite  plus.  Proficiency  with 
Photoshop  and  QuarkXPress  is  man¬ 
datory.  Experience  working  in  quality 
improvement  teams  is  critical,  and  a 
background  os  a  coach  or  facilitator  is 
highly  desirable.  Compensation  in¬ 
cludes  competitive  salary  plus  incen¬ 
tives,  and  a  complete  benefits  package 
including  a  very  attractive  401  (k)  plan. 
Send  cover  letter  and  resume,  with 
references  to  Rapid  City  Journal, 
human  resources  manager,  P.O.  Box 
450,  Rapid  City,  SD  57709-0405  or 
FAX:  (605)  394-8446.  The  Rapid  City 
Journal  is  an  equal  opportunity 
employer. 


_ ART/GRAPHICS _ 

GRAPHICS  DIREaOR 

We  need  a  dynamic  leader  for  our 
graphics  team.  The  successful  candi¬ 
date  will  gently  challenge  six  talented 
artists  as  they  produce  award-winning 
infographics,  front  page  and  inside  dis¬ 
play  graphics  and  posters.  You'll 
coordinate  with  other  visual  depart¬ 
ments  and  help  word  editors  think  vis¬ 
ually.  Show  what  you've  got  with  a 
cover  letter  about  your  artistic,  tech¬ 
nical  and  supervisory  skills;  an  auto¬ 
biography  telling  how  you  came  to 
be  the  person  and  the  professional  you 
are;  a  list  of  four  professional  ref¬ 
erences,  including  artists  and  others 
with  whom  you  have  worked  and  sam¬ 
ples  of  work  you  have  created  and 
work  you  have  supervised  to  Will  Sut¬ 
ton,  deputy  managing  editor.  The 
News  &  Qbserver,  215  S.  McDowell 
Street,  Raleigh,  NC  27602. 


PAGE  DESIGNER/ ARTIST 

Help  give  our  pages  the  punch  to  stand 
out  in  America's  most  competitive  news 
market:  New  York  City.  Expansion  of 
our  prize-winning,  4-Color  broadsheet 
weeklies  has  created  this  opening  for  a 
sharp-eyed  designer,  whose  page,  sec¬ 
tion  and  special  project  layouts  really 
sizzle.  QuarkXPress,  Photoshop  and 
Freehand  or  Illustrator  proficient.  Good 
salary  plus  benefits  —  and  the 
opportunity  to  shine  in  The  Big  Apple! 

Send  resume  and  work  samples  to: 
Celia  Weintrob,  Publisher 
THE  BROOKLYN  PAPERS 
26  Court  Street 
Brooklyn,  NY  11 242 

CIRCULATION 

CIRCUIATION  -  VICE  PRESIDENT 

Leading  Northern  New  Jersey  daily/ 
Sunday  newspaper  is  seeking  a 
creative,  goal  oriented  leader  with 
several  years  (5  years  minimum)  of 
circulation  management  experience 
with  a  daily  newspaper  having  circula¬ 
tion  greater  than  1 00,000. 

Must  possess  expertise  in  all  aspects  of 
circulation  including  sales,  customer 
service,  delivery  systems,  and  reader 
retention.  In  addition,  must  have  the 
ability  to  motivate  others  to  ensure  that 
goals  and  objectives  are  achieved. 
Will  be  accountable  for  servicing  and 
retaining  subscribers  and  increasing 
market  penetration. 

We  need  a  team  player  with  col¬ 
laborative  style  as  you  will  be  responsi¬ 
ble  for  the  development  of  both  tactical 
and  strategic  marketing  plans,  in  con¬ 
cert  with  our  marketing  department. 
You  will  have  clear-cut,  unequivocal 
goals  as  to  what  is  needed  to  be  accom¬ 
plished. 

We  offer  an  excellent  compensation 
and  benefit  package.  Qualified  appli¬ 
cants  should  submit  resume,  noting 
salary  requirements  to  FAX  (201 )  646- 
4782.  EOE  Employer. 


_ CIRCULATION _ 

CIRCULATION  DIREQOR 

Circulation  Director  wanted  for  26,000 
circulation  independently  owned  daily 
AM  newspaper  in  Zone  7.  Candidate 
should  be  sales  and  marketing  ori¬ 
ented,  hands  on,  and  very  strong  in 
departmental  management  skills.  We 
need  a  true  professional  that  can  get 
out  from  behind  a  desk  and  get  things 
done;  one  who  can  look  at  numbers 
and  then  use  people  to  achieve  team 
goals. 

The  ideal  candidate  will  have  experi¬ 
ence  in  papers  20,000  -  30,000  and 
demonstrated  success  in  improving 
both  circulation  volumes  and  revenues; 
will  understand  and  utilize  good  train¬ 
ing  and  coaching  techniques;  and 
work  well  with  our  newsroom.  We 
work  as  a  team,  and  expect  a  team 
player. 

We  offer  a  competitive  salary  and 
benefits  package  plus  a  401  (k)  plan. 
Qualified  applicants  should  send 
resume,  cover  letter,  and  salary  history 
in  confidence  to  Box  08403,  Editor  & 
Publisher. 


CIRCUIATION  MANAGEMENT 
TEAM  OPPORTUNITIES 

38,000  circulation  with  two  7-day 
papers  seeks  experienced  and  skilled 
managers  to  build  excellence  in  service 
and  rapidly  grow  circulation.  Resources 
to  meet  these  goals  are  in  place.  Two 
openings  exist. 

CIRCULATION  MARKETING  MAN¬ 
AGER  to  manage  sales  efforts  on  a 
creative  and  hands  on  involvement. 
Strong  marketing  conceptual  skills, 
solid  follow  through,  and  good  ana¬ 
lytical  work  essential.  Ideal  candidate 
will  be  committed  to  building  volume 
based  on  product  value  and  strong 
retention. 

HOME  DELIVERY  MANAGER  to 
oversee  large  geographic  operations 
with  emphasis  on  improving  customer 
satisfaction,  excellent  contractor  delivery 
and  staff  skill  development.  Ideal  can¬ 
didate  can  coach  employees  to  excellent 
performance  while  building  high 
expectations. 

Both  positions  report  to  the  Circulation 
Director  and  offer  a  competitive  com¬ 
bination  of  salary,  MBO  and  an 
excellent  benefit  package.  A  combina¬ 
tion  of  pertinent  education  and  demon¬ 
strable  successful  circulation  manage¬ 
ment  experience  of  at  least  5  years  is 
required.  Please  forward  letter  of  interest 
and  resume  to: 

Central  Maine  Newspapers 
ATTN:  HR  -  Circulation  Management 
274  Western  Avenue 
Augusta,  ME  04330 
Fax  (207)  621-5610 
E-mail:  nmanes@biddeford.com 
EOEM/F 
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CIRCULATION 


CIRCUIATION  MANAGER 

The  Monitor,  a  Sunday  newspaper  in 
McAllen,  Texas,  has  an  opening  for  a 
Circulation  Manager.  The  qualified 
candidate  will  possess  strong  lead¬ 
ership  skills  with  the  ability  to  motivate 
a  team  into  the  21st  Century.  Five 
years  experience  in  Circulation  in  a 
growing  market  required.  Individuals 
must  be  bilingual  and  have  prior 
budgeting  experience.  Send  resume 
and  salary  requirements  to  Layne  Red- 
dell,  human  resources  manager.  The 
Monitar,  1101  Ash  Avenue,  McAllen, 
TX  78501. 


CIRCUIATION  AAANAGER 
SALES  &  MARKETING  MANAGER 
The  award  winning  Carpus  Christi 
Caller-Times  (E.  W.  Scripps  Company), 

7  times  voted  Best  Newspaper  in 
Texas,  has  two  opportunities  for 
“hands-on"  managers  who  can  handle 
multiple  tasks  in  a  fast-paced  environ¬ 
ment. 

THE  CIRCULATION  MANAGER  is 
responsible  for  home  delivery,  single 
copy  sales,  transportation  and  fleet 
maintenance  and  for  managing  a 
diverse  workforce  of  managers, 
employees  and  contracted  labar.  Can¬ 
didates  must  have  at  least  4  years 
progressive  circulation  experience  and 
have  demonstrated  abilities  to  achieve 
sales,  service  and  collection  goals  in  a 
challenging  daily  newspaper  environ¬ 
ment.  Candidates  must  passess  strong 
communication,  coaching,  team  build¬ 
ing  and  training  skills.  In  addition,  pro¬ 
ven  analytical  and  problem-solving 
skills  are  a  must. 

THE  SALES  &  AAARKETING  MANAGER 
is  responsible  for  managing  an  outside 
sales  and  an  inside  telemarketing 
circulation  staff  and  is  responsible  for 
developing  single  copy  promotions,  car¬ 
rier  promotions,  and  retention  pro¬ 
grams  which  result  in  increased  read¬ 
ership  and  reduced  churn.  This  posi¬ 
tion  will  be  responsible  for  building  a 
marketing  database  to  assist  in  target¬ 
ing  and  tracking  sales  efforts.  If  you 
have  a  proven  track  record  of  devel¬ 
oping  effective  marketing  strategies 
which  resulted  in  increased  sales  and 
have  superior  communication, 
coaching  and  training  skills,  this  may 
be  the  job  for  you. 

The  Caller-Times  has  circulation  of 
70,000  daily,  90,000  Sunday.  These 
positions  offer  a  competitive  salary 
with  success-based  bonus,  a  compre¬ 
hensive  benefits  package,  relocation 
assistance.  Corpus  Christi  boasts  a 
year-round  tropical  climate  and  a 
relaxed  style  of  living  on  the  beautiful 
Gulf  Coast  of  Texas.  Please  send  your 
resume  with  salary  history  and  cover 
letter  to: 

Corpus  Christi  Caller-Times 
Human  Resources  Department 
ATTN:  Circulation  Manager  or 
Marketing/Sales  Manager 
820  Lower  North  Broadway 
Corpus  Christi,  TX  78401 
Fax:  (512)  884-5357 
E-mail:  cthr#caller.com 
EOE 


CIRCULATION 


CIRCULATION  MANAGERS 

American  Publishing  Company  is 
accepting  resumes  for  possible  future 
openings.  This  is  a  good  opportunity 
for  circulation  managers  who  would 
like  to  advance  their  career,  or  for  on 
assistant  or  home  delivery  manager 
wanting  to  run  their  own  operation. 
We  offer  competitive  pay  and  bonus 
package  based  on  experience,  plus 
benefits.  All  responses  will  be  held  in 
the  strictest  confidence.  Resumes  along 
with  references  may  be  mailed  to  APC, 
Box  1192,  Enid,  OK  73702,  attn: 
Hector  Cueva,  or  E-mail  to 

hector@ionet.net 


CIRCUIATION 
MARKETING  MANAGER 

Zone  2  major  city  daily  is  seeking  a 
Circulation  Marketing  Manager  to 
increase  home  delivery  and  single 
copy  sales.  Responsibilities  include  pro¬ 
ducing  orders  through  telemarketing 
and  other  contractors,  developing 
customer  retention  programs,  and 
increasing  single  copy  sales  with  pro¬ 
motions  and  POP. 

Requirements  include  degree  in  market¬ 
ing,  business  or  other  related  field; 
track  record  in  producing  circulation 
growth;  and  strong  verbaf  and  writing 
skills.  Salary  and  bonuses  based  an 
qualifications  and  experience. 

Send  resume  and  salary  requirements 
to  Box  08404,  Editor  &  Publisher. 

HOME  DEUVERY  MANAGER 

The  Tribune-Star  of  Terre  Haute,  IN,  a 
37,000  daily  and  45,000  Sunday  is 
searching  for  a  home  delivery  man¬ 
ager.  This  person  will  oversee  all 
aspects  of  our  home  delivery  opera¬ 
tion.  This  position  is  for  the  well- 
organized,  willing  to  take  responsibility 
person  who  has  the  leadership  skills 
and  enthusiasm  needed  to  motivate  dis¬ 
trict  managers  and  carriers.  This  is  a 
key  management  position  which 
requires  excellent  verbal  and  written 
communication  skills,  and  a  creative 
approach  to  circulation  problem  solv¬ 
ing. 

We  offer  a  competitive  salary,  great 
benefits  and  a  401  (k)  plan.  Qualified 
individuals  should  send  their  resume 
and  salary  requirements  to: 

Tribune-Star 
P.O.Box  149 
Terre  Haute,  IN  47808 

Attention:  Circulation  Director 
EOE 

TELEMARKETING  MANAGER 
Zone  2  mid-size  daily  and  Sunday 
looking  to  fill  key  position  in  circulation 
department.  Two  years  telemarketing 
supervisory  experience  in  a  newspaper 
environment  is  minimum.  Must  be 
organized,  and  dedicated  to  achieving 
results.  Great  company  to  work  for 
with  good  benefits.  Respond  with 
salary  history  and  resume  to  Box 
:  08409,  Editor  &  Publisher. 


CIRCULATION 


SALES  &  MARKETING 
REPRESENTATIVE 

“National”  newspaper  company  has 
an  opening  for  a  circulation  sales  & 
marketing  representative  to  handle 
sales  on  the  entire  east  coast  of  Flor¬ 
ida.  This  person  must  be  based  in  the 
Sauth  Florida  area.  Candidates  must 
be  sales  driven,  possess  knowledge  of 
the  newspaper  industry,  and  have 
excellent  written  and  verbal  communi¬ 
cation  skills. 

To  excel  in  this  fast  paced  environment, 
the  candidate  should  be  organized, 
have  the  ability  to  handle  multiple  pro¬ 
jects,  meet  deadlines,  and  be  computer 
literate.  This  position  requires  interac¬ 
tion  with  local  newspapers,  as  well  as 
independent  newspaper  sales/ 
distribution  companies. 

Excellent  compensation  package, 
including  company  car  and  bonus 
plan.  Send  resume  to  Single  Copy 
Sales  Manager,  P.O.  Box  920160, 
Norcross,  GA  30010. 

THE  PALM  BEACH  POST 
West  Palm  Beach,  Florida 

THE  PALM  BEACH  POST  (a  COX 
Newspaper)  seeks  a  TELEMARKETING 
MANAGER.  Responsibilities  of  this  Full 
Time  position  include: 

•overseeing  The  Palm  Beach  Post's 
Telemarketing  Solicitation  staff, 
•developing  sales  and  retention  cam¬ 
paigns, 

•coordinating  telemarketing  and  direct 
mail  campaigns, 

•maintaining  database  and  related 
reporting. 

We  have  a  modern,  comfortable,  and 
professional  work  environment  specifi¬ 
cally  designed  for  telemarketing  sales, 
including  a  new  EIS  automated  dialing 
system  with  Toms  3.0  software  in  our 
highly  desirable,  growing,  active  South 
Florida  location. 

Two  years  telemarketing  sales  man¬ 
agement  experience,  one  year  list 
management  experience,  and  com¬ 
puter  proficiency  required. 

Application  materials  must  include 
salary  requirements  and  references. 
Application  deadline:  March  3, 1 998. 

Apply  to  Hiring  Manager,  P.O.  Box 
24700,  West  Palm  Beach,  FL  33416- 
4700  or  FAX  (561)  820-41 92. _ 

THE  PRESS-TELEGRAM,  located  in 
Southern  California,  is  looking  for 
experienced,  professional  crew  con¬ 
tractors.  Great  earnings  potential,  com¬ 
petitive  commissions  selling  the  areas 
number  one  community  paper 
Interested  candidates  may  contact 
Chris  Adams  at  (562)  408-3360. 


AGGRESSIVE  REPORTER  needed  to 
cover  politics/minority  affairs  for  San 
Francisco  Bay  Area  daily,  22,000 
circulation.  Rewards  of  opportunity 
come  to  experienced  and  perceptive 
people.  Send  resume,  clips  and 
references  to  City  Editor,  Daily  Repub¬ 
lic,  Box  47,  Fairfield,  CA  94533. 


ADVENTUROUS  EDITOR 

Wanted  by  May  15:  Adventurous  pro 
to  help  create  and  edit  the  Adirondack 
Explorer,  a  tabloid-style  monthly  head¬ 
quartered  in  Saranac  Lake,  NY.  We'll 
cover  the  environment,  people,  politics, 
natural  history  and  recreational 
opportunities  of  largest  American  park 
(larger  than  Massachusetts)  outside 
Alaska.  Editing/reporting  experience 
required.  Layout/design  skills  helpful. 
Love  of  great  outdoors  essential.  Send 
letter  and  resume  ta  Dick  Beamish,  28 
Munsill  Avenue,  Bristol,  VT  05443. 


ALABAAAA  OPPORTUNITY 

The  Huntsville  Times  (circulation 
60,000/80,000  Sunday),  which  cov¬ 
ers  high-tech  North  Alabama,  seeks 
reporter  with  5  or  more  years  experi¬ 
ence  to  handle  new  beat  on  growth 
and  change,  such  as  the  effect  of  a 
new  3,000-employee  rocket  plant  on 
community,  the  environmental  implica¬ 
tions  of  rapidly  growing  suburbs,  how 
overlapping  governments  are  handling 
the  issues.  Background  in  reporting 
government,  business  and  environment 
helpful.  Computer-assisted  reporting 
experience  a  plus,  as  well  as  track 
record  in  investigative  reporting.  Send 
resume,  clips  and  a  letter  about 
yourself  to  David  Prather,  city  editor. 
The  Huntsville  Times,  P.O.  Box  1487, 
West  Station,  Huntsville,  AL  35807.  Or 
E-mail:  prather@htimes.com. 

ASSIGNING  EDITORS 
If  you  know  how  to  inspire  reporters  in 
an  old-fashioned  competitive  battle,  con¬ 
sider  these  openings: 

LOCAL  NEWS 

Responsible  for  daily  coverage  of  large 
urban  area,  supervising  reporters  and 
correspondents. 

BUSINESS 

Write  yourself  and  direct  others  in  cov¬ 
erage  of  steel,  banking  and  the  rest  in 
our  biz-saavy  region. 

Mail  or  fax  resume  and  editing  sam- 
:  pies  to  Managing  Editor,  Post-Tribune, 

:  1 065  Broadwoy,  Gary,  IN  46402. _ 

i  ASSISTANT  CITY  EDITOR 

:  Springfield  News-Sun,  a  35,000  AM, 

:  45,000  Sunday  daily  has  opening  for 
;  assistant  city  editor.  Candidates  must 
i  have  Strang  organizational,  communi- 
:  cations  skills  and  committed  to  improv- 
:  ing  local  copy  produced  by  staff  of  1 1 
:  reporters.  Contact  or  send  resume  to 
:  Managing  Editor  Jack  Bianchi,  Spring- 
:  field  News-Sun,  202  N.  Limestone 
:  Street,  Springfield,  OH  45503. 

I  ASSISTANT  EDITOR 

;  Newspaper  reporter  with  five  years  of 
;  reporting  experience  and  some  editing 
:  experience  to  assist  news  editor  of 
I  daily  newspaper  in  competitive  metro 
:  market.  Duties  include  some  writing, 

•  story  development,  coaching  reporters 
j  and  editing  copy.  College  degree  in 
I  journalism  required.  aTI  applicants 
;  chosen  for  interview  will  take  an  edit- 
i  ing  test.  Please  fax  resume  including 

•  examples  of  previous  work  to  the 

•  Human  Resources  Coordinator,  referen- 
:  cing  the  position  to  (770)  428-5375  or 
I  mail  to  Human  Resources  Coordinator, 
;  Marietta  Daily  Journal,  P.O.  Box  449, 
:  Marietta,  GA  30061 . 
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ASSIGNMENT:  EUROPE  j  ASSISTANT  METRO  EDITOR 


The  Stars  &  Stripes,  a  ckiily  newspaper 
serving  the  U.S.  military  community  in 
Europe,  is  searching  for  a  world-class 
reporter/photograpner  to  fill  an  open¬ 
ing  at  our  bureau  in  Sigonella,  Sicily. 
Stripes  is  a  First  Amenoment  newspa¬ 
per  owned  by  the  government  but  with 
strong  safeguards  against  command 
influence  in  editorial  operations.  We 
distribute  in  27  countries  and  have 
remote  printing  operations  in  England 
and  Italy. 

Stripes  seeks  a  productive,  highly 
motivated  reporter  eager  to  work  in 
Southern  Europe  and  the  Middle  East 
ond  who  knows  how  to  do  solid,  depth 
reporting  and  write  with  compelling 
flair.  Candidates  are  required  to  have 
a  college  degree  or  at  least  three  years 
of  daily  newspaper  reporting  experi¬ 
ence  or  the  equivalent.  The  ability  to 
speak  Italian  or  another  language  is  a 
plus  but  not  required.  A  minimum  of 
40  wpm  and  knowledge  of  word¬ 
processing  as  well  as  photo  processing 
and  communications  programs  is  also 
required. 

Because  we  cover  the  U.S.  military, 
applicants  must  be  willing  and  able  to 
deploy  on  short  notice  to  the  world's 
trouble  spots,  including  such  places  as 
Bosnia,  the  Middle  East  and  Africa. 
Extensive  travel  is  likely.  Knowledge  of 
the  military  is  a  plus  but  not  required. 
The  ability  to  take  photographs  is  a 
necessity  in  an  environment  in  which  it 
is  often  impossible  to  dispatch  a 
reporter-photographer  team. 

This  job  is  a  renewable  three-year 
appointment  accompanied  by  an 
attractive  compensation  package.  Our 
package  includes  a  competitive  salary 
of  $28,000  to  $35,000,  dependent  on 
experience  level;  NF-4  grade  level;  an 
allowance  to  offset  the  high  costs  of 
housing  in  Europe;  health,  retirement 
and  savings  programs;  moving 
expenses;  use  of  military  post 
exchange  and  commissary  facilities; 
and  travel  from  and  to  the  United 
States.  Applicants  should  submit  a 
resume  with  references,  story  clips, 
photogrophic  samples  ond  other  perti¬ 
nent  material  to  Editor,  The  Stars  & 
Stripes,  Unit  29480,  APO  AE  09211, 
or  E-mail: 

phillipsl@mail.estripes.osd.mil 

Faxed  applicatians  also  will  be 
accepted  from  the  United  States  at 
(011-49)  6155-601395.  Those  send¬ 
ing  faxed  applications  must  follow  with 
a  mailed  copy.  All  applications  must 
be  received  by  February  20.  Please 
refer  to  announcement  #NAF-SS-98- 
007.  The  Stars  &  Stripes  is  an  Equal 
Opportunity  Employer.  Position  open 
to  U.S.  citizens  only. 


The  Ann  Arbor  (Mich.)  News,  a  grow¬ 
ing  60,000  daily,  seeks  creative  assis¬ 
tant  metro  editor  to  run  city  desk  in  our 
Ypsilanti  bureau.  We're  looking  for  a 
top-notch  journalist  with  strong  man¬ 
agement  skills  and  a  commitment  to 
developing  stories  that  are  vital  to 
readers.  You'll  assign  stories,  edit  copy 
and  work  closely  with  a  talented  report¬ 
ing  staff  that  takes  pride  in  covering 
our  community  thoroughly.  Ideal  can¬ 
didate  will  have  strong  reporting  back¬ 
ground  and  management  experience. 
The  News  is  an  equal  opportunity 
employer.  Send  letter,  resume  and 
work  samples  to  Tony  Deoring,  manag¬ 
ing  editor,  Ypsilanti  Press  edition  of 
The  Ann  Arbor  News,  301  West 
Michigan  Avenue,  Suite  201,  Ypsilanti, 
Ml  48197. 

BEAT  REPORTER 

Energetic,  enthusiastic  reporter  sought 
by  daily  newspaper  committed  to  supe¬ 
rior  journalism  and  aggressive  cov¬ 
erage  of  its  community.  Ideal  candi¬ 
date  will  have  good  communication 
skills,  know  how  to  cover  a  beat  and 
be  skillful  at  both  news  and  feature 
story  writing.  Daily  newspaper  experi¬ 
ence  —  internships  counted  -  needed. 
Experience  covering  education  a  plus. 
Send  cover  letter,  resume,  references 
and  clips  to  Carol  Lackey,  senior 
editor/features,  Abilene  Reporter- 
News,  100  Cypress  Street,  Abilene,  TX 
79604.  E-mail:  lackey@abinews.com 

BUREAU  REPORTER  for  award-winning 
20,000  circulation  daily  in  Upstate 
New  York.  Daily  newspaper  experi¬ 
ence  desired,  but  not  required.  Car  is 
needed.  Salary  based  on  experience 
with  a  step-salary  pragram.  Attractive 
benefits  package.  Applicants  should 
write  Philip  G.  Beckley,  editor.  Finger 
Lakes  Times,  218  Genesee  Street, 
Geneva,  NY  14456.  No  phone  calls, 
please. 

BUSINESS  AND  LAW  REPORTERS 

The  Daily  Business  Review,  the  South 
Florida  part  of  American  Lawyer 
Media,  wants  seasoned  journalists  in 
Fort  Lauderdale  to  fill  a  general  assign¬ 
ment  business  slot  and  a  legal  affairs 
job  covering  law  firms  and  the  justice 
system. 

Our  readers  are  a  sophisticated  mix  of 
lawyers  and  business  leaders.  We  are 
a  reporting  and  editing  intensive  news 
organization  that  thrives  on  enterprise 
coverage  and  leaves  press  release 
rewrites  and  courtroom  transcription  to 
the  metros. 

We  need  reporters  who  find  the  angle 
no  one  else  will  have  the  next  morning. 

Good  pay  and  benefits. 

Send  resume  and  10  clips  to  Mike 
Vogel,  executive  editor,  Broward  Daily 
Business  Review,  P.O.  Box  1 4366,  Fort 
Lauderdale,  FL  33302. 


_ EDITORIAL _ 

BUSINESS  EDITOR  AND  WRITER 
The  Journal  Gazette  (62,000  daily, 

1 35,000  Sunday)  has  openings  for  an 
editor  and  writer  as  we  overhaul  our 
business  coverage.  The  Business  Editor 
supervises  three  reporters  and  plans 
three  weekend  business  sections.  The 
Business  Writer  covers  real  estate, 
agriculture  and  general  business  news. 
5end  resume,  cover  letter  and  10  sam¬ 
ples  of  your  best  work  to  Tracy 
Warner,  AME/Metro,  The  Journal 
Gazette,  P.O.  Box  88,  Fort  Wayne,  IN 
46801  -0088  or  E-mail: 

jhabayeb@jg.net 
BUSINESS  EDITOR 

The  Corpus  Christi  Caller-Times,  a 
70,000  daily,  95,000  Sunday,  7  times 
voted  Best  Newspaper  in  Texas  and 
recently  acquired  by  Scripps  Howard, 
is  seeking  a  creative,  results  oriented 
individual  to  lead  our  Business  news 
staff.  We  value  solid  news  judgment, 
the  ability  to  help  reporters  develop 
and  an  imagination  that  can  keep  our 
Business  section  fresh. 

Boasting  a  year-round  tropical  climate. 
Corpus  Christi,  situated  on  the  Texas 
Gulf  Coast,  offers  an  outstanding  qual¬ 
ity  of  life.  We  offer  a  competitive 
salary,  excellent  benefits  and  a  reloca¬ 
tion  allowance.  Please  send  resume 
and  samples  of  your  work  to  Susie 
Lester,  HR  Manager,  P.O.  Box  9136, 
Corpus  Christi,  TX  78469  or  contact 
Larry  Rose,  executive  editor  at  (512) 
886-3664. 

E-mail:  cthr@caller.com 


_ EDITORIAL _ 

BUSINESS  EDITOR,  managing/news  — 
Established  weekly  business  tabloid 
seeks  experienced  editor  to  oversee 
newsroom,  editing  and  product  devel¬ 
opment.  Send  resume  to  P.O.  Box 
27087,  Tucson,  AZ  85726.  Fax:  (520) 
294-4040.  E-mail:  wnvw.azbiz.com. 

BUSINESS  EDITOR  needed  for  monthly 
business-to-business  publication  cover¬ 
ing  west  suburban  Chicago  market. 
This  hands-on  position  requires 
someone  who  can  juggle  many 
responsibilities,  including  generating 
story  ideas,  writing/reporting  and  tak¬ 
ing  photos.  Must  be  willing  to  become 
involved  in  the  community.  QuarkX¬ 
Press  helpful.  You'll  be  a  one-person 
staff  but  will  work  closely  with  editors 
of  our  two  other  suburban  papers. 
Send  resume,  clips,  salary  require¬ 
ments  to  Cassie  Wagner,  The  Business 
Journal,  1 1 1  Water  Street,  East  Dundee, 
IL  601 1 8,  or  fax  (847)  836-9656. 

BUSINESS  REPORTER 

Valley  Business  Weekly,  the  East 
Oregonian  Publishing  Company's  well 
received  business  newspaper  in  Salem, 
needs  an  experienced,  productive,  full 
time  reporter.  Pay  competitive  with 
dailies  in  the  area.  Total  staff  of  1 1 . 
Requirements:  News  reporting  experi¬ 
ence,  some  interest  in  the  business 
field,  and  have  a  car.  Send  letter  giv¬ 
ing  reasons  for  applying  and  enclose 
clips  to  Mike  Forrester,  editor/ 
publisher.  Valley  Business,  2475  Lan¬ 
caster  N.E.,  Suite  9B,  Salem,  OR 
97305.  Fax:  (503)  362-8452.  Phone: 
(503)  362-0607. 

BUSINESS  REPORTER 


EDITORIAL _ 

MORE 


THAN 

Copy  Editors 

Ncwsday,  the  6th  brgest  daily 
metropolitan  newspaper  in  the 
nation  and  proud  winner  of  16 
Pulitzer  Prizes  has  immediate 
openings  for  editors  who  can  handle 
the  small  details  and  the  big  picture. 
We  arc  looking  for  engaged  and 
ambitious  editors  eager  to  work  for 
a  paper  that  serves  Ixsth  urban  and 
suburban  areas. 

For  immediate  consideration  please 
forward  a  cover  letter  and  resume 
in  confidence  to: 

Mr.  Tim  Healjr 
Executive  News  Editor 
Ncwsday 

235  Pinelawn  Road 
MelviUe,  New  York  11747-4250 
An  Equal  Opportunity  Employer. 


Browse  httpy/www.newsday.com 


The  Birmingham  News,  Alabama's 
largest  daily  newspaper,  is  seeking  a 
reporter  to  cover  Birmingham's  thriving 
business  sector  and  give  insight  on 
national  and  state  issues  affecting  the 
overall  business  industry.  Must  be  o  pro¬ 
ven  performer  with  high  standards  and 
strong  writing  ability.  5  years  business 
reporting  experience  preferred.  Writ¬ 
ing  samples  should  demonstrate  the 
ability  to  make  complex  financial 
issues  understandable. 

Send  confidential  resume  with  clips  to 
Dean  Barber,  business  editor.  The  Birm¬ 
ingham  News,  P.O.  Box  2553,  Birm¬ 
ingham,  AL  35202. 

The  News  offers  a  competitive  salary 
and  comprehensive  benefits  package 
including  health,  dental,  vision  and  lire 
insurance,  401  (k),  pension  and  tuition 
assistance. 

EOE  M/F  ADA 
CITY  EDITOR 

Experienced  city  editor  sought  for 
30,000-circulation  McClatchy-owned 
daily  near  Charlotte,  NC.  We're  look¬ 
ing  for  a  newsroom  leader  who  will 
direct  local  coverage  in  highly  com¬ 
petitive  market.  Will  supervise  staff  of 
1 1  reporters  and  2  assistants.  Excellent 
benefits  and  work  environment.  Send 
resume  and  cover  letter  explaining 
your  management  style  and  why 
you're  right  for  this  job,  to  Rich 
Rassmann,  managing  editor,  P.O.  Box 
11 707,  Rock  Hill,  SC  29731.  EOE. 
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COPY  EDITOR  -  The  Monterey  County 
Herald  in  Monterey,  California,  has 
immediate  openings  for  copy  editors/ 
page  designers.  We  are  a  35,000- 
circulation,  daily  Knight-Ridder  paper 
located  in  scenic  and  historic  Monterey 
County.  Candidates  should  have  two 
years  daily  newspaper  experience,  but 
we  will  consider  strong  internships  or 
college  work.  Duties  include  editing 
stories,  writing  headlines  and  cutlines, 
and  designing  section  fronts  and  inside 
pages.  Pagination  experience  a  plus. 
Please  send  resume  and  work  samples 
to  Peter  S.  Young,  executive  editor, 
P.O.  Box  271 ,  Monterey,  CA  93942. 

EOE 


COPY  EDITOR  -  50,000  Zone  2  AM 
daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solicC  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


COPY  EDITOR:  Locally  owned  PM 
daily  in  North  Alabama  seeks  a  cons¬ 
cientious  desk  person  with  sharp 
copyreading  and  headlining  skills  and 
experience  designing  and  paginating 
attractive  news  and  feature  pages. 
Mail  or  fax  resume  and  samples  to 
News  Editor,  THE  DECATUR  DAILY, 
P.O.  Box  2213,  Decatur,  AL  35609- 
221 3.  FAX:  (205)  340-2392. _ 

COPY  EDITOR 

HATE  WORKING  NIGHTS?  Want  a 
"regular”  life?  Award-winning  14,000 
and  growing  afternoon  daily  in  univer¬ 
sity  town  near  New  Orleans  has  open¬ 
ing  on  three-person  (QuarkXPress) 
desk.  Contact  Managing  Editor  Lil 
Mirando,  Daily  Star,  P.O.  Box  1 1 49, 
Hammond,  LA  70404. 

(http://www.nixonnews.com/star) 


COPYEDITORS 

The  Bryan-College  Station  Eagle,  an 
A.H.  Belo  property  in  a  growing  Texas 
community,  has  openings  for  entry- 
level  anci  experienced  copy  editors. 
Excellent  benefits,  competitive  salaries 
and  a  chance  to  grow  in  a  great  media 
company.  Resumes,  references  to  Joe 
Michael  Feist,  The  Eagle,  P.O.  Box 
3000,  Bryan,  TX  77805,  or  fax  to 
(409)  776-8923,  or  E-mail: 

jfeist@theeagle.com 

COPY  EDITORS 

The  Winston-Salem  Journal,  a 
1 00,000-circulation  daily  in  Northwest 
North  Carolina,  is  looking  for  two 
experienced,  dedicated  wordsmiths  to 
work  on  the  copy  desk  at  one  of  the 
most  respected  papers  in  the  Caro¬ 
lines.  These  positions  do  not  involve 
layout.  Competitive  salary  and  bene¬ 
fits.  If  you'd  like  to  contribute  to  an 
award-winning  paper  consistently 
recognized  for  its  editing  and  design 
achievements,  send  cover  letter,  resume 
and  references  to  Anne  Ferguson- 
Rohrer,  copy  desk  chief,  Winston- 
Salem  Journal,  P.O.  Box  3159, 
Winston  Salem,  NC  27102. 


COPYEDITOR 

The  Bismarck  Tribune,  a  31K  circula¬ 
tion,  capital  city  newspaper,  is  looking 
for  a  copy/design  editor.  SPRING 
GRADUATES  ARE  ENCOURAGED  TO 
ATTEND.  We  seek  someone  who  will 
design  exciting  pages  on  deadline, 
write  award-winning  headlines,  edit  to 
perfection,  and  show  good  news  judg¬ 
ment.  QuarkXPress  knowledge  and  the 
ability  to  paginate  on  Mac  required. 
You'll  want  to  explore  our  beautiful 
Lewis  and  Clark  countryside,  and  we'll 
give  you  plenty  of  time  to  do  it  with  a 
four-day  work  week  and  rotating 
weekends  off.  We  also  offer  com¬ 
petitive  wages  and  benefits  and  lots  of 
opportunity  for  growth  in  Lee 
Enterprises  Inc.  To  apply  send  a  letter, 
resume,  references,  and  samples  of 
work  to  Libby  Simes,  HR  Manager, 
Bismarck  Tribune,  P.O.  Box  1498, 
Bismarck,  ND  58502. 


EDITORIAL 


COPY-lAYOUT  EDITOR 

The  Daily  Journal  in  Caracas, 
Venezuela,  seeks  Copy/Layout  editor 
with  strong  editing  and  layout  skills. 
Pagination  and  knowledge  of  QuarkX¬ 
Press  would  be  helpful.  Excellent 
opportunity  to  work  in  South  America. 
Please  send  resume  with  photo,  work 
samples  and  references  to  Nigel  Cum- 
berbatch,  editor-in-chief.  The  Daily 
Journal,  Sky  Box  4405,  NW,  73rd 
Avenue,  Suite  No.  30-751,  Miami,  FL 
33166-6400,  Phone  Caracas:  011 
(582)  562-5646. 


COPY/DESIGN  EDITORS 
70,000-circulation  daily  in  highly  com¬ 
petitive  Northwest  Indiana,  is  expand¬ 
ing  its  copy  desk.  We  want  editors 
who  care  deeply  about  how  to  present 
the  news.  Strong  word  and  QuarkX¬ 
Press  skills  a  must.  Resume,  work  sam¬ 
ples  to  Christopher  Celek,  Post-Tribune, 
1 065  Broadway,  Gary,  IN  46402. 


Reporting  Jobs 
in  the  Pacific  and  Asia 


PACIFIC  STARS  AND  STRIPES,  the  editohally-independent  daily 
newspaper  serving  the  U.S.  military  community  throughout  fte  Pacific  and  Asia, 
is  searching  for  world-dass  reporters  to  fill  current  and  future  openings  at  its 
bureau  locations  in  mainland  Japan,  Okinawa  and  Korea.  We  are  a  newspaper 
dedicated  to  First  Amendment  freedoms  operated  by  an  agency  of  the  U.S. 
government,  but  with  strong  safeguards  against  military  command  and 
governmental  influence  in  ^itorial  operations. 

We  seek  highly-motivated  and  productive  reporters  eager  to  work  in  our  coverage 
area  which  extends  from  Diego  Garcia  in  the  Indian  Ooean  to  Guam,  in  the 
Western  Pacific.  Candidates  must  know  how  to  do  solid,  in-de(*  reporting  and 
write  with  compelling  flair.  We  require  at  least  three  years  of  daily  newspaper 
reporting  experience  or  a  college  degree.  The  ability  to  speak  and  read 
Japanese,  Korean  or  some  other  foreign  language,  familiarity  with  the  military  and 
exp^nce  in  taking  news  photographs  are  preferred  but  not  required 
qualifications. 

Since  we  cover  the  day-to-day  activities  of  the  U.S.  military,  applicants  must 
be  willing  and  able  to  travel  extensively  on  short  notice  to  the  world's  trouble 
spots.  Word-processing  and  computer  skills  also  are  essential  including  a 
working  knowledge  of  photo  processing  and  transmission  programs. 

These  reporting  positions  are  renewable  three-year  appointments.  Our 
attractive  compensation  and  benefits  package  includes  a  competitive  salary 
based  upon  your  experience  level;  relocation  expenses;  government-paid 
housing  assistance;  Department  of  Defense  schooling  for  grades  K-12; 
access  to  military  shopping,  medical  and  recreational  facilities;  401  (k), 
retirement  and  group  insurance  plans;  and  travel  to  and  from  the  U.S. 

Applicants  should  submit  a  current  resume  with  references,  story  clips,  photo 
samples  and  other  pertinent  material  in  confidence  to:  Pacific  Stars  and 
Stripes,  ATTN:  Civilian  Personnel  Office,  Unit  45002,  APO  AP  96337-5002; 
fax  to  011-81  -3-3403-5493;  or  e-mail  in  ASCII  text  or  MS  Word  (PC)  to  jobs- 
pss@stripes.osd.mil  —  Anyone  applying  over  the  internet  or  by  fax  must 
submit  a  copy  of  the  requested  material  by  mail.  All  applications  should  be 
received  by  March  15, 1998.  These  positions  are  open  to  U.S.  citizens  only. 


[SIAI^^^PES 


AN  EQUAL  OPPORTUNITY  EMPLOYER 


DEPUTY  BUSINESS  EDITOR 

The  deputy  helps  oversee  daily  and 
weekend  reporting  and  production. 
The  Post  is  looking  for  someone  with 
leadership  ability,  sharp  news  judg¬ 
ment  and  a  sense  of  design.  Send 
resume,  clips  and  a  statement  of 
interest  to  Dan  Meyers,  business  editor, 
1 560  Broadway,  Denver,  CO  80202. 


DESIGN  TEAM  LEADER 

The  Billings  Gazette,  Montana's  largest 
and  best-designed  daily  newspaper,  is 
seeking  a  creative  individual  to  help 
lead  the  paper  into  the  21st  century. 
Responsibilities  include  working  closely 
with  editors,  reporters,  artists  and  pho¬ 
tographers  to  design  and  paginate 
a  reader's  newspaper.  Work  includes 
planning  news  packages,  directing 
copy  flow  with  an  emphasis  on  layout 
and  design  and  providing  leadership 
for  designers,  paginators,  reporters, 
artists  and  photographers.  A  demon¬ 
strated  ability  to  work  in  a  team  setting 
and  make  solid  news  decisions  on 
deadline  is  a  must.  Experience  with 
QuarkXPress  and  MS  Word  are  helpful. 
We  will  provide  challenging  oppor¬ 
tunities,  competitive  compensation  and 
state-of-the-art  news  design  and  imaging 
equipment. 

Mail  by  March  6,  1 998,  a  cover  letter, 
resume,  professional  references  and 
salary  history  along  with  examples  of 
your  work  to: 

Human  Resources  Manager  -  DTL 
The  Billings  Gazette 
P.O.  Box  36300 
Billings,  MT  591 07-6300 


EDITOR  -  GAY  NEWSPAPER 

The  HOUSTON  VOICE,  the  weekly 
gay  newspaper  in  the  USA's  4th 
largest  city,  seeks  a  talented,  aggressive, 
career-minded  person  as  editor.  Join  the 
fastest-growing  gay  media  company. 
Houston  Voice  is  a  Window  Media 
publication  and  an  equal  opportunity 
employer.  Competitive  salary/benefits. 
Send  resume  to  81 1  Westheimer,  Suite 
1 05,  Houston,  TX  77006,  or 
Fax  (71 3)  529-9531 


EDITOR:  Experienced  wordsmith,  to 
direct  newsroom  of  award-winning 
daily  newspaper,  circulation  10,000, 
in  suburban  Kansas  City.  Send 
resumes  to  Chuck  Kurtz,  514  S,  Kan¬ 
sas,  Olathe,  KS  66061.  (913)  768- 
4082,  ext.  1 26. 

ENTERTAINMENT  REPORTER 

The  Post  is  seeking  a  full-time  general 
assignment  entertainment  reporter.  Cov¬ 
erage  likely  will  include  celebrity  pro¬ 
files,  features  on  trends  in  dining,  reg¬ 
gae  music,  children's  theater  or  even 
the  dating  scene.  Be  prepared  to  write 
previews  of  art  show  openings, 
features  on  museum  exhibits  -  every¬ 
thing  from  Mozart  to  McDonald's 
french  fries.  The  successful  candidate 
will  have  at  least  3  to  5  years  daily 
newspaper  experience.  Send  resume 
and  work  samples  to  Diane  Carman, 
entertainment  editor,  Denver  Post, 
1 560  Broadway,  Denver,  CO  80202. 
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HELP  WANTED 


_ EDITORIAL _ 

EDITOR 

DIREQOR,  SPECIAL  PUBLICATIONS 

Aircraft  Owners  &  Pilots  Association 
(AOPA),  the  nation's  most  influential 
pilot  organization,  currently  has  an 
opening  for  a  qualified  professional. 

This  versatile  editor  will  produce  print 
and  other  informational  products; 
recruit  and  contract  outside  writers; 
perform  general  and  technical  editing 
functions;  coordinate  with  graphic 
designers  and  pdnt  buyers;  and  con¬ 
duct  necessary  research.  You'll  need  o 
BA/BS  in  journalism,  communications 
or  a  related  field;  demonstrated  ability 
as  a  writer/editor;  an  entrepreneurial 
attitude  and  knowledge  of  PC/Mac 
systems,  Web  site  design  and  basic 
database  architecture.  Broad  know¬ 
ledge  and  understanding  of  general 
aviation  is  required;  pilot  certificate  is 
preferred. 

We  offer  a  comprehensive  benefits 
package  that  includes  health,  life, 
401  (k),  retirement,  education  assistance, 
holidays  and  paid  time  off.  Please 
forward  your  resume  with  salary 
requirements  to  Aircraft  Owners  &  Pilots 
Association,  ATTN:  Human  Resaurces, 
421  Aviation  Way,  Frederick,  MD 
21701;  Fax;  (301 )  695-2375.  AOPA  is 
committed  to  diversity  in  the  workplace. 

_ AOPA _ 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-k  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 

FAMILY-OWNED  newspaper  group  in 
suburban  Atlanta  needs  to  fill  reporting 
positions  at  daily  and  weekly  newspa¬ 
pers.  Candidates  must  have  a 
bachelar's  degree  in  journalism  or 
communications  and  experience  writ¬ 
ing  for  student  newspaper.  Internships 
at  prafessional  newspapers  or  experi¬ 
ence  at  weekly  newspaper  preferred. 
Send  resume  and  two  or  three  best 
clips  to  Ronald  R.  Wayne,  managing 
editor,  Griffin  Daily  News,  P.O. 
Drawer  M,  Griffin,  GA  30224. 

FASTIDIOUS  copy  editor  for  freelance 
work  for  the  online  SonicNet  Network. 
SonicNet  Network  includes  SonicNet, 
Addicted  To  Noise  and  other  entertain¬ 
ment  sites.  E-mail:  lisa@sonicnet.com 
for  more  information. 

FEATURES/EDITORIAL  WRITER  wanted 


_ EDITORIAL _ 

FINANCIAL  JOURNALIST;  Globally 
respected  newsletter  publisher  in  the 
energy  industry  seeks  a  creative  and 
energetic  financial  journalist  to  work  in 
Houston  office.  This  is  an  exciting 
opportunity  to  get  out  of  the  local  scene 
and  write  about  world  politics,  finance 
and  trade.  Our  high  cost  journals  span 
the  global  markets  for  oil  and  gas, 
including  Latin  America,  Europe,  FSU, 
and  Asia.  Our  coverage  is  inves¬ 
tigative  and  intelligent  and  our  com¬ 
pany  is  fast-paced  and  growing. 
Position  open  for  journalist  to  work 
with  global  team  of  over  50  bright  and 
highly  skilled  financial  journalists. 
Some  travel  in  North/South  America 
possible.  Spanish  or  Portuguese  skills  a 
plus  but  not  required.  Need  2  or  more 
years  experience  in  business  news. 
Great  fully-paid  benefits.  Send  resume, 
writing  clips,  cover  letter  to  Petroleum 
Argus,  4801  Woodway  Suite  270W, 
Houston,  TX  77956.  Fax;  (713)  622- 
2991. 

GRAPHIC  ARTIST 

The  Daily  Item,  a  seven-day  30,000 
AM  in  central  Pennsylvania,  is  seeking 
a  graphic  artist  who  is  Internet  savvy  to 
assist  in  the  development  of  our 
graphic  arts  and  online  services 
departments.  Candidate  should  have 
experience  using  Macintosh  operating 
systems.  Illustrator  or  Freehand  and 
Photoshop.  Apply  with  cover  letter, 
resume  and  samples  of  your  work  to 
Graphic  Artist  Search,  Human 
Resources  Department,  The  Daily  Item, 
200  Market  Street,  Sunbury,  PA 
1 780 1 .  No  telephone  calls,  please. 
_ EOE _ 

HEALTH  INSURANCE  STAFF  WRITER 
Insurance  News  Network  (http:// 
www.insure.com),  the  web's  leading 
insurance  news  and  information  site,  is 
seeking  a  full-time  health  insurance 
staff  writer  to  work  at  our  Connecticut 
headquarters.  The  successful  applicant 
will  report  and  write  consumer-oriented 
articles  about  major  health  insurance 
issues,  including  those  surrounding 
costs,  access,  treatments  and  cov¬ 
erages.  Applicants  must  have  at  least 
two  years  af  newswriting  experience 
for  a  consumer  audience,  great  clips, 
and  an  understanding  of  why  the  web 
is  such  a  great  medium  for  empower¬ 
ing  consumers.  Send  a  cover  letter, 
clips  and  resume,  with  salary  history, 
via  fax  at  (860)  231-7357,  or  E-mail 
at  inn@insure.com.  No  phone  calls, 
please. 


_ EDITORIAL _ 

HEALTH  NEWSLETTER 
MANAGING  EDITOR 

Major  consumer  newsletter  publisher  is 
launching  a  health  newsletter  from 
best-selling  author/doctor.  Primary 
focus  will  be  on  achieving  optimal 
health  through  proper  diet  and  nutri¬ 
tion.  The  newsletter  will  keep  readers 
abreast  of  the  latest:  medical  news, 
research  findings,  medical  procedures 
and  developments  in  dieting,  disease 
prevention  and  medical  treatments  in 
treating  chronic  disease.  Seeking  a 
managing  editor  to  plan  and  develop 
issue  content,  research  and  write. 
Medical  writing  experience  a  must  with 
exceptional  writing  and  editing  skills. 
Send  letter,  resume,  writing  samples 
and  salary  requirements  to  NIC,  1750 
Old  Meadow  Road,  #300,  Me  Lean, 
VA  22102,  attn:  L.  Betancourt.  Or  fax 
(703)905-8131. 

HITECHJOURNAUST 
Fast,  strong  writer  to  cover  Microsoft's 
desktop  and  new  media  businesses. 
Great  job!  Seattle  location.  For  more 
info,  visit  www.redcomm.com  or  fax 
resume  to  (425)  885-0848. 

JOB  OPENINGS  IN  MINNEAPOUS 

DESIGN/GRAPHICS:  We  have  two 
positions  currently  open,  one  for  an 
informational  graphics  artist,  one  for  a 
graphic  design  position  on  our  sports 
section.  Seek  experienced  journalist  for 
both  positions  ond  expertise  with  Mac¬ 
intosh  and  major  software  programs: 
Photoshop,  QuarkXPress,  Adobe  Illu¬ 
strator,  Freehand. 

FEATURE  SECTION  COORDINATING 
EDITOR:  This  person  will  have  respon¬ 
sibility  for  Sunday  and  weekly  con¬ 
sumer  feature  sections  including  food, 
travel,  home  and  garden,  arts  and 
entertainment,  motoring.  Seek  expertise 
in  coverage  areas,  supervisory  expe¬ 
rience,  excellent  news  judgment,  visual 
journalism  expertise. 

The  Star  Tribune,  an  equal  opportunity 
employer,  is  the  1 7th  largest  daily  news¬ 
paper  with  a  circulation  of  393,740 
and  the  1 2th  largest  Sunday  newspaper 
with  a  circulation  of  678,000.  To  apply, 
send  letter  of  application,  resume,  port¬ 
folio  to: 

Brenda  Rotherham 
Recruiting  Coordinator 
Star  Tribune 
425  Portland  Avenue 
Minneapolis,  MN  55488 

Phone:  (800)  829-8742,  extension 
4422.  Fax:  (612)  673-4526.  E-mail; 
rothebe@gw. startribune.com  (inquiries 
only,  do  not  send  application  by  E- 
mail.) 

Apply  by  Friday,  February  20 


by  the  Morning  Journal,  an  award¬ 
winning,  seven-day,  1 3,500  circulation 
newspaper  in  northeastern  Ohio.  Must 
be  an  experienced  writer  with  proven 
ability  to  write  both  compelling  features 
and  persuasive  editorials.  Send  resume 
with  references  and  salary  history 
along  with  at  least  five  writing  samples 
to  Feature/Editorial  Writer,  c/o  the 
Morning  Journal,  308  W.  Maple,  P.O. 
Box  249,  Lisbon,  OH  44432. 


It's  a  classified  Secret- We'//  never  reveal  the  identity  of  an  E&P 
box  holder.  If  you  don't  want  your  reply  to  go  to  certain  newspapers 
(or  companies),  seal  your  reply  in  an  envelope  addressed  to  the  E&P 
Classified  Advertising  Department  with  an  attached  note  listing  the  news¬ 
papers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box 
Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 


_ EDITORIAL _ 

MANAGING  EDITOR 

New  Times  is  looking  for  a  managing 
editor  at  its  award-winning,  1 00,000- 
circulation  weekly  in  Miami.  The  posi¬ 
tion  requires  fine  writing  and  editing 
skills  and  the  ability  to  help  staffers 
generate  superior  stories.  The  manag¬ 
ing  editor  supervises  the  day-to-day 
editorial  operation  and  must  have  a 
strong  news  background.  The  interview 
process  includes  an  extensive  editing 
test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 

New  Times,  Inc. 

P.O  Box  5970 
Denver,  CO  8021 7 
No  phone  calls,  please 

MEDICAL  WRITER 

The  Los  Vegas  Review- Journal,  a 
165,700  circulation  daily,  is  looking 
For  an  experienced  medical  and  health 
reporter.  Clips  should  present  science 
in  understandable  ways  and  show  the 
impact  of  medical  developments  on 
people  and  the  community.  Send  cover 
letter,  resume  and  work  samples  to 
Annette  Caramia,  city  editor.  Las 
Vegas  Review- Journal,  1111  W. 
Bonanza  Road,  Las  Vegas,  NV  89106. 
Pre-employment  drug  testing  required. 

METRO  EDITOR 

Toyota  picked  us.  Why  oon't  you? 
We're  looking  for  a  creative  and 
organized  news  manager  who  can 
move  a  talented  metro  staff  to  the  next 
level.  The  Evansville,  IN,  area  has 
recently  attracted  a  Toyota  truck  plant 
and  a  riverboat  casino.  There's  no 
shortage  of  news  opportunities  as  our 
region  grows.  But  we're  still  an  inex¬ 
pensive  place  to  live  and  a  great  place 
to  raise  a  family.  If  you've  got  the 
experience,  character  and  skills  to  take 
on  this  challenge,  we  ought  to  talk. 
We're  a  61,000  daily,  110,000  Sun¬ 
day  AM  that  dominates  the  media 
picture  in  a  large  area  of  urban  and 
rural  communities.  If  you  can  do  the 
job  here,  you  can  do  it  anywhere,  just 
ask  our  “alumni".  Resume  and  cover 
letter  to  Paul  McAuliffe,  executive 
editor.  The  Evansville  Courier,  P.O. 
Box  268,  Evansville,  IN  47702.  Reply 
via  E-mail  to  jobs@evansville  net. 

MUSIC  EDITOR 

New  Times  has  an  immediate  opening 
for  a  music  editor  at  its  weekly  news¬ 
paper  in  Miami.  Strong  writing  skills 
essential.  Job  entails  planring/editing 
music  section,  hiring  freelance 
reviewers,  and  writing  a  local  music 
column  as  well  as  feature-length 
pieces.  Send  cover  letter,  resume  and 
five  best  clips  to;  Christine  Brennan, 
P.O.  Box  5970,  Denver,  CO  80217. 
No  calls  or  E-mails,  please. 

MUSIC  NEWS  EDITOR  wanted  for  30 
hours  a  week  of  contract  work  in  San 
Francisco  for  the  online  SonicNet 
Network.  SonicNet  Network  includes 
SonicNet,  Addicted  To  Noise  and  other 
entertainment  sites.  E-mail: 

lisa@sanicnet.com 
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EDITORIAL 


EDITORIAL 


NEWS  EDITOR:  The  Vail  Daily  needs 
qualified  person  to  run  a  3-person 
copy  desk.  Excellent  QuarkXPress 
skills.  AP  knowledge  essential.  Send 
resume  to  Matt  Fults,  editor,  Vail  Daily, 
P.O.Box  81,  Vail,  CO  81 658. 

Fax:  (970)  949-7096.  EOE 


NEWS  EDITOR:  QuarkXPress-versatile 
pro  for  number  2  editor  on  1 5-person 
staff  of  2-time  MPA  Paper  of  the  Year. 
$27,000-$32,000.  Editor,  Daily  News, 
P.O.  Box  340,  Greenville,  Ml 
48838. 


NIGHT  CITY  EDITOR 
The  Island  Packet,  an  award-winning, 
McClatchy-owned  daily  on  Hilton 
Head  Island,  SC,  is  seeking  a  night  city 
editor.  Candidates  should  nave  report¬ 
ing  and  editing  experience.  Mail 
resume  with  references  to  Fitz  McAden, 
executive  editor.  The  Island  Packet, 
P.O.  Box  5727,  Hilton  Head  Island,  SC 
29938;  or  fax  to  (803)  842-83 1 4. 


NEWS  EDITOR 

The  Register-Guard,  a  78,000-cir¬ 
culation  morning  daily  in  Eugene, 
OR.,  is  looking  for  a  news  editor  with 
pagination  and  strong  page  design 
experience  to  lead  a  14-person  desk 
into  the  next  millennium.  The  successful 
applicant  will  be  a  major  force  in 
newsroom  management,  responsible  for 
overseeing  all  aspects  of  news  production 
and  ensuring  deadline  performance  of  all 
desks.  The  job  demands  excellent  writing 
and  verbal  communication  skills, 
extensive  supervisory  experience  and 
nerves  of  steel.  We're  seeking  a  seasoned 
copy  desk  manager  who  understands 
both  the  principles  of  compelling  page 
design  and  the  nuances  of  news 
judgment.  Applicant  must  have  a  degree 
from  a  four-year  college  or  university, 
Qualih'ed  applicants  must  submit  a  cover 
letter,  resume  and  six  nonreturnable 
examples  of  front  pages  they  have 
designed  no  later  than  Wednesday, 
February  25,  1 998,  to  NEWS  EDITOR, 
The  Register-Guard,  Human  Resources 
Department,  P.O.  Box  10188,  Eugene, 
OR  97440. 


NORTH  (San  Diego)  COUNTY  TIMES 
seeks  reporter  for  minority  affairs/ 
immigration  beat.  Fluency  in  Spanish  a 
must.  Send  resume/clips  to  Evan 
Dreyer,  topics  editor,  950  Escondido 
Avenue,  Vista,  CA  92083. 

PRESENTATION  EDITOR  -  The  Press 
Journal,  a  41 ,000  daily  on  the  Atlantic 
Coast  of  central  Florida,  needs  a 
design  guru  to  bring  words  and 
images  together  to  make  our  paper 
even  easier  to  read.  You'll  put  together 
dynamic  section  fronts,  oversee  design 
changes  and  supervise  our  photo¬ 
graphers  and  artist.  Excellent  photo¬ 
editing,  people  and  management  skills 
essential.  We  have  great  readership  in 
a  beautiful,  growing  community.  Send 
resume,  cover  letter,  design  samples  to 
Larry  Reisman,  editor.  The  Press 
Journal,  P.O.  Box  1 268,  Vero  Beach, 
FL  32961. 


IASS  lEDS 


E(S?P  runs  monthly  recruitment  features  and  special  sections 
highlighting  issues  that  affect  Human  Resource  professionals  at 
newspapers. 

To  place  an  advertisement  in  any  of  these  sections  call  the  EtS/P 
Classified  Department  (212)  675-4380.  Ext.  171  or  173. 

1998  Recruitment  &  HR  Features  and  "Special  Sections; 


Issue  Dates; 
March  21 

April  25 

May  23 

June  1 3 


Space  Deadlines; 
March  10 

April  1 4 

May  12 

June  2 

June  30 

August  1 1 


EDITORIAL 


PROJEaS  EDITOR 

The  Columbus  Dispatch,  a  state  capital 
metropolitan  daily,  is  accepting 
resumes  for  an  individual  to  be 
responsible  for  originating,  organizing 
and  directing  large-scale  reporting 
projects.  We  are  looking  for  someone 
who  has  a  background  in  projects 
reporting  with  exceptional  organiza¬ 
tional  skills.  Ideal  candidate  will  have 
strong  leadership  skills  and  ability  to 
work  closely  with  reporters,  photo¬ 
graphers  and  artists  to  develop  project 
teams.  Requires  a  bachelor's  degree 
and  a  minimum  of  seven  years  of 
journalistic  experience.  Experience 
with  database  reporting  a  plus.  Pre¬ 
vious  supervisory  experience  is  pre¬ 
ferred.  The  Columbus  Dispatch  offers  a 
positive  work  environment  with  a  com¬ 
petitive  benefits  package  including 
401  (k),  tuition  assistance  and  health 
insurance  with  no  monthly  premium.  To 
learn  more  about  this  exciting 
opportunity,  please  send  a  resume  to: 

THE  COLUMBUS  DISPATCH 
Human  Resources  Department 
34  S.  Third  Street 
Columbus,  OH  43215 
Equal  Opportunity  Employer 


REPORTER:  Belleville  News-Democrat, 
Knight-Ridder  daily,  circulation  63,000, 
near  St.  Louis,  has  opening  for  general 
assignment  reporter.  Seeks  person  with 
strong  reporting  and  writing  skills  and  two 
years  daily  experience.  Send  resume, 
clips  to  Gary  Dotson,  city  editor,  P.O.  Box 
427,  Belleville,  IL  62222. 


PUBLISHING 

SYSTEMS  DEVELOPMENT 

Baseview  Products,  a  fast  growing  sub¬ 
sidiary  of  a  Fortune  200  company,  is 
looking  to  expand  the  team  responsible 
for  its  newsroom  systems.  If  you  ever 
thought  you  could  build  a  better 
mousetrap  than  any  of  the  publishing 
systems  you  have  ever  used,  designed 
or  supported  then  this  may  be  the  job 
for  you. 

We  are  looking  for  a  very  organized 
person,  a  self-starter  able  to  recognize 
tasks  and  complete  them;  be  able  to 
work  well  with  the  programming  and 
product  management  staff  in  a  team 
environment;  possess  good  communi¬ 
cation  skills;  and  have  a  good  working 
knowledge  of  publishing  (newspapers, 
magazines,  internet),  QuarkXPress  and 
MacOs. 

Optimal  candidate  would  also  have  in- 
depth  knowledge  of  and  experience 
with  UNIX  (OpenStep,  in  particular) 
and  Windows  NT  systems,  servers  and 
networks.  AppleScript  programming 
experience  a  plus. 

This  position  is  to  be  filled  in  the  first 
quarter  of  1 998. 

Please  E-mail  resumes  to: 

<hrdirector@baseview.com> 

'  mail  to: 

Baseview  Products 
ATTN:  HR  Director 
P.O.  Box  11 98 
Ann  Arbor,  Ml  48 1 06 

No  phone  calls,  please. 


EDITORIAL 


REPORTER  -  The  Tribune-Democrat  in 
Johnstown,  PA,  (49,000  daily-AM, 
53,000  Sunday)  has  an  opening  for  a 
reporter. 

We  need  someone  with  experience 
who  can  dig  for  news  and  develop 
stories  on  a  daily,  Sunday  and  long¬ 
term  basis.  Knowledge  of  computer- 
assisted  reporting  would  be  a  plus  but 
not  essential. 

We  are  one  hour  from  Pittsburgh,  three 
from  Washington,  DC,  in  a  friendly  com¬ 
munity,  pleasant  surroundings.  Please 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


REPORTER  SOUGHT  with  unlimited 
mix  of  thoughtful  ideas  of  interest  to 
readers  under  30.  If  your  voice  has  an 
edge  and  the  chance  to  write  profiles, 
consumer  features  and  trend  stories  for 
1 8  to  29  year-olds  has  you  drooling, 
send  cover,  resume,  1 0  story  ideas  and 
samples  of  your  work  to  Valerie 
Vinyard,  The  Journal  Gazette,  600  W. 
Main  St.,  Fort  Wayne,  IN  46802  or  E- 
mail:  jhabayeb@jg.net.  No  phone 
calls. 


REPORTER:  FAST  HIRE:  Dailv  newspa¬ 
per  on  South  Oregon  Coast  looking  for 
a  creative,  energetic  reporter.  Daily 
experience,  strong  writer,  good  news 
judgment,  work  well  under  deadline 
pressure,  plus  the  desire  to  join  a 
talented  and  self-demanding  staff  com¬ 
mitted  to  community  journalism.  Send 
cover  letter,  resume  to  Kathy, 
theworld@ucinet.com.  Then  send  clips 
to  K.  Erickson,  The  World,  P.O.  Box 
1 840,  Coos  Bay,  OR  97420. 


REPORTER:  The  Messenger-Inquirer  in 
Owensboro,  KY,  is  seeking  a  police 
and  courts  reporter.  Because  of  our 
low  crime  rate,  the  ideal  candidate  will 
be  adept  at  enterprise  reporting  as  well 
as  spot  news.  Experience  on  a  daily 
preferred  but  not  mandatory.  The 
Messenger-Inquirer  is  a  34,000  daily 
owned  by  the  A  H.  Belo  Corporation. 
Send  cover  letter,  resume  and  five  clips 
to  Human  Resources  Director  Sue 
Trautwein,  Box  1480,  Owensboro,  KY 
42302.  EOE. 


Some  like  to  understand  what  they 
believe  in.  Others  like  to  believe  in  what 
they  understand 

Stanislaus  Lee 


REPORTER 

Crain's  Chicago  Business,  the  nation's 
leading  regional  business  newspaper, 
is  seeking  an  aggressive  reporter  to 
cover  the  city's  futures  markets  and 
other  non-bank  financial  institutions 
including  insurance  companies,  invest¬ 
ment  banks  and  venture  capital  firms. 
Candidate  must  be  experienced  busi¬ 
ness  reporter  with  a  proven  ability  to 
break  major  stories.  Strong  writing 
skills  a  must.  Send  cover  letter,  resume 
and  clips  (that  showcase  scoops  and 
writing  ability)  to: 

D.J.  Scott 

Crain's  Chicago  Business 
740  N.  Rush 
Chicago,  Illinois  6061 1 

EOE  M/F/V/D  No  Phone  Calls 
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REPORTER 

National  daily  business  newspaper 
needs  self-starter  in  Carol  Stream,  IL. 
Digger  with  an  ability  to  build  sources, 
meet  tight  deadlines.  Two  years  expe¬ 
rience.  Firewall  between  your  efforts 
and  advertising  department.  Report  to 
highly  professional  editors.  Be  part  of 
the  world's  largest  publisher  of  busi¬ 
ness  information.  Send  resume  and 
salary  needs  to  American  Metal 
Market,  825  Seventh  Avenue,  New 
York,  NY  10019. 


REPORTERS  -  Pacific  Stars  and  Stripes, 
the  editorially-independent  daily  news¬ 
paper  serving  the  U.S.  military  com¬ 
munity  throughout  the  Pacific  and  Asia, 
is  searching  for  world-class  reporters  to 
fill  current  and  future  openings.  We 
offer  competitive  salary  and  excellent 
benefits.  For  more  details,  see  our  dis¬ 
play  ad  on  page  60  of  this  week's 
Editor  &  Publisher. 


REPORTERS/BUSINESS  EDITORS 

The  Arkansas  Democrat-Gazette,  a 
newspaper  with  a  circulation  of 
175,000  daily,  300,000  Sunday  is 
looking  for  reporters  for  its  main  office 
in  Little  Rock  and  in  its  Northwest 
Arkansas  Bureau  in  Springdale. 
Because  af  expansion,  we  also  seek 
candidates  for  business  editing  posi¬ 
tions  for  Northwest  Arkansas  Business 
Matters,  a  36-40  page  weekly  pub¬ 
lication  of  the  Democrat-Gazette. 
Reporting  applicants  should  have  at 
least  two  years  af  business  reporting 
experience.  Additional  reporting  expe¬ 
rience  in  other  fields  is  helpful. 
Reporters  do  daily  staries  as  well  as  in- 
depth  features.  A  working  knowledge 
of  business  practices  and  procedures 
and  the  ability  to  write  for  a  general 
readership  audience  are  required. 
Arkansas  is  home  to  Wal-Mart  Store 
Inc.,  the  nation's  largest  retailer;  Tyson 
Foods  Inc.,  the  largest  poultry  pro¬ 
ducer;  Stephens  Inc.,  a  large  off- Wall 
Street  investment  firm;  and  Dillard's,  a 
large  department  store  chain.  It  also  is 
the  largest  US  rice  producer. 

If  you  are  interested,  send  a  resume 
and  copies  of  clips  to: 

Frank  Fellone 
Deputy  Managing  Editor 
Arkansas  Democrat-Gazette 
P.O.Box  2221 
Little  Rock,  AR  72203 


REPORTERS 

Brooklyn's  THE  happening  place!  If 
you  can  keep  up  with  our  big-city 
energy  and  excitement,  our  award¬ 
winning  newspaper  group  is  the  place 
far  you.  Competitive  compensation, 
benefits  and  opportunities.  Rush  cover 
letter,  resume,  clips  to  Mark  Scott,  Brook¬ 
lyn  Papers,  26  Court  Street,  Brooklyn, 
NY  11 242.  Fax  (71 8)  834-1 71 3. 


Faith  IS  to  believe  what  we  da  not  see; 
the  reward  of  this  faith  is  to  see  what  we 
believe 

Saint  Augustine 


REPORTERS 

The  Northwest  Herald,  a  36,000-AM 
named  Illinois  best  mid-sized  daily  four 
straight  years,  has  several  positions 
open. 

REPORTERS 

We  have  openings  for  beat  reporters 
in  our  main  office  and  for  future 
expansions.  Candidates  will  have 
abaut  a  year  of  daily  reporting  experi¬ 
ence  or  the  equivalent.  Must  thrive  on 
competition. 

SPORTS 

Our  sports  department,  voted  AP  Top 
10  daily  and  Sunday,  has  an  opening 
for  a  reporter.  Duties  include  preps  to 
pros.  Candidates  should  have  1  year 
or  more  daily  experience. 

The  Northwest  Herald  offers  a  com¬ 
petitive  salary,  full  benefits  and  a  com¬ 
mitment  to  training  and  excellence.  To 
apply,  send  letter  and  resume  to 
Northwest  Herald,  P.O.  Box  250, 
Crystal  Lake,  IL  60014,  Attn:  Cliff 
Ward.  No  phone  calls,  please. 


REPORTER 

The  Berkshire  Eagle  has  an  immediate 
opening  for  a  general  assignment 
reporter.  Experience  preferred,  with  a 
proven  potential  to  cover  hard  news, 
develop  enterprise  story  ideas  and 
meet  the  standards  of  a  newspaper 
known  for  demanding  excellent  writing 
and  analytical  thinking  from  its  stafh 
Competitive  salary  and  quality  fringe 
benefits.  Send  letter,  resume  and  clips 
to  David  Scribner,  editor.  The  Berkshire 
Eagle,  P.O.  Box  1171,  Pittsfield,  MA 
01202. 
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contact  E(ST  Circulation 
Department 
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ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publish  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine- style  reporting  and 
the  hurriecT  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas, 
Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SCIENCE  PRODUCER 
Owned  by  Microsoft  cofounder  Paul 
Allen  and  The  Walt  Disney  Company, 
Starwave  has  some  of  the  brightest  pro¬ 
fessionals  working  on  everything  from 
ABCNEWS.com  to  ESPN  SportsZone. 
We  are  currently  looking  for  a  Pro¬ 
ducer  to  manage  the  science  section  of 
ABCNEWS.com,  managing  a  team, 
editing  work,  and  generating  pieces. 
Must  have  8  years  journalism  experi¬ 
ence,  preferably  a  science  writing  back¬ 
ground.  Resume/Samples:  Starwave, 
13810  SE  Eastgate  Way,  Bellevue, 
WA  98005,  Fax:  (425)  957-2009. 
hr@starwave.com,  www.starwave.com 


SMALL  DAILY  in  Ottawa,  IL,  needs 
experienced,  aggressive  reporter  or 
current  newsroom  supervisor  to 
oversee  reporting  and  photo  staff. 
Some  reporting  also  will  be  required. 
Experience  with  editing,  page  design 
and  QuarkXPress  are  a  plus.  Send 
resume,  clips  and  your  views  on  what 
a  local  newspaper's  mission  should  be 
to  The  Daily  Times,  Managing  Editor 
Lonny  Cain,  110  W.  Jefferson  Street, 
Ottawa,  IL  61 350  or  Fax  to  (815)  433- 
9473.  Calls  accepted  at  (815)  433- 
2000. 


SOUTHERN  NEVADA  community 
newspaper  is  looking  for  experienced 
editor.  Must  write  variety  of  stories, 
take  phatos,  design  pages,  be 
involved.  Resume,  clips  to  HBC  Pub¬ 
lications,  2  Commerce  Center,  Hen¬ 
derson,  NV  89014. 


_ EDITORIAL _ 

SOCIAL  ISSUES  REPORTER 

The  Tampa  Tribune,  a  250,000  West 
Coast  Florida  daily,  wants  a  driven 
news  reporter  who  cares  about  social 
issues  and  knows  how  to  write.  Let's  go 
beyond  the  bureaucracy  and  anto  the 
streets  to  show  the  human  conse¬ 
quences  of  social  policy.  Need  three 
years  metro  daily  experience.  Send 
resume  and  clips  by  February  24  to 
Fawn  Germer,  The  Tampa  Tribune, 
P.O.  Box  191,  Tampa,  FL  33601 . 

E-mail:  fgermer@tampatrib.com 
Check  website  at:  www.tampatrib.com 

SPORTS  COPY  EDITOR 
Zone  2  daily  (AM  52,000)  is  seeking 
an  experienced,  versatile  sports  copy 
editor  to  work  a  fast-paced  desk.  Can¬ 
didates  must  be  well-organized,  with 
strong  layout  and  headline  skills. 
Pagination  experience  a  plus. 

Please  send  resume  and  tearsheets  to 
Tom  Gatto,  acting  sports  editor.  North 
Jersey  Herald  &  News,  988  Main 
Avenue,  Passaic,  NJ  07055. 

SPORTS  COPY  EDITOR 
The  Daily  Press,  a  30,000  circulation 
AM  daily  in  Victorville,  Calif,  has  a 
position  open  on  its  sports  copy  desk. 
The  paper  is  located  in  Southern  Cali¬ 
fornia,  90  miles  NE  of  LA  and  1 80 
miles  from  Las  Vegas.  Duties  include 
design/ pagination  of  sports  pages  five 
nights  a  week  and  fielding  calls  from 
coaches.  The  successful  candidate  will 
have  a  flair  for  designing  exciting 
pages,  meet  tight  deadlines  and  know 
sports.  A  college  degree  and  1  -2  years 
af  newspaper  design  required.  Send 
resume  and  clips  to  Tom  Fay,  sports 
editor.  Daily  Press,  P.O.  Box  1389, 
Victorville,  CA  92393.  Deadline  is 
March  6,  1998.  Pre-employment  drug 
screening  required. 

SPORTS  COPY/DESIGN  EDITOR 
St.  Louis  Post-Dispatch  has  two  open¬ 
ings  on  its  sports  desk  for  copy 
editors/page  designers.  Prefer  candi¬ 
dates  with  daily  newspaper  experi¬ 
ence.  Resume,  work  samples  to  Mike 
Smith,  sports  editor,  St.  Louis  Post- 
Dispatch,  900  N.  Tucker  Blvd,  St. 
Louis,  MO  63101.  Phone:  (314)  340- 
8195. 

SPORTS  COPY/lAYOUT  EDITOR 
Central  California's  leading  daily 
newspaper  has  an  opening  for  a 
copy/layout  editor  to  edit  wire  and 
staff  sports  copy,  write  headlines, 
layout  pages,  and  write  copy  as 
needed.  We're  an  energy-filled  staff 
that's  on  the  move  --  our  section  was 
among  the  most  honored  by  APSE. 
We're  looking  for  a  creative  thinker 
with  strong  word  skills  and  the  ability 
to  layout  pages  with  clarity  and  flair. 
Minimum  3  years  daily  newspaper 
experience;  journalism  degree  pre¬ 
ferred.  Competitive  salary  plus 
excellent  benefit  package  included. 

Send  resume,  cover  letter  and  3-5  cur¬ 
rent  clips  by  February  28  to  Brenda 
Budke,  Human  Resources,  THE 
FRESNO  BEE,  1626  E  Street,  Fresno, 
CA  93786.  An  Equal  Opportunity 
Employer. 
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SPORTS  EDITOR:  Athens  (GA)  Daily 
News  and  Banner-Herald  (35,000)  is 
looking  for  an  editor  to  lead  our  sports 
department.  Our  readers  demand  out¬ 
standing  sports  coverage  and  we  com¬ 
pete  against  a  major  metro  daily.  5 
APSE  awards  in  1997  including  Top 
10  Sunday  section.  Send  resume  and 
cover  letter  explaining  why  you  are  the 
best  person  for  this  position  to  Les 
Simpson,  managing  editor,  Athens 
Daily  News  and  Banner-Herald,  One 
Press  Place,  Athens,  GA  30601 . 


SPORTS  REPORTER/Copy  Editor 
sought  for  24,000-circulation  daily  in 
Northern  California.  Committed  to 
preps  from  game  coverage  to 
enterprise  features.  Daily  reporting 
experience,  along  with  clips  that  show 
writing  and  design,  necessary.  QuarkX¬ 
Press  knowledge  helpful.  Area  candi¬ 
dates  preferred.  Send  resume  and  six 
clips  to  Sports  Editor  John  Johnson, 
Appeal-Democrat,  1530  Ellis  Lake  Dr., 
Marysville,  CA  95901.  Visit  our  web 
site  atwww.appeal-democrat.com. 


SPORTS  WRITER  NEEDED 
We  cover  preps,  outdoors  and  adult 
recreation  -  no  colleges,  no  pros  -  for  a 
community  that  cares  deeply  about  our 
paper.  Recent  grads  considered,  espe¬ 
cially  with  strong  college  newspaper 
experience.  Send  resume  to  John 
Seelmeyer,  editor.  The  Union,  1 1 464 
Sutton  Way,  Grass  Valley,  CA  95945. 

(530)  477-4235 


SPORTS  WRITER  for  weekly  newspa¬ 
per.  Two  years  experience  required. 
Send  resume/clips  to  The  Oconee 
Enterprise,  P.O.  Box  535,  Watkinsville, 
GA  30677  or  fax  (706)  769-8532. 
No  calls. 


STRONG  local  daily  newspaper  in 
rural/suburban  New  Jersey  needs 
copy  editor  to  work  with  reporters  on 
evening  shift.  Opportunity  to  work  with 
seasoned  editors  in  creative  environ¬ 
ment.  Must  be  wordsmith  with  ability  to 
focus  stories  on  the  key  point.  Com¬ 
puter  literacy  required  and  knowledge 
of  MAC  graphics  helpful.  Excellent 
benefit  package.  Send  resume  to  The 
New  Jersey  Herald,  attn:  Joe 
Moszczynski,  managing  editor,  2  Spr¬ 
ing  Street,  Newton,  NJ  07860. 


SUNDAY  SPORTS  EDITOR 

THE  DENVER  POST,  Colorado's  news 
and  circulation  leader,  is  seeking  an 
experienced  editor  to  oversee  its  Sun¬ 
day  Sports  section.  This  management 
position  combines  both  planning  and 
production  of  our  most  important  sec¬ 
tion  of  the  week.  The  ideal  candidate 
will  have  a  minimum  of  five  years 
experience  to  go  along  with  the  vision 
to  turn  the  Sunday  section  into  one  of 
the  best  in  the  nation.  Candidate  must 
be  well-versed  in  planning  and  produc¬ 
ing  enterprise  stories  as  well  as  direct¬ 
ing  a  desk  staff.  Send  resume  to  Neal 
Scarbrough,  sports  editor,  Denver  Post, 
1 560  Broadway,  Denver,  CO  80202. 


_ EDITORIAL _ 

THE  AKRON  BEACON  JOURNAL, 
daily  circulation  of  1 50,000,  220,000 
on  Sunday,  seeks  candidates  for 
several  newsroom  positions. 

HEALTH  REPORTER  and 
EDUCATION  REPORTER 
Candidates  will  have  a  proven  ability 
to  tackle  complex  issues  and  explain 
them  clearly.  Minimum  of  5  years 
experience  required. 

GENERAL  ASSIGNMENT  REPORTERS 
AND  COPY  EDITOR 

Reporters  should  be  word  specialists 
who  want  a  lot  of  bylines.  Copy  Editor 
will  have  an  uncanny  command  of  the 
language  with  an  eye  for  detail  and 
fondness  for  deadline  pressure.  1  -2 
years  of  experience  required. 

Send  resume  and  clips  to  Leslie  Ansley, 
administrative  editor,  Akron  Beacon 
Journal,  44  East  Exchange  Street, 
Akron,  OH  44328. 


THE  BRYAN-COLLEGE  STATION  EAGLE, 
an  A.H.  Belo  newspaper,  has  immediate 
openings  for  entry-level  copy  editors. 
Resumes,  references  to  Joe  Michael  Feist, 
The  Eagle,  P.O.  Box  3000,  Bryan,  TX 
77805,  or 

E-mail:  jfeist@theeagle.com 

THE  EXPRESS-TIMES,  a  50,000  daily 
in  Easton,  PA,  wants  general  assign¬ 
ment  reporters  who  can  handle  cops, 
local  government  and  school  boards 
while  churning  out  top-notch  features 
and  compelling  enterprise  stories.  We 
also  seek  a  fearless  cops/courts 
reporter  to  cover  two  counties  in  our 
New  Jersey  editions.  Intensely  com¬ 
petitive  market.  Send  resumes  to  Jim 
Deegan,  regional  editor.  The  Express- 
Times,  30  N.  Fourth  St.,  P.O.  Box  391 , 
Easton,  PA  1 8044-0391 . 


NEWS 

MAKES  THE  DIFFERENCE 

♦  Editor  &  Publisher  is  NOT 

a  monthly  journalism 
review. 

♦  Editor  &  Publisher  is  NOT 
a  monthly  association 

house  organ. 

♦  Editor  &  Publisher  is  NOT 
sponsored  by  a  university, 

society  or  roundation. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 

NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBLISHER 
1 1  West  1 9th  Street 
New  York,  NY  1001 1 
(212)  675-4380 


_ EDITORIAL _ 

THE  DULUTH  News  Tribune,  an  award¬ 
winning,  Knight  Ridder  newspaper  on 
Lake  Superior,  serving  northwestern 
Wisconsin  and  narthern  Minnesota 
with  a  circulation  of  54,000  daily  and 
83,000  Sunday,  is  seeking  enterprising 
journalists  to  join  our  newsroom  team. 
We  have  immediate  openings  for: 

GRAPHIC  ARTISTS:  Help  present  the 
news  with  impact.  We're  loaking  for 
candidates  whase  primary  strength  is 
illustration;  experience  with  page 
design  and  infarmational  graphics  is  a 
plus.  Must  be  praficient  in  Phatoshap, 
Adobe  Illustrator/Freehand  and  QuarkX¬ 
Press. 

PAGE  DESIGNER/COPY  EDITOR: 
Create  lively,  reader-friendly  pages 
that  inspire  and  inform.  Harris  pagina¬ 
tion,  Mac  and  AP  Leaf  experience  a 
plus.  Apply  to  Executive  News  Editor 
Paul  Smith  for  both  positions. 

COMMUNITY  REPORTER:  Join  our  com¬ 
munity  team  and  pursue  stories  about 
neighborhoods  and  the  issues  they 
face.  Must  demanstrate  enterprise, 
urgency  and  a  passion  for  community 
journalism.  Apply  to  Executive  City 
Editor  Andrea  Novel. 

BUSINESS  REPORTER:  Cover  business 
stories  big  and  small  —  from  profiling 
entrepreneurs  to  spotting  trends  that 
affect  aur  region  to  informing  con¬ 
sumers.  Computer-assisted  reporting 
experience  a  plus.  Apply  to  City  Editor 
Diana  Faherty. 

ENTERTAINMENT  REPORTER:  Can  yau 
mix  mud  trucks  with  Mahler?  Analyze 
an  arts  center  budget  and  pro¬ 
vocatively  profile  a  local  musician? 
Energy,  enterprise  and  an  ability  ta 
write  entertainment  news,  features,  and 
reviews  is  required.  Apply  ta  City 
Editor  Connie  Wirts. 

Send  cover  letter,  resume  and  wark 
samples  to  the  editors  listed  above  at: 
Duluth  News-Tribune,  424  West  First 
Street,  Duluth,  MN  55802. 


THE  GASTON  GAZEHE,  a  43,000- 
circulatian,  full-color  daily,  is  seeking  a 
palice  reporter.  Ability  to  generate 
enterprise  and  administrative  stories  a 
plus.  Benefits  include  medical,  dental, 
401  (k),  paid  vacatian  and  halidays. 
The  Gazette  values  aggressive, 
thoughtful  coverage  af  local  issues. 
Located  in  a  growing  metropolitan 
area  20  miles  west  of  Charlotte.  Send 
replies  to  City  Editor,  P.O.  Box  1538, 
Gastonia,  NC  28053. 


THE  JOURNAL,  a  20,000  circulation, 
seven-day  newspaper  based  in  Martins- 
burg,  WV,  has  an  immediate  opening  for 
an  energetic,  hardworking  sports  writer 
and  sports  copy  editor.  The  successful 
candidate  will  be  able  to  do  game  stories 
and  previews  as  well  as  write  exciting 
feature  stories.  Writer  will  cover  local  high 
school  sports,  as  well  as  college  sports  in 
a  nearby  community.  QuarkXPress  expe¬ 
rience  is  required.  Martinsburg  is  located 
approximately  65  miles  from  Wash¬ 
ington,  DC  and  70  miles  from  Baltimore, 
MD.  Send  resumes  and  clips  ^  February 
27  to  Maria  Lorensen,  editor.  The  Journal, 
207  W.  King  Street,  Martinsburg,  WV 
25401. 


_ EDITORIAL _ 

THE  INLAND  VALLEY  DAILY  BULLETIN, 
a  growing,  aggressive  85,000- 
circuTation  daily  serving  14  Southern 
California  cities  in  Los  Angeles  and 
San  Bernardino  counties,  has  the 
following  openings: 

BUSINESS  REPORTER:  Experienced, 
energetic  reporter  sought  to  cover  busi¬ 
ness  and  financial  news  in  a  com¬ 
petitive  newspaper  market  east  of  Los 
Angeles.  The  Inland  Valley  Daily 
Bulletin  is  moving  to  position  itself  as 
the  pre-eminent  source  of  news  and 
information  for  the  business  community 
and  the  public  at  large.  Successful 
applicants  should  be  able  to  analyze 
financial  data,  spot  trends  before  they 
become  trendy  and  write  sparkling 
stories  that  bring  the  significance  of  com¬ 
merce  home  to  the  reader.  Minimum  of 
three  years  experience  as  a  business 
writer  required. 

PAGE  DESIGNERS  needed  for  its  news 
and  sports  desks.  We're  looking  for 
strong  designers  who  can  produce  top- 
notch  section  fronts.  You  should  be  pro¬ 
ficient  in  QuarkXPress  and  skilled  at 
copy  editing  and  writing  heads. 

Send  cover  letter,  resume  and  clips  to 
Human  Resources,  Inland  Valley  Daily 
Bulletin,  P.O.  Box  4000,  Ontario,  CA 
91761.  No  phone  calls,  please. 
Employment  contingent  upon  drug  test. 


THE  KEENE  SENTINEL  seeks  enterpris¬ 
ing  reporter  for  award-winning 
newsroom.  Essential:  Ability  to  take  the 
reader  beyond  meetings  and  into  the 
story.  Experienced  seven-day  editing 
staff  will  help  strong  reporters  grow. 
Bonus:  Presidential  primaries  already 
in  gear.  In  beautiful,  economically 
vibrant  southwestern  New  Hampshire. 
Contact  Tom  Kearney,  executive  editor, 
at  tfk@keenesentinel.com  or  write  P.O. 
Box  546,  Keene,  NH  03431 .  Web  site 
at  www.keenesentinel.com 


THE  LEADER-HERALD,  a  13,000- 
circulation  daily  in  upstate  New  York, 
is  looking  for  entry-level  news 
reporters.  Send  resume  and  five  writ¬ 
ing  samples  to  Tim  Fonda,  managing 
editor.  The  Leader-Herald,  8  E.  Fulton 
Street,  Gloversville,  NY  1 2078. 


THE  PinSBURGH  POST-GAZEHE  has 
an  opening  for: 

DEPUTY  GRAPHICS  EDITOR  -  Second- 
in-command  in  an  editorial  art 
department  of  1 1  designers  and 
illustrators.  The  ideal  candidate  will  be 
responsible  for  the  day-to-day  man¬ 
agement  of  the  department  and  will 
also  be  a  part  of  the  regular  design 
process.  As  manager  the  candidate 
will  assign  projects,  communicate  with 
other  departments,  attend  budget  meet¬ 
ings,  and  help  guide  infographics  and 
design.  Our  deputy  will  participate  in 
larger  projects  throughout  the  year. 
Some  management  experience  pre¬ 
ferred. 

Contact:  Todd  Duncan,  assistant  to  the 
editor,  Pittsburgh  Post-Gazette,  34 
Blvd.  of  the  Allies,  Pittsburgh,  PA 
1 5222  or  tduncan@post-gazette.com. 
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EDITORIAL 


THE  PRESS-TELEGRAM,  a  109,000 
daily,  seeks  o  city  editor  who  is  os 
good  with  people  os  he  or  she  is  with 
words.  Send  resume  to  Carolyn 
Ruszkiewicz,  managing  editor,  Press- 
Telegram,  604  Pine  Avenue,  Long 
Beach,  CA  90844. 


THE  SEATTLE  TIMES  Sports  Department 
seeks  a  creative,  experienced  page 
designer.  At  least  three  years  of 
paginating  and  page  designing 
required,  with  sports  experience  on  a 
Metro  daily  preferred.  Must  have  profi¬ 
ciency  with  the  Mac  and  QuarkXPress. 
Need  someone  who  can  design  high- 
impact  centerpieces,  handle  clean, 
space-efficient  inside  pages  and  work 
quickly  on  deadline.  Send  cover  letter, 
resume  and  at  least  five  samples  of 
page  design  to  The  Seattle  Times,  HR- 
PD/MQ,  P.O.  Box  70,  Seattle,  WA 
98111.  No  phone  calls,  please.  Only 
candidates  to  be  interviewed  will  be  con- 
tocted.EOEM/F/H. _ 

THE  TIMES  LEADER  seeks  to  replace  2 
veteran  reporters.  We  need  someone 
with  at  least  4  years  experience  who 
can  explain  complex  issues  to  readers; 
someone  who  refuses  to  accept  only 
the  “official  version”  of  an  event;  and 
someone  who  knows  how  to  turn  an 
ordinary  story  into  a  “talker”.  We  are 
a  team  newsroom  in  a  highly  com¬ 
petitive  market.  Current  apenings:  cov¬ 
ering  government  and  social  issues, 
including  health  care  and  education. 
Send  resume,  detailed  cover  letter  and 
5  best  clips  to  David  Iseman,  Daily 
Editor,  The  Times  Leader,  15  N.  Main 
St.,  Wilkes  Barre,  PA  1 871 1  -0250. 
_ EOE _ 

THETIMES-PICAYUNE 
ASSISTANT  BUSINESS  EDITOR 
The  New  Orleans  Times-Picayune  is 
looking  for  an  energetic  number  2  busi¬ 
ness  editor  with  strong  editing  and 
management  skills  to  work  closely  with 
Business  Editor  and  Business  Page 
Designer  to  direct  aggressive  news  cov¬ 
erage  and  produce  an  outstanding 
daily  section  front.  Lively  news  market 
includes  oil  industry,  ports  and  ship¬ 
ping,  tourism,  gambling  and  the 
eccentricities  of  Louisiana's  political 
economy.  Business  reporting  and  edit¬ 
ing  experience  and  some  production 
skills  helpful.  Send  cover  letter  and 
resume  to: 

Robert  Scott 
Money  Editor 
The  Times-Picayune 

3800  Howard  Avenue 
New  Orleans,  LA  701 40 
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EDITORIAL 


THETIMES-PICAYUNE 
BUSINESS  WRITER 

New  Orleans'  270,000-circulation 
daily  is  seeking  an  experienced,  prod¬ 
uctive  journalist  with  top  writing  and 
reporting  skills  to  cover  the  oil  and  gas 
industry  from  local  and  international 
perspectives.  Our  business  writers  are 
expected  to  contribute  insightful  and 
breaking  stories  to  page  1  and  to  a 
daily  business  section  front.  Send  cover 
letter,  resume  and  clips  to: 

Robert  Scott 
Money  Editor 
The  Times-Picayune 
3800  Howard  Avenue 
New  OHeans,  LA  701 40 


THIS  MAY  BE  YOUR  LAST  CHANCE  to 
get  a  good  reporting  job  in  Alaska  — 
at  least  for  awhile.  The  Fairbanks  Daily 
News-Miner  has  two  reporting  slots 
available.  We  need  someone  with  a 
couple  years'  daily  experience  to  jump 
into  our  Health  and  Sacial  Services 
beat.  If  yau  can  boil  down  the  babble 
and  tell  our  readers  what  welfare 
reform  and  health  care  issues  really 
mean  to  them,  we  want  you. 

We  also  want  a  more  experienced 
hand  to  step  into  our  Natural 
Resources  beat.  That's  a  hot  slot  for  a 
reporter  in  this  resource-rich  state.  To 
land  this  one  you  have  to  be  a 
newsroom  leader.  Prima  dannas  need 
not  apply,  however. 

We  want  someone  who  can  keep  a 
couple  enterprise  pieces  boiling  along 
while  supplying  this  20,000  circulation 
paper  with  meaningful  local  copy  on  a 
daily  basis.  The  possibilities  are  great, 
but  yau'll  work  for  it.  Deadline  far 
applications  is  March  6.  Send  resume, 
clips  and  references  to  Kelly  Bostian, 
managing  editor,  Fairbanks  Daily 
News-Miner,  P.O.  Box  70710, 
Fairbanks,  AK  99707. 

WE'RE  LOOKING  ta  rebuild  our  sports 
team  to  provide  more  comprehensive 
prep  and  local  college  coverage  for 
our  readers  In  the  Southern  Tier  of 
New  York  state.  We  focus  on  youth, 
but  we  also  have  enjoyed  success  cov¬ 
ering  the  nearby  Buffalo  Bills. 

The  successful  candidates  for  the  open 
sports  editor  and  sports  writer  positions 
will  be  organized,  self-motivated,  com¬ 
munity-minded  and  willing  to  work 
evenings.  Some  photography  experi¬ 
ence  is  necessary,  and  knowledge  of 
QuarkXPress  is  a  must.  Send  resume, 
clips  and  a  cover  letter  to  Andy 
Thompson,  managing  editor.  The  Eve¬ 
ning  Tribune,  85  Canisteo  Street, 
Hornell,  NY  14843. 

WEEKLY  EDITOR 
QUAUTY  NEWSPAPERS 
Wide-ranging  responsibilities  include 
content  and  staff  direction,  new  prod¬ 
uct  development,  community  relations. 
Winning  candidate  will  have  man¬ 
agement  experience,  solid  editing  skills 
and  a  cammitment  ta  quality  com¬ 
munity  journalism.  QuarkXPress  page 
design  and  Internet  a  plus.  Salary  $60- 
80M  plus  excellent  benefits.  Reply  to 
Box  0841 2,  Editor  &  Publisher. 


WORK  IN  PARADISE 
MANAGING  EDITOR 
For  weekly  Knight-Ridder  paper  in 
beautiful  Florida  Keys.  Fax  resume  to 
D.Stutts(305)  852-0199 


The  Sun-Sentinel,  a  Tribune-owned 
daily  based  in  Fort  Lauderdale,  is  look¬ 
ing  for  an  experienced  film  critic.  Seek¬ 
ing  an  accamplished  writer  who  can 
turn  a  witty  phrase,  and  also  bring 
insight  and  depth  to  reviews,  columns, 
features,  and  an  ability  to  discuss  con¬ 
temporary  films  in  a  broad  pop  cul¬ 
tural  context.  Job  also  entails  coverage 
of  several  large  film  festivals  in  South 
Florida,  multimedia  writing  and  radio 
and  TV  appearances.  Send  resume 
and  clips  to  Robin  Berkowitz,  arts 
editor.  Sun-Sentinel,  200  East  Las  Olas 
Blvd.,  Fort  Lauderdale,  FL  33301.  No 
phone  calls,  please.  The  Sun-Sentinel 
values  diversity  and  encourages  those 
who  share  our  vision  to  apply.  EOE. 
The  Sun-Sentinel  supports  a  drug-free, 
smoke-free  work  environment. 


INFORMATION  SYSTEMS 


INFORMATION  SYSTEMS 


SYSTEMS  EDITOR/ 
PROGRAMMER-ANALYST 

The  Messenger-Inquirer,  a  33,000- 
circulation  daily  in  Owensboro,  KY, 
seeks  staff  to  support  a  7  x  24  opera¬ 
tion.  Full-time  Systems  Editor/ 
Programmer-Analyst  needed  to  install, 
maintain,  and  support  network  (Novell, 
IPX,  TCP/IP),  maintain  and  monitor 
utilization  of  production  systems  that 
include  Sll  and  Cascade  pagination 
systems,  act  as  in-hause  support  for  all 
Mac-based  saftware  applications  and 
hardware,  and  resolve  technical  issues 
relating  ta  pagination  of  daily  news¬ 
paper  and  specialty  products.  Pro¬ 
gramming  knowledge  and  skills:  Unix, 
AppleScript,  SQL  and  Quark  Xtags 
and  Bachelor's  Degree  with  a  major  in 
Computer  Science  required;  experience 
preferred.  Salary  range  $27,000  - 
$32,000;  excellent  benefits. 

Send  cover  letter,  references  and  resume 
to  Sue  Trautwein,  human  resaurce 
director,  Messenger-Inquirer,  P.O.  Box 
1 480,  Owensboro,  KY  42302.  EOE. 


INFORMATION  SYSTEMS 


OpenPages 


American  Computer  Innovators,  Inc.,  a  high-technology  company 
located  in  the  Connecticut  River  Valley  in  Western  Massachusetts,  has 
several  staff  openings.  ACI  is  the  developer  and  integrator  of 
OpenPages™,  one  of  the  newest,  most  technically  advanced  open 
platform  publishing  systems.  Acceptance  is  great,  demand  is 
increasing  and  we  need  professionals  to  sell,  install,  train  and  support 
our  products.  If  you  have  the  desire  to  join  one  of  the  fastest  growing 
companies  in  the  publishing  industry,  send  us  your  resume  today. 

Sales  Professionals  arc  needed  north,  south,  east  and  west.  We  are  looking  for 
sales  professionals  in  all  regions.  .Must  be  willing  to  travel  and  have  experience 
selling  new  technology  to  publishers. 

Applications  Specialists  are  needed  to  install  OpenPages  ''  and  provide 
applications  training  and  support  to  our  users.  .Must  have  expert  knowledge  of  all 
the  maior  desktop  publishing  applications.  Real  newsroom  experience  is  a  big 
plus.  Requires  frequent  travel  and  the  ability  to  work  closely  with  our  installation 
team  and  with  our  customers. 

Customer  Engineers  are  needed  to  provide  installation  and  support  engineering 
for  .XCl  s  OpenPages"'  publishing  system.  Knowledge  of  .Mac  and  PC  applications. 
.Microsoft  Windows  Vi'”.  Windows  NT'”,  high  speed  L.ANVW.CN  installations, 
(.Trade databases  and  remote  communications  is  a  must.  Requires  frequent 
travel  and  the  ability  to  manage  large,  complex  installation  proiects. 

Please  reply  to:  Human  Resources  Manager 

American  Computer  Innovators.  Inc. 

611  Belchertown  Road 

Amherst.  Ma.  01002 

E-mail:  sales@aci-ooenpages.com 
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PUBUC  RELATIONS 


PUBLIC  INFORMATION  COORDINATOR 

REPORTS TO 

Director  of  Public  Relations 

BASIC  FUNCTION 

This  position  is  responsible  for  responding  to  requests  from  the  media  and 
public,  working  with  specific  groups  within  the  national  office  to  meet  their 
communication  needs  and  assisting  the  director  of  publications  in  the 
Associations's  communication  and  public  relations  efforts. 

DUTIES  AND  RESPONSIBILITIES 

•  Answer  information  requests  from  the  media  and  public. 

•  Develop  a  knowledge  of  and  a  relationship  with  the  internal  groups 
assigned. 

•  Develop  and  implement  strategic  media  campaigns  for  those  groups 
and  as  assigned  by  the  director  of  public  relations.  Campaigns  may 
include  writing  and  producing  press  releases  and  printed  materials, 
researching  and  creating  targeted  media  lists,  contacting  media, 
placing  stories  and  coordinating  efforts  with  staff  members  in  involved 
areas. 

•  Develop  general  information  materials  and  background  statements 
on  issues  of  importance  to  the  media. 

•  Provide  media  coordination  at  events  as  assigned. 

•  Monitor  results  of  press  coverage  through  surveys,  focus  groups  and 
other  methods  to  quantify  its  effect. 

•  Research  and  maintain  targeted  media  lists  for  inclusion  in  data¬ 
bases. 

•  Assist  in  development  of  online  content  as  directed  by  the  director  of 
communications. 

PREFERRED  QUALIFICATIONS  AND  MINIMUM  REQUIREMENTS 

A  bachelor's  degree;  a  minimum  of  three  years  of  employment  (not 
including  internships)  in  media,  relations,  sports  information  or  public 
relations,  or  as  an  editor  or  reporter  for  a  media  agency;  experience 
working  with  media  agencies;  demonstrated  written  and  oral  commu¬ 
nications  skills;  ability  to  work  under  tight  deadlines,  and  excellent 
interpersonal  skills  and  ability  to  work  in  a  team  environment. 

STARTING  SALARY 

$33,000 

TO  APPLY 

Send  letter  of  application  and  resume  to: 

Human  Resources 

NCAA 

6201  College  Boulevard 
Overland  Park,  KS  6621 1-2422 

The  NCAA  national  office,  currently  located  In  Overland  Park,  Kansas,  v/ill  relocate  to 
Indianapolis,  Indiana,  approximately  August  1 999. 

The  NCAA  encourages  women,  minorities  and  disabled  persons  to  apply. 


_ INTERNSHIPS _ 

SPEND  SIX  MONTHS  interning  with 
crack  professional  journalists  in  the 
Illinois  Statehouse  pressroom  in  the 
University  of  Illinois  at  Springfield's 
one-year  MA  Public  Affairs  Reporting 
program.  Excellent  placement  recorcT 
Tuition  waivers,  $3,000  stipends  dur¬ 
ing  internship.  Applications  due  April 
1 .  Contact  Cnarles  Wheeler,  PAC  418, 
UlS,  P.O.  Box  19243,  Springfield,  IL 
62794-9243.  (21 7)  786-7494. 

E-mail:  wheeler.charles@uis.edu 
PAR  Home  Page: 
www.uis.edu/ -wheeler/ 


_ PREPRESS _ 

CNI  CORPORATION,  a  systems  inte¬ 
gration  company  servicing  the  news¬ 
paper  industry  is  seeking  candidates 
experienced  in  newspaper  workflow 
and  capable  of  training  on  MS  Word 
and  QuarkXPress,  Novell  ond/or  MS 
networking  experience  is  desirable. 

E-mail  resume  to  hr@cnicorp.com 

PRODUaiON/ 
COMPOSITION  MANAGER 

For  small,  but  growing  chain  in  beauti¬ 
ful  Rocky  Mountains  of  Colorado. 
Someone  who  is  hands-on  with  QuarkX¬ 
Press,  and  with  experience  as  MAN¬ 
AGER  of  department.  Salary  negotia¬ 
ble.  Contact  our  representative  P.  Rice, 
P.O.  Box  776085,  Steamboat  Springs, 
CO  80477. 


_ PRESSROOM _ 

PRESS  OPERATORS 

The  St.  Paul  Pioneer  Press  has 
IMMEDIATE  openings  for  highly  skilled 
newspaper  press  operators.  Requires  a 
thorough  knowledge  or  press  setup 
and  operation.  Required  skills  include 
the  ability  to  read  press  layouts  and 
impositions;  knowledge  of  ink  and 
water  balance;  reelroom  mechanics; 
3/2  folder  setup  and  operation;  color 
setup  and  reproductions.  Qualified 
individuals  must  have  a  minimum  of  4 
years  web  offset  experience.  Requires 
lifting,  bending,  stooping,  kneeling, 
standing,  and  crawling.  We  are  a 
seven-day,  24-hour  weekend  and  holi¬ 
day  operation. 

Submit  resume  to: 

St.  Paul  Pioneer  Press 
Employee  Relations 
345  Cedar  Street 
St.  Paul,  MN  55104-1057 
Fax:  (612)  228-5197 


PRESS  OPERATORS 

JOURNEYPERSONS 

FULLTIME-BENEFITS 

Northern  New  Jersey  daily  newspaper 
needs  several  experienced  pressper- 
sons  for  large  4-color  offset  web  (not 
sheetfed)  presses.  Must  be  familiar  with 
all  press  operations  from  make-ready 
through  console  and  folder.  This  is  not 
a  trainee  opening. 

Good  salary  and  benefits  -  will  work 
out  of  Rockawoy,  NJ  facility.  Work 
shift  is  nights  and  may  include 
weekends.  EEO  Employer.  Call  THE 
RECORD,  (201)  646-4227  between  9 
a.m.  to  5  p.m.  or  FAX  resume  with 
salary  requirements  to  (201)  646- 
4782. 


_ PRESSROOM _ 

GROUP  of  Daily  Newspapers  in  Zones 
3,  4  and  6  seeking  several  experi¬ 
enced  pressmen  to  run  Goss  Com¬ 
munity  offset  web  presses.  Excellent 
pay,  benefits  and  401  (k)  retirement 
plan.  Send  resume  and  salary  history 
to  Box  08392,  Editor  &  Publisher. 

PRESSROOM  MANAGER 

Zone  3  daily  has  an  immediate  open¬ 
ing  for  a  person  with  o  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
for  a  manager  with  exceptional  com¬ 
munication  and  people  skills.  Suc¬ 
cessful  applicant  must  also  have  the 
ability  to  establish  a  strong  pre¬ 
ventative  maintenance  program  as  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  history/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 

THE  ASPEN  DAILY  NEWS  in  Aspen, 
Colorado  is  seeking  a  pressroom  man¬ 
ager  to  run  our  6  unit,  Goss  Com¬ 
munity  offset  web  pressroom. 
Responsibilities  include:  operation  of 
press,  general  maintenance,  ordering, 
hiring  of  employees,  etc.  The  Aspen 
Daily  News  is  a  7  day,  1 2,500  circula¬ 
tion  tob  in  a  beautiful  mountain  com¬ 
munity.  Call  (970)  925-2220  ext.  212. 

PRODUaiON/TECH 

PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience  neces¬ 
sary.  If  you  know  prepress,  SQL,  or 
NT,  like  travel,  and  want  out  of  dead¬ 
line  dilemmas,  send  resume  to  Managing 
Editor,  Inc.,  Attn:  Peter,  101  Green¬ 
wood  Avenue,  Suite  330,  Jenkintown,  PA 
1 9046  or  E-mail:  pkelts@maned.com 


The 

communication 
link 
of  the 

newspaper 
industry  every 
week 

since  1884. 

www.mediainfo.com 
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CLASSIFIED  ADVERTISING 
INFDRMATION 


POSITIONS  WANTED 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  aoproximately 
34  characters  and/or  spaces  per  line,  no  abbreviations. 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week  . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  $1 2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 

the  following  rates  per  column  inch,  per  insertion 

(1  column  inch  minimum) 

1  week . 

. .  .$110  pci 

2-5  weeks . 

. . .  $105  pci 

6-13  weeks . 

. .  .$100  pci 

14-26  weeks . 

...  $  95  pci 

27-52  weeks . 

...  $  90  pci 

PAYMENT 


Make  check  payable  to  Editors  Publisher 
or  charge  to  your  American  Express. 

VIS4'  MasterCard  or  Visa.  Please  supply  name 

tKHMM  ■adBH  on  card,  account  number,  expiration  date 

and  card  holder's  signature. 

Please  note:  International  ads,  new  accounts  aiKl  positions  wanted  ads  must  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.mediainfo.com 

Please  contact  us  for.  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)  929-1259 
E-Mail:  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


ADVERTISING 


DYNAMIC  Ad  Director  seeks  position 
in  Zones  1  or  2.  Professional,  top 
revenue  producer,  trainer,  worker. 
Reply  to  Box  08396,  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  editor/ reporter  seeks 
new  career  challenge  with  Zone  5  or  7 
specialty  publication  or  public  rela¬ 
tions.  (305)  891-2595. 


IRISH  WRITER  in  Australian  bush;  see 
www.mpx.com.au/~hugho/index.html 
for  samples.  All  topics,  best  rates! 


METRO  DAILY  EDITOR  in  Zone  2,  20 
years  of  diversified  experience,  30-t- 
awards  for  newspaper  and  magazine 
writing,  provable  record  of  consistent 
excellence,  seeks  interesting  oppor¬ 
tunities  for  research  and  creative  writ¬ 
ing.  Reply  to  Box  08408,  Editor  & 
Publisher. 


TOP  national/international  Writer/ 
Editor  seeks  editorial/ speechwriting 
projects.  Washington-based,  will 
travel. 

Call  (202)362-3133 


EDITORIAL 


NFL  WRITER:  Award-winning  20-year 
NFL  beat  writer  at  25,000  PM  seeks 
step  up.  Women's  basketball  also  a 
specialty.  Quick,  clean  writer  who's  a 
real  pro.  Also  knows  QuarkXPress. 
Reply  to  Box  08394,  Editor  &  Pub¬ 
lisher. 


YOU  ARE  a  western/midwest  paper  in 
desperate  need  of  a  New  York  based 
sportswriter  to  cover  everything  from 
Knicks  games  to  labor  negotiations.  I'm 
on  award-winning  (over  20  notional 
and  state  awards)  reporter  looking  to 
become  your  New  York  eyes  and  ears. 
Reply  to  Box  08410,  Editor  &  Pub¬ 
lisher. 


FREELANCE 


BUSINESS,  investigative,  features.  25 
years  experience.  South  Florida  based. 
All  Florida  assignments  accepted. 

Call  Paul  Carson 
(954)  726-3924 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575- 1 005. 


a.  ay 

piiBi.ismK 

MARKET 

GUIDE 


QUESTIONS? 


VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 
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SHOP  TALK  AT  THIRTY 


BY  JENNY  TENPENNY  CROUCH 


Plucking  Fruit  Of  Campus  Press 


STUDENT  NEWSPAPER  STAFFS 
are  competing  with  both 
commercial  publications  and 
area  economies  as  more  stu¬ 
dents  are  having  to  rely  on 
their  own  resources  to  stay  in  school. 

The  program  at  Middle  Tennessee 
State  University  is  not  unique  to  this 
phenomenon.  With  18,000  students 
and  growing,  MTSU,  located  just  45 
minutes  from  Nashville,  and  its  mass 
communications  program  are  ripe 
pickings  for  the  city’s 
vast  media  industry. 

Students  provide  inex¬ 
pensive  labor  for  cor¬ 
porate  giants,  as  well  as 
entrepreneurial  enter¬ 
prises.  Additionally,  the 
student  body  is  primar¬ 
ily  middle  and  working 
class,  with  many  first- 
generation  college  students;  more  than 
half  are  classified  as  nontraditional  and 
self-supporting. 

Suburban  Nashville  and  the  contigu¬ 
ous  counties  constitute  one  of  the 
fastest  growing  areas  of  the  country.  A 
beehive  of  restaurants  and  retail  devel¬ 
opments  has  generated  a  labor  scale 


Tenpenny  Crouch  is  student 
publications  director  at  Middle 
Tennessee  State  University. 
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that  begins  above  minimum  wage. 
Short-order  cooks  can  start  at  $6.50; 
section  editors,  who  work  a  minimum 
of  20  hours  per  week,  are  paid  $70  a 
week  to  produce  two  editions. 

While  other  parts  of  the  country  are 
dealing  with  media  mergers  and  shut¬ 
downs,  the  tremendous  growth  in  the 
area  is  producing  renewed  competi¬ 
tion  between  the  corporations  which 
own  the  local  daily  and  the  Nashville 
newspapers.  The  Tennessean,  a 

Gannett  publication,  is 
aggressively  pursuing 
readership  in  the  satel¬ 
lite  communities  sur¬ 
rounding  Nashville  and 
has  developed  special 
weekly  sections  direct¬ 
ed  at  these  satellite 
communities.  The 
Daily  News  Journal, 
the  Murfreesboro  newspaper,  is  owned 
by  the  Morris  Newspaper  Corp.,  which 
owns  several  other  publications  in  the 
mid-state  region.  This  competition  has 
generated  more  opportunities  for 
MTSU  journalism  students  who  are 
now  in  demand  for  paid  positions 
where  once  student  labor  in  the  form 
of  internships  was  almost  always  free. 

“Students  make  excellent  part-time 
employees,”  says  Mike  Pirtle,  DNJ  edi¬ 
tor  and  operations  manager.  Pirtle  also 
sits  on  the  board  of  directors  of  the 
Tennessee  Press  Association. 

“They  are  willing  to  work  the  hours 
we  need  them  and  at  odd  times  when 
it  is  difficult  for  full-time  staff  to  cover 
events,”  he  said.  Pirtle  agrees  the  salary 
situation  makes  working  for  commer¬ 
cial  publications  appealing  to  students. 

“There  is  no  doubt  that  we  can  pay 
more.  Even  if  we  paid  only  minimum 
wage  for  20  hours  a  week,  they  would 
come  out  better.”  he  said.  In  most 
cases,  the  DNJ  starts  student  part- 
timers  above  minimum  wage  in  order 
to  compete  with  local  retailers. 

Catherine  Mayhew,  Tennessean  assis¬ 
tant  managing  editor  for  news,  says  stu¬ 
dents  are  also  easy  to  train,  as  well  as 
being  an  inexpensive  means  to 
expanding  the  paper’s  coverage. 

“They  are  easy  to  cultivate  as  writ¬ 
ers,”  she  said.  “As  stringers,  the  proof  is 
in  the  pudding.  After  three  or  four  sto¬ 
ries,  you  can  tell  whether  or  not  they 


;  are  going  to  make  it  in  this  field. 

I  “Being  close  to  the  area  they  are  cov- 
:  ering,  they  can  come  up  with  stories 
I  we  may  not  otherwise  have,”  she  added, 
i  The  Tennessean  hires  student  string- 
j  ers  at  various  pay  scales  but  most  are 
I  more  than  the  $5  per  story  Side-lines 
i  currently  pays  its  writers.  Other  cam- 
j  puses  experience  similar  situations,  but 
i  advisers  suggest  creativity  and 
I  resourcefulness  when  recruiting  staff 
\  Jane  Pope,  student  publications 
j  director  at  the  University  of  Tennessee, 
i  and  Kathy  Lawrence,  general  manager 
i  of  Texas  Student  Publications  at  the 
:  University  of  Texas  in  Austin,  agree 
j  money  is  an  issue  but  the  education 
i  students  get  at  campus  publications  is 
:  invaluable.  Pope  says  she  focuses  on 
i  the  educational  benefits  of  the  student 
I  newspaper  when  the  Beacon  is 
i  recruiting.  “We  re  here  for  student 
j  opportunity  and  learning.  They’re  not 
i  here  for  us,”  she  says, 
j  Student  newspapers  provide  “more 
i  autonomy  and  the  opportunity  to  do 
:  better  stories”  than  the  commercial 
I  papers,  Lawrence  says. 

1  “Never  again,  or  at  least  not  for 
i  many  years,  will  they  have  opportuni- 
1  ties  to  pursue  stories  of  their  own 
i  choosing  the  degree  provided  hy  the 
i  campus  publication,”  she  says. 

I  Bill  Neville,  student  publications 
i  director  at  Georgia  Southern 
!  University  in  Statesboro,  aggrees  with 
1  Pope  and  Lawrence. 

I  “We’ve  lost  a  few  students  to  the 
j  competition  because  they  can  pay  a  lit- 
i  tie  better.”  he  says.  But  negotiation 
i  with  students  will  often  get  them  to 
j  stay.  Advisers  need  to  be  creative  and 
i  point  out  the  benefits  of  working  on 
j  campus  in  order  to  keep  students,  he 
j  says. 

Kathleen  Folkerth,  editorial  adviser 
to  the  Red  and  Black  at  the  University 
of  Georgia  in  Athens,  agrees  money  is 
at  issue.  Many  want  clips  from  a  vari¬ 
ety  of  publications,  so  “working  else¬ 
where  will  help  their  portfolios.” 

A  variety  of  good  clips  from  the 
campus  newspaper  is  just  as  valuable, 
she  emphasizes  to  students. 

While  losing  students  to  commercial 
competition  is  problematic,  advisers 
see  it  as  a  challenge  for  their  resource¬ 
fulness  as  educators. 


Budding 
Woodwards 
and  Bernsteins 
hired  away  from 
college  papers 
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Editor  &  Publisher 


Editor  &  F*ublisher  is  proud  to  present  the  winners  of  the  third  annual  EPpy  Awards.  Recognized  as  the  most  prestigious  aw  ards  in  the  indus¬ 
try.  winners  were  chosen  from  a  growing  international  field  of  entrants  by  an  eminent  panel  of  23  respected  journalism  and  online  pub¬ 
lishing  authorities  from  ten  countries. 

Awards  were  presented  on  February  6.  1998  at  the  Interactive  Newspapers  "98  Conference  in  Seattle.  Washington. 

Thanks  to  all  who  participated  and  congratulations  to  the  following: 


.  Best  Overall  US  Newspaper  Online  Service, 
circulation  over  100.000 
chicagn.trihune.com 
u  w  w.chicago.trihune.cnm 

.  Best  Overall  US  Newspaper  Online  Service, 
circulation  under  100.000 
Sunline 

The  Charlotte  Sun  Herald 
H  w  w.charlntte-florida.com 

•  Best  Overall  US  Newspaper  Online  Service: 
Weekly.  Community,  Free  &  Alternative 
Town  Online 
www.townnnline.com 

Community  Newspaper  Company,  Needham.  MA 

•  Best  Overall  non-US  Newspaper 
Online  Service 

South  China  Morning  Post.  Hong  Kong 
www.scmp.com/news/index.idc 


.  Best  non-Ncw  spaper  Online  News  Service 
CNF,T's  NEVVS.COM 
www.news.com 

•  Best  Promotion  of  a  Newspaper  Online  ,Ser\  ice 
Careers.boston.com 

.  Best  News  Section  in  a  Newspaper  Online  Ser\  ice 
The  New  York  Times  on  the  Weh 
www.nytimes.com 

•  Best  Sports  Section  in  a  Newspaper  Online  Service 
The  Nando  SportsServer 
www.sporfserver.com 

Nando.net.  a  McClatehy  new  media  company 

•  Best  Business  .Section  in  a  Newspaper  Online  Ser\  ice 
chicago.tribune.com 
www.chicago.tribune.com/business 

.  Best  Entertainment  .Section  in  a  New  spaper  Online  Seiv  ice 
FreeTime 

www.starfribune.com/freetime 


•  Best  Special  Section  in  a  Newspaper  Online  Service 

"Blackhawk  Down" 

Philadelphia  Online 

The  Weh  Home  of  the  Philadelphia  huiiiirer  ami  Daily  .\ews. 

www.phillynews.com/packages/somalia/ 
nov.lh/defauit  16.^ 

•  Best  Design  of  a  New  spaper  Online  Sets  ice 
"Lost  Mariners" 
chicago.trihune.com 
www.chicago.tribune.com/fun/ship/ 

•  Best  Use  of  Interactivity  in  a  Newspaper  Online  Serv  ice 
“Money  dames:  Inside  the  .Vr.44.”  The  Kansas  City  Star 

www.kcstar.com/ncaa 

•  Best  Commercial  .Application  in  a  New  spaper 
Online  Serv  ice 
Tow  n  Online  Working 
www.tow nonline.com/working 
Community  .Newspaper  Company.  .Needham.  ,V/.V 


Watch  for  entry  details  for  the  fourth  annual  EPpy  Awards  in  E&P  or  on  our  Web  site  -  E&P  Interactive  (www.medlainfo.com)  -  this  tail. 


THESE  PREMISES 


( IN  OTHER  WORSE 


Jeep  is  a  rcgistci^^^adcniark  of  Chrysler  Corporation. 


